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Introduce  your  adTortisars 
to  your  readers 


You  know  your  advertisers  —  their  businesses,  brands,  and  products. 
You're  also  the  expert  when  it  comes  to  your  readers'  interests, 
preferences,  and  buying  habits.  Isn't  it  time  you  introduced  these  two 
important  groups  to  each  other? 

MediaBridge  makes  it  possible.  With  eMarketing  solutions  that  help 
you  create  targeted  promotions  and  deliver  them  on  the  Web  to  select 
audience  segments. 

In  short,  you  can  enable  your  advertisers  to  reach  those  readers  most 
likely  to  buy  their  products  and  services.  The  right  customer,  the  right 
message,  at  the  right  time.  That's  adding  real  value  —  above  and 
beyond  the  rate  card! 

—  Free  white  paper  — 

Visit  www.mediabridge.net  for  more  information  and  to  download 
a  free  copy  of  our  white  paper:  eMarketing:  Building  Customer  Loyalty 
Through  Targeted  Multi-Channel  Marketing.  Or  call  1-800-811-1605. 
Introduce  yourself  to  MediaBridge  today,  and  enjoy  increased  ad 
revenues  tomorrow. 


connecting  customers  end  brands  across  media 
mediabridge.  net 
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YOU  LIKE  US!  YOU  REAILY  LIKE  US! 

Wow! 

Just  got  the  new  issue  [££5f  P, 
May  8]:  The  magazine  really 
looks  great! 


TREVOR  BUTTERWORTH 

EDITOR 

NewsWatch.org 


EATAIEIAWS? 


There’s  only  one  thing  wrong 
with  the  Chicago  Tribune’s  prize¬ 
winning  investigative  series  on  so- 
called  prosecutor  misconduct,  described 
so  glowingly  by  Mark  Fitzgerald  (“Better 
Read  Than  Dead,”  E^P,  April  24,  p.  27). 

It  was  inaccurate,  misleading,  and 
based  on  fatally  flawed  research. 

I  write  as  president  of  the  National  Dis¬ 
trict  Attorneys  Association  (NDAA),  the 
nation’s  largest  and  primary  organization 
of  prosecuting  attorneys,  and  thus  on  be¬ 
half  of  America’s  state  and  local  prosecu¬ 
tors.  As  public  officials  and  the  chief 
law-enforcement  officers  of  our  respective 
communities,  we  are  accustomed  to  sec¬ 
ond-guessing  and  criticism.  And  we  some¬ 
times  make  mistakes. 

The  Tribune  series  cites  384  homicide 
cases  going  back  35  years  to  buttress  the 
argument  that  innocent  men  and  women 
are  routinely  being  sent  to  prison  in  a  pat¬ 
tern  of  injustice  rather  than  justice.  While 
we  are  not  suggesting  that  prosecutors  are 
without  fault,  it  should  be  noted  that  these 
cases  represent  a  very  small  percentage  of 
the  thousands  of  homicide  cases  that  pro¬ 
ceeded  through  the  criminal-justice  sys¬ 
tem  over  the  35-year  period  and  that  were 
upheld  by  appellate  courts. 


The  series  implies  that  all  384  cases 
provide  evidence  of  prosecutorial  miscon¬ 
duct  and  that  in  these  cases  “innocent” 
men  and  women  were  imprisoned.  Not  so. 

The  NDAA  conducted  its  own  research 
by  contacting  the  prosecutors’  offices  in¬ 
volved.  We  were  able  to  develop  informa¬ 
tion  concerning  221  of 384  cited  cases. 

Our  results  diverge  greatly  from  those  of 
the  series. 

First,  prosecutor  misconduct  was  iden¬ 
tified  in  only  8.6%  of  the  221  cases;  in 
another  24%  of  the  cases,  possible  mis¬ 
conduct  has  been  identified. 

Of  the  221  cases  for  which  we  could  de¬ 
velop  additional  information,  we  found 
the  following  occurred  after  the  reported 
reversal  by  an  appellate  court: 

•  In  1%  of  the  cases,  there  actually 
have  been  no  reversals  and  the  accused  are 
serving  the  original  sentences. 

•  In  15.4%  of  the  cases,  the  charges 
were  dismissed  and  there  were  no  subse¬ 
quent  trials. 

•  On  retrial,  10.4%  of  the  cases  result¬ 
ed  in  acquittals. 

•  On  retrial,  29-4%  of  the  allegedly 
“exonerated”  individuals  were  convicted  of 
lesser  offenses,  frequently  by  guilty  pleas. 

•  On  retrial,  25.8%  of  the  accused  were 
reconvicted  of  the  same  offenses. 

•  In  the  remaining  18.1%,  there  were  a 
variety  of  situations  that  include  pending 
retrials;  defendants  who  died  before  retri¬ 
al;  and  cases  in  which  the  defendant  was 
already  serving  another  sentence  and  no 
further  trial  was  deemed  necessary  in  the 
interests  of  justice. 

We  appreciate  that  the  research  we  have 
conducted  does  not  encompass  all  the  cit¬ 
ed  cases;  however,  the  results  appear  to 
refute  the  basic  {continued  on  page  17} 


— gQ  years  ago  — 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


MAY  20,  1950: 

The  new  $6-million  Denver  Post 
publishing  plant  was  formally 
dedicated  here  May  16  with  Post 
executives  pledging  the  newspa¬ 
per  to  its  continued  service  to  the 


people  of  Colorado  and  the  Rocky  living  up  to  the  spirit  of  the  obli- 


Mountain  Empire. 

Improvement  in  The  Associated 
Press  news  report  rests  funda¬ 
mentally  on  individual  members 


gations  of  membership  and  on 
strengthening  regional  orpniza- 
tions,  according  to  Vincent  S. 
Jones,  chairman  of  the  APME 
state  studies  committee. 
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Meeting  the  challenge  of  brand  preservation  in  the  digital  age  j 


BY  JOAN  PLIEGO 


HOW  important  is  brand  to  publishers  in  the 
digital  age?  Content  that  is  seemingly 
generie  is  often  available  on  Web  sites  with 
no  branding  from  the  original  publisher. 
Undifferentiated,  unbranded  eontent  is  a  black  hole 
for  publishers  who  want  to  preserve  their  brand  and 
extend  their  audience. 


Brand  isn't  just  a  name  or  a  type 
style  —  it's  reassurance  that  the 
content  has  the  publisher's  expertise 
and  reputation  behind  it.  And  each 
article  can  be  an  extension  of  the 
publication,  a  reinforcement  of  the 
brand. 

That's  why  brand  preservation  is  a 
high  priority  for  publishers  online. 
While  providing  readers  online  access 
to  content  that  is  traditionally  printed, 
publishers  must  convey  the  character, 
look  and  feel  of  the  original 
publication.  By  preserving  the  brand 
online,  reader  loyalty  to  the  print  and 
online  versions  of  a  publication  is 
maintained  and  multiplied. 

iCopyright.com,  which  is  creating 
a  global  clearinghouse  for  any 
copyrighted  material,  has  met  the 
challenge  of  brand  preservation  and 
audience  extension  in  the  digital  age. 

Bill  Burger,  iCopyright’s  vice 
president  of  content  services,  says, 
“We  believe  strongly  in  brand 


preservation  for  publications  online. 
To  that  end,  we  use  publishers’  own 
design  elements  when  delivering  their 
content.” 

“We  believe  strongly  in 
preserving  the  brand 
that  publishers  have 
worked  so  hard  to 
establish.  We  use  the 
publication’s  own 
masthead  to  create  a 
clean,  true-to-brand 
reproduction  of  the 
original  content.” 

-  BILL  BURGER 

Burger  adds,  “The  publication’s 
own  masthead  is  used  to  create  a  clean, 
true-to-brand  reproduction  of  the 
original  content.  This  preserves  the 
brand  that  publishers  have  worked  so 
hard  to  establish." 


License  This  Article  in  3  Easy  Steps.  Type  www.icopyright.com/1 .1 .1 1  into 
any  browser  and  follow  the  on-screen  directions.  Copyright  2000  iCopyright  inc. 


With  branded  print  and  electronic 
licensing  comes  another  benefit- 
audience  extension.  Visualize  a 
business  professional  distributing  a 
Los  Angeles  Times  article  to  15 
colleagues.  The  Los  Angeles  Times 
has  now  reached  15  additional  people, 
potential  customers  who  may  order 
even  more  copies.  The  publication’s 
brand  floats  throughout  the  company 
reinforcing  the  publication's  name  and 
driving  more  readers  back  to  its  Web 
site. 

The  iCopyright.com  service  makes 
sites  "stickier."  Customers  appear  to 
never  leave  the  publisher's  site  when 
placing  orders;  the  service  launches 
directly  from  the  publisher's  Web 
pages.  Customers  place  their  order  in 
minutes  and  go  back  to  the  article  they 
were  reading,  free  to  roam  the 
publication  site.  If  they  see  another 
article  they'd  like  to  use,  the  process 
repeats  itself.  Talk  about  sticky. 

Customers  want  easy  and  instant 
delivery  of  valuable  content.  With  an 
iCopyright-enabled  Web  site,  they  get 
just  that. 

Publishing  online  offers  many 
opportunities  and  many  challenges. 
For  those  publishers  that  turn  content 
into  a  vehicle  for  brand  preservation 
and  audience  extension,  rewards  are 
soon  to  follow. 

The  day  has  finally  arrived  when 
j  content  is  king — and  the  kingdom  is 
!  expanding.  ^ 


- 
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1-800-939-4744  ' 
.www.iCopyright.com 
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Boston  Herald 
consumer/trans¬ 
portation  columnist 
Robin  Washington  is 
back  on  the  beat, 
covering  FleetBoston 
Financial  Corp.,  the 
subject  of  a  dispute 
with  his  editors  that 
led  to  his  two-week 
suspension  earlier 
this  month. 

FleetBoston  is  the 
nation’s  eighth- 
biggest  bank  and  a 
potential  lender  for 
the  Herald's  planned 
press  purchase.  Last 
month,  Washington, 
who  had  written 
about  the  bank's  con¬ 
troversial  plans  to 
raise  customer  fees, 
said  he  was  ordered 
to  stop  writing  about 
FleetBoston,  then 
suspended  after  he 
complained  publicly. 
The  Herald  agreed  to 
reinstate  him  follow¬ 
ing  protests  from 
news  staffers  and 
community  members. 

Washington’s  first 
column  since  return¬ 
ing  May  14  reports 
on  a  push  to  curtail 
the  practice  by  Fleet¬ 
Boston  and  other 
banks  of  sending  peo- 


Wire  takes  fire  over  shaky  sources, 
but  press  critics  believe  the  story 
stands  on  many  others  who  are  solid 

BY  WAYNE  ROBINS 


Bridge  outside 
Yongdong, 
South  Korea, 
was  scene  of  a 
mass  killing  in 
summer  1950. 


Reporters,  editors,  and 
managers  of  The  Associ¬ 
ated  Press  spent  sever-  r 
al  years  getting  out  the  story  of 
American  soldiers  shooting 
civilians  during  the  Korean 
War.  Confirming,  verifying, 
and  authenticating  events  of 
50  years  ago  had  them  sweat¬ 
ing  bullets. 

Last  week,  AP  dodged  a  few. 

Parts  of  AP’s  report  about  the 
purposeful  killing  of  civilians  at 
the  hamlet  ofNo  Gun  Ri  in  July  | 

1950  came  under  attack  from  | 
other  media  sources  last  week.  I 
The  domestic  edition  and  Web  | 
version  of  7%e  Stars  and  Stripes,  ^ 
the  military-oriented  newspaper  now  owned  and  op¬ 
erated  by  a  new  company  called  Stars  and  Stripes 
Omnimedia,  questioned  the  credibility  of  two  of  AP’s 
supposed  eyewitnesses.  The  company’s  Web  site 
(http;//www  .stripes.com)  broke  the  story  May  10. 

Two  days  later,  U.S.  News  &  World  Report  pub¬ 
lished  a  report  red-bannered  on  the  front  page  of  its 
issue  dated  May  22  casting  more  doubts  on  the  sto¬ 
ry.  Just  a  few  weeks  ago,  AP  won  the  Pulitzer  Prize 
for  investigative  reporting  for  its  series,  which 
claimed  that  American  soldiers  murdered  dozens, 
and  perhaps  hundreds,  of  Korean  refugees  at  No 


BIWaOliESTIOII, 


iBJicrmims. 

“SO  «wmo  HQBief 


Gun  Ri  in  the  early  days  of  the  Korean  War. 

A  heated  media  firelight  was  kindled.  On  May  10, 
AP  delivered  a  somewhat  tepid  official  statement. 
“AP’s  account  of  the  killings  grew  from  extensive  on- 
the-record  eyewitness  interviews  in  the  U.S.  and  Ko¬ 
rea  and  examination  of  United  States  military 
records,”  said  the  statement  from  Kelly  Smith  Tun- 
ney,  AP’s  director  of  corporate  communications. 
“The  hostilities  took  place  50  years  ago,  and  the  in¬ 
formation  obtained  by  AP  was  set  into  context  and 
carefully  attributed.” 

AP  acknowledged  that  one  alleged  eyewitness. 
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Edward  Daily,  may  not  have  been 
reliable.  “We’re  aware  of  discrepan¬ 
cies  in  Daily’s  military  record. ...  We 
continue  to  report  developments  in 
this  stoiy  as  vigorously  as  the  origi¬ 
nal  accounts.” 

The  absence  of  the  formal  cliche  — 

“We  stand  by  our  stoiy”  —  or  any  oth¬ 
er  forceful  defense  may  have  caused 
arched  eyebrows  in  some  news¬ 
rooms.  After  the  U.S.  News  story  was 
circulated,  The  New  York  Times  ran  a 
front-page,  above-the-fold  story  on 
Saturday,  May  13.  “Report  Disclosing 
Massacre  By  G.I.’s  Is  Under  Ques¬ 
tion,”  read  the  Times  headline. 

The  same  day,  the  Los  Angeles 
Times  ran  a  Washington  bureau 
story  noting  “indications  that  some  of  the  most  visi¬ 
ble  witnesses  to  the  atrocity  may  be  unreliable.” 

None  of  these  reports  suggested  that  AP’s  prize¬ 
winning  series  was  about  to  be  debunked,  or  that  the 
news  service  —  renowned  for  reporting  that,  if  it 
errs,  errs  on  the  side  of  caution  —  should  take  the 
Pulitzer  off  the  wall  and  put  it  in  a  package  marked 
“Return  to  Sender.” 

And  Seymour  Topping,  who  heads  the  Pulitzer 
Prize  committee  at  the  Columbia  University  Gradu¬ 
ate  School  of  Journalism,  has  expressed  strong  sup¬ 
port  for  AP’s  prize-winning  series. 

Washington  Post  media  critic  Howard  Kurtz  went 
behind  the  lines  for  his  report  May  16,  describing  the 


pie  unsolicited  high- 
interest  loan  offers. 
-LUCIA  MOSES 


Testimony  in  the 
federal  antitrust 
case  seeking  to  block 
the  sales  of  the  San 
Francisco  Chronicle 
and  Examiner  con¬ 
cluded  last  week  with 
would-be  Examiner 
owner  Ted  Fang  tak¬ 
ing  the  stand  as  the 
final  witness. 

Fang,  whose  deal 
with  the  Hearst  Corp. 
to  buy  the  Examiner 
is  being  called  a 
sham  by  Clint  Reilly, 
the  San  Francisco 
real-estate  developer 
who  brought  the  suit, 
said  the  paper  will  be 
an  a.m.  publishing 
each  weekday  and 
once  on  the  weekend. 
It  will  be  between 
50%  and  70%  sub¬ 
scriber-driven,  and 
will  circulate  primari¬ 
ly  in  the  city  and 
county  of  San  Fran¬ 
cisco.  The  new  Exam¬ 
iner,  Fang  testified, 
will  range  from  40  to 
48  pages,  and  will  be 
more  of  a  “local  buy” 
for  advertisers  than 
the  regional  Chron¬ 
icle.  Attorneys  are 
scheduled  to  deliver 
final  arguments  May 
31.  U.S.  District 
Court  Judge  Vaughn 
Walker  will  rule  on 
the  case. 

—JOEL  DAVIS 


Witnesses  say  hundreds  of  civilians  were  killed  Aug.  3,  1950  —  the  day 
after  the  photo  was  taken  —  when  U.S.  forces  blew  up  this  Korean  bridge. 

wrote  the  story,  called  the  delay  —  from  July  1998, 
when  he  said  it  was  finished,  until  its  publication  last 
September  —  “completely  unwarranted.” 

The  dysfimction  inside  the  AP  family  might  have 
mitigated  somewhat  when  the  news  service  released 
an  extraordinarily  detailed  rebuttal  of  the  U.S.  News 
and  The  Stars  and  Stripes  reports.  Under  the  byline 
of  AP  National  Writer  Jerry  Schwartz,  the  rebuttal 
runs  some  90  paragraphs. 

There’s  more  than  a  little  irony  in  the  fact  that  this 
latest  wave  of  media  hand-wringing  started  with  the 
stripes.com  report.  Though  the  domestic  edition  of 
The  Stars  and  Stripes  had  been  published  in  one  form 
or  another  since  the  Civil  War,  the  new  publishers  are 
Internet  impresarios  from  Pitts- 
’  jiQ-J  burgh  trained  in  both  military  and 

business  schools,  but  with  virtual- 
'iCW  ly  no  journalistic  experience  or 

background.  (The  European  and 
^  Pacific  Stars  and  Stripes,  pub- 

!S  W3/S  lished  daily  with  strong  ties  to  the 

DWARD  KURTZ  Department,  are  en- 

MEDiA  CRITIC,  THE  WASHINGTON  POST  titics  distinct  from  the  new  com¬ 
pany). 

Jack  Colletti,  chairman  and  CEO  of  what  has  been 
known  since  last  Wednesday  as  Stars  and  Stripes 
Omnimedia,  was  previously  CEO  of  iClubWeb.com, 
an  online  investment  club  he  co-founded.  According 
to  his  corporate  bio,  Colletti  is  an  Annapolis  gradu¬ 
ate  and  former  U.S.  Naval  officer.  Colletti’s  group 
bought  The  Stars  and  Stripes  from  its  former  owmer, 
the  privately  held  National  Tribune  Co. 

The  singular  lack  of  journalists  among  the 
stripes.com  group  was  offset  by  the  hiring  of  Ed  Off- 
ley,  who  brings  some  much-needed  credibility  as 
Washington  bureau  chief  for  Stars  and  Stripes  Omni¬ 
media.  Offley  spent  13  years  as  the  military  correspon¬ 
dent  for  the  Seattle  Post-Intelligencer.  “He  carved  out 
a  beat  involving  strictly  military  coverage,”  said  Jon 
Hahn,  longtime  features  columnist  at  the  P-I.  “He  was 
traveling  all  over  the  bleeding  world,  flying  night  mis¬ 
sions  with  the  Air  Force,  riding  tanks  over  on  the 
Army  range  in  Yakima  —  I  think  he  went  to  Antarcti- 


intemal  conflicts  at  AP  that  tabled  the  series  for 
months  and  nearly  killed  it  as  “a  fhistrating  war  of 
attrition.”  The  series’  lead  editor  resigned  in  disgust, 
according  to  Kurtz.  Robert  Port,  formerly  AP’s 
special-assignment  editor  and  now  at  APBnews.com, 
told  Kurtz  that  there  was  “absolutely  no  question”  that 
AP  President  Louis  Boccardi  “wanted  to  shut  down 
the  effort  and  drop  the  story.”  But,  Kurtz  reported, 
Boccardi  said:  “I  never  said  it  was  dead,  never.  Some¬ 
times,  editing  gets  a  little  messy.” 

The  New  York  Times  had  already  run  a  Sunday  fol¬ 
low-up  by  media  writer  Felicity  Barringer,  who,  not¬ 
ing  the  remarkable  tumult  inside  AP,  reported  that 
the  story  “almost  went  unpublished”  and  that  former 
AP  Executive  Editor  William  Aheam  had  on  March 
2, 1999,  said  the  piece,  which  had  gone  through  many 
drafts,  should  not  be  published. 

In  fact,  the  No  Gun  Ri  story  spent  more  than  a  year 
in  limbo.  Charles  Hanley,  one  of  the  AP  reporters  who 


The  Los  Angeles 
Times  has  an  op¬ 
tion  to  buy  the  Los 
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j  ca.  But  he  covered  everything:  If  there  was  a  changing 
1  of  the  commandant  to  the  local  district  Naval  head¬ 
quarters,  he  was  on  it.  You  couldn’t  stop  Ed  in  the 
hallway  without  getting  some  juicy  story  with  nu¬ 
ances  on  how  the  military  works.” 

While  some  thought  Offley  identified  strongly 
j  j  with  the  military,  Hahn  thought  that  he  struck  a  sol- 
j  I  id  balance  in  his  reporting.  “He  broke  stories  of  na-  j 
{  tional  significance  and  held  the  military  accountable 
for  some  pretty  big  snafus,”  Hahn  said.  “He  was  not 
an  apologist.  Neither  was  he  adversarial.” 

But  even  the  diligence  of  stripes.com  and  U.S. 
News  did  not  find  any  smoking  gun  that  might  have 
overturned  AP’s  conclusions  about  the  killings  at  No 
Gun  Ri.  So  two  questions  remain  for  the  press:  Why 
j  did  certain  newspapers  devote  so  much  attention  to 
[j  the  discrepancies  in  the  reporting?  And  did  the 
j  press  make  too  big  a  deal  of  the  discrepancies  in  a 
few  accounts  that  did  not  change  the  big  picture  or 
j  its  essential  details? 

“I  think  that  the  major  media  are  aware  that  peo- 
i  pie  are  increasingly  skeptical  or  hostile  to  us,”  said 
I  David  Shaw,  media  critic  for  the  L.A.  Times.  “One  ! 
j !  way  to  counter  that  is  to  be  honest  and  straightfor- 
!  j  ward  about  our  mistakes,  when  we  make  them,  and 
I  to  give  voice  to  those  who  criticize  what  we  publish.” 
j  The  reason  for  the  prominent  play  of  the  doubts 
!  about  the  credibility  of  a  few  AP  sources  may  well 
j  have  to  do  with  a  sense  of  shared  responsibility.  It  is 


unusual  for  AP  to  do  such  a  controversial,  resource¬ 
demanding,  time-consuming  investigative  piece.  It 
also  is  unusual  for  papers  such  as  The  Washington 
Post,  The  New  York  Times,  the 
L.A.  Times,  and  others  to  de¬ 
vote  such  space  to  a  controver¬ 
sial  story  of  this  magnitude 
that  is  not  reported  and  writ¬ 
ten  by  their  own  staffs. 

“I  think  a  number  of  major 
news  organizations  felt  com¬ 
pelled  to  prominently  play  the 
questions  raised  about  the  AP 
story  because  they  themselves 
had  either  splashed  the  origi¬ 
nal  story  on  the  front  page  or 
followed  up  with  their  own  re¬ 
porting,”  said  Kurtz  of  The 
Washington  Post.  “So,  in  a  sense,  the  credibility  of 
not  just  AP,  but  of  The  New  York  Times,  Washington 
Post,  and  L.A.  Times  was  also  at  stake.” 

But  that  does  not  diminish  AP’s  accomplishment 
in  reporting  and  writing  the  No  Gun  Ri  story.  “The 
sizable  number  of  sources  used  by  AP  protects  the 
wire  service  to  some  degree  from  the  story  falling 
apart,”  Kurtz  said.  “I  do  think  there’s  a  danger  in  get¬ 
ting  too  caught  up  in  questions  about  long-ago  ac¬ 
counts  of  one  or  two  soldiers,  and  losing  sight  of  the 
larger  massacre  story,  which  appears  to  be  solid.”  11 


David  Shaw 


Media  critic 
L.A.  Times 


Polk  and  Pulitzer  close  ranks  with  the  AP 


Both  award-granting  groups; 
‘Nothing  has  changed  for  us’ 


BY  WAYNE  ROBINS 

OTH  THE  Pulitzer  Prize  board  and  the 
George  Polk  Awards  committee  have  re¬ 
mained  steadfast  in  their 
I  belief  that  they  did  the  right  thing 

I  in  awarding  The  Associated  Press’ 

No  Gun  Ri  story  its  top  prizes. 

Seymour  Topping,  head  of  the 
Pulitzer  Prize  committee  at  the 
j  Columbia  University  Graduate 
I  School  of  Journalism,  is  staunch 
j  in  his  support.  Topping  was 
!  asked  if  there  was  any  concern 
j  among  members  of  the  Pulitzer  committee  that  1 

I  their  judgment  might  be  subject  to  further  review. 

i  “The  answer  is  ‘No,’”  Topping  said  emphatically  in 

I I  a  telephone  interview.  ‘The  fact  of  the  matter,  what- 
j  ever  the  points  in  dispute,  is  that  you’ve  seen  The 

New  York  Times  quoting  senior  Pentagon  officials 
j  saying  the  killings  took  place.  And  the  AP  is  con¬ 
ducting  an  exhaustive  review.” 

AP’s  George  Polk  Award  for  international  report-  i 


ing  cites  AP  reporters  —  Sang-hun  Choe,  Charles  J. 
Hanley,  Martha  Mendoza  —  and  AP  researcher 
Randy  Herschaft  “for  their  uncompromising  cover¬ 
age  of  the  U.S.  mUitaiy  coverup  of  the  kiDings  of  civil¬ 
ians  in  Korea  nearly  a  half-century  ago.  Their 
exhaustive  research  confirmed  long-simmering  alle¬ 
gations  that  American  soldiers  machine-gunned 
hundreds  of  helpless  South  Korean  civilians  under  a 

“The  fact ...  is  that  you’ve 
seen  ‘The  New  York  Times’ 
quoting  senior  Pentagon 
officials  saying  the  killings 
took  place.”  —  seymour  topping 

AoMiNrsTRATOR,  The  Pulitzer  PRrZES 

railroad  bridge  at  No  Gun  Ri  during  the  first  desper¬ 
ate  weeks  of  the  Korean  War.”  Robert  Spector,  coor¬ 
dinator  of  the  Polk  Awards  at  Long  Island  University 
in  Brooklyn  said  the  praise,  and  the  prize,  stands. 
“Nothing  has  changed  for  us,”  Spector  said.  “And  for  a 
very  simple  reason.  Forgetting  the  discrepancies, 
there  was  a  coverup;  AP  was  responsible  for  the  [U.S. 
Army]  investigation  that  would  have  never  taken 
place  ifit  wasn’t  for  that  story.”  11 


Angeles  Daily  News, 
its  tabloid  rival  —  al¬ 
though  the  Daily 
News  said  it’s  unlike¬ 
ly  the  option  will  ever 
be  exercised  because 
of  antitrust  issues. 

The  option,  de¬ 
scribed  in  a  federal 
filing  by  Daily  News 
parent  Garden  State 
Newspapers,  was 
part  of  a  $50-million 
loan  by  LA.  Times 
parent  Times  Mirror 
to  help  Garden  State 
buy  the  Daily  News  in 
1998,  the  LA.  Times 
reported. 

Separately,  the  LA. 
Times  said  it  changed 
how  it  counts  circula¬ 
tion,  lowering  its 
weekday  count  by 
41,921  copies  to 
1,111,785,  a  1.2% 
gain,  for  the  six 
months  ended  March 
31.  Sunday  circula¬ 
tion  drops  by  4,039 
copies  to  1,384,688 
after  the  revision.  The 
paper  said  it  will  rely 
less  on  bonus  days, 
the  practice  of  deliver¬ 
ing  the  daily  paper  to 
Sunday-only  sub¬ 
scribers  as  an  entice¬ 
ment.  The  revision 
bumps  the  LA.  Times 
to  fourth  from  third 
place  in  daily  circula¬ 
tion  among  U.S. 
dailies. 

—  LUCIA  MOSES 

20DAILIE$ftT 

DRUPAVIAVIO 

At  the  Drupa 
trade  show  now 
under  way  in  Ger¬ 
many,  Vio  Worldwide 
is  receiving  and  print¬ 
ing  20  same-day  Glo¬ 
bal  Editions  of  daily 
newspapers  distribut¬ 
ed  by  PressPoint  over 
Vio’s  network. 
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Alarmed  by  the 
number  of  shield 
law  cases  in  Califor¬ 
nia,  Assemblywoman 
Carole  Migden,  D-San 
Francisco,  has  intro¬ 
duced  a  bill  that 
would  require  courts 
issuing  subpoenas  to 
give  journalists  at 
least  10  days'  notice 
before  they  must  ap¬ 
pear  in  court  and  al¬ 
low  a  court  to  award 
attorney  fees  to  a  pre¬ 
vailing  journalist. 
Sponsored  by  the  Cal¬ 
ifornia  Newspaper 
Publishers  Associa¬ 
tion  (CNPA),  the  bill 
would  require  ad¬ 
vance  written  notice 
why  the  information 
is  being  sought  and 
why  other  sources  of 
the  information 
wouldn't  suffice. 

California's  shield 
law  has  been  chal¬ 
lenged  several  times 
this  year,  most  re¬ 
cently  by  a  Superior 
Court  judge  seeking 
an  Oakland  Tribune 
photographer's  un¬ 
published  pictures  of 
a  demonstration  last 
summer. 

On  May  16,  Sacra¬ 
mento  Valley  Mirror 
Publisher  Tim  Crews, 
jailed  in  February  for 
refusing  to  reveal 
confidential  sources, 
testified  in  support  of 
the  bill,  passed  by  an 
Assembly  committee, 
10-0.  -  JOEL  OAVIS 

LYST  LEAVES 
STAR’ROIE 

After  45  years  at 
The  Indianapolis 
Star,  Editor  John  H. 


MAY 

MINMA  World 
Congress  of 
Newspaper  Market¬ 
ing,  International 
Newspaper  Marketing 
Association,  Fairmont 
Hotel,  New  Orleans 

M  Millennium 
Reuben 

Awards  Convention, 

National  Cartoonists 
Society,  World  Trade 
Center  Marriott,  New 
York 

Q1  flAAN  23rd  An¬ 
il  I  U  nual  Convention, 
Association  of  Alterna¬ 
tive  Newsweeklies,  Ari¬ 
zona  Biltmore,  PhoenLx 

JUNE 

Hire  National 

Conference,  Inves¬ 
tigative  Reporters  and 
Editors  Inc.,  Waldorf- 


Astoria,  New  York 

tllJ  53rd  World 
1 1  ri  Newspaper 
Congress,  Seventh 
World  Editors  Forum, 
and  Info  Services 
Expo  2000,  World 
Association  of  News¬ 
papers,  Hotel  Inter¬ 
Continental  Rio  Con¬ 
ference  Center,  Rio  de 
Janiero,  Brazil 

M  How  to  Buy  & 
SeUWebAds, 
How  to  Measiu^,  Re¬ 
search  &  Target  Inter¬ 
net  Ads  &  Audiences, 
How  to  Build  Internet 
Revenue,  Adweek  Con¬ 
ferences  and  Laredo 
Group,  Sheraton  New 
York  Hotel,  New  York 

MNSNC  Annual 
Conference,  Na¬ 
tional  Society  of  News¬ 


paper  Columnists,  Ritz- 
Carlton  Pentagon  City, 
Arlington,  Va. 

M  Newspapers 

2000,  Newspa¬ 
per  Association  of 
America,  San  Francisco 
Marriott  and  Moscone 
Center,  San  Francisco 

17-91  Changing 

ll  LiRoleofthe 
Newspaper  Execu¬ 
tive”:  INFE  53rd  An¬ 
nual  Conference, 
International  Newspa¬ 
per  Financial  Execu¬ 
tives,  Walt  Disney 
World  Resort  Hilton, 
Lake  Buena  Vista,  Fla. 

MAAF  American 
Advertising 
Conference,  American 
Advertising  Federation, 
Caesars  Palace,  Las 
Vegas 


OlOlAAEC 

LI  m Convention 
2000,  Association 
of  American  Editorial 
Cartoonists,  Marriott 
City  Center,  Minne¬ 
apolis 

M  01  Small-Business 
LL  Reporting 
Conference,  Society 
of  American  Business 
Editors  and  Writers, 
Sheraton  Suites 
Country  Club  Plaza, 
Kansas  City,  Mo. 

flfl  iNPPA  National 
UU  I  Convention, 
National  Press 
Photographers 
Association,  Grand 
Hyatt,  San  Francisco 

NOTE:  To  list  events, 
please  fax  to  Calendar 
Editor  at  (212) 
691-7287. 
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Over  letters  to  (and  from)  the  editor 


Utica  paper  fires  a  20-m  vet 


BY  JOE  STRUPP 


W  publisher  of 

the  Observ¬ 
er-Dispatch  in  Utica, 
N.Y.,  suspected  that  As¬ 
sociate  Editor  Russ 
Davis  had  published 
phony  letters  to  the  edi¬ 
tor  to  pump  up  the  im¬ 
age  of  his  own  column, 
she  launched  a  detailed 
verification  check  on 
the  letters  before  con¬ 
fronting  the  20-year 
newspaper  veteran,  who 
later  admitted  the  scam 
and  was  fired. 

Davis,  who  started  at 
the  Gannett  Co.  Inc.- 


i  owned  paper  as  a  news 
clerk  in  1980,  lost  his 
job  May  12  after  Pub- 
j  lisher  Donna  Donovan 
j  and  Managing  Editor 
Mike  Kilian  spent  five 
days  reviewing  letter 
files,  e-mail  messages, 
and  outside  sources 
ranging  from  telephone 
!  books  to  voter  registra¬ 
tion  rolls.  In  the  end, 
they  could  not  verify  the 
authors  of  12  of  19  let¬ 
ters  published  in  the  pa¬ 
per’s  May  7  edition,  all 
of  which  commented  fa¬ 
vorably  on  a  Davis  col¬ 
umn  written  the 
1  previous  Sunday. 


“It  was  one  of  those 
things  where  you  say. 
This  is  odd’,”  Donovan 
said.  Then  it  turned 
out  that  we  could  not 
find  the  letters  on  file.” 

I  Donovan  told  E^P: 

!  “He  said  he  made  up 
I  many  of  them  and 
I  wanted  to  make  it  seem 
1  as  though  his  column 
provoked  reader  inter¬ 
est ...  He  was  very  dis¬ 
traught,  and  so  were 
we.”  Davis  could  not  be 
reached.  His  attorney, 
Mark  Wolber,  declined 
comment  and  said 
Davis  had  not  decided  if 
he  would  take  any  legal 


;  action  against  the  pa¬ 
per.  “That  has  not  been 
determined,”  he  said. 

The  paper  informed 
readers  of  Davis’  dis¬ 
missal  in  a  Page  One 
announcement  May  13, 
while  Donovan  also 
penned  a  May  14  col¬ 
umn  explaining  the  in¬ 
cident  and  detailing  the 
verification  efforts. 

!  Donovan  said  the  in¬ 
cident  has  prompted 
the  creation  of  a  new 
verification  system  in 
which  an  editor  other 
than  the  one  who  over¬ 
sees  the  letters  page  will 
verify  each  letter.  11 
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Lawrence  K.  Beaupre,  former  Gannett 
news  executive,  looks  for  work 


BY  LUCIA  MOSES 

IRF.D  BY  HIS  EMPLOYER  OF  32  YEARS,  FORMER 

Cincinnati  Enquirer  Editor  Lawrence  K. 
Beaupre  is  looking  for  work  while  trying  to 
ease  the  memory  of  one  of  American  journalism’s 
darkest  chapters  behind  him. 

Beaupre,  who  was  a  central  fig- 
i  ure  in  the  Chiquita  Brands  Inter- 
j  national  scandal,  was  let  go  from 
j  from  his  job  as  a  Gannett  Co.  Inc. 

I  news  executive  a  couple  of  weeks 
j  after  filing  a  lawsuit  against  the 
I  Enquirer  parent  and  its  lawyers. 

I  j  Beaupre’s  suit,  filed  in  District 
i  j  of  Columbia  Superior  Court  on 
1  April  13,  claims  that  Gannett 
I  made  him  the  scapegoat  for  the 
I  newspaper’s  May  3,  1998,  inves- 
j  tigative  series  on  the  banana  com- 
I  pany  that  turned  sour  for  Gannett. 

I  Today,  Beaupre  —  who  was 
j  once  one  of  Gannett’s  top  editors 
j  and  credited  for  significantly  im- 
i  proving  the  Enquirer  —  is  back 
j  home  in  Cincinnati  while  he  looks 

I  for  a  job.  In  a  phone  interview  last 
j  week,  he  described  the  toll  the  or- 
j  I  deal  has  taken  on  him. 
j  “It’s  been  hell,”  he  said.  “My 

family  has  been  put  through  public  ridicule.  My  ca-  j 
reer  has  been  severely  damaged.”  ! 

Beaupre’s  lawsuit  alleges  that  while  he  was 
blamed  for  the  Chiquita  debacle,  company  news  ex¬ 
ecutives  and  lawyers  were  involved  hands-on  in 
preparing  the  series  for  publication. 

Gannett  declined  to  comment  beyond  its  April  14 
j  statement  refuting  all  Beaupre’s  allegations, 
j  j  Beaupre’s  version  of  the  events  —  contained  in  a  | 
j  j  57-page  complaint  —  describes  intense  involvement  j 
j  by  those  executives. 

:  j  The  suit  alleges  the  lawyers  and  executives  together  j 
j  permitted  the  series’  lead  reporter,  Mike  Gallagher,  to 

I I  obtain  internal  Chiquita  voice-mail  messages  that  [ 
i  I  would  be  used  to  back  up  the  stories.  Senior  Vice  Pres- 

j  I  ident/News  Philip  Currie  copy-edited  every  article 
j  himself  at  the  request  of  his  boss.  Newspaper  Division 
j  President  Gaiy  Watson,  and  completely  rewrote  the 

I  j  story  that  led  the  series,  the  suit  claims. 

1 !  After  it  was  discovered  that  Gallagher  stole  the 

I I  voice-mail  messages  and  lied  to  his  editors  about  it,  I 


Gannett  quickly  settled  with  Chiquita  for  more  than 
$10  million,  published  a  front-page  apology  renounc¬ 
ing  the  series,  and  fired  Gallagher  to  avoid  — 
Beaupre’s  suit  alleges  —  a  libel  suit  by  Chiquita. 

“There  was  a  collective  responsibility,”  Beaupre 
said  in  the  interview.  “That  included  me,  but  also 
included  other  people  in  the  Gannett  company.  We 
all  made  good-faith  decisions.  Can  we  be  faulted  for 
a  reporter  lying  to  us?” 

Recalling  the  fabrication  of  a  story  by  former 
Washington  Post  reporter  Janet  Cooke,  he  said, 
“Ben  Bradlee  and  Katharine 
Graham  weren’t  faulted  be¬ 
cause  Janet  Cooke  had  lied  to 
her  editors.” 

To  meet  Chiquita’s  de¬ 
mands,  the  suit  claims,  Gan¬ 
nett  had  to  agree  to  the 
settlement  and  apology. 
Beaupre  learned  later,  the  suit 
claims,  that  part  of  the  agree¬ 
ment  w'as  to  remove  him  as 
editor  of  the  Enquirer. 

Gannett  says  it  was 
Beaupre  who  not  only  edited 
the  series  but  wrote  the  apol¬ 
ogy,  but  Beaupre  claims  it 
was  prepared  outside  his 
presence.  He  said  his  only 
part  was  to  edit  “bad  writing.” 

Beaupre  claims  in  his  suit 
that  he  heard  Watson  say  he 
wouldn’t  let  Chiquita  “run  his 
editor  out  of  town.”  Neverthe¬ 
less,  in  November  1998,  he  began  working  for  Cur¬ 
rie  at  Gannett  headquarters  in  Arlington,  Va. 

Watson,  the  suit  claims,  offered  Beaupre  the  job, 
which  included  a  company-paid  apartment  and 
weekly  commuting  expenses  to  Cincinnati.  He  held 
the  job  until  earlier  this  year,  when  he  was  put  on 
leave  after  he  began  pursuing  legal  action. 

In  the  interview,  he  expressed  bitterness  and  sad¬ 
ness  toward  the  company  he  felt  loyal  to  and  the  ex¬ 
ecutives  he  considered  friends. 

“[Currie]  and  I  used  to  sit  next  to  each  other  as  re¬ 
porters  at  the  Rochester  Times-Union,”  Beaupre 
said.  “I  couldn’t  be  more  disappointed.” 

Now  55,  he  can  draw’  early  retirement  benefits.  But 
he  said  he  longs  to  be  back  editing  a  newspaper.  He 
hopes  he  can  overcome  the  stain  of  Chiquita. 

“Everybody  knows  about  that  and  ...  there’s  noth¬ 
ing  I  can  do  to  influence  that,”  he  said.  “I  think  a  lot  of 
people  know  me  and  have  a  sense  of  my  ability  as  an 
editor.  I  think  I’ve  had  a  strong  track  record,  and 
that’s  been  my  record  at  the  Enquirer.”  11 
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“Jerry”  Lyst,  66,  will 
retire  at  midyear,  the 
newspaper  reported 
last  week. 

Tim  Franklin,  vice 
president  of  news  and 
executive  editor,  will 
assume  the  title  of 
editor. 

Franklin  currently 
oversees  the  news¬ 
gathering  staff  of  the 
Star.  In  his  new  role, 
his  responsibilities 
will  expand  to  include 
oversight  of  the  edito¬ 
rial  and  opinion 
pages.  -  JOE  STRUPP 

D0THEIII6HT 
THIII6;  MIAMI 

Eight  months  after 
winning  the  right 
to  examine  the  credit 
card  bills  of  a  police 
charity.  The  Miami 
Herald  still  hasn’t  re¬ 
ceived  many  of  the 
documents.  On  May 
15,  it  asked  a  judge 
to  hold  the  nonprofit 
Do  The  Right  Thing 
group  in  contempt  of 
court. 

The  charity,  sup¬ 
ported  by  state  and 
federal  funding  as 
well  as  private  dona¬ 
tions,  is  under  inves¬ 
tigation  into  allega¬ 
tions  its  officers  —  in¬ 
cluding  the  fired  Mia¬ 
mi  city  manager  who 
maintains  he  was  or¬ 
dered  to  investigate 
journalists  —  used 
Do  The  Right  Thing 
credit  cards  to  pay  for 
personal  expenses. 

-  MARK  FITZGERALD 

LIBERTY  FEELS 
EXPANSIVE 

Citing  high  prices 
being  paid  for 
dailies.  Liberty  Group 
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Publishing's  president 
and  CEO  said  it's 
“unlikely"  to  bid  on 
more  than  70  dailies 
being  sold  by  Thom¬ 
son  Corp.,  Hollinger 
International  Inc.,  the 
New  York  Times  Co., 
and  the  Journal  Reg¬ 
ister  Co.  Liberty  may, 
however,  pick  up 
some  of  the  buyers' 
castoffs,  Kenneth  L. 
Serota  said  during  a 
May  16  conference 
call  to  review  its  first- 
quarter  results. 

"We  expect  a  lot  of 
activity  in  the  second 
half  of  the  year,"  he 
said. 

Northbrook,  III.- 
based  Liberty  report¬ 
ed  losses  in  the 
quarter  mounted  to 
$4.3  million  for  the 
quarter,  from  $3.2 
million  in  the  year- 
ago  quarter,  reflecting 
costs  of  recent  acqui¬ 
sitions.  Same-store 
newspaper  earnings 
before  interest,  taxes, 
depreciation,  and 
amortization  grew 
27%  to  $11.6  million 
as  revenue  grew  22% 
to  $42.6  million  on 
higher  ad  revenue 
and  lower  newsprint 
costs. 

With  more  than 
310  community  pub¬ 
lications,  Liberty  is 
looking  for  more 
small  papers  after  a 
recent  influx  of  fund¬ 
ing  from  Los  Angeles- 
based  merchant  bank 
Leonard  Green  & 
Partners  L.P. 

-  LUCIA  MOSES 

fiODAYni 
FOR  HEAD  BUTT 

A  Peoria  school¬ 
teacher  was  sen¬ 
tenced  to  60  days  in 


Appreciating  depreciation  !  j 

Denver  JOA  book  reads  weD 


BY  JOE  STRUPP 

Blaming  its  own  cut-rate  ad  deals  and 
low-ball  circulation  offers  for  $123  million 
in  losses  during  the  past  10  years,  the  Den¬ 
ver  Rocky  Mountain  News  claims  it  became  a  mon¬ 
ey-loser  because  it  tried  too  hard  to  win  its  war 
with  The  Denver  Post,  according  to  its  request  for 
federal  approval  of  a  joint  operating  agreement 
(JOA)  with  the  Post. 

In  JOA  application  documents  filed  May  12  with 
the  U.S.  Justice  Department,  the  E.W.  Scripps  Co., 
owner  of  the  News,  said,  “[T]he  [Denver]  papers 
have  remained  locked  in  a  death  struggle,  dueling 
feverishly  with  aggressive  circulation,  advertising 
and  news  strategies. ...  [T]he  consequences  of  these 
steps  on  the  News’  circulation  revenues  and  costs 
have  been  dramatically  negative.” 

But  a  review  of  the  News'  expenses  and  revenue 
shows  the  paper  reaped  an  advertising  revenue  in¬ 
crease  of  $76  million  over 
the  past  10  years,  with 
overall  operating  revenue 
jumping  by  $67  million. 

An  analysis  of  the  compa¬ 
ny’s  $123-million  deficit, 
meanwhile,  shows  that 
true  cash  losses  amount¬ 
ed  to  only  about  $2  mil¬ 
lion,  with  the  remaining 
$121  million  consisting  of 
noncash  depreciation. 

“Depreciation  is  not 
money  you  actually  pay 
out  —  it  is  an  accounting 
charge,”  said  veteran 
newspaper  analyst  John 
Morton.  “It  is  not  money 


you  have  had  to  spend.” 

Scripps  countered  this  position  in  its  application  by 
saying,  “[D]epreciation,  while  not  a  cash  expense, 
must  be  taken  into  consideration  because  an  enter¬ 
prise  that  cannot  generate  enough  cash  from  opera¬ 
tions  to  cover  depreciation  is  not  recovering  its 
investment  in  plant  and  equipment.” 

Scripps  spokesman  Tim  Stautberg  declined  to 
comment  on  the  specifics  of  the  company’s  finances, 
saying  only  that  Scripps  is  confident  its  application 
will  be  approved  by  the  Justice  Department.  “You 
have  to  prove  you  are  a  failing  newspaper,  and  the 
proposed  arrangement  satisfies  that,”  he  said. 

The  JOA  application  blames  the  News’  financial 
state  primarily  on  its  1995  decision  to  reduce  national 
ad  rates  and  a  penny-per-copy  delivery  promotion  — 


MediaNews  Group  Inc. 

Ukaoquari  kr.s:  Denver 
Fcundki):  1983 

Chairman:  Richard  B,  Scudder 
Vici,  Chairman,  Prksidi.n  r,  ani>  CEO: 
William  Dean  Singleton 
Empi,om;i:s:  8,997 

Fiscal  vi:ar  1999  ria  emic: 

$1.01  billion,  up  18.8%;  the  privately  held 
company  doesn’t  release  profit  information 

Businesses:  51  dailies  with  a  combined  cir¬ 
culation  of  more  than  2  million,  the  seventh- 
largest  U.S.  newspaper  group. 


NUGGETS  OF  THE  PROPOSED  DENVER  JOA 

•  The  Denver  Post  and  the  Denver  Rocky  Mountain  News  would  have  a  similar-size  news  hole  every  day 

•  The  papers  would  continue  to  publish  morning  edHions  from  Monday  to  Friday  but  publish  a  joint 
edition  on  Saturday  and  Sunday  The  News  would  provide  editorial  content  for  the  Saturday  issue,  while 
the  Post  would  provide  editorial  content  for  the  Sunday  issue. 

•  A  four-person  board  of  directors  would  oversee  the  newspaper  agency,  with  two  members  chosen 
by  each  paper.  The  first  board  chairman  would  be  appointed  by  MediaNews  Group  Inc.  and  serve  for 
four  years. 

•  The  newspaper  agency  may  be  dissolved  by  either  side  if  it  sustains  a  three-year  loss. 

•  The  E.W.  Scripps  Co.’s  5%  ownership  interest  in  the  Colorado  Rockies  would  be  contributed  to  the 
newspaper  agency  But  if  the  interest  were  to  be  sold,  Scripps  would  receive  the  first  $5  million  of  the 
purchase  price  before  MediaNews  receives  any  payment. 

•  Scripps  would  receive  half  of  MediaNews  Group’s  marketing  interest  in  the  Pepsi  Center,  home  of 

the  Denver  Nuggets  and  Colorado  Avalanche.  —  Joe  Strupp 


E.W.  Scripps  Co. 

IIivVixjUARi  i.RS:  Cincinnati 
Foended:  1878 

Chairman  and  CEO:  William  R.  Burleigh 
Emim.ovee.s:  About  8,000  full-time,  2,700 
part-time. 

Calendar  year  1999  reveni  e:  $1.56  bil¬ 
lion,  up  7.2% 

19.9.9  NEi  Income:  $147  million,  up  12% 

Bl;sim.s.ses:  20  daily  newspapers,  accounting 
for  60%  of  total  revenue.  With  total  daily  circula¬ 
tion  of  1.4  million,  Scripps  is  the  eighth-largest 
U.S.  newspaper  group.  Also:  10  network  TV  sta¬ 
tions,  three  TV  networks,  a  TV  programmer; 
United  Media  syndicate;  Scripps  Howard  News 
Service;  Yellow  Pages  directories;  31  Web  sites. 
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which  cut  some  annual  subscription  rates  to  $3.12  — 
launched  in  1997:  “Circulation  revenue  fell  $6  million 
between  1998  and  1999,  even  as  seven-day  daily  cir¬ 
culation  increased  14%. ...  Newsprint  costs  associated 
with  printing  the  additional  copies  exceeded  $10  mil¬ 
lion.  Circulation  costs  also  increased  $8  million  as  a 
result  of  the  increased  volume  of  papers  delivered” 
due  to  the  penny-per-copy  promotion. 

Records  spanning  the  past  decade  show  the  News 
began  its  circulation  revenue  slide  when  it  dropped 
from  $33.9  million  in  1992  to  $33.8  million  in  1993. 
That  continued  to  fall  with  $28.4  million  in  1996, 
$25.9  million  in  1997,  $24  million  in  1998  and  $18.4 
million  last  year.  But  ad  revenue  over  the  same  time 
jumped  from  $110  million  in  1990  to  $150  million  in 
1995  to  $186  million  in  1999,  while  total  operating 
revenue  increased  from  $142  million  in  1990  to  $183 
million  in  1995  to  $209  million  last  year.  “I  would 
question  any  of  the  losses,”  said  Lou  Mleczko,  presi¬ 
dent  of  Newspaper  Guild  Local  22  in  Detroit,  where 
the  Detroit  Free  Press  and  The  Detroit  News  have  been 
under  a  JOA  since  1989.  “This  is  not  because  of  mar¬ 
ket  conditions;  it  is  because  you  have  two  companies 
hell-bent  on  destroying  each  other.” 

Mleczko  said  Gannett  Co.  Inc.,  owner  of  The  De¬ 


troit  News,  and  Knight  Bidder,  which  owns  the  Free 
Press,  employed  a  similar  tactic  in  their  argument  for 
a  JOA.  He  said  the  papers  each  suffered  major  losses, 
but  most  were  based  on  cut-rate  circulation  deals  and 
other  competitive  promotions  that  were  aimed  only  at 
gaining  circulation  to  beat  the  competitor. 

Scripps  acknowledged  in  its  JOA  application  simi¬ 
larities  between  the  Denver  and  Detroit  situations, 
saying  both  Detroit  newspapers  had  “sustained  heavy 
losses  for  a  number  of  years  without  the  ability  to  im¬ 
prove  their  relative  competitive  standing  or  profitabil¬ 
ity  by  unilateral  action.” 

While  the  Denver  JOA  request  continued  to  be  re¬ 
viewed  by  federal  officials,  union  leaders  representing 
about  2,000  of  the  3,800  employees  at  both  papers 
remained  cautiously  optimistic.  Following  May  12 
meetings  with  William  R.  Burleigh,  chairman  and 
CEO  of  Scripps,  and  William  Dean  Singleton,  presi¬ 
dent  and  CEO  of  MediaNews  Group  —  which  owns 
the  Post  —  leaders  of  The  Newspaper  Guild  and  the 
Graphic  Communications  International  Union  said 
they  believed  the  two  companies  would  treat  workers 
fairly,  but  said  they  still  planned  to  proceed  cautious¬ 
ly.  “We  are  going  to  keep  an  eye  on  it,”  said  Linda  Fo¬ 
ley,  Guild  president  since  1995.  11 


jail  May  15  after 
pleading  guilty  to 
head-butting  and 
breaking  the  nose  of 
Peoria,  III.,  Journal 
Star  President  and 
Publisher  John  T.  Mc¬ 
Connell  in  an  incident 
last  December. 

Alan  R.  Shipman, 
54,  and  a  teacher  at 
Manual  High  School 
in  Peoria,  agreed  to 
tough  sentencing 
conditions.  He  will 
serve  the  full  jail  sen¬ 
tence  with  no  time  off 
for  good  behavior, 
pay  a  $1,000  fine, 
serve  two  years’  pro¬ 
bation  and  avoid  con¬ 
tact  with  McConnell 
and  the  victim’s  fami¬ 
ly.  “Mr.  McConnell 
was  assaulted  for 
what  he  stands  for 
and  what  he  does,” 
Peoria  County  State's 
Attorney  Kevin  Lyons 
told  Journal  Star  re¬ 
porter  Christopher  R. 
Williams.  “This  is  a 
very,  very  serious 
matter,  and  calls  for  a 
serious  punishment.” 

Shipman  also 
agreed  to  testify 
against  two  other 
men  involved  in  the 
unprovoked  incident. 
Police  say  they  con¬ 
fronted  McConnell 
and  backed  him  into 
a  corner.  One  alleged¬ 
ly  grabbed  the  pub¬ 
lisher  by  the  nose  and 
said,  “You  have  hurt 
a  lot  of  people.”  Ship- 
man  then  head¬ 
butted  McConnell, 
breaking  his  nose. 

-  MARK  FITZGERALD 


a  former  member  of  his 
staff  she  declined  to 
name  but  who  many 
assumed  to  be  w'as 
Cristyne  Lategano,  his 
former  communica¬ 
tions  director. 

The  Post  respond- 
ed  on  May  11  with  mm 
12  pages  of  cover-  _  1 
age,  with  stories 
on  everything  I  j 
from  Giuliani’s  an-  L 
nouncement  of  his  K 
separation  to  a  re-  H 
port  from  Hazle-  ■ 
ton.  Pa.,  the  H 

hometown  of  Ju-  H 
dith  Nathan’s  jja 

mother,  Joan  Stish, 
who  told  a  reporter,  i  5 
“Our  hearts  ache  for  yj 
Judy.”  H 

After  the  story 
first  broke,  Giuliani  and 
others  broached  the  pri¬ 
vacy  issue,  but  it  went 
away  quickly  after  Giu- 


After  marital  bust-up,  it’s  Rudy,  Rudy, 
Rudy  for  the  ‘Post’  and  ‘News’ 


BY  KEN  LIEBESKIND 


do  a  modest  story  and 
not  stake  out  the  apart¬ 
ment  and  call  everyone 
she  [Nathan]  knew.” 

“There  were  real  issues 
of  privacy  to  consider 
here,”  said  Paul  Moses, 
city  editor  at  Newsday. 
“We  covered  what  we 
thought  was  relevant  to 
the  public  debate.” 

While  the  Times  and 
Newsday  showed  re¬ 
straint,  the  tabloids  had 
a  field  day,  especially  af¬ 
ter  Giuliani  announced 
May  10  that  he  was  sep¬ 
arating  from  his  wife, 
Donna  Hanover,  and 
Hanover  responded  by 
charging  Giuliani  had  an 
extra-marital  affair  with 


WHILE  THE 
story  of 
New  York 

Mayor  Rudolph  W.  Giu¬ 
liani’s  relationship  with 
Manhattan  divorc^  Ju¬ 
dith  Nathan  has  largely 
been  a  tabloid  battle  be¬ 
tween  the  New  York  Post 
and  the  Daily  News  in 
the  mayor’s  hometown, 
the  other  city  papers 
have  repiorted  on  it,  too 
—  albeit  at  a  more  sub¬ 
dued  pace. 

“The  Times  has  been 
very  careful  in  what  it 
has  decided  to  publish,” 
said  Kate  Phillips,  politi¬ 
cal  editor  at  the  metro 
desk  at  The  New  York 
Times.  “We  decided  to 


liani  and  Hanover  spoke 
publicly.  “They’ve  all 
been  willing  to  talk 
about  it,”  said  Ed  Kos- 
ner,  editor  of  the  News. 


Romanian  prose¬ 
cutors  began  a 
criminal  investigation 
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Rudy  & 

party  as  Donna 


(lies  to  mom  &  dad 


May  15  into  accusa¬ 
tions  a  police  chief  in 
the  Black  Sea  port  of 
Constanta  ordered  his 
men  to  beat  up  local 
newspaper  reporter 
and  Reuters  stringer 
Valentin  Dragan  to 
stop  the  journalist 
from  photographing  a 
party  celebrating  the 
chief’s  promotion. 
Dragan  was  treated 
in  the  hospital  for  a 
broken  leg. 

In  a  statement, 

Emil  Constantinescu, 
president  of  the  for¬ 
mer  Communist  na¬ 
tion,  said  the  incident 
was  “unacceptable 
for  a  democratic 
state.” 

-  MARK  FITZGERALD 


validated  the  stories 
by  saying  he  was 
separating  from  his 
wife  and  having  a 
relationship  with 
Nathan,”  Freedman 
said.  “So  it’s  fair 
game  now.” 

But  the  fact  that 
the  Post  and  News 
broke  the  story  by 
spying  on  Giuliani 
and  Nathan  at  Manhat¬ 
tan  restaurants  is  objec¬ 
tionable  to  some.  “It’s 
unprecedented  in  New 
York  City  journalism 


anonymity.  “Gossip-style 
reporting  is  emerging 
I  into  the  mainstream  — 
it’s  a  new  game  now.” 

But  Freedman  assert¬ 
ed,  “There  is  no  general 
1  rule  about  reporting  on 
public  officials’  sex  lives 
now  because  the  cir¬ 
cumstances  vary.  The 
Ij  press  used  to  give  a 
wider  berth  to  public 
life,  but  in  recent  cases 
it’s  been  different.”  As 
for  Giuliani’s  case,  he 
said,  “the  situation  justi¬ 
fied  the  reporting.”  II 


“All  the  coverage  was 
based  on  statements  by 
the  mayor  and  his  wife 
and  derived  from  public 
events.” 

Samuel  Freedman,  a 
professor  at  the  Colum¬ 
bia  University  School  of 
Journalism,  notes  that 
Giuliani’s  extramarital 
sex  life  had  been  written 
about  before,  in  New 
York  and  Vanity  Fair 
magazines.  The  mayor 
attacked  the  stories,  forc¬ 
ing  the  press  to  back  off. 
But  this  time,  “Giuliani 


where  they  just  went  af¬ 
ter  a  public  official  to  ex¬ 
pose  the  relationship,” 
said  a  New  York  city  edi¬ 
tor  who  requested 


The  Macon  (Ga.)  Telegraph  (circ  73,218)  ran  Giu¬ 
liani’s  cancer  announcement  as  the  lead  story  on  Page 
One,  said  Managing  Editor  Brian  Melton  —  but  “we 
got  some  reaction  from  people  that  we  played  it  too 
big,  even  people  in  the  newsroom,  because  we’re  a 
heavily  local  paper.”  Melton  said  that  reaction  ran 
along  the  lines  of,  ““Why  are  we  that  interested  in  the 
New  York  Senate  race?’  My  an¬ 
swer  was  because  if  he  drops  out, 
it’s  almost  certain  that  Hillary  will 
become  the  next  senator,  and  if 
that  happens,  it  seems  very  likely 
that  she’ll  run  for  the  presidency 
at  some  point.”  At  The  Philadel¬ 
phia  Inquirer  (circ 
404,860),  National  Ed¬ 
itor  Dan  Biddle  ex¬ 
plained  that  because 
the  Inquirer  doesn’t 
have  a  New  York  corre¬ 
spondent  at  the  mo¬ 
ment,  they  were  a  little 
late  jumping  on  this 
“fascinating”  story.  But, 
SttSfSSSKT"’  he  said,  the  paper  has  two  top  writers 
—Steve  Goldstein  in  Washington,  who 
has  written  a  lot  about  New  York  poli- 
tics,  and  Alfred  Lubrano,  a  feature 
The  writer  who  used  to  work  at  New  York 

jiiuliani.  Newsday  —  on  the  case.  Biddle  said  he 
keenly  enjoyed  a  Lubrano  story  that  began  with  the 
notion  that  “some  New  Yorkers  must  think  Giuliani 
must  just  be  off  his  rocker.  We  didn’t  really  assert  that 
ourselves,”  Biddle  noted,  “but  we  quoted  [Jimmy] 
Breslin  and  Ed  Koch.  I  thought  it  was  a  really  enter¬ 
taining  story  and  also  contained  an  important  serious 
element;  it  sure  looks  as  if  many,  many  New  York  cit¬ 
izens  still  believe  in  the  man  and  salute  what  he  did 
for  their  city,  especially  in  terms  of  crime.”  II 


BY  ELLEN  LIBURT 

Barnstorming  America  in  search  of  New 
York  Mayor  Rudolph  W.  Giuliani  headlines 
turned  up  decisions 
about  story  placement  at 
every  stop. 

In  Cedar  Rapids,  Iowa, 

The  Gazette  (a  65,536-circ 
daily)  relied  on  wire  stories, 
placing  them  on  3A,  its 
world  and  national  new’s 
page,  beginning  May  11, 
the  day  after  the  mayor 
announced  his  inten¬ 
tion  to  separate  from  his 
wife.  The  paper  also  ran 
one  Op-Ed  piece  by 
Washington  Post  colum¬ 
nist  Marjorie  Williams. 

“Most  people  think  it’s 
interesting,  but  not  terri¬ 
bly  important  to  them,” 
said  staff  writer  James 
Lynch,  who  covers  poli¬ 
tics.  “It  would  come  up  in 
conversation  [with  read¬ 
ers]  if  we  were  talking  about  piolitics,  but  I  didn’t  get  a 
feeling  that  people  were  really  h^mging  on  the  story.” 

“This  is  really  just  kind  of  far  out  from  Amarillo, 
Texas,”  said  Dennis  Spies,  managing  editor  of  that 
city’s  Daily  News/Globe  Times  (circ  59,492).  “I  think 
the  only  people  who  would  be  really  interested  are  the 
Clinton-haters  who  want  to  see  Hillary  Clinton  get 
beaten  or  not  get  elected.  There  are  a  lot  of  those  Clin¬ 
ton-haters  here.  This  is  a  pretty  conservative  area.” 


The  next  class  of 
Nieman  Fellows 
at  Harvard  University 
will  include  12  U.S. 
journalists  named  last 
week. 

They  are  Ken  Arm¬ 
strong,  legal  affairs 
writer,  Chicago  Tri¬ 
bune;  Don  Aucoin, 

TV  critic,  The  Boston 
Globe;  Kirstin 
Downey  Grimsiey, 
staff  writer,  The 
Washington  Post; 
Anne  Fitzgerald, 
agribusiness  writer. 
The  Des  Moines 
(Iowa)  Register;  Keili 
S.  Hewett,  city 
hall/special  projects 
writer.  The  Dothan 
(Ala.)  Eagle;  J.R. 
Moehringer,  Atlanta 
bureau  chief,  Los  An¬ 
geles  Times;  Mark 
Pothier,  executive  edi¬ 
tor,  MPG  Newspa¬ 
pers,  Plymouth, 
Mass.;  Linda  Robin¬ 
son,  Latin  America 


New  Yorkers  wonder  aloud 
whether  their  mayor  is  nuts 


Giuliani  still  undecided  on  Senate  race 


Giuliani  Denounces  ‘False  Rumors’ 

Mayor.  Candidacy 
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DPI  will  still  fij  under  own  flan 


De  Borchgrave  is  adamant  that  Moon 
will  be  arm’s-length  financial  backer 


BY  ALLAN  WOLPER 

UNITED  Press 
International 
(UPI)  CEOAr- 
naud  de  Borchgrave 
claims  the  Rev.  Sun  j 
Myung  Moon  exerts  less 
influence  over  The 
Washington  Times  than 
Katharine  Meyer  Gm- 
ham  used  to  exercise  at 
Newsweek  magazine. 

“We  used  to  have 
these  Tuesday  meet¬ 
ings,  and  Katharine 
Graham  was  always 
there  making  sugges¬ 
tions,”  de  Borchgrave  i 


said  in  a  telephone  in¬ 
terview  from  his  UPI 
office  in  Washington. 
“That  never  happened 
when  I  was  editor  at 
The  Washington  Times, 
and  it  won’t  happen 
here  now.” 

De  Borchgrave  was 
reacting  to  a  March  16 
business-page  article  in 
The  Washington  Post  on 
the  recent  sale  of  finan¬ 
cially  challenged  UPI  to 
News  World  Communi¬ 
cations  Inc.,  part  of  the 
empire  of  Moon’s  Unifi- 


I  cation  Church.  News 
World  also  ovms  The 
Washington  Times. 

\  De  Borchgrave  told 
E^P  that  when  he 
was  editor  of  The 
Washington  Times,  he 
got  rid  of  several  re¬ 
porters  who  were 
“dead  wood”  and 
found  out  later  they 
were  members  of 
Moon’s  Unification 
I  Church.  “No  repercus- 
!  sions  or  even  discus- 
I  sions  ensued,”  he  said, 
i  The  Washington 
Post  £irticle  by  Yuki 
Noguchi  reported  that 
the  “wire  service’s  new 
owner  is  controlled  by 
the  Rev.  Sun  Myung 


Moon ...  the  conservative 
voice  behind  the  Times  edi¬ 
torials.” 

The  Washington  Post 
news  story  has  stirred  up 
the  Beltway.  Wesley  Pru- 
den,  editor  in  chief  of  The 
Washington  Times,  pub¬ 
lished  a  signed  editorial  the 
day  after  the  Post  article  en¬ 
titled  “Response  to  a  lie”  in 
which  he  accused  his  rival 
of  bad  journalism  and  bad 
manners:  “As  the  editor  in 
chief  of  the  Times  (since 
1972),  I  have  sole  responsi¬ 
bility  and  authority  for 
every  word  that  goes  into 
the  newspaper,  guaranteed 
by  my  contract,  which  the 
owners  have  never  tried  to 
breach  in  any  way.”  H 


Legend  Helen  Thomas  bolts  News  World 


On  the  White  House  beat  since  1961 

BY  TODD  J.  SHIELDS 

WASHINGTON 

The  departure  of  Helen  Thomas  from 
the  White  House  beat  for  United  Press  In¬ 
ternational  (LIPI)  - 

does  more  than  leave  a  void 
felt  by  colleagues  who  val¬ 
ued  her  sense  of  fair  play  as 
much  as  her  relentless  re¬ 
porting. 

It  puts  into  play  at  least 
two  prized  assets  in  the 
cramped  hothouse  that  is 
White  House  coverage: 

UPI’s  front-and-center  seat 
in  the  White  House  briefing 
room,  and  the  wire  service’s 
booth-size  office.  Most  re¬ 
porters  on  the  prestigious 
beat  work  newsroom-style  at 
desks  crowded  together  in  a  Helen  Thomas  gets  low( 
common  room. 

Thomas,  79,  said  May  16  she  was  leaving  the  wire 
service  she  joined  in  1943  and  the  White  House  beat 
she  had  covered  since  1961- 
The  White  House  press  office  quickly  asked  for  ad¬ 
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Helen  Thomas  gets  lowdown  on  what's  up  with  JFK. 


vice  on  whether  to  reassign  the  seat  and  the  booth, 
said  USA  Todays  Susan  Page,  president  of  the  White 
House  Correspondents’  Association. 

The  board  of  the  correspondents’  association  is  to 
consider  requests  for  UPI’s  space  when  it  meets  June 
7,  Page  said,  noting  the  Reuters  and  Bloomberg 
news  services  already  had  filed  claims. 

-  Thomas  quit  the  day  after 

UPI  was  bought  by  News 
World  Communications 
Inc.,  a  company  founded  by 
the  Rev.  Sung  Myung 
Moon,  leader  of  the  Unifi¬ 
cation  Church. 

Amaud  de  Borchgrave, 
UPI’s  CEO,  said  he  tried  for 
several  days  to  persuade 
Thomas  to  stay.  “She  said 
that  she  doesn’t  want  to 
work  for  the  new  owners,” 
de  Borchgrave 
told  E^P. 

Thomas  did  not  reveal 
n  on  what's  up  with  JFK.  plans.  White  House 
Press  Secretary  Joe  Lock¬ 
hart  said  he  hoped  she  would  pursue  new'  ventures 
and  “come  here  and  cross-question  me  and  bug  me 
like  she’s  done  since  the  day  I  took  this  job.”  Thomas 
did  not  return  phone  calls.  11 


bureau  chief,  U.S. 
News  &  World 
Report-,  Ron 
Stodghill,  midwest 
bureau  chief.  Time 
magazine;  Andrew 
Sussman,  senior  pro¬ 
gram  producer,  “The 
World”;  Peter  Turn- 
ley,  photojournalist, 
Newsweek;  Nuri  Vall- 
bona,  photojoumalist. 
The  Miami  Herald. 

Established  in 
1938,  Nieman  Fel¬ 
lowships  are  awarded 
to  working  journalists 
for  an  academic  year 
of  study  in  any  of 
Harvard’s  programs 
of  study. 

In  addition  to 
those  named  last 
week,  12  internation¬ 
al  journalists  also  will 
be  chosen  for  the 
2000-2001  academ¬ 
ic  year. 

-JOE  STRUPP 


TWO  WEEKLIES 

Johnson  Newspa¬ 
pers  Inc.,  (JNI),  a 
small,  family-run 
newspaper  company, 
has  acquired  the 
Scotts  Valley  Press 
and  Scotts  Valley  Ad¬ 
vertiser  from  Melmac 
Media. 

Based  in  Santa 
Cruz  County,  the  two 
papers  are  weeklies 
published  on 
Wednesdays.  They 
were  owned  for  the 
past  three  years  by 
Melmac. 

In  Northern  Cali¬ 
fornia,  JNI  has  previ¬ 
ously  owned  a  daily, 
the  Colusa  County 
Sun,  and  two  week¬ 
lies,  the  Loomis 
News  and  the 
Williams  Farmer. 

-  JOEL  DAVIS 
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CALIFORNIA 

Jeffrey  M.  Johnson 

Jeffrey  M.  Johnson  has  been  named  sen¬ 
ior  vice  president  and  general  manager  of 
the  Los  Angeles  Times,  effective  immedi¬ 
ately.  He  will  be  responsible  for  produc¬ 
tion,  regional  operations,  technology  and 
systems,  and  distribution.  Johnson  was 
previously  president  and  CEO  of  Landoll 
Inc.,  a  unit  of  Chicago-based  Tribune 
Co.’s  Tribune  Education  division,  which  publishes  educational 
materials  and  books  for  consumers. 


I  CALIFORNIA 
j  Joe  Hudon  to  the  newly  created  position  of 
'  publisher  of  the  Press-Enterprise  Co.’s 

Community  Publications  Group  in  River¬ 
side,  which  consists  of  five  community 
newspapers  in  Riverside  County,  from 
general  manager. 

DISTRICT  OF  COLUMBIA 
Matthew  C.  Seelye  to  controller  of  the 
Washington  Post  Co.  from  assistant  con¬ 
troller.  Seelye  succeeds  Polly  Heath. 

I 

Howard  Witt  to  editor  in  chief  of  the  alter¬ 
native  Washin^on  City  Paper.  He  was 
previously  associate  managing  editor  for 
interactive  news  at  the  Chicago  Tribune. 
Witt  succeeds  David  Carr,  now  senior 
correspondent  for  New  York-based 
Inside.com 

GEORGIA 

John  Boyette  to  sports  editor  at  The  Augusta 


I  Chronicle  firom  metro  editor.  Boyette  suc- 
I  ceeds  Ward  Clayton. 

Mike  Wynn  to  metro  editor  from  deputy 
metro  editor. 

ILLINOIS 

Timothy  R.  Kennedy  to  vice  president  for 
development  at  the  Tribune  Co.  from 
director  for  corporate  development  for 
the  Chicago-based  company. 

Lisa  L.  Wiersma  to  vice  president  at 
Tribune  Ventures  from  director  of 
development  at  the  Tribune  Co. 

INDIANA 

Tim  Franklin  to  editor  of  The  Indianapolis 
Star  from  executive  editor,  retaining  his 
title  as  vice  president  of  news.  He  will  as¬ 
sume  the  title  of  editor  upon  the  retire¬ 
ment  of  John  “Jerry”  Lyst. 

Andrea  Neal  to  editorial  page  editor  for  the 
Star  from  chief  editorial  writer.  She  will 
succeed  Lyst  in  this  capacity  May  29. 


n 

KENTUCKY 

Lisa  Hornung  to  editor  of  the  thrice-weekly 
Kentucky  Standard  in  Bardstown  from 
city  editor  at  the  daily  Sandusky  (Ohio) 
Register.  Homung  succeeds  Jan  Wither¬ 
spoon,  who  is  now  a  free-lancer. 

Tracy  Combs  to  manager  of  the  Taylorsville 
Spencer  Magnet.  Combs  will  retain  her 
duties  as  editor. 

MASSACHUSETTS 
Don  Seiffert  to  editor  of  the  weekly  Newton 
Tab  from  editor  of  the  weekly  West  Rox- 
bury  Transcript. 

MISSOURI 

Michael  L.  Stubbs  to  editor  and  publisher 
of  the  Monett  Times  from  advertising 
manager.  Stubbs  succeeds  Stephen  Crass, 
now  publisher  of  the  Cleveland  (Tenn.) 

Daily  Banner. 

NEW  HAMPSHIRE 
Barbara  LeBlanc  to  the  newly  created  posi¬ 
tion  of  managing  editor  for  news  at  The 
Union  Leader  and  New  Hampshire  Sun¬ 
day  News  in  Manchester  from  associate 
editor  at  The  San  Juan  Star,  the  English- 
language  daily  of  Puerto  Rico. 

Bob  Wertz  to  editor  of  the  Sunday  News 
from  assistant  metro  editor  for  weekend 
editions  of  The  Gainesville  (Fla.)  Sun. 

Jeff  L.  Shippee  to  weekend  editor  of  The 
Keene  Sentinel  from  assistant  metro  edi¬ 
tor  of  The  Sun  in  Lowell,  Mass.  Shippee 
succeeds  Susan  Reing. 


NEW  YORK 

Sonia  David 

to  marketing 
director  for  USA 
Weekend  in  New 
York  from  mar¬ 
keting  director  at 
MediZine  Inc.,  a 
New  York-based  bealtb-care 
content  provider. 


The  Institute  for  Southern 
Studies^  based  in  Dur¬ 
ham,  N.C.,  announced 
the  winners  of  the  South¬ 
ern  .lournalism  Awaixls. 


Winners  in  the  “General 
Investigative”  category: 
(Large  dailies)  Debbie 
Cenziper,  Ted  Mellpik,  Ce¬ 
leste  Smith,  Jim  Morrill, 
and  Jennifer  Rothacker, 
The  Charlotte  (N.C.)  Ob-. 


server-,  (Midsize  dailies) 
Gina  Edwards,  Naples 
(Fla.)  Daily  News-,  (Small 
dailies):  Scott  Morris,  The 
Decatur  (Ala.)  Daily-, 
(Weeklies)  Eileen  Loh- 
Harrist,  Memphis  (Tenn.) 


Flyer.  Winners  in  the 
“Prisons  and  New  Ap¬ 
proaches  to  Justice"  cate¬ 
gory:  (Large)  Jo  Becker, 
Sydney  R  Freedberg,  and  ' 
Adam  C.  Smith,  St.  Pe¬ 
tersburg  (Fla.)  Times;  ' 


(Midsize)  Leonora  LaPe- 
ter.  Savannah  (Ga.)  Morn¬ 
ing  News;  (Small)  Tim 
Pryor,  The  Anniston  (Ala.) 
Star;  (Weeklies)  Eric 
Bates,  The  Independent 
Weekly,  Durham,  N.C. 
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I  to  co-publishers  of  the  Observ-  I 
!  er  Publishing  Co.  in  Washing-  j 
ton,  publisher  of  the  daily  j 
Observer-Reporter  and  The  Al- 
I  manac,  a  weekly,  from  assistant 
I  co-publishers.  They  succeed 
their  respective  fathers,  John 
L.  S.  Northrop,  who  will  re-  j 
main  chairman  of  the  board,  | 
and  William  B.  Northrop, 
who  will  remain  vice  chairman  I 
of  the  board.  1 


VIRGINIA 

Dennis  V[  Washburn  to  president  of  the 
Springfield-based  Gannett  Offset  Group 
from  president  of  Gannett  Direct  Market¬ 
ing  Services,  Louisville,  Ky.,  and  vice 
president  of  the  Marketing  Services 
Group.  Washburn  succeeds  Gary  StOUt, 
who  was  named  president  and  publisher 
of  The  Daily  News  Leader  in  Staunton  in 
December. 


Joe  Antle  to  the  newly  created  position  of  di- 
j  rector  of  advertising  electronic  business  for 
i  parent  Landmark  Publishing  in  Norfolk 
Irom  advertising  director  of  The  Virginian- 
,  Pilot  in  Norfolk.  Antle  will  remain  at  The 
Virginian-Pilot  until  a  successor  is  named. 


TENNESSEE 
Jason  Strait  to  correspondent  for  The 
Associated  Press  in  Chattanooga  from 
newsman  in  the  AP  Kansas  City,  Mo., 
bureau.  Strait  succeeds  Rachel  Zoll,  who 
was  named  correspondent  in  charge  of 
the  AP  bureau  in  Providence,  R.I. 

TEXAS 

Ken  Kotara  to  vice  president  for  finance  at 
Dallas-based  Belo.  Kotara  most  recently 
served  as  vice  president  for  shared  servic¬ 
es  at  the  Dallas-based  Halliburton  Co. 

Doug  OlSSOn  to  vice  president  of  advertis¬ 
ing/display  at  The  Dallas  Morning  News 
from  general  advertising  director. 

Randall  S.  Brant  to  display  advertising  di¬ 
rector  from  display  advertising  director  at 
The  Denver  Post. 

Lisa  Redford  to  classified  advertising  direc¬ 
tor  from  classified  advertising  manager. 
Pat  West  to  sales  development  director 
from  managing  director  at  the  Texas  divi¬ 
sion  of  Winn-Dixie  supermarkets. 

Veronica  Bucio  to  a  seat  on  the  Houston 
Chronicle’s  13-member  editorial  board 
from  national  news  pages  design  editor. 
She  succeeds  Larry  Gage,  who  retired  in 
April. 

VERMONT 

Ellen  L.  Lind  to  advertising  director  at  The 
Burlington  Free  Press  from  classified  ad 
manager  at  The  Greenville  (S.C.)  News. 


GEORGIA 

Stan 

Richmond 

to  vice  president 
of  operations  at 
Atlanta-based 
Cox  Newspapers  Inc.,  from  vice 
president  of  operations  at  Cox 
Ohio  Publishing.  Richmond 
will  succeed  Jim  Cooper,  who 
is  retiring  in  July. 


NEW  YORK 

David  Kniffin  to  vice  president  for  Chicago- 
based  Tribune  Ventures  in  New  York 
from  director.  Kniffin  will  open  the  New 
York  office  sometime  this  summer. 

NORTH  CAROLINA 
Robyn  Tomlin  to  the  newly  created  position 
of  metro  editor  at  The  Asheville  Citizen- 
Times  from  city  editor. 

PENNSYLVANIA 
Elaine  Kramer  to  editor  and  vice  president 
for  news  at  The  Morning  Call  in  Allentown 
from  managing  editor.  Kramer  succeeds 
Raymond  Holton,  who  retired. 

RHODE  ISLAND 
John  Granatino  to  regional  director  of  Belo 
Interactive  from  director  of  electronic 
publishing  for  Belo’s  Providence  Journal. 
Granatino  will  be  based  at  the  Journal. 
Shannon  Dunnigan  to  Providence  site  man¬ 
ager  for  Belo  Interactive  from  marketing 
manager  for  projo.com.,  the  JoumaFs 
Web  site. 


PENNSYLVANIA 

Thomas  P.  Northrop, 
William  B.  Northrop 
Jr. 


We  specialize  in  assisbng  owners 
in  exploring  and  negpISaSng  die  sale 
of  their  il^^@H^^pers|i;o^ 
non^iyi^weiiaiwdldu 
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Cornelius  Adolphus  Scott 

92,  Died  May  7 

FORMER  PUBLISHER  AND  EDITOR  OF  THE  ATLANTA  DAILY  WORLD 

For  63  YEARS,  Scott  led  the  Daily  World,  the  black  paper 
whose  purpose,  he  wrote  in  a  50th  anniversary  edition  in  1978,  was 
“to  give  constructive  and  inspiring  news  to  our 
Negro  peoples,  to  create  jobs,  and  to  prove  that 
our  race  could  produce  an  important  business.” 

Scott  became  publisher  and  editor  in  1934 
following  the  murder  of  his  brother,  William 
Alexander  Scott  II,  who  had  founded  the  pa¬ 
per  as  a  monthly  in  1928.  Increasing  its  fre¬ 
quency  to  one,  then  two,  then  three  times  a 
week,  the  World  became  a  daily  in  1932.  While 
it  was  by  no  means  the  first  black  daily  (there 
had  been  42  previously,  according  to  Armis- 
tead  Scott  Pride,  former  dean  of  the  Lincoln 
University  School  of  Journalism  in  Jefferson  City,  Mo.),  none  survived 
long.  The  World  became  the  flagship  of  the  Scott  Newspaper  Syndi¬ 
cate,  with  more  than  50  papers,  including  the  Birmingham  (Ala.) 
World,  the  Memphis  (Tenn.)  World,  some  as  far  west  as  Phoenix  and  as 
far  north  as  Des  Moines,  Iowa.  All  the  papers  outside  Atlanta,  except 
the  Birmingham  World,  closed  by  1969. 

Hhe  Atlanta  Daily  World  provided  news  that  did  not  appear  in 
mainstream  papers  —  the  comings  and  goings  of  the  elite  of  black  soci¬ 
ety,  births,  marriages,  Negro  League  baseball  scores.  The  World  also 
crusaded  against  the  Ku  Klux  Klan,  Atlanta’s  segregated  police  force, 
Jim  Crow  election  laws  designed  to  keep  blacks  from  voting,  and 
lynchings.  In  1946,  after  four  black  people  were  killed  by  a  white  lynch 
mob  in  the  “Monroe  [Ga.]  Massacre,”  Scott  set  up  a  fund  for  the  vic¬ 
tims,  and  the  Worlds  coverage  spurred  a  voter  registration  drive. 

Scott  was  at  times  a  controversial  figure  in  black  society.  He  joined  the 
Republican  Party  in  1952,  favoring  the  philosophy  of  W.E.B.  DuBois, 
who  advocated  gaining  equality  through  business  success. 


Douglas  M. 
Davidson 

52,  Died  april  28 
NIGHT  OPERATIONS  MANAGER 
FOR  THE  LOS  ANGELES  TIMES 

Davidson,  who 
died  of  cancer, 
began  as  bicycle  mes¬ 
senger  for  the  dispatch 
department  of  the 
Times  in  196?.  During 
his  33  years  at  the  pa¬ 
per,  he  rose  from  his 
messenger  job  to  lead 
dispatch  desk  clerk, 
advertising  production 
coordinator,  assistant 
to  the  operations  di¬ 
rector  of  the  Orange 
County  edition,  and  fi¬ 
nally,  night  operations 
manager. 


James  Michael 
‘Mike’  Ferrell 

56,  Died  May  15 
SAN  ANTONIO  EXPRESS-NEWS 
COPY  EDITOR 

Ferrell’s  news 
judgment  in  se¬ 
lecting  and  editing 
national  and  interna¬ 
tional  stories  made 
him  a  natural  to  be 
among  the  first  four 
recipients  of  his  pa¬ 
per’s  Philip  True  Jour¬ 
nalism  Award,  named 
for  the  paper’s  Mexico 
City  correspondent 
who  was  killed  while 
reporting  in  the  Sierra 
Madre  Occidental 
mountain  range.  Fer¬ 
rell,  who  died  of  can¬ 


cer,  was  also  known 
for  his  travel  writing.  A 
Vietnam  war  veteran 
awarded  the  Bronze 
Star  in  1968,  Ferrell 
joined  the  San  Antonio 
Express  as  a  copy  edi¬ 
tor  right  out  of  the 
Army.  He  soon  left  to 
become  a  college  jour¬ 
nalism  instructor,  but 
returned  in  1973,  be¬ 
ginning  a  27-year  ca¬ 
reer  at  the  paper. 

Jack  Gillis 

78,  Died  may  7 
RETIRED  PHOTOGRAPHER  FOR 
THE  MINNEAPOUS  STAR 

Gillis  was  a  copy 
boy  prior  to  en¬ 
listing  in  the  Navy 


during  World  War  II, 
where  he  flew  blimps 
that  patrolled  the  Cali¬ 
fornia  coastline  for 
submarines.  After 
leaving  the  service,  he 
joined  the  Star  as  a 
photographer.  Gillis, 
who  learned  photogra¬ 
phy  on  the  job,  shot 
spot  news  and  sports 
until  his  retirement  in 
the  mid-1980s. 

Charles  G. 
GriflFo 

83,  Died  may  14 
FORMER  ASSISTANT  MANAG¬ 
ING  EDITOR  AND  COLUMNIST 
FOR  THE  INDIANAPOUS  STAR 

An  impassioned 
newspaperman, 
people  believed  Griffb 
“spoke  in  96-point 
type,”  noted  Star  re¬ 
porter  Bob  Bell,  “he 
roared  at  people.” 
Griffb  reported  on  all 
manner  of  subjects, 
from  society  news  to 
political  corruption, 
but  he  was  perhaps 
most  widely  known  for 
his  coverage  of  high- 
profile  murders.  Hired 
as  a  police  reporter  in 
the  1940s,  Griffb  later 
served  as  a  columnist, 
Sunday  editor,  assis¬ 
tant  managing  editor, 
and  a  newspaper  om¬ 
budsman  during  his 
tenure  at  the  Star, 
which  lasted  more 
than  half  a  century. 

Richard  Heyza 

72,  Died  may  7 
PHOTOGRAPHER  FOR  DETROIT 
TIMES  AND  THE  SEATTLE  TIMES 

Heyza  began  his 
long  career, 
which  included  such 
occupational  hazards 
as  being  punched  in 
the  face  by  Detroit 
mobsters  and  attacked 
outside  a  Seattle 
courtroom,  at  16  as  an 


errand  boy  at  the  now- 
defunct  Detroit  Times. 
He  eventually  worked 
his  way  up  to  a  job  as 
photographer.  In  1961, 
he  moved  to  Seattle 
and  taught  photogra¬ 
phy  at  the  University 
of  Washington  for  a 
year  until  a  position 
opened  at  The  Seattle 
Times.  He  retired  in 
1991. 

Maynard  Hicks 

93,  died  may  5 
LONGTIME  WASHINGTON  STATE 
UNIVERSITY  JOURNALISM 
PROFESSOR 

Hicks  taught 
journalism  at  the 
Pullman,  Wash., 
school’s  Edward  R. 
Murrow  School  of 
Communications  for 
35  years  until  1972. 
After  leaving  WSU,  he 
taught  at  Western 
Washington  Universi¬ 
ty  in  Bellingham,  and 
later  spent  10  years  at 
the  California  State 
University  campuses 
in  Fullerton  and 
Northridge. 

R.R.  ‘Red’ 

Kelso 

77,  Died  May  11 
FORMER  SUNDAY  EDITOR  OF 
WYOMING  TRIBUNE-EAGLE  IN 
CHEYENNE 

Kelso  was  the 
Sunday  editor  of 
the  State  Tribune,  and 
later  was  the  first  Sun¬ 
day  editor  of  the  com¬ 
bined  Wyoming 
Tribune-Eagle.  Kelso 
also  served  as  a  photo 
reporter  for  The  Den¬ 
ver  Post,  and  was  a 
photojoumalist  for 
Chevrolet’s  Friends 
magazine.  Popular  Me¬ 
chanics,  and  Colliers, 
as  well  as  several 
Japanese  and  German 
magazines. 
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{ continued  from  page  3 }  tenets  laid 

out  in  the  series  —  and  to  such  a  degree,  in 
our  opinion,  that  its  validity  and  objectivi¬ 
ty  must  be  cast  in  doubt.  The  authors  may 
have  fallen  into  a  trap  common  to  many 
researching  our  nation’s  legal  system  — 
obtaining  information  about  appellate  de¬ 
cisions,  but  failing  to  follow  the  cases 
through  final  disposition.  Based  on  our 
limited  research,  it  appears  that  56.1%  of 
the  221  reviewed  cases  resulted  in  the  ac¬ 
cused  either  being  convicted  again  of  the 
original  offenses  or  convicted  on  retrial  of 
lesser  offenses.  In  only  25.8%  of  the  cases 
did  the  accused  gain  either  dismissed 
charges  or  acquittals  on  retrial.  An  un¬ 
known  number  of  the  latter  cases  may 
have  resulted  from  the  unavailability  of 
witnesses  due  to  death  or  relocation  with 
the  passage  of  time. 

Our  findings  belie  the  impression  given 
by  the  “Trial  and  Error”  series  that  all  of 
the  cases  resulted  in  “exonerations.”  We 
are  convinced  that  the  Chicago  Tribune’s 
work  was  not  factually  accurate  due  to 
limited  research. 

Thus  the  Chicago  Tribune  misled  its 
readers  and  the  Pulitzer  Prize  board, 
as  well  as  other  prize-awarding  organiza¬ 
tions,  by  giving  the  impression  that  all 
the  cases  cited  in  the  series  resulted  in 
“exoneration.”  In  doing  so,  the  Tribune 
did  a  grave  disservice  to  the  thousands  of 
state  and  local  prosecutors  who  work  so 
hard  to  carry  out  their  mission  of  seeking 
justice  —  not  necessarily  convictions  — 
and  protecting  the  rights  and  safety  of 
all  the  people. 

In  this  case,  flawed  research  produced  a 
flawed  series,  hardly  worthy  of  a  prize,  but 
a  lesson  that  definitely  should  be  learned 
by  every  journalism  student. 

STUART  A.  VANMEVEREN 

PRESIDENT 

National  District  Attorneys  Association 
DISTRICT  ATTORNEY 
Fort  Collins,  Colo. 

Editors’  Note 

Readers  will  decide  if  prosecutor  mis¬ 
conduct,  or  possible  misconduct,  occur¬ 
ring  in  virtually  one-third  of  the  cases 
studied  —  as  the  NDAA  itself  admits  —  is 
reason  for  concern,  and  investigation. 

THE  GRAPHIC  GRAPHIC 

ARK  Fitzgerald’S  “A  matter  of 
life  or  death”  \_E^P,  April  24,  p. 
24]  was  an  excellent  piece  that, 
among  other  things,  should  underscore 

I 

I  ..  _ _ 
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for  journalists  that  our  profession  re¬ 
mains  a  potent  force  for  helping  ensure 
justice. 

However,  Fitzgerald  made  one  mistake  i 
that  needs  correction.  In  the  “Final  expo- 
I  sure:  Should  newspapers  publish  graphic 
i  execution  photos?”  sidebar,  he  wrote, 

I  “The  [_SanAntonio'\  Express-News  —  like  ^ 
j  eveiy  other  newspaper  in  the  nation  — 
j  did  not  publish  the  dramatic  photos  of  i 
j  the  corpse  of  Tiny’ Davis,  still  erect  in  the  | 

I  electric  chair,  with  blood  covering  his 
j  neck  and  shirt.” 

I  At  least  one  newspaper  did,  in  fact,  run 
I  the  death  chamber  photo.  The  Weekly 
j  Planet,  the  Tampa  Bay  area’s  85,000- 
circulation  alternative  newsweekly, 
published  the  photograph  in  a  cover- 
story  essay  by  me  on  Nov.  4, 1999. 

I  Fitzgerald’s  reference  may  have  been  to  i 
mainstream  or  daily  newspapers,  but  that  ; 

I  was  not  the  clear  meaning  of  the  words  | 
j  “every  other  newspaper.”  I 

!  We  made  the  decision  to  run  the  photo-  1 
]  graph  in  part  because  the  mainstream 
'  media  retreated  from  the  controversy.  We 
I  printed  cover  and  opening-page  warnings 
to  readers  about  the  graphic  nature  of  the  ! 
!  photo  and  my  article.  Our  co-editor,  Su-  | 
j  san  Edwards,  in  a  column  that  accompa- 
I  nied  my  article,  stated:  “If  we  had  made 
!  the  same  choice  [as  the  dailies],  we  would  i 
I  have  been  the  self-appointed  arbiters  of  i 
what  you  have  a  right  to  see.  Instead,  we  ! 
have  given  you  fair  warning  so  that  you  , 
can  choose  not  to  view  it  [the  photo]  if  it 
offends  or  unnerves  you.  That  way,  the 
choice  is  yours,  not  ours.” 

The  St.  Petersburg  Times,  mentioned 
at  length  in  Fitzgerald’s  article,  has  been 
a  commendable  champion  for  the  aboli¬ 
tion  of  the  death  penalty.  Yet,  with  the 
Davis  photo,  the  Times  and  almost 
“eveiy  other  newspaper”  elected  not  to 
confront  controversy. 

My  essay  was  unabashedly  anti-death 
penalty.  As  a  member  of  the  official  press 
I  pool,  I  had  witnessed  Allen  Lee  “Tiny” 
j  Davis’  execution,  and  felt  my  fellow  citi¬ 
zens  should  have  a  measure  of  the  privi¬ 
lege  I  had  enjoyed.  As  Albert  Camus 
wrote  in  “Reflections  on  the  Guillotine,”  I 
subscribe  to  the  argument  that  “If  people 
are  shown  the  machine,  made  to  touch 
the  wood  and  steel  and  to  hear  the  sound 
of  a  head  falling,  then  public  imagination, 
suddenly  awakened,  will  repudiate  ...  the 
penalty.” 

Florida  has  switched  to  lethal  injection, 
and  the  Department  of  Corrections  has 
gone  to  extraordinary  lengths  to  conceal 


the  mechanism  and  process  of  death  from 
the  public  —  much  as  European  nations 
and  America  did  in  the  last  century  when 
they  moved  the  guillotines  and  gallows 
inside  prison  walls.  Yet  the  horror,  the 
racial  and  class  bias,  and  the  eilmost  in¬ 
evitable  execution  of  innocent  people  re¬ 
main  unchanged. 

JOHN  F.  SUGG 

EDITOR 
Weekly  Planet 
Tampa,  Fla. 
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Correction 

In  the  “Newspapers:  Special  Report” 
that  was  prepared  by  Adweek  Magazines 
Special  Rcports/Mediaweek  Features  and 
published  as  an  insert  in  E&P  May  8,  a 
photograph  on  p.  N22  of  Andrew  Barnes, 
chairman  and  CEO  of  the  St.  Petersburg 
Times,  was  misidentified  as  being  one  of 
Reid  Ashe,  publisher  (^The  Tampa  Tri¬ 
bune.  Both  gentlemen  appear  below: 


Reid  Ashe  Andrew  Barnes 


THE  JONES  BOYS 

Serving  the  Newspaper  Industry  since  1946 
Outbound  Calling 
New  Customer  Sales 
Editor  Study 

Upgrades/ Conversions/Stoj)-Savers 
Inbound  Calling 
Customer  Service 
Online  Verification 
Service  Checks/  DataBase  Mgmt. 

NIE 

Dish  Network 

High-Speed  Communications 
Buyers  Advantage/Free  Cellular  Phones 
Website 

Develpoment,  Hosting,  Marketing 
Oiroas-  IPvasiidwBt 
l-8‘77»887-3111 

or  visit  us@  www.jones-boys.com 


MAY  22,  2000  EDITOR «t  PUBLISHER  17 


EDITORIALS 


In  their  concern  for  'fair  trials,’  judges  are  cowing  media 
and  keeping  the  facts  about  crimes  away  from  citizens 


Nearly  four  years 

after  the  Atlanta  Journal-Con¬ 
stitution  reported  —  accurate¬ 
ly,  let  us  remember  —  that  the 
FBI  was  investigating  Richard  Jewell  in 
the  fatal  bombing  at  Centennial  Olympic 
Park,  the  substantial  shadow  of  the  well- 
fed  former  security  guard  still  looms  over 
crime  coverage.  Since  he  was  formally 
cleared  in  the  Olympic  Games  case,  Jewell 
has  made  a  tidy  sideline  of  suing  news  or¬ 
ganizations  for  their  reporting  or  commen¬ 
tary  during  the  three  months  camera 
trucks  were  parked  outside 
his  mom’s  apartment. 

As  Allan  Wolper  report¬ 
ed  in  these  pages  last  week, 
the  “Jewell  Effect”  is  freez¬ 
ing  reporting  about  the  in¬ 
vestigation  into  the  arson 
fire  that  killed  three  fresh¬ 
men  and  injured  58  other 
students  at  a  Seton  Hall 
University  dormitory  in 
South  Orange,  N.J.,  last  January.  Re¬ 
porter  Guy  Sterling  of  The  Star-Ledger  in 
Newark  has  learned  who  the  suspects  are. 
The  newspaper  knows  whether  or  not  the 
person  or  persons  police  suspect  are,  as 
many  believe,  Seton  Hall  students  —  fire¬ 
bugs  who,  having  killed  once,  continue  to 
walk  the  campus  and  haunt  the  uneasy 
sleep  of  dorm  residents.  From  the  start. 
The  Star-Ledger  has  covered  this  tragedy 
aggressively  and  has  refiised  to  let  the  sto¬ 
ry  die.  Yet,  the  newspaper  is  not  publish¬ 
ing  the  names  of  the  suspects. 

Traditional  ethical  concerns  about  iden¬ 
tifying  persons  who  may  never  be  charged 
play  an  important  part  in  The  Star-Ledgers 
decision  —  but  it’s  the  fear  of  being  “Jewell¬ 
ed”  that  is  also  preventing  the  paper  from 


!  sharing  information  that  could  prove  to  be 
a  life-and-death  concern  for  students  and 
their  families.  Unfortunately,  these  days, 
the  paper’s  caution  is  all  too  justified. 

J  It  isn’t  just  potential  lawsuits  that  are 
snuffing  out  the  public’s  right  to  know 
about  crime  in  the  community.  In  their  zeal 
for  “fair  trials,”  U.S.  judges  are  encouraging 
police  and  prosecutors  to  hide  information 
about  crime  from  the  public.  The  worst  ex¬ 
ample  is  in  Illinois,  where  the  state 
i  Supreme  Court  has  handed  down  restric¬ 
tions  so  tough  about  what  prosecutors  and 
police  can  disclose  about 
crimes  that  some  state’s  at¬ 
torneys  complain  they  are 
unconstitutional. 

These  rules  have  real- 
life  consequences  for  citi¬ 
zens.  Just  this  month,  for 
instance,  residents  in  the 
Chicago  suburb  of  Stream- 
wood  have  been  left  com¬ 
pletely  in  the  dark  about 
an  incident  in  which  the  police  wounded  a 
man  in  an  exchange  of  gunfire.  There’s  a 
!  shooting  on  the  streets  —  yet  police  say 
i  they  cannot  tell  citizens  what  it  was  all 
I  about  because  of  the  Supreme  Court  rules. 
In  the  suburbs,  the  Daily  Herald  in  Arling¬ 
ton  reported,  police  have  “shut  down,  vir¬ 
tually  completely  in  some  cases,  the  release 
i  of  information  about  crime.” 

'  And  while  beat  reporters  know  very  well 

I  that  that’s  the  way  many  cop  shops  like  to 
operate,  the  best  police  know  that  sharing 
1  information  makes  policing  more  effective 
and  the  public  safer.  As  they  consider  dis¬ 
closure  rules  —  or  lawsuits  from  the 
i  Richard  Jewells  among  us  —  judges 
i  should  start  tipping  the  scales  of  justice 
i  back  towards  openness. 


“It  isn’t  just 
potential 
lawsuits  that 
are  snuffing 
out  the  public’s 
right  to  know.” 
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FOURTH  ESTATE 


Critic  on  critics 


EOFIHE 


DOESN'T  6ET  IT  RIGHT 

The  May  15  issue  of  ‘The  New  Republic’  masquerades 
as  a  politicized  journalism  review 


BYBILLGLOEDE 


The  New  Republic,  which  might  be  described  as 
the  trade  magazine  of  the  practicing  Washington  liber¬ 
al,  last  week  took  a  couple  of  swipes  at  things  journalis¬ 
tic  that  made  for  some  good  reading,  but  reflected  the 
blissful  ignorance  of  those  who  spend  too  much  of  life  in 
intellectual  pursuit  of  a  verdant  utopia  in  which  all  are  equal,  except 
for  those  who  decide  who’s  equal  and  what  that  utopia  is.  First,  the 
magazine  condemned  Washington  Post  media  critic  Howie  Kurtz, 
ostensibly  for  writing  too  much,  working  too  hard,  and  paying  too 
much  attention  to  detail.  So  much  for  that.  The  more  troubling  story 

concerns  The  Miami  Herald  and  its  cover-  \  rigtit-Ieaning  Cuban  groups  actively 
age  of  the  Elian  Gonzalez  affair.  The  '  trashed  the  paper. 

piece,  by  Ryan  Lizza,  alleges  that  the  Her-  ,  Lizza’s  piece  contends  that  the  Herald 


concerns  The  Miami  Herald  and  its  cover¬ 
age  of  the  Elian  Gonzalez  affair.  The 
piece,  by  Ryan  Lizza,  alleges  that  the  Her¬ 
ald  blew  its  chance  to  - 

make  it  back  into  the  big 
time  (read  Pulitzer  con¬ 
tention). 

The  Herald  once  was 
one  of  the  fastest-grow¬ 
ing,  most  prestigious 
newspapers  in  America. 

But  that  was  in  the  days  when 
southern  Florida  was  a  mostly  white  en¬ 
clave  of  snowbirds,  retirees,  and  the  oc¬ 
casional  native.  The  demographics 
changed  radically,  and  after  the  Mariel 
boatlift,  the  city’s  population  began  a 
shift  that  now  makes  Cuban  Americans  a 


American  community ...  has  led  it  to  try 

_ _  _  to  embody  Miami  rather  than  provide 

the  city  with  honest,  fearless  coverage 
I  of  the  news.”  A  lot  depends  on  what  Liz- 
I  za  means  by  “honest,  fearless  coverage  of 
the  news.”  If  he  means  covering  all  an¬ 
gles,  representing  all  views  and  report- 
■  m  HMH  ing  the  news,  he’s  right.  But  then  that 

I  11  IHIIIIII  would  presuppose  the  views  of  the  city 

I  II  ^1 1 1  ^  I  would  he  included  and  thus  embodied. 

I  II  1%  1 11^1  I  The //eraZd  covered  the  hell  out  of  the 

I  II  llllllll  I  story,  including  rather  damning  revela- 

I  I  II  I  11^0  I  I  I  :  tions  of  the  medical  history' of  Marisley- 

sis  Gonzalez,  who  was  among  those 

!W  Republic’  masquerades  closest  to  the  boy  whUe  he  was  staying 

...  with  the  Miami  relatives.  Nevertheless, 

urnalism  review  E^P  Editor  at  Large  Mark  Fitzgerald 

-  spent  some  time  in  Miami  this  past 

i  winter,  and  he  found  that  the  Herald 

ZHICH  MIGHT  BE  DESCRIBED  AS  was  regaining  credibility  in  the  Cuban- 
the  practicing  Washington  liber-  i  American  community -rilh  its  Elian 

iplc  of  swipes  at  things  joumalis-  taken  for  good  news.  But,  in  this  context, 
3  good  reading,  but  reflected  the  it  can  be  perverted  to  support  Lizza’s 

ose  who  spend  too  much  of  hfe  in  Except  for  this  fact:  fhcrok  of  a 

>pia  in  which  all  are  equal,  except  l  newspaper  in  society  is  to  inform;  it  is 

,nd  what  that  utopia  is.  First,  the  j  ”°t  to  teach,  indeed,  Lizza’s  accusation 
„  ^  ,.  -j.*  TT  '  rr  ^  that  the //era/cZ  was  trying  to  embody 

I  Post  media  cntic  Howie  Kurtz,  Miami  is  actually  a  compli- 

^orking  too  hard,  and  paying  too  ment.  To  ignore  or  dismiss  the  passions 

br  that.  The  more  troubling  stoiy  and  the  views  of  the  Cuban-American 

community  as  so  much  nght-vnng 

right-leaning  Cuban  groups  actively  propaganda  is  not  journalism, 

trashed  the  paper.  i  The  latest  addendum  to  the  Audit 

Lizza’s  piece  contends  that  the  Herald  \  Bureau  of  Circulations  FAS-FAX  report 

“The  ‘Herald’  covered  the  hell  reek,Td‘in  u  the 
out  of  the  Story,  including  reports  mi- 

iii|i|S  .1  1  .  1  .  •  nor  circulation  de- 

rather  damning  revelations  cUnes  on  weekdays 
of  the  medical  history  of  slightly  larger 

,  ^1  M  losses  on  Sunday. 

Mansleysis  Gonzalez.  But  EI  Nuevo  Her¬ 

ald,  its  Spanish- 

blatantly  pandered  to  the  Cuban-Ameri-  language  paper,  is  up  nearly  as  much  as 
can  community  in  its  Elian  coverage  and  |  the  Herald  is  down.  The  combined  circu- 
on  its  editorial  page.  And  that  it  got  ;  lation  of  both  rose  slightly  to  443,566. 
scooped  by  a  local  alternative  weekly,  the  I  The  numbers  are  thus  inconclusive.  My 


Miami  New  Times,  and  by  national  pa¬ 
pers  such  as  The  New  York  Times  and 


majority.  For  nearly  20  years,  the  Herald  !  The  Washington  Post.  Among  these 


has  been  trying  to  come  to  terms  with 
this  demographic  reality.  In  the  late 
1980s  and  early  ’90s,  the  paper  learned 
the  hard  way  that  the  good  old-fash¬ 
ioned  doctrinaire  liberalism  that  its 
pages  reflected  was  not  going  over  well 
in  the  Cuban  community.  Circulation 
plummeted,  and  leaders  of  the  more 


scoops  were  the  facts  that  two  of  Elian’s 
Miami  cousins  had  lengthy  criminal 
records  and  that  Lazaro  Gonzalez  and 
his  brother  each  had  been  convicted 
twice  for  driving  under  the  influence 
of  alcohol. 

Of  the  Herald,  Lizza  vvrites,  “Its  dys¬ 
functional  relationship  with  the  Cuban- 


I  bet  is  that  they‘11  rise  as  new  readership 
habits  are  built  and  trust  is  restored 
I  between  the  paper  and  the  Cuban- 
I  American  community. 

I  The  Herald  may  have  blown  its 
chance  at  a  Pulitzer,  but  a  newspaper 
i  that  wins  prizes  but  loses  readers  has 
I  won  nothing  at  all. 

I  As  for  The  New  Republic,  I  applaud 
'  its  efforts  to  embody  its  readers.  All 
1  94,552  of  them.  D 
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OP-ED 


Information  alone  isn’t  enough 


snii  NEEDS  ns  PROS 

The  forms  are  changing,  but  the  content  remains  the  same: 
Bringing  order  to  chaos,  separating  the  wheat  from  the  chaff 

BY  TED  KOPPEL 

JOURNALISM  HAS  ALWAYS  BEEN  A  ROUGH-AND-TUMBLE 

world;  but  there  were  certain  rules  of  sourcing  and 
cross-checking,  standards  of  editing,  language,  and 
grammar  that  always  distinguished  establishment  from 
_  tabloid  journalism.  And  somewhere,  in  all  of  this,  there 

was  an  acknowledgment  of  the  need  for  context. 

So,  what  does  that  say  about  the  expanding  world  of  journalists 
now  operating  on  cable  or  satellite  TV,  and  soon  to  be  operating 
on  HDTV  or  broadband  or  on  the  Internet?  The  glory  of  those 
new  technologies  is  precisely  that  they  make  the  acquisition  and 

the  dissemination  of  information  a  truly  the  exclusion  of  other  standards.  Tradi- 


democratic  process.  [E]veryone  has  al¬ 
ways  had  the  right  [to  call  one’s  self  a 
journalist];  now  nearly  everyone  also  has 
the  reach  and  the  opportunity. 

I  couldn’t  possibly  reconcile  a  lifetime 
spent  demanding  access  to  information 
and  the  right  to  disseminate  it,  with  now 
arguing  that  we  should  place  restrictions 
on  the  rights  of  others  to  do  the  same. 

And  anyway,  the  Internet,  in  particular, 
was  designed  to  be  immune  to  precisely 
that  or  any  other  sort  of  interference. 
Whether  or  not  Matt  Drudge  uses  two 
sources  or  one  (or  none,  for  that  matter) 
is  —  and  should  remain  —  beyond  my 
power  to  influence. 

What  I  do  believe  is  that  the  communi¬ 
ty  of  professional  journalists  has  a  greater 
obligation  than  ever  before  to  lead  by  ex¬ 
ample.  Information  on  all  the  media  is 
now  so  voluminous  that  it  tends  toward 
the  chaotic.  We  can  still  serve  a  critical 
function  in  bringing  order  to  information. 

The  new  technologies  are  all  geared  to¬ 
ward  speed.  Speed  has  always  been  an 
impoilant  part  of  journalism;  but  not  to 


the  exclusion  of  other  standards.  Tradi¬ 
tional  journalism  requires  a  sorting  out 
of  good  information  from  bad;  of  the  im- 


TED  KOPPEL 


“The  central  purpose 
of  journalism  is  the 
communication  of 
ideas.  [I]f  you  bore 
people,  they  won’t  hear 
what  you  have  to  say.” 


portant  from  the  trivial.  That  sort  of 
commitment  and  expertise  may  be  out  of 
fashion;  but  the  need  for  it  is  greater 
than  ever  before. 

There  are  at  least  two  kinds  of  extreme 
ignorance.  For  centuries,  we  have  been  fa¬ 
miliar  with  the  first  kind  —  an  ignorance 
that  covered  most  of  the  world  like  a  dark 
cloud;  an  ignorance  that  exists  in  a 
vacuum,  where  no  information  is  avail¬ 
able.  The  second  kind  is  a  more  recent 
phenomenon,  one  that  presents  itself  in 
the  form  of  a  paradox.  This  second  form 


of  ignorance  exists  in  a  world  of  electronic 
anarchy,  where  so  much  information 
abounds  that  the  mind  doesn’t  know  what 
to  believe.  Information  does  not  always 
lead  to  knowledge;  and  knowledge  is 
rarely  enough  to  produce  wisdom. 

Which  pretty  much  describes  the  chal¬ 
lenge  confronting  our  world  as  we  move 
into  the  third  millennium.  In  such  a 
world,  there  is  a  greater  need  for  the 
processors  of  words  than  for  word  proces¬ 
sors.  There  is  a  need  for  editors.  There  is 
more  of  a  need  for  good  journalists  than 
ever  before. ... 

The  technologies  of  delivering  informa¬ 
tion  have  changed,  but  the  fundamentals 
of  honest  reporting  haven’t.  There’s  noth¬ 
ing  new  about  deadlines;  even  quarterly 
journals  have  them.  Although  we  now  live 
in  a  world  in  which  immediacy  is  valued 
so  highly,  never  publish  or  broadcast  a 
story  before  you’re  comfortable  with  its 
accuracy.  Remember  that  some  things 
seem  important  and  other  things  are  im¬ 
portant.  It’s  easy  to  write  about  the  first 
batch.  Try  to  reserve  some  of  your  energy 
for  the  second  lot,  too.  Establish  a  set  of 
guiding  principles  for  yourselves  —  rea¬ 
sonable  ones,  this  is  not  the  priesthood  — 
but  stick  to  them.  Emphasize  honesty, 
fairness,  decency.  Don’t  be  afraid  of  ques¬ 
tioning  authority.  Skepticism  is  all  right; 
but  try  not  to  lapse  into  cynicism.  Provide 
a  voice  to  the  powerless.  Never  lose  your 
curiosity.  You  have  this  incredible  license 
to  talk  to  anyone,  to  go  anywhere.  Make  it 
interesting.  Journalism  is 
PDOSC  ^  solitary  exercise.  It  re- 

,  quires  an  audience.  The 

LllC  central  purpose  of  journal- 

of  ism  is  the  communication 

of  ideas.  The  gathering  of 
►ore  facts,  the  shaping  and  edit- 

n’t  heST  ^  story,  all  these  only 

amount  to  half  the  process. 
>say/  You  need  readers  and  view¬ 

ers  to  complete  the  process; 
and,  remember,  if  you  bore  people,  they 
won’t  hear  what  you  have  to  say.  11 


Excerpted from  “Journalism:  It’s  as  Easy 
as  ABC,”  by  TedKoppel,  who  presented  it 
as  the  Red  Smith  Lecture  in  Journalism, 
sponsored  by  John  and  Susan  McMeel 
and  Universal  Press  Syndicate,  at  the 
University  of  Notre  Dame.  Permission  to 
reprint  granted  by  the  John  W.  Gallivan 
Program  in  Journalism,  Ethics  ^ 
Democracy  (Robert  Schmuhl,  director), 
©2000  by  the  University  of  Notre  Dame. 
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INSIDE:  Weather  or  not  —  putting  a  stopwatch  on  five  newspaper  sites 


& 


THE  MONTHLY  INTERNET  MAGAZINE  SUPPLEMENT  TO  KOITOR  I'Llil  ISIII  K 


'  t.  ^ 


iFst,  tSe  news 

A  head’s  up  on  Web  watching 


I  <((7*  ' 


f 


Now  sp.ipcTs  iisint;  /wire/  aiv  popping 
up  all  oxci'^rhc  country.  I4(){)+  from 
Weehauken  to  Washington,  Dallas  to 
Dubuque.  Why?  Because  on  the  Zwire.' 


Dubuque  delivered  here. 


network,  newspapers  enjoy  easv-to- 
use  and  manage  tools  specificallv 
designed  for  online  publication,  while 
readers  enjoy  all  rite  great,  supple¬ 
mental  content  pro\  ided,  and  sta\  on 
sire  longci' — up  to  "()()'’(>  longer!  l  acr 
IS,  ad\errisers.  Too,  are  discotermg 
•  the  benefits  of  /.wire.'  After  all,  they 

.  -  know  a  coast-to-coast  network  of 

.  P 

^  <’i>hne  nev\'spaper  readers  could  make 


ainone  s  sales  click.  Inclutlmg  \ours. 


The  dot-com 
^ews^per  Network 


F'-.t  eMails  and  a  tynpiete  Z-v.^e'  demonstr'ation,  call  800.6powui6 

Hk.- 


New  media  Web  site  draws 
celebs  and  newsies  alike  to 
its  gala  debut  in  Gotham 


Aptly  enough,  it  was  an  In- 
side.com  insider,  designer 
Michael  Bierut,  who  provided 
a  media-sawy  spin  on  Power¬ 
ful  Media  Inc.’s  May  17  opening  party 
in  New  York  for  its  highly  anticipated 
entertainment  and  media  news  Web 
publication. 

Referring  to  the  throng  of  wannabe 
hipsters  pining  for  entry  to  the  glitzy  gala 
peopled  by  young  guns,  cute  girls,  and 
celebs  —  including  NBC’s  Tom  Brokaw, 
Times  Walter  Isaacson,  plus  Courtney 
Love,  Bret  Easton  Ellis,  Joan  Didion,  and 
Gregory  Dunne  —  Bierut  wondered  aloud, 
“When  did  the  news  industry  become  so 
glamorous?” 

As  Dionne  Warwick  crooned,  “I  Say  a 
Little  Prayer  for  You,”  in  the  background 
at  a  swanky  Chelsea  salon,  and  Kurt  An¬ 
dersen  and  actor  Oliver  Platt  chatted 
while  paparazzi  snapped  away,  Bierut  re¬ 
visited  his  nerdy  high-school  days  working 
on  the  school  newspaper  and  the  AV 
squad,  and  mused  with  some  satisfaction, 
“Suddenly  we  throw  the  cool  parties  at  our 
house,  and  the  cheerleaders  and  football 
players  wait  in  line  outside.” 

The  venture  was  funded  in  part  by 
TheStreet.com’s  Jim  Cramer,  and  founded 
by  Kurt  Andersen,  former  editor  of  New 
York  magazine;  Deanna  Brown,  former 
president  of  Brill’s  Content,  and  Michael 
Hirschom,  who  formerly  edited  Spin  mag¬ 
azine  and  is  Inside.com’s  editor  in  chief  It 
aims  to  provide  top-notch  journalism, 
analyses,  vast  databases,  and  a  sense  of 
community  —  all  of  which  Insiders  hope 
will  prove  indispensable  enough  to  those 
working  in  media  and  entertainment  that 
theyll  be  willing  to  fork  over  the  monthly 
subscription  of  $19-95. 

And  what  will  subscribers  get  for  their 
money?  Insiders  point  to  the  site’s  focus 
on  how  the  digital  economy  is  revolution¬ 


At  coming-out  party,  Michael  Hirschom  of  lnside.com  cavorts  with  Rebecca  Ods  and 
Courtney  Love  (right).  At  top,  Kurt  Andersen  hangs  with  actor  Oliver  Platt  (right). 


izing  the  industries  it  covers.  There  is  also 
the  intoxicating  allure  of  fresh  dish,  24/7, 
on  the  media’s  favorite  subject  (them¬ 
selves).  Then  there’s  the  site  itself.  With  its 
cascade  of  color  blocks  and  text  denoting 
breaking  news  stories,  analytic  pieces,  a 
“Mogul  Power  Index”  that  readers  can 
vote  on,  gossip,  and  a  whole  lot  more,  the 
current  home  page  would  give  Basquiat  a 
run  for  his  money.  It  has  plans  for  wireless 
platforms  as  well. 

Although  nonpaying  users  will  be  able 
to  check  out  many  daily  and  weekly  fea¬ 
tures,  only  subscribers  will  gain  access  to 
the  “serious,  deep,  inside  stuff,”  as  a  press 
release  puts  it.  All  this  supplied  by  a  staff 
of  30  or  so  divided  between  New  York  and 
Los  Angeles. 

Media  Editor  Lome  Manly,  formerly  of 
The  New  York  Observer  and  E^P  sibling 
Mediaweek,  said  that  newspapers  are  a 
core  component  of  the  site’s  media  sec¬ 
tion,  along  with  magazines  and  digital- 
content  players.  “So  far,”  he  said,  “we’ve 
done  several  newspaper  stories  —  the  digi¬ 
tal  devotion  at  The  Washington  Post  amid 
carping  from  major  investor  Warren  Buf¬ 
fet,  for  example  —  and  we  plan  on  doing 
many  more.  How  newspapers  maintain 


brand,  relevance,  and  audience  in  a  more 
complicated  information  marketplace  is  a 
major  preoccupation,  as  is  the  way  in 
which  newspapers  are  aggregating  audi¬ 
ences,  either  through  alliances,  acquisi¬ 
tions,  or  digital  endeavors.” 

Manly  also  sees  potential  in  this  lickety- 
split  medium  to  close  the  traditional  gap 
between  the  time  a  storj'  breaks  and  the 
time  readers  learn  why  it  happened.  For 
instance,  he  said,  “We  had  an  article  about 
the  JOA  in  Denver  published  an  hour  af¬ 
ter  it  was  announced,  and  even  though  it 
wasn’t  a  long  article,  we  gave  our  readers  a 
good  look  at  the  competitive  pressures 
that  made  an  agreement  inevitable.” 

Asked  how  Inside.com  will  distinguish 
itself  from  competitors  such  as  Medi- 
anews.com.  Manly  professed  his  admira¬ 
tion  for  Jim  Romanesko’s  buzz  hub,  but 
noted  that  it  can  only  serve  as  “a  window 
on  events.  [Romanesko]  uses  a  reader’s 
eye  to  discern  the  events  of  the  day,  and 
does  a  great  job  of  it,”  Manly  said.  “We  use 
the  reporter's  tools  —  phone  calls,  sources, 
analysis,  and  strong,  clear  writing  —  to 
give  our  readers  a  level  of  understanding 
about  events  that  you  can’t  get  by  just  fol¬ 
lowing  a  link.”  -  QUH  UBURT 


WEB  HEIIB  BILIIH 
K  INSIDE  COMES  BUT 
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nCH  IKK  -  «’$  WEB 

BEMUBfi  SrUK  E-HUl  MSr 


According  to  Net  news 
hounds,  time  is  up  for 
shows  like  ‘60  Minutes’ 

IT  STARTED  INNOCENTLY  ENOUGH. 

Speaking  to  a  gathering  of  fellow 
old-media  journalists,  “60  Minutes” 
correspondent  Lesley  Stahl  worried 
aloud  that  the  interactive  nature  of 


the  Internet  will  make  it  hard 


er  for  journalists  to  get 


their  work  done. 


“We  will  be  more 


questioned  as  time 


goes  on,  and  the  Web 


will  give  people  more 


ammunition  to  do  it. 


Stahl  said  during  a 


May  10  panel  discus 


sion  in  New  York  on  ac 


curacy  and  credibility  in 


the  new-media  age. 


^\^^ile  her  audience  of 


publishers  at  the  News 


paper  Association 


of  America’s  convention  was  receptive,  her 
remarks  struck  a  raw  nerve  in  cyberspace. 

Editor  &  Publisher  published  her  com¬ 
ments  on  its  Web  site  as  part  of  an  article  on 
the  session.  The  story  quickly  traveled  across 
the  Web  and  prompted  an  almost  unprece¬ 
dented  flurry  of  e-mail  responses. 

A  person  identified  only  as  Jeff  Jones 
wrote:  “Lesley  Stahl  needs  to  get  a  life! ...  If 
she  can’t  keep  up  with  the  pace  she 
should  retire. ...  WEB  news  rules, 
and  the  networks  should 


change  or  pack  it  in. 


Stahl  also  worried  that  re 


porters  in  the  future  will  be 
made  to  play  multiple 


roles,  because  of  Web  de 


mands,  to  the  detriment  of 


journalism.  “What  journal¬ 


ists  will  have  to  be  are  one 


man  bands,”  she  said  at  the 
panel  discussion.  “When  are 
they  going  to  gather  informa- 


Stahl  in  the  middle:  She  says 


criticism  sparked  by  the 


Web  might  be  “a 


good  thing, 


Web’s  pace 


might  lead 


tion?  When  are  they  going  to  make  that 
third  phone  call?  I  find  that  distressing, 
but  that’s  the  way  it’s  heading.” 

Web  news  readers  offered  little  sympa¬ 
thy.  As  Ken  in  Michigan,  whose  byline  is 
perhaps  less  well-known  than  Stahl’s, 
wrote:  “Leslie  Stahl  is  concerned  about 
having  to  work  harder?  Well,  boo-hoo- 
hoo!  Welcome  to  the  club  Leslie!  Get  used 
to  it.  The  same  scenario  is  running  through 
many,  many  professions  thanks  to  the  In¬ 
ternet  and  computer  technology.” 

Several  respondents  said  the  Net  offers  an 
alternative  source  to  papers  and  TV,  which 
they  see  as  suffering  from  a  liberal  bias. 
(Many  of  the  the  e-mailers  found  the  stoiy 
via  cybei^ossip  Matt  Drudge’s  Web  site.) 

At  least  I  can  pick  and  choose  on  the 
Net,”  read  one  e-mail  message  signed 
William  E.  Allen  of  Lyndhurst,  Ohio.  “I  can 
also  get  second  opinions  and  background.  I 
have  fi'equently  taken  issue  with  rumors 
passed  to  me  via  e-mail  and  been  able  to 
check  the  veracity  of  most  that  seem  a  little 
on  the  suspicious  side.” 

An  e-mail  message  from  Jim  stated  it’s 
“hopeless”  for  the  old  media  to  try  to  com¬ 
pete  with  news  on  the  Net.  “Internet  news  is 
available  when  you  want  it,  usually  scoops 
the  traditional  media  these  days,  and  you 
even  get  your  choice  of  vendor  and  amount 
of  detail  to  search  for.  CNN" s  popularity  was 
strongly  tied  to  a  similar  aspect. ...” 

Asked  for  her  response  to  the  comments, 
Stahl  told  E^P  there’s  a  lot  about  the  Inter¬ 
net  that’s  positive.  “I  think  what’s  appealing 
is  the  interactivity  of  the  Internet,  and  peo¬ 
ple  will  get  to  question  the  reporters.  And 
that’s  a  good  thing.  But  I  worry  about  the 
time  that’s  going  to  take  from  reporting. 

“We  will  have  to  change  the  way  we  oper¬ 
ate,”  she  said.  “There  are  many  things  I  fear, 
such  as  the  loss  of  credibility,  because  we 
make  more  mistakes,  and  this  will  speed  the 
process  up  even  more.” 

But  to  one  of  the  Stahl  critics,  e-mail 
writer  Ken  Grindall  of  San  Francisco,  the 
answer  to  the  media’s  credibility  problem 
is  plain:  “Just  give  us  the  simple  facts 
and  stop  thinking  of  your  job  as  art.” 
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A  YAHOO!  FOR  NEWS 
FROM  KNIGHT  RIDDER 

YAHOO!  INC.  AND  KNIGHT  RIDDER 
have  reached  agreement  on  a  deal 


New  ‘E&P’  survey  reveals 
that,  for  nearly  all,  it’s  all 
news  all  the  time  online 

By  this  summer,  all  of  the  na- 
tion’s  largest  newspapers  will  of¬ 
fer  news  content  on  the  Web, 
according  to  a  new  survey  by  E&P  Online. 
The  one  straggler.  Investor’s  Business  Dai¬ 
ly,  plans  to  launch  a  new  site  with  daily 
content  by  early  summer. 

Last  summer,  four  of  the  top  100  news¬ 
papers  —  Investor’s  Business  Daily  of  Los 
Angeles,  The  Buf¬ 
falo  (N.Y.)  News, 

The  Clarion- 
Ledger  in  Jack- 
son,  Miss.,  and 
The  Honolulu  Ad¬ 
vertiser  —  were 
news-less  on  the 
Internet.  Each 
now  offers  daily 
news. 

The  next  tier  of 
newspapers  is 
also  largely  on¬ 
line.  Among  pa¬ 
pers  that  ranked 

from  101st  to  150th  in  circulation  (as  re¬ 
ported  in  the  1999  Editor  ^  Publisher  In¬ 
ternational  Year  Book),  10  were  without 
online  news  last  summer.  Now  just  two 
lack  news:  The  Tribune  in  Mesa,  Ariz., 
which  serves  the  suburbs  of  Phoenix,  and 
The  Vindicator  in  Youngstown,  Ohio.  Out 
of  the  top  150  newspapers,  148  offer  all  or 
most  of  the  news  stories  that  appear  in 
their  printed  editions. 

In  Arizona,  the  96,991-circulation  Trib¬ 
une  is  holding  off  on  its  Internet  efforts 
until  the  fate  of  the  newspaper  is  decided, 
says  Editor  Jim  Ripley.  The  Tribune  is 
owned  by  the  Thomson  Corp.,  which  has 
put  its  55  daily  newspapers  in  the  United 
I  States  and  Canada  up  for  sale,  excluding 
j  The  Globe  and  Mail. 

Before  plans  for  the  sale  were  an¬ 
nounced,  The  Tribune  had  expected  to  get 
money  to  pay  for  personnel  to  launch  a 

www.edltorandpublisher.com 


full-service  Web  site.  “But  now  every¬ 
thing’s  on  hold,”  Ripley  says,  as  long-term 
projects  have  been  delayed  pending  the 
sale.  The  Tribune’s  bare-bones  site  in¬ 
cludes  only  classified  ads,  the  weather 
forecast,  and  information  about  subscrip¬ 
tions  to  the  print  edition. 

Occasionally,  readers  will  call  and  ask 
about  the  site.  “We  just  tell  them  the 
truth,”  Ripley  says.  “We  don’t  have  one. 

It’s  going  to  become  a  major  problem.  I 
don’t  think  there’s  a  person  here  who 
doesn’t  want  to  get  something  going.  But 
I  until  we  get  a  new  owner,  I  don’t  think 
that  matter’s  go¬ 
ing  to  be  settled.” 

Paul  Jagnow, 
managing  editor 
at  The  Vindicator 
in  Ohio,  did  not 
return  a  phone 
call  seeking  com¬ 
ment.  The  paper’s 
Web  site  includes 
only  information 
about  reaching 
newspaper  de¬ 
partments  and 
how  to  buy  a  his¬ 
torical  book  pub¬ 
lished  by  the  newspaper  on  the  history  of 
the  Youngstown  region. 

La  Opinion,  a  99,041-circulation  dai¬ 
ly  newspaper  based  in  Los  Angeles, 
nearly  made  the  current  list  of  newspa¬ 
pers  without  news  online.  But  that 
i  changed  in  early  April  when  the  news¬ 
paper  began  offering  its  daily  Spanish- 
language  news  stories  on  laopinion.com. 
The  rollout  of  online  content  had  been 
delayed  as  the  newspaper  focused  on 
other  projects,  says  Mary  Zerafa,  direc¬ 
tor  of  new  media. 

But  the  newspaper  couldn’t  ignore  the 
Web.  In  1997,  only  28%  of  Hispanics  in 
Southern  California  were  online,  says  Zer¬ 
afa,  who  claims  that  number  is  now  closer 
to  50%.  “The  Internet  is  an  evolutionary 
process,”  she  says.  “Our  readers  are  ready, 
we’re  ready,  and  the  time  was  really  right 
to  do  this.”  —  RANDY  DOTINGA 


that  will  bring  local  and  regional  news  con¬ 
tent  to  Yahool’s  pages. 

KnightRidder.com  already  provides 
news,  advertising,  and  shopping  through 
its  Real  Cities  regional  information  sites, 
but  company  executives  said  the  deal  with 
Yahoo!  will  expand  awareness  of  the  site. 
The  service  will  first  be  offered  as  cus¬ 
tomizable  My  Yahoo!  offerings  in  ID  key 
markets,  including  the  San  Francisco  area. 

OPRAH  MEETONA: 
NEW  WEB  AWARDS 

HE  ONLINE  NEWS  ASSOCIATION 
(ONA),  formed  just  a  year  ago,  has 
joined  the  Columbia  University  Graduate 
School  of  Journalism  to  create  the  Online 
Journalism  Awards.  It’s  in  prestigious 
company:  others  prizes  under  Columbia’s 
watch  include  the  Pulitzer  Prizes,  the  Na¬ 
tional  Magazine  Awards,  and  the  DuPonts 
for  broadcast  journalism.  “We  believe 
these  awards  will  be  a  major  step  towards 
one  of  our  most  important  goals  —  recog¬ 
nizing  and  encouraging  journalistic  excel¬ 
lence  in  this  new  medium,”  said  Rich 
Jaraslovsky,  president  of  ONA  (and  man¬ 
aging  editor  of  The  Wall  Street  Journal  In¬ 
teractive  Edition). 

FREE  OFFER,  DEEP  IN 
THE  HEART  OF  ACCESS 

The  DALLAS  MORNING  NEWS  AND 
other  Belo  media  properties  are  of¬ 
fering  free  Internet  access  through  an 
agreement  with  lstUp.com  Corp.,  in  a  deal 
announced  Wednesday.  Consumers  can 
now  download  —  at  no  charge  —  from  the 
Web  sites  of  “The  Dallas  Morning  News” 
(dallasnews.com)  or  WFAA-TV  (wfaa.com) 
an  Internet  application  for  free  and  unlim¬ 
ited  Internet  access.  The  application  will 
be  available  on  other  Belo  sites  by  early 
July,  the  company  said.  Free  access  is  of¬ 
fered  in  exchange  for  keeping  IstUp.com’s 
movable  navigation  bar  on  the  screen  dur¬ 
ing  free  online  sessions. 
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Stanford's  Greg  Edwards  and 
Marion  Lewenstein  check  9ut 
“eyetrack”  results  with  Sarah 


Eye-opening  study  discovers 
Web  newsreaders  are  text-driven 

BY  JOEL  DAVIS 

WHEN  IT  COMES  TO  READING  ONLINE  NEWS,  THE  STEAK,  IT  Ap¬ 
pears,  is  more  important  to  readers  than  the  sizzle.  That’s 
what  67  readers  —  or  more  precisely,  the  eyeballs  of  67 
readers  —  who  are  taking  part  in  a  provocative  study  seem 
to  be  saying.  Never  mind  popular  opinion,  never  mind  what  some  ex¬ 
perts  say.  In  this  project,  the  eyes  definitely  have  it. 

A  collaborative  “Eyetrack”  study  by  the  Poynter  Institute  and  Stan¬ 
ford  University  has  made  the  eye-opening  finding  that  readers  look 

first  at  text,  often  relegating  graphics  and  |  study.  “There’s  some  disbelief  on  the  part  of 
photos  to  sidelong  glances.  ^  some  designers  [with  these  results].  On  the 

While  the  project  looks  at  everything  from  j  other  hand,  we’re  getting  responses  that  say, 
the  types  of  stories  Web  news  readers  go  to  |  Teah  I  believe  it,  I  don’t  pay  any  attention  to 
first,  to  whether  they  read  full  articles  or  just  ^  graphics  or  photos,  I  read  the  text.’” 
skim,  the  kicker  is  the  finding  that  the  online  j  The  Stanford/Poynter  Institute  study  is  in 
news  providers’  first  chance  to  engage  the  !  direct  contrast  to  a  previous  Poynter  Eye- 
reader  is,  ironically,  with  good  old-fashioned  |  track  study  in  1990,  “Eyes  on  the  News,” 
text.  Long  live  the  written  word.  which  found  that  readers  of  print  newspa- 

“More  often,  the  text  is  read  first,”  says  j  pers  typically  were  drawn  first  to  photos  on 

Marion  Lewenstein,  Stanford  Communica-  j  a  page,  then  read  text, 
tions  Professor  Emerita,  a  designer  of  the  What’s  it  all  mean?  Well,  it  depends  on 


ON  THE  E&P  INTERACTIVE  COVER:  The  eyes  have  it.  Marion  Lewenstein  and  Greg 
Edwards  consider  the  text,  and  subtext,  of  their  surprising  Eyetrack  Web  results. 
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whom  you  ask.  Lewenstein  and  her  Poynter 
colleagues  point  out  that  the  initial  study  re¬ 
sults  are  still  being  deciphered  and  that  the 
sample  group  of  67  —  a  size  limited  by  time 
and  funding  —  is  admittedly  on  the  smallish 
side.  Still,  they  stand  by  the  results,  surpris¬ 
ing  as  they  are.  Lewenstein  goes  so  far  as  to 
suggest  that  designers  not  “obfuscate”  text 
with  a  lot  of  graphics. 

“As  a  designer,  I  always  felt  that  the  im¬ 
ages  were  going  to  be  the  draw  for  the  eye,” 
says  Poynter  fellow  Andrew  DeVigaJ,  one  of 
the  study’s  leaders.  “It  surprised  me  from 
the  beginning  that  a  large  number  of  people 
went  straight  to  the  text.” 

Getting  fixated  on  news 

Lewenstein,  before  coming  to  Stanford  in 
1975,  worked  for  Fairchild  Publications,  in¬ 
cluding  Womens  Wear  Daily,  and  then 
spent  13  years  at  Time  Inc.,  primarily  with 
Time,  Fortune,  and  Money  magazines.  She 
has  written  five  books  and  was  a  founding 
member  of  the  California  Society  of  News¬ 
paper  Editors. 

She  hooked  up  with  Poynter  after  launch¬ 
ing  a  research  project  four  years  ago  video¬ 
taping  test  subjects  in  Palo  Alto  as  they  read 


online  news.  She  also  wanted  to  find  out  of 
online  readers  were  as  active  in  society  as 
print  newspaper  readers,  who  tend  to  be 
“doers”  who  vote  and  participate  in  civic 
matters  more  than  those  who  don’t  read 
newspapers.  “So  much  of  the  early  literature 
in  online  reading  W2is  that  people  were  iso¬ 
lating  themselves  or  becoming  anti-social,” 
she  says.  “So  I  wanted 
to  find  out  if  this  is  true  ,  . 

of  news  readers.”  SUrpriSIII^ 

Though  Poynter  was  f  nr  3 

more  interested  in  Web  o'*  *0 

site  design  and  its  im-  selected  < 

pact  on  journalism,  and  .  ,  .  , 

Lewenstein  was  more  STICK  WIXII 

interested  in  series  LOngllOIllt 

peoples  read,  they  were  ** 

able  to  hook  up  when  it 
was  discovered  that  Stanford  researcher 
Gregoiy  Edwards  had  developed  software 
that  could  target  fixation  on  specific  con¬ 
tent.  “He  was  able  to  pinpoint  so  you  could 
tell  what  article  was  being  looked  at,” 
Lewenstein  says. 

The  study  looks  at  the  viewing  habits  of 
test  subjects  from  Chicago  and  St.  Peters¬ 
burg,  Fla.  The  67  readers  were  recruited 


Headlines  suffering  a  cute  disease? 

IN  POST-ETETRACKING  INTERVIEWS  WITH  SUBJECTS,  MaRION  LeWENSTEIN  AND  HER 

fellow  researchers  discovered  another  intriguing  twist:  online  news  users  may  prefer 
serious  headlines  over  smart-alecky  or  cute  ones.  Some  subjects  lamented  the  fact  that 
headline  writers  often  put  cleverness  over  clarity. 

“They  prefer  online  headlines  to  those  in  print  because  they  gave  infor¬ 
mation  fast,  whereas  in  newspapers  they  try  to  get  cutesy,”  Lewenstein  says. 

“What  people  want  from  online  news  is  fast,  concise  information.” 

Poynter  design  guru  Andrew  DeVigal  says  online  editors  need  to  spend 
more  time  in  focusing  on  how  headlines  are  written.  “There  are  ways  to  im¬ 
prove  it  so  readers  can  make  well-informed  decisions  on  whether  they  want 
to  read  more  of  the  story  or  not,”  he  explains.  “Unfortunately,  headlines 
written  online  are  often  picked  up  from  headlines  written  in  newspapers  to 
fit  a  tight  space.  Or  they  were  vmtten  to  go  with  a 
[print]  photo  that’s  no  longer  there.”  John  Coate, 

John  Coate  manages  SFGate.com,  a  popular  and  ac-  a  head  master, 
claimed  site  for  the  San  Francisco  Examiner  and  San  “y®  1^'* 

Francisco  Chronicle  that’s  known  for  clever  headlines 
•  1  ^  ..r  ^  ,  ,  clarity,  detract 

with  a  Gen-Xer  sass.  For  example,  a  recent  story  about  a  from  intent. 

canine  rescued  from  a  drainage  pipe  ran  under  the 
clever  if  cryptic  headline,  “Dog  Day  Afternoon.”  He  concedes  there  are 
pros  and  cons  to  his  site’s  approach,  though  he  is  a  bit  wary  of  the  Eye- 
track  study  because  test  subjects  tended  to  be  newshounds  and  not 
DeVigal  feels  editors  necessarily  representative  of  the  general  population, 

need  to  help  readers  “j  think  that  when  we  get  it  right,  wit  contributes  to  clarity  and  does- 
make  decisions.  lessen  it,”  Coate  says.  “When  that  is  true,  I  think  that  we  aren’t  in 

conflict  with  the  findings  of  that  study.  Indeed,  to  have  no  wit  of  any  kind  would  be  bor¬ 
ing,  and  we  are  told  again  and  again  by  our  readers  that  they  enjoy  our  approach.” 

But,  he  adds,  “Many,  of  course,  do  not  like  our  approach  to  headlines  and  that,  I  think, 
is  because  (A)  some  people  just  want  things  they  view  as  news  to  be  just  dead-straight  and 
(B)  we  do  from  time  to  time  make  the  mistake  of  having  cleverness  obscure  for  the  reader 
the  true  meaning  of  the  story.”  —  Joel  Darns 


from  online  newspaper  ads.  Most  of  them 
are  white  and  in  their  30s  and  40s.  There 
are  slightly  more  males  than  females,  more 
Democrats  than  Republicans,  and,  on  the 
whole,  they  are  reasonably  well-educated 
and  earn  decent  salaries. 

The  subjects,  many  of  them  self-described 
“news  junkies,”  looked  at  their  favorite  news 


Surprisingly,  news  readers  don’t  mind 
going  for  a  scroll.  Once  they  have  self- 
selected  a  story  to  read,  they  tend  to 
stick  with  it  to  the  end,  come  what  may. 
Long  home  pages:  Bring  them  on! 


sites  for  as  long  as  they  desired  —  which 
wasn’t  very  long.  During  an  average  session, 
subjects  spent  34  minutes  surfing  six  sites  — 
which  works  out  to  an  average  of  under  six 
minutes  a  site. 

Subjects  wore  head-mounted  devices  orig¬ 
inally  developed  by  the  military  for  tracking 
eye  movements.  Looking  like  a  cross  be¬ 
tween  a  stabilizer  for  head-injury  victims 
and  a  futuristic  sci-fi  decoder  from  outer 
space,  the  head  devices,  connected  to  com¬ 
puters,  are  mounted  with  small  cameras 
that  use  infrared  light  to  follow  the  eye  as  it 
scans  a  Web  page,  measuring  even  slight 
head  movements.  It  collects  images  60 
times  per  second.  Computers  logged  some 
608,063  eye  fixations  and  24,530  mouse 
clicks,  a  massive  amount  of  data  still  being 
sorted  and  scrutinized. 

While  the  study  is  peppered  with  clin¬ 
ical  terms  such  as  “logical  fixation”  and 
“flat  right  coverage  order,”  the  bottom 
line  is  that  it  has  found  that  text  news 
briefs  and  captions  usually  get  first 
viewing  —  even  when  viewers  use  com¬ 
puters  with  high-speed  connections  that 
can  quickly  open  visuals,  as  the  partici¬ 
pants  in  this  survey  did. 

Articles  were  looked  at  92%  of  the 
time,  and  news  briefs  82%  of  the  time.  Of 
all  visuals,  photos  did  best,  with  a  64%  fixa¬ 
tion  rate.  Banner  ads  were  viewed  45%  of 
the  time,  and  other  graphics  —  including 
so-called  “tile  ads”  —  were  seen  only  22% 
of  the  time.  The  eyes  of  online  news  readers 
often  do  not  alight  on  photos  and  graphics 
until  “they  have  returned  to  the  first  page 
after  clicking  away  to  a  full  article,”  the 
study  reports. 

And,  surprisingly,  news  readers  do  like  to 
take  a  scroll.  Once  they  have  self-selected  a 
story  to  read,  they  tend  to  stick  with  it  to  the 
end.  And  they  appear  to  have  no  problem 
with  lengthy  home  pages  laden  with  links, 
such  as  CNN.com,  being  quite  willing  to 
scroll  down  to  find  what  they  want. 


John  Coate, 
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Read,  see,  scrolls 

So  does  this  mean  that  Web  managers 
are  going  to  do  away  with  eye  candy  in  favor 
of  a  diet  lean  on  visuals  and  heavy  on  text? 
Not  quite. 

At  OregonLive,  the  brash,  graphics-and- 
pictures-rich  site  of  The  Oregonian  in  Port-  | 
land,  the  results  are  viewed  with  skepticism,  j 
“I  read  it,  and  I  w£is  surprised  at  its  conclu-  j 
sions,”  OregonLive  Editor  in  Chief  Kevin  | 

Cosgrove  says.  “All  I  know  is,  our  photo  gal-  | 
leries  are  very  popular. ...  It  seems  to  me 
that  institutions  like  the  Poynter  Institute  i 
still  look  at  the  Web  from  a  newspaper  point 
of  view.  I  don’t  believe  the  majority  of  Web 
users  do  the  same.  The  Web  is  different.” 

The  text-over-visuals  finding  even  sur¬ 
prised  some  folks  at  Poynter. 

Kenny  Irby,  leader  of  Poynter’s  visual  l 
journalism  faculty,  says  that  while  the  eye-  j 
tracking  equipment  may  not  detect  fixa-  i 
tions  on  photos,  it’s  quite  possible  that  ■ 
peripheral  vision  does.  “The  brain  is  so  j 
adept  at  processing  imagery,”  he  says,  a 
point  the  study  acknowledges. 

Whether  or  not  a  reader’s  brain  picks  I 
up  a  visual,  Irby  says  online  news  providers  j 
in  general  could  do  a  better  job  in  selecting 
and  editing  their  visuals.  Among  those 
that  do  a  good  job,  Irby  says,  are 
MSNBC.com  (“a  very  dynamic  visual  pres¬ 
entation  and  a  commitment  to  employing 
visual  journalists”)  and  washingtonpost- 
.com  .  “The  vast  majority  of  publications  in 
cyberspace  today  do  not  have  skilled  or 
trained  photo  editors,”  Irby  says.  “I’m  a 
strong  proponent  of  having  visual  journal¬ 
ism  expertise  on  the  Web.” 


Perhaps  the  study’s 
second-most-surprising 
finding  is  that  banner  ads 
—  historically  seen  as  an 
iffy  selling  tool  —  were 
“fixated  on”  45%  of  the 
time,  well  below  the  level 
for  text,  but  much  higher 
than  other  visual  elements. 

“I  would  have  thought  it 
would  have  been  far  less, 
around  10%,”  DeVigal 
says.  He  adds,  however, 
that  the  relatively  high 
impact  of  banner  ads  is 
tempered  somewhat  by 
the  fact  that  the  average 
fixation  rate  was  one  sec¬ 
ond,  which  may  not  be 
enough  time  for  a  reader  to 
process  an  ad’s  central  sell¬ 
ing  points,  particularly  if 
it’s  a  flashing  or  animated 
ad.  Advertisers  might  do 
well  to  reconsider  “inani¬ 
mate”  ads. 

Tile  ads  that  line  Web  text  get  eye  contact 
only  half  as  often  as  banner  ads.  DeVigal 
says  that  most  readers  have  trouble  distin¬ 
guishing  them  from  “editorial  promos.” 
Lewenstein  believes  that  if  these  ads  had 
some  “informational  text,”  eyes  might  “stay 
with  the  ads  longer.” 

The  survey  also  indicates  that  online 
readers  are  willing  to  stay  with  a  story 
longer  than  their  print  counterparts.  Of  the 
stories  readers  called  up,  75%  of  their  con¬ 
tent  was  read 


Tips  from  the  researchers 

•  Given  the  brief  fixation  on  banner  ads,  any  ad  that 
is  animated  must  have  the  “brand  name"  included  with 
every  frame. 

Since  readers  are  surprisingly  willing  to  read  lengthy 
articles,  pay  special  attention  to  good  writing.  They  do  notice 
the  difference. 

•  Don’t  be  afraid  to  have  home  pages  that  require  scroll¬ 
ing  to  see  all  the  content,  as  readers  seem  quite  willing  to 
scroll  along. 

®  Don’t  ignore  photos,  but  use  them  more  wisely.  Since 
they  are  usually  run  small,  and  with  poor  resolution,  rely 
more  on  high-impact  or  closely  cropped  shots.  And  avoid 
running  headlines  within  photos  —  most  likely  they  will  be 
overlooked  by  many. 

Be  ciystal-clear  with  headlines,  as  online  readers  want 
to  spot  immediately  what  they  want  and  click  on  through  to 
I  other  side.  —  Joel  Davis 


Early  study’s  graphic  results 

The  last  time  the  Poynter  Institute  for  Media 
Studies  did  an  “eyetrack”  study,  a  Republican  was  in  the 
White  House,  the  country  was  at  war  with  Iraq,  Buster 
Douglas  was  heavyweight  champion,  and  the  Internet  was 
still  more  or  less  a  toy  for  university  and  government  com¬ 
puter  geeks. 

The  influential  1990  study  relied  heavily  on  Eye-Trac 
Research  Technology  of  Gallup  Applied  Science.  The  tech¬ 
nique  involved  two  video  cameras  in  an  oversized  headband 
to  record  a  reader’s  eye  movements  across  print  newspaper 
pages.  Eye  movements  of  90  test  participants  were  tracked  in 
three  large  newspaper  markets. 

The  results?  Unlike  the  current  study,  which  found  readers 
of  online  news  were  drawn  to  text  first,  the  1990  study  found  readers  drawn  first  to  photos. 
Content,  size,  and  placement  of  photos  drew  readers  into  pages  more  than  the  photos’  col¬ 
or;  readers  entered  Page  One  wherever  its  most  powerful  visual  element  was  placed;  hav¬ 
ing  opened  the  paper,  they  were  likely  to  look  at  the  right-hand  page  ahead  of  the  left. 

Furthermore,  it  found  that  readers  processed  facing  pages  as  a  single  unit,  suggesting 
the  same  editor  be  made  responsible  for  both;  were  not  necessarily  put  off  by  bold  or  un¬ 
orthodox  use  of  newspaper  color.  The  study  led  to  the  publication  of  a  book,  “Eyes  on  the 
News,”  by  Pegie  Stark  and  Mario  Garcia.  Information  on  all  Poynter  studies  can  be  found  at 
http://www.poynter.org.  —  Joel  Davis 
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The  “fixation  order”  of  a  view¬ 
er's  first,  and  return,  looks  at  a 
front  page  of  the  St.  Petersburg 
Times  at  http://www.poynter.org 


or  at  least  glanced  at  during  “scroll-downs.” 
This  is  opposed  to  the  1990  Poynter  study 
that  showed  only  about  20%  of  print  news¬ 
paper  articles  being  fully  read. 

The  higher  online  readership  rate  may 
have  something  to  do  with  commitment;  It 
follows  that  one  would  stick  with  a  story 
longer  after  going  to  the  trouble  of  picking 
it  and  clicking  it  open.  “Most  articles  the 
[test]  subjects  looked  at  had  been  purpose¬ 
ly  selected  by  them  clicking  on  a  headline  or 
brief,”  the  study  says.  “When  reading  a  print 
newspaper,  often 
serendipity  motivates  a 
reader  to  stop  and  read 
an  article.  That  may  lead 
to  earlier  abandonment 
[of  the  text].” 

Hot  news 

While  the  Stanford/ 
Poynter  study  may  pres¬ 
ent  a  dizzying  array  of 
findings  to  traditional 
print  newspapers  that 
are  still  defining  their 
online  content,  these  pa¬ 
pers  can  take  solace  in 
one  finding  in  particular:  that  online  news 
readers  favor  general  news  sites  over  spe¬ 
cialty  and  personal-interest  sites.  They  also 
like  local  news.  Of  the  nine  most-favored 
providers,  seven  were  newspaper  sites.  So  if 
you  publish  a  mainstream  newspaper,  it  ap¬ 
pears  that  for  now,  anyway,  online  readers 
are  yours  to  lose. 

“I  had  not  supposed  that  people  read  so 
much  regular  news,”  Lewenstein  says.  “In 
terms  of  where  most  of  the  activity  was,  it 
was  all  on  traditional  news  sources.”  11 
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BY  CARL  SULLIVAN 


online  home  of  the  Providence  (R.I.)  Jour¬ 
nal.  Making  its  debut  May  1,  the  new  home 
page  has  one  anchored  (and  colorful)  photo 
depicting  the  Providence  waterfront  on  a 

_ _ _  sunny  day.  Readers  also 

get  a  small  news  photo 
that  changes  daily.  The 

■  editors  look  for  intrigu- 
mg  pictures;  recently,  a 
still  photo  from  a  video 
surveillance  tape  of  U.S. 
Rep.  Patrick  J.  Kennedy, 
D-R.I.,  pushing  his  way 
past  a  Los  Angeles  air¬ 
port  security  guard  weis 
the  pick  of  the  day. 

Otherwise,  there’s  not 
much  to  look  at.  And 
that’s  the  point.  The 
home  page  is  designed  to 
be  a  comprehensive  in¬ 
dex  to  all  that  is 
projo.com.  Readers  will  find  simple  short 
headlines  under  the  various  news  sections: 
News,  Sports,  Biz,  Buzz,  and  Your  Life.  Each 
headline  is  a  link  to  the  full  story.  In  an  ex¬ 
planatory  note  to  readers  about  the  redesign. 
Site  Manager  Shannon  K.  Dunnigan  wrote, 
“Nothing  on  projo.com  should  be  more  than 
two  clicks  from  the  home  page.” 

In  another  welcome  change  for  the  Web 
site,  frames  at  projo.com  have  been  eliminat¬ 
ed.  Users  can  now  easily  bookmark  stories 
for  later  reference. 

Naming  conventions  were  also  simplified. 
Looking  for  business?  Just  type  “www.projo 


Lies  and  text.  Every  few  months  or  so,  the  flashy  more-is-more  look  | 
is  in.  Then  site  designers  will  do  a  360  and  produce  redesigns  that  i 
look  like  Yahoo!  —  nothing 
but  links,  links,  and  more  links.  If 
you  believe  the  recent  Eyetrack 
study  from  Stanford  and  Poynter, 
the  no-frills,  text-heavy  design  is 
just  what  online  readers  are  look¬ 
ing  for.  Detractors  will  say  that  the 
page  is  boring,  and  some  might 
find  the  text  a  bit  small. 

The  latest  Web  site  to  go  loco  for 
text  and  links  —  even  before  the 
Poynter  report  —  is  projo.com,  the 
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With  Digital  Bulletins  at  3  p.m  /  business  days 
through  Dec  31 

Local  news 
Sports 

Entertainment  Investigators  halt  efforts  to  recover 
weX"'  jet  wreckage 

Obituaries  Cl  ash  im  eshgatoi  s  put  a  hold  on  die 
Opinion  recoveiy  of  EgyptAir  Fliglit  990  diis  week 

AP's  The  Wire  afTer  pulling  about  70  percent  of  the 


Digital  Bulletin  ol^e's  rweekatte.  federal  officials  said 
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◄  BtrUHt  AND  AFTER:  The  old  projo.com  was 
similar  to  a  print  newspaper  front-page.  You 
only  got  the  headlines  and  opening  grafs  of  a  few 
stories.  The  new  projo.com  gives  you  everything 
—  abbreviated.  Short  headlines  allow  the  site  to 
list  dozens  of  stories  and  features  in  an  indexlike 
home  page  that  gives  readers  an  idea  of  the  con¬ 
tents  in  every  section.  The  tow-graphic  page  loads 
quickly.  The  multiple-choice  navigation  bar  pres¬ 
ent  on  so  many  sites  has  been  simplified  here  to 
five  main  choices,  with  subcategories. 
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.com/business,”  and  youll  find  what  you’re 
looking  for.  We  typed  in  a  number  of  obvi¬ 
ous  categories,  and  usually  were  pleasantly 
greeted  with  what  we  sought.  If  we  entered  a 
categoiy  the  site  doesn’t  use,  like  “www 
.projo.com/local,”  we  got  a  helpful  error 
page  offering  a  menu,  search  function,  and 
access  to  archives.  Speaking  of  searching, 
the  site  promises  that  it’s  been  simplified. 

The  ubiquitous  left-hand 
navigation  bar  used  by  so  many 
sites  has  been  pared  down,  too. 

Users  get  five  choices:  News, 

Sports,  Your  Life,  Classified, 
and  About  Us.  Rolling  your 
mouse  over  the  nav  bar  pro¬ 
vides  pop-up  windows  with 
subcategories. 

Like  some  other  newspaper 
sites,  projo.com  offers  a  mid¬ 
day  bulletin  with  each  morn¬ 
ing’s  news.  Readers  also  get  a  Lateday 
Report  that  includes  “Heading  Home”  infor¬ 
mation  for  commuters  about  to  leave  the  of¬ 
fice.  Besides  weather,  readers  will  find  news 
on  tonight’s  sports  events  and  local  enter¬ 
tainment  offerings.  Following  the  theme  of 
simplicity,  the  news  briefs  on  the  midday 
and  late  pages  are  pithy. 

The  simple  design  of  the  entire  site  uses 


understated  colors  that  nicely  complement 
each  other.  And  instead  of  simply  slapping 
the  banner  ads  at  the  top  of  the  page  as  most 
sites  do,  the  new  projo.com  has  built  a  ban¬ 
ner  window  that  makes  the  advertisement 
seem  like  a  very  natural  part  of  the  page. 

The  navbar,  main  projo.com  logo,  and  top 
banner  ad  are  all  united  by  a  swath  of  color 
that  quietly  sweeps  up  from  the  left-hand 


side  and  curves  around  the  top  of  the  page.  | 

With  structure  and  navigation  taken  care 
of,  the  site  plans  to  focus  on  online-only  fea¬ 
tures,  including  audio,  video,  and  increased 
reader  feedback.  Dunnigan  wrote:  “We  will 
publish  your  feedback,  your  news  tips,  your 
opinions,  your  photographs,  your  original 
music  (and  soon,  your  artwork).” 

Music  on  a  newspaper  Web  site?  Yes,  pro-  | 


jo.com  is  one  of  just  a  few  newspaper  sites  to 
take  advantage  of  the  MP3  craze.  {The 
Boston  Globe’s  boston.com  also  offers  MP3’s, 
short  for  MPEG  Audio  Layer  3,  a  compres¬ 
sion  technology.)  Projo.com’s  music  page  of¬ 
fers  downloadable  songs  and  clips  that 
accompany  reviews.  Soon,  Rhode  Island 
musicians  v^dll  be  able  to  upload  their  own 
tunes  to  the  site.  Projo.com  offers  do-it- 

yourself  instructions  for  audio- 
to-digital  conversion.  In  a  truly 
full-service  effort,  they’ll  con¬ 
vert  cassettes  or  CDs  that  are 
mailed  in. 

The  MP3  section  is  a  great 
enhancement  to  projo.com’s 
music  page,  which  includes  a 
club  calendar  from  the  print 
edition,  Rhode  Island  venue 
listings,  record  reviews,  a  local 
band  spotlight,  and  music 
news.  And  the  feature  may  help  the  site  at¬ 
tract  the  elusive  teenage  and  20-something 
crowd.  Let’s  just  hope  young  Rhode  Is¬ 
landers  don’t  download  so  many  MP3s  as  to 
overwhelm  projo.com’s  servers,  as  has  been 
the  case  at  some  college  campuses. 

Let’s  also  hope  these  music  fans  will 
check  out  the  site’s  news  section  while 
they’re  there.  11 


Many  sites  require  users  to  drill  down 
deep  to  reach  some  sections.  Not  the 
“Providence  Journal”  Web  site.  “Nothing 
on  projo.com  should  be  more  than  two 
clicks  from  the  home  page,”  says  Site 
Manager  Shannon  K.  Dunnigan. 
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It’s  a  wise  Webmaster  who  knows  the  score,  the  local 
nightlife,  and  the  weather  forecast  by  randy  dotinga 

WANT  TO  KNOW  THE  LATEST  SPORTS  SCORES?  CURIOUS 

about  who’s  playing  at  the  bar  down  the  street  on  Sat¬ 
urday  night?  Wondering  what  your  local  movie  critic 
thinks  of  the  new  flick  playing  at  the  multiplex? 

You  may  not  be  able  to  rely  on  your  local  newspaper’s  Web  site 
for  fast  answers. 

To  test  the  user-friendliness  of  newspapers  in  cyberspace,  E&P 
invented  six  common  chores  that  readers  might  want  to  accom¬ 
plish  online.  A  reporter  then  visited  the  Web  sites  of  five  random¬ 
ly  selected  midsize  newspapers. 

The  results  show  that  most  of  these 
sites  have  a  ways  to  go  before  their  online 
efforts  are  as  handy  as  their  print  edi¬ 
tions.  Even  the  simplest  of  tasks,  such  as 
finding  a  weather  forecast,  often  proved 
challenging. 

The  newspapers  surveyed  were  the  Om¬ 
aha  (Neb.)  World-Herald,  the  Tulsa 
(Okla.)  World,  The  Knoxville  (Tenn.) 


THE  FORECAST  FOR  TOMORROW  IN 
THE  NEWSPAPER'S  HOME  CITY 

Newspaper  readers  love  the  weather,  and  one 
might  expect  a  newspaper’s  Web  site  to  make  it 
a  breeze  to  read  the  local  forecast.  But  the 
weather  isn’t  always  simple  to  find. 

The  local  forecast  was  easiest  to  locate  at 
the  Newport  News  Web  site  (http://  www.daily 
press.com)  where  it  is  prominently  placed  on 
the  home  page  along  with  the  current  weather 
and  temperature.  Visitors  to  the  Omaha  news¬ 
paper  Web  site  (http://www.omaha.com/OWH) 
have  to  click  once  to  find  the  local  forecast.  The 
Knoxville  (http://www  .knoxnews.com)  and 
Long  Beach  (http://  www.ptconnect.com)  on¬ 
line  newspapers  feature  forecasted  highs  and 
lows  on  their  home  pages,  but  it’s  not  immedi¬ 
ately  clear  if  they’re  for  the  current  day  or  the 
next  day.  And  no  other  weather  information 
could  be  quickly  located  at  the  Long  Beach  site. 

At  the  Tulsa  site  (http://www.tulsaworld.com), 
visitors  have  to  work  for  their  weather.  The  fore¬ 
cast,  along  with  the  site’s  menu  and  much  of  its 
content,  is  off-limits  to  visitors  who  haven’t  got  a 
software  “plug-in”  called  Macromedia  Flash. 

With  Flash  installed,  however,  the  local  weather 
is  a  couple  clicks  away. 


News-Sentinel,  the  Press-Telegram  in 
Long  Beach,  Calif.,  and  the  Daily  Press  in 
Newport  News,  Va.  Only  the  Web  site  of 
the  smallest  of  the  five  papers  surveyed  — 
the  Daily  Press,  with  just  under  100,000 
subscribers  —  quickly  and  easily  provided 
most  of  the  information  sought. 

Here  are  the  tasks  and  how  the  news¬ 
papers  stacked  up: 
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BANDS  PERFORMING  AT  LOCAL  BARS 
AND  NIGHTCLUBS  THIS  FRIDAY 

All  the  newspapers  surveyed  are  based  in  cities 
large  enough  to  have  significant  nightlife.  But 
only  the  Web  sites  of  the  largest  and  smallest 
newspapers  surveyed,  in  Omaha  and  Newport 
News,  respectively,  offered  extensive  lists  of 
who’s  playing  and  where. 

The  Tulsa  Web  site  did  offer  some  event  list¬ 
ings,  but  they  were  mainly  of  symphony  and 
museum  events.  The  Knoxville  site  has  a  page 
devoted  to  “nightlife,”  but  it  included  only  a  sin¬ 
gle  feature  story.  The  “Press-Telegram”  site  of¬ 
fers  movie  and  TV  show  listings,  but  nothing 
about  the  local  music  scene. 
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Who’s  the  hero?  You  are!  With  Coverstory 
online  -  the  ||B  entertainment  Web 
module  that  plugs  right  into  your 
newspaper  site. 

★  THRILL  TO  SPINE-TINGLING 
AD  REVENUE 


★  EXPERIENCE  KILLER 
TRAFFIC 

★  GET  BLOWN  AWAY 
by  DYNAMITE  24/7 
CUSTOMER 
SERVICE  SUPPORT 


The  Man. 
The  Revenue. 
A  Hero. 


online 


Call  800-217-8679  to  get  the  FIRSI  YEAR  FREE! 

Or  e-mail  holIywood@ttmedia.com.  To  view  the 
Coverstory  Web  modules,  visit  www.coverstory.com. 

Act  now  and  get  the  online  revenue  that’s  waiting  for  you! 


cover 


Story 


Coverstory  is  a  registered  trademark  used  herein  under  license. 
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BY  THE  CLOCK 


How  long  does  it  take  to  enter  Web  site 
and  find  the  next  day's  forecasted  high 
and  low  temperatures?  " 

The  Daily  Press:  22  seconds 
Omaha  World-Herald:  25  seconds 
The  Knoxville  News-Sentinel:  _ 

34  seconds 

Tulsa  World:  2  minutes,  23  seconds  (use 
of  home  page  requires  download  of 
Macromedia  Flash  4  plug-in) 
Press-Telegram:  N/A  (unclear  if  forecast 
_on  home  page  is  for  today  or  tomorrow: 
no  other  information  available) 
Note^Times  were  calculated  using  a  ca¬ 
bbie  modem.  —  Randy  Dotin^a 


www.daitypress.com 


NEWSPAPER’S  MOVIE  CRITIC  ON  THE 
RECENTLY  RELEASED  TEEN  FILM 

Large  and  midsize  daily  newspapers  almost  al¬ 
ways  have  on-staff  movie  critics.  But  finding 
their  reviews  online  proved  to  be  a  challenge. 

The  Newport  News  site  made  the  task  a 
breeze.  Just  a  few  clicks  brought  up  a  review  of 
“Final  Destination"  by  Barbara  Shulgasser,  who 
was  not  impressed  and  gave  the  film  only  one- 
and-a-half  stars.  At  the  Omaha  site,  a  visitor 
had  to  go  into  the  free  archives  to  find  a  review 
by  Jim  Delmont,  who  called  “Final  Destination” 
a  “small  movie”  that  “will  find  its  niche  modestly, 
then  go  to  video.”  Movie  fans  were  out  of  luck  at 
the  other  three  sites.  Although  the  Tulsa  critic 
did  review  “Final  Destination,”  the  full  review 
was  not  to  be  found  at  the  newspaper’s  Web 
site.  Only  a  paragraph  and  the  movies  rating 
(three  of  four  stars)  were  included.  The 
Knoxville  online  newspaper  included  a  review  of 
the  movie,  but  it  was  only  a  paragraph  long  and 
came  from  something  called  CinemaSource.  A 
check  of  Long  Beach’s  online  newspaper  in¬ 
cluding  the  easy-to-use  archives  did  not  return 
any  review  of  the  movie. 
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WHArS  ON  TV  TONIGHT? 

The  newspapers  scored  well  on  this 
count.  The  “Daily  Press,”  “Press-Telegram,” 
and  “News-Sentinel”  use  national  TV  schedule 
services  that  require  users  to  type  in  their 
ZIP  codes  to  get  local  listings.  "The  “Omaha 
World-Herald”  is  a  little  more  user-friendly, 
featuring  cable  system  listings  for  Omaha, 
eastern  Nebraska,  western  Iowa,  and  Missouri. 
The  “Tulsa  World”  doesn’t  have  TV  listings. 


www.daiiyprtst. 


j*  I  dog  racing  results.  The  Tulsa  site  did 
have  national  basketball  scores,  but 
they  were  two  days  old.  The  Knoxville  site  fea¬ 
tured  links  to  Scripps  Howard  and  Associated 
Press  sports  Web  sites,  but  it  took  a  while  to 
sniff  out  the  latest  Boston  Celtics  score. 

Only  the  Newport  News  site  was  truly  user- 
friendly:  It  took  only  three  clicks  from  the  home 
page  to  find  the  score  of  the  previous  night’s 
Celtics  game. 


WHO  WON  THE  BOSTON  CELTICS 
GAME  LAST  NIGHT? 

Almost  all  daily  newspapers  devote  lots  of  space 
to  national  sports  scores. 

But  online  newspaper  sites  are  a  different 
ballgame.  Quick  checks  of  the  Omaha  and  Long 
Beach  sites  didn’t  reveal  any  sign  of  pro  basket¬ 
ball  scores,  although  the  Omaha  site  did  feature 


HOW  EASY  IS  IT  TO  SEND  LEHERS  TO 
THE  EDITOR  RIGHT  FROM  THE  WEB? 

All  the  sites  surveyed  offered  quick  ways  to  zip 
off  letters  to  the  editor.  Some  offered  e-mail  ad¬ 
dresses;  others  made  readers  fill  out  online 
forms.  But  denizens  of  cyberspace  sometimes 
like  to  send  letters  the  old-fashioned  way,  with 
stamps  and  handwritten  signatures,  plastered 
with  their  own  headlines,  such  as:  “if  you  saw 
this  potato  eating  alone,  would  you  ask  it  to  join 
you?”  A  quick  inspection  of  the  online  opinion 
sections  did  not  turn  up  any  street  addresses.  !1 


Dotinga  (rdotinga@aol.com)  is  a  free¬ 
lance  writer  based  in  San  Diego. 


www.editorandpublisher.com 
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For  more  information  coll  Joseph  DiMorino  at  MediaStream:  (800)  888-6195  ext.  4404;  Fox:  (215)  239-4150;  email:  jdimarino@krmediastream.com  or  visit  us  at:  vvvwv.krmediastream.com 
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The  customers  always  write:  Newspaper  sites  hire 
support  staff  to  respond  to  queries  and  complaints 


department  was  considered,  but  Coleman 
says  it  was  decided  that  the  people  who 
handled  Web  customer  requests  needed  to 
be  hooked  in  with  the  online  department 
j  —  because  there  is  so  much  interaction  re¬ 
quired  between  customer  care  representa¬ 
tives  and  the  Web  sites’  staff, 
j  Most  contact  with  the  public  by  an  on- 
I  line  customer-service  department  comes 
in  the  form  of  e-mail.  Mike  Golden,  cus¬ 
tomer  care  manager  at  washingtonpost- 
.com,  says  85%  to  90%  of  customer 
contact  comes  in  the  form  of  e-mail.  The 
rest  are  phone  calls,  which  get  routed  from 


□ 


www.teachersreview.com 


iiimn 

MATK.nOO 


Sections 


I2:«  MUST 


m 


OIUCEniU.CM 

OALCNDAMS 
AftIZONM  OUlOC 
^HOtNIXAZ  .COM 
OOHHWMITV  STOCKS 
OOHHUHITV  OI^IMONS 


CLCOTtON  «000 
COMICS 
I.KISOUIITZ 
News  PMOM  HOMC 
MCOCSS  NIKIMZINC 
OMTVMMIKS 


•  SUNDAY 

■  MONDAY 
>  TUCSOAV 

■  WKONISDAY 
B  TMUASOAV 

B  SAIDAY 
B  SATUADAY 


THE  ARIZONA  REPUBUC 

nil  iici  I  ciiJiKiiii  I  iiiiiiisc  I  I  iiciKii  I  lion  is 


•  ■lilt  Edition 


ElffCTIimwIeaefi 

SION  UA  TO  ACOfiVC 
SACeiAL  NCWSI.CTTCA 


Smoking  cost  Arizonans  $1  billion  in  38  in 
[iingss^eathandgaroingjossgs 

Siooliing  cost  Arfconjns  s  inttsoping  91  bH»n  in  tfssttis.  lost  ptoducttvly 
snd  Ontss  In  1090.  soeoidinp  to  «  study  rokasod  today  try  tho  Aikona 
Dopaitmonl  of  HoaMt  Soiwieos. 


NapoHtano:  Special  ed  for  home-schoolers  is  not 
required 

Afkona  school  dirtrMi  art  not  roQuirod  to  provMo  spoeiai  education 
tonrioos  to  nomo^dioolod  students  nidvo  kre  in  their  boundaiks,  state 
Attorney  Oeneral  Janet  NapoOano  has  oonchided. 


WASHINOTON  -  U.S.  30>ytai  moftpage  rates  rose  to  their  highest  level 
in  rrtorc  than  fire  yeas  Oils  oreek  folowing  an  aggicssiire  Merest  rate 
hice  by  tfie  Federal  Reserve.  Freddie  Mao  said  today. 


•Railroad  Killer*  auiltv  in  doctor's  death,  wont 
fight  execution 

HOUSTON  -  The  confessed  rabriding  serial kRervdto  was  on  the  FBFs 
mostwartted  bt  was  found  guSy  of  oapial  murder  today  in  die 
tape-slaying  of  a  Houstorr-area  physieisA.  Juros  rejected  an  insaniy 

defense. 


Southern  Baptist  proposal  opposes  women 
pastors 

NEW  YORK  -  The  Southern  Baptists.  Amerio/s  largest  Protestant 
denontinatien.  have  drawn  up  a  proposed  statement  of  bebef  dectaring 
that  women  should  no  longer  be  ordained  as  pastors. 
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story?  In  PMvlew. 
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View  soriN  of  the  too 
phptofltaphs  fiomthe 
prkewinAing  staff  of  The 
Arizona  Repubiie. 
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Surnassinn  the  legal 
Hinit  of  f  etribution 
Phlil)  Woods  MS 
charged  aeih  fkre  counts 
of  endangoiment  and 
threatened  B«ih  prison  for 
drMng  dAinh  and  nearty 
kMng  the  fWo  pceple  in 
his  i*u<k.  Proseoutoa 
wanted  te  put  him  In  >al. 
aitd  everyone  agreed  • 
except  his  victims.  Who 
happened  to  be  his 
ntother.  wde.  sister  and 
bwo  bert  friends. 


WHEN  Mike  Cole- 

man,  manager  of  online 
projects  for  the  Web 
sites  of  The  Arizona  Re¬ 
public  in  Phoenix,  set  out  to  create  a  cus¬ 
tomer-service  function  for  AZCentral.com 
and  ArizonaRepublic.com,  he  looked  at 
other  newspaper  sites  in  hopes  of  finding 
some  guidance.  He  didn’t  find  much  — 
and  ended  up  building  a  new  customer- 
service  department  pretty  much  on  his 
own,  which  started  serving  Web  users 
in  March. 

The  idea  is  innovative  among  newspa¬ 
per  Web  sites.  The  Republic  has  hired  two 
part-time  online  customer-support  repre¬ 
sentatives,  who  answer  e-mail  messages, 
phone  calls,  and  AOL  Instant  Messenger 
notes  from  online  users.  The  goal  is  to  an¬ 
swer  all  reasonable  requests  from  the  Web 
sites’  users. 

Going  support-less 

No  newspaper  company  would  operate 
without  a  customer-service  component  — 
to  handle  subscription  requests  and  prob¬ 
lems,  help  advertisers,  and  answer  reader 
questions  about  a  variety  of  issues  —  but 
newspaper  Web  sites  for  the  most  part 
have  avoided  the  expense  of  providing  sol¬ 
id  customer  service. 

The  Republic  is  not  entirely  alone.  Some 
large  newspapers  do  operate  online 
customer-service  departments.  Washing- 
tonpost-Newsweek  Interactive  has  a 
three-person  customer-service  depart¬ 
ment,  for  instance.  LATimes.com  and 
SFGate.com  also  have  small  online  cus¬ 
tomer-service  operations.  But  with  small¬ 
er  papers’  sites,  a  less  formal  approach  to 
customer  service  is  typical. 

As  news  Web  sites  grow  and  become 
more  complex,  the  need  for  real  customer 
service  grows.  Coleman  says  his  site  typi¬ 
cally  gets  100-150  e-mail  messages  from 


users  a  day.  Before  the  customer-support 
department  started  taking  responsibility 
for  them,  most  messages  were  routed  to 
appropriate  people  or  departments. 
Sometimes  they  got  dealt  with,  sometimes 
they  were  ignored. 

“It  dawned  on  us  that  this  was  not  a 
good  way  to  deal  with  our  users,”  he  says. 
“When  you  don’t  answer  their  e-mail, 
you’re  basically  saying  that  you  don’t  care.” 

I  On  its  own 

I  The  Republic’s  online  customer-service 
department  is  minuscule  compared  to  the 
staff  providing  customer  service  for  the 
print  edition.  During  planning,  the  option 
of  incorporating  Web  site  customer  care 

1  into  the  larger  Republic  customer-service 


other  departments  when  people  call  the 
main  Washington  Post  number  or  the 
main  online  number.  If  you  dig  deep 
enough,  you  can  find  a  number  to  call  on 
the  Web  site,  but  e-mail  is  the  preferred 
customer  contact  method. 

At  the  Republic,  Coleman’s  crew  also 
fields  inquiries  using  AOL  Instant  Mes¬ 
senger  —  a  more  immediate  way  for  cus¬ 
tomers  to  interact  with  the  Web  sites.  For 
now,  instant  messaging  contacts  are  few, 
but  that  could  grow  as  instant  messaging 
gains  in  popularity.  Competing  instant 
messenger  services  (such  as  ICQ,  Yahoo!, 
and  MSN  Instant  Messenger)  aren’t  being 
used  yet. 

What  kinds  of  things  are  Web  users  ask¬ 
ing?  Support  requests  are  all  over  the  map. 
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as  you  might  expect.  Coleman  says  a  lot 
are  common  questions  about  how  to  use 
the  site,  such  as  why  certain  site  features 
aren’t  working  (because  they  have  to  re¬ 
enable  JavaScript  on  their  Web  browsers, 
or  allow  a  cookie  to  be  set).  Such  questions 
from  Internet  “newbies”  generally  can  be 
answered  quickly  with  boilerplate  replies. 

Someone  just  wanted  Kiss 

Golden  says  his  department’s  goal  is  to 
answer  all  inquiries  personally,  and  not 
send  out  impersonal  automated  replies 
with  answers  pulled  from  a  database. 

While  his  customer-care  people  do  re-use 
common  answers,  of  course,  repeat  ques¬ 
tions  are  answered  with  a  personal  note  as 
a  way  to  encourage  Web  site  users  to  think 
of  washingtonpost.com  and  Newsweek- 
.com  as  their  communities. 

Many  people  who  write  to  washington- 
post.com  just  want  to  express  an  opinion 
or  have  their  voice  heard.  Those  messages 
are  forwarded  to  appropriate  reporters, 
editors,  or  departments  at  the  newspaper 
and  the  Web  site,  and  a  note  is  sent  back 
to  the  person  acknowledging  that  the  mes-  !  Republic,  the  two  part-time  customer- 
sage  indeed  has  been  read  by  someone  at  service  representatives,  who  work  stag- 


The  key  is  that  all 
legitimate  inquiries 
are  answered,  even 
if  the  answer  is  a 
short,  “Sorry,  we 
don’t  have  that 
information.”  The 
goal  at  both  the  Post 
and  Republic  Web 
sites  is  to  quickly 
answer  most  of  the 
questions,  though 
there’s  no  set  dead¬ 
line.  If  a  request  re¬ 
quires  a  bit  of 
research,  the  sender 
might  receive  a 
short  acknowledge¬ 
ment,  and  then  an 
answer  in  a  day  or 
more. 
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Three-person  help  team  serves  users  at  Washington  Post/Newsweek  sites 


Not  over¬ 
whelming 

With  both  Web  sites,  the  number  of  in¬ 
quiries  has  not  been  overwhelming.  At  the 


the  company.  Users  also 
are  told  about  the  site’s 
message  boards,  instruct¬ 
ed  on  how  to  submit  com¬ 
ments  to  the  letters  to  the 
editor  page,  etc.  Frequent 
requests  arrive  for  the  e- 
mail  address  of  a  reporter 
or  editor. 

Coleman  says  his  cus¬ 
tomer-support  represen¬ 
tatives  also  get  a  fair 
amount  of  “oddball”  inquiries  —  the  same 
sort  of  stuff  that  newspaper  city  desks  have 
fielded  for  decades.  Among  recent  queries, 
one  person  wanted  advice  on  where  to  buy 
shoes;  another  wanted  to  know  how  to 
find  fan  Web  sites  for  the  rock  band  Kiss; 
and  another  wanted  advice  on  finding 
daycare  for  her  kids. 

The  staffers  responding  to  such  requests 
are  encouraged  to  help  such  people  out, 
and  are  allowed  to  do  some  research.  For 
the  Kiss  Web  site  request,  for  example, 
Coleman  says  a  quick  Web  search  was 
done  and  a  note  was  sent  with  a  few  URLs 
of  Kiss  sites.  In  other  instances,  such  mes¬ 
sages  will  be  answered  with  a  polite  note 
indicating  that  the  newspaper  Web  site 
does  not  have  the  information  requested 
—  and  a  suggestion  of  where  to  find  an  an¬ 
swer  might  be  included. 


Many  people  who 
write  Just  want  to 
express  an  opinion 
or  have  their  voice 
heard,  hut  there 
are  a  fair  amount  of 
“oddhall”  inquiries. 


gered  shifts  from  Monday  to 
Friday,  generally  can  clear 
out  the  queue  of  100-150  or 
so  inquiries  by  the  end  of  the 
day,  says  Coleman.  On  Mon¬ 
days,  when  e-mail  messages 
have  stacked  up  over  the 
weekend,  it  can  take  till 
Tuesday  to  clear  through  the 
queue.  (Of  course,  many 
messages  do  not  require  a  re¬ 
sponse,  such  as  press  releas¬ 
es  —  and  overtly  abusive  or  obnoxious 
messages  often  are  ignored.  And  some 
messages  simply  need  to  get  directed  to 
other  departments,  since  it’s  not  uncom¬ 
mon  for  the  online  support  staff  to  receive 
questions  about  the  newspaper’s  print 
classified  advertising,  for  instance.) 

Golden  won’t  cite  a  number  of  inquiries 
fielded  by  his  customer-care  staff,  but  says 
it’s  an  “impressive”  amount  —  though  so 
far  it  hasn’t  overwhelmed  his  staff. 

One  way  to  keep  from  being  over¬ 
whelmed,  of  course,  is  to  have  plenty  of 
“help”  pages  on  your  Web  site.  Washing- 
tonpost.com  does  that,  with  the  idea  of  an¬ 
swering  common  questions  before  a  user 
gets  to  the  point  of  sending  an  e-mail  or 
making  a  phone  call.  (A  good  example  is  at 
http :  / /www.  washingtonpost.com /wpdyn  / 
admin/help.) 


Hiring  good  reps 

Customer  care  for  online  news  sites  rep¬ 
resents  a  new  job  opportunity.  Golden 
says  he’s  had  good  luck  with  people  with 
liberal  arts  backgrounds,  who  have  good 
research  skills,  understand  how  to  use  the 
Internet,  and  can  undertake  a  variety  of 
tasks  that  may  come  their  way. 

Golden  thinks  the  jobs  are  a  “step 
above”  routine  customer-service  posi¬ 
tions,  because  they  involve  a  lot  of  re¬ 
search  and  helping  people  solve 
problems.  Someone  trained  as  a  librari¬ 
an  would  work  well  in  these  type  of  jobs, 
he  says.  At  the  Republic,  online  cus¬ 
tomer-service  jobs  reflect  this,  in  that 
the  $10.50-an-hour  base  rate  is  $1.50  an 
hour  above  what  other  newspaper  cus¬ 
tomer-service  positions  get. 

As  with  any  job  that  deals  with  the  pub¬ 
lic,  these  positions  require  good  “people 
skills.”  Coleman  says  his  people  must  have 
tolerance  for  getting  asked  the  same  ques¬ 
tions  over  and  over,  and  not  get  bent  out  of 
shape  over  silly  questions  or  the  occasion¬ 
al  abusive  correspondent. 

Why  go  to  the  trouble  and  expense  of 
setting  up  a  customer-service  department 
for  a  newspaper  Web  site?  Earning  the 
goodwill  of  your  users  is  the  main  reason, 
which  in  theory  will  make  them  more  loy¬ 
al.  But  Golden  points  out  that  the  process 
of  answering  user  inquiries  has  provided 
the  site’s  managers  and  employees  with  a 
wonderful  feedback  mechanism  that  as¬ 
sists  in  planning  the  growth  of  the  Web 
sites.  H 
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bottom  of  the  introductory  screen.  The  sub¬ 
sequent  display  provides  direct  links  to  key 
subsections  in  each  department. 

For  instance,  the  “Industry”  area  in¬ 
cludes  data  ranging  from  profiles  of  TMA 
members  to  the  text  of  its  Code  of  Business 
Practices.  Also  here  are  industry  statistics, 
calendars  of  toy  fairs,  top  sellers,  and  inter¬ 
national  data.  Of  particular  interest  to  busi¬ 
ness  writers  and  editors  will  be  the  site’s 
facts  and  figures  on  sales  and  imports  and 
exports,  all  listed  under  the  “Industry  Sta¬ 
tistics”  section.  Also  here  are  reports  on 
“Distribution  of  Dollar  Sales  by  Retail  Out¬ 
lets,”  ‘Top  Traditional  Toy  Retailers  Esti¬ 
mated  Dollars  Share  of  U.S.  Toy  Industry  ,” 
and  “W^orld  Toy  Facts  &  Figures.” 

The  site  also  offers  press  releases,  texts  of 
speeches  by  TMA  officers,  and  responses  to 
watchdog  groups,  including  the  regular 
dangerous  toy  lists,  the  allegations  of  toys 
contributing  to  violence  in  society,  and  re¬ 
lated  issues.  Elsewhere  on  the  site  map, 
you’ll  find  consumer-oriented  articles  about 
toy  testing,  safety  concerns,  contacts  for  re¬ 
lated  organizations,  new  publications,  and 
online  links. 

Other  considerations  in  using  the  site  for 
your  reporting  and  editing: 

1  Looking  for  a  feature  angle  on  toys? 

How  about  playthings  that  were  intro¬ 
duced  decades  ago  and  are  still  on  the  mar¬ 
ket?  Check  the  “Classic  Toys”  link  in  the 
“Industry”  section  for  an  eye-opening  list. 
Did  you  know  that  Lionel  Trains  w'ere  in¬ 
troduced  100  years  ago  this  year?  Or  that 
Milton  Bradley’s  Parcheesi  Game  has  been 
around  for  133  years?  Or  that  Silly  Putty 
started  50  years  ago?  Oh,  say  it  ain’t  so! 

2  Need  basic  statistics  on  the  toy  indus¬ 
try  at  large?  There  are  several  good 
snapshot  articles.  Start  with  the  “Every¬ 
thing  You  Ever  Wanted  to  Know  About  the 
Toy  Industry”  article  in  the  “Industry”  de¬ 
partment  for  a  rundown  on  the  latest  sales 
figures,  the  estimates  of  how  much  is  spent 
per  child  per  year,  the  breakdown  of  ship¬ 
ments  by  category  (action  figures,  games, 
dolls,  stuffed  toys,  etc.)  and  top  retailers. 
Also  check  the  “Frequently  Asked  Ques¬ 
tions”  section  in  the  same  department. 

3  Columnists  and  feature  editors  might 
enjoy  the  “Betcha  Didn’t  Know”  articles 
in  the  various  departments  for  toy  trivia. 
Generally,  the  articles  tell  the  unusual  be¬ 
ginnings,  including  how  some  hit  toys  were 
invented  or  named,  even  how  some  toy 
companies  got  started,  as  well  as  “frm  facts” 
such  as  that  two  Barbie  dolls  are  sold  every 
second  somewhere  in  the  world.  11 
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WWW.TOY-TMA.COM 


It  may  be  kid  stuff,  but  you  can  look  like  an  old  geezer  if 
you  don’t  know  Smash  Brothers  from  Smash  Mouth 


native  magazines,  and  coffeehouse  gurus. 
The  true  Keepers  of  the  Cool  are  the  kids, 
and  talking  the  talk  means  talking  toys. 
Fortunately,  you  and  your  reporters  can 
now  cheat,  assuming  you  have  time  for  a 
little  surfing  on  the  ultimate  growm-up 
toy,  the  Web.  For  everything  about  toys  — 
from  the  Top  15  in  terms  of  either  dollar 
and  unit  figures  to  announcements  of  new 
releases  to  the  storj’  behind  some  of  the 
classic  toys  of  the  past  —  your  one-stop  re¬ 
search  center  online  is  operated  by  the  Toy 
Manufacturers  of  America  (TMA). 

To  use  the  resource,  visit  the  site  at 
http://wv\'w.toy-tma.com,  where  a  graphic 
interface  on  the  introductorv'  page  enables 
you  to  look  up  topics  related  to  parents, 
kids,  the  industry'  as  a  whole,  toy  safety,  and 
so  on.  While  the  graphic  is  appealing,  we 
found  that  for  people  in  a  hurry  —  such  as 
most  journalists  —  the  fast  lane  is  reached 
by  clicking  on  the  “Site  Map”  link  at  the 


WANT  TO  LOOK  LIKE  ThE 
Compleat  Village  Idiot? 

Then  ask  a  kid  if  she 
wants  a  Bedtime  Barbie 
when  everybody  knows  it’s  Millennium 
Princess  Barbie,  Barbie  Baby  Krissie,  and 
Barbie  Sit  ’N’  Style  that  are  hot  now.  Bed¬ 
time  Barbie  was  “in,”  what?  Six  years  ago? 
That  child  wasn’t  even  bom  then! 

Or  talk  to  a  little  guy  with  “Nintendo 
thumb”  about  Mario  and  completely  miss 
his  subtle  suggestions  that  it’s  the  Super 
Smash  Brothers  you  should  be  talking 
about  now. 

Or  dare  to  venture  into  the  world  of 
Gameboys  without  knowing  the  difference 
between  Pokemon  Blue,  Pokemon  Red, 
and  Pokemon  Yellow  (not  to  mention 
Pokemon  Pinball,  Pokemon  Snap ...  ).  Or 
not  know  that  Play-Doh  is  back . 

The  point  is  that  you  can  forget  all 
about  those  edgy,  with-it  Net  sites,  alter- 
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Taking  pre-prints  up  a  notch 


Newspapers  must  decide  which  investments  will  pay  off 

BY  JOE  NICHOLSON 

AS  INSERT  ADVERTISERS  HAVE  SOUGHT  EVER-MORE 

targeted  messages,  many  newspapers  have  created 
zoned  editions  by  ZIP  code  and,  in  a  few  cases,  by 
sub-ZIP  code.  Now  some  advertisers  would  like 
newspaper  targeting  so  precise  that  they  can  even 
select  by  household. 

The  insert,  or  pre-print,  portion  of  the  newspaper  advertising  pie  is 
likely  to  continue  to  increase  in  the  foreseeable  future,  say  insert  spe¬ 
cialists,  who  note  that  insert  advertiser  expenditures  surpassed  run- 
of-paper  (ROP)  advertiser  expenditures  in  1997-  While  inserts  made 

up  19.2%  of  advertiser  expenditures 
(and  ROP  80.2%)  in  1981,  the  insert 
portion  increased  over  16  years  until  it 
became  the  bigger  slice  of  the  pie  in 
1997,  when  it  reached  51.1%,  compared 
with  the  ROP  slice  of  49.2%,  according 
to  the  Newspaper  Association  of 
America. 

Advertisers  have  shifted  toward  in¬ 
sert  advertising  because  they  pay  less 
per  page  than  for  ROP  ads;  they  can 
target  it;  they  can  determine  the  quali¬ 
ty  of  insert  paper  and  printing;  they 
have  broad  latitude  in  obtaining  the 
kind  of  color  they  want;  and  they  get 
good  sales  results,  said  S.  Scott  Hard¬ 
ing,  board  chairman  and  CEO  of 
Newspaper  Services  of  America  (NSA), 
a  Dovmers  Grove,  Ill.-based  print  plan¬ 
ning  agency  that  buys  more  than  $1.6 
billion  in  newspaper  advertising  annu¬ 
ally  and  estimates  it  places  20%  of  the 
nation’s  newspaper  inserts,  more  than 
any  other  firm.  Harding  also  serves  as 
chairman  of  the  Schaumburg,  Ill.-based 
Audit  Bureau  of  Circulations. 

“Frankly,  in  the  not-too-distant  future. 


E.L.  “Skip”  Westerhold,  NSA  president,  left,  with  Scott  Harding,  NSA 
chairman/CEO 


advertisers  are  going  to  be  asking  [newspa¬ 
pers]  for  sub-ZIP  code  distributions,” 
added  E.L.  “Skip”  Westerhold,  NSA  co¬ 
founder  and  president.  Their  multiservices 


firm  represents  some  of  the  nation’s  biggest 
newspaper  advertisers  —  including  AT&T 
Corp.;  J.C.  Penney  Co.  Inc.;  Kmart;  Safe¬ 
way;  Sears,  Roebuck  and  Co.;  The  Home 
Depot;  Toys  “R”  Us;  and  Walgreens.  NSA 
advertisers  have  23,500  stores,  outlets,  and 
dealerships.  This  year,  NSA  expects  to  place 
more  than  20  billion  newspaper  inserts, 
and  it  works  hard  to  get  the  best  rates  for  its 
advertisers.  “Our  philosophy  is  simple,”  ex¬ 
plained  Harding.  “Whoever  spends  the 
most  should  get  the  best  rates.” 

“Newspaper  inserts  are  one  of  the  most 
powerful  ways  to  drive  traffic  and  generate 
sales,”  said  Herbert  W.  Moloney  III,  senior 
vice  president  for  marketing  and  sales  of 
Baltimore-based  TC  Advertising,  a  multi¬ 
services  firm  that  buys  more  than  $300 
million  in  newspaper  inserts  a  year. 
Moloney  is  the  former  senior  vice  president 
for  advertising  of  The  Philadelphia  Inquirer 
and  The  Philadelphia  Daily  News. 

On  occasion,  an  advertiser  with  a  target¬ 
ed  message  will  decline  to  buy  inserts  in  an 
unzoned  paper  or  reduce  the  buy  size,  ac¬ 
cording  to  Westerhold,  who  noted  that  the 
Pittsburgh  Tribune-Review,  an  edition  of 
the  Greensburg,  Pa.-based  Tribune-Review, 
picked  up  85,000  additional  inserts  after  it 
offered  zoning.  In  addition  to  zoning,  pa¬ 
pers  may  lure  additional  insert  business  by 
increasing  circulation,  particularly  if  the 
circulation  grows  in  upscale  demographic 
groups  and  in  ZIP  codes 
where  advertisers  know 
their  clients  are  concen¬ 
trated.  Some  advertisers 
can  pinpoint  the  location 
of  clients  because  they  ask 
for  their  ZIP  codes  when 
they  make  a  purchase;  oth¬ 
ers  obtain  information 
about  customers  from 
third-party’  sources  such  as 
credit-card  companies. 

When  newspapers  de¬ 
cide  whether  or  not  to  un¬ 
dertake  the  costs  involved 
with  offering  zoned  distri¬ 
bution,  they  must  deter¬ 
mine  if  they  are  likely  to 
gain  —  or  lose  —  insert 
revenue.  After  all,  current 
advertisers  that  want  tar¬ 
geted  distribution  are 
likely  to  end  up  paying  for 
fewer  inserts  when  they  can  pick  and 
choose.  To  compensate  for  that  loss,  a 
newspaper  must  increase  frequency.  “In¬ 
stead  of  24  times  a  year,  [advertisers]  may 
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be  able  to  afford  30  times  a  year,”  said 
Harding. 

“Newspapers  have  to  decide  whether  in¬ 
vestment”  in  zoned  or  microzoned  systems 
will  draw  enough  additional  ad  revenue  to 
make  the  cost  worthwhile,  said  Miles 
Groves,  senior  vice  president  and  chief 
economist  at  the  Bethesda,  Md.-based  Bar¬ 
ry  Group,  a  newspaper  marketing  consult¬ 
ing  firm.  Groves,  a  prominent  industry 
forecaster,  conceded  news¬ 
papers  faced  “a  double- 
edged  sword”  as  they 
offered  more  narrowly  tar¬ 
geted  zoning  and  risked  re¬ 
duced  revenue  from  current 
advertisers,  but  he  contend¬ 
ed  the  long-range  prospects 
for  such  investments  were 
good;  he  said  sophisticated 
zoning  will  provide  newspapers  an  advan¬ 
tage  in  competition  with  other  media  by 
making  insert  buys  so  inexpensive  that  the 
papers  can  lure  many  new  advertisers.  In 
fact.  Groves  said  the  reduced  cost  of  buying 
a  microzoned  insert  should  enable  newspa¬ 
pers  to  seek  ads  from  all  the  stores  in  local 
malls  rather  than  just  anchor  stores,  such 
as  department  stores,  that  can  afford  big¬ 
ger  insert  buys. 

“They  are  going  to  have  to  bring  in  more 
customers. ...  By  targeting,  you  can  bring 
advertisers  into  your  fold  who  could  not 
afford  you  before,”  said  Groves.  ‘The  fu¬ 
ture  is  in  small,  evolving  advertisers  in  lo¬ 
cal  markets,”  he  explained,  referring  to 
new’,  growing  advertisers. 

Moreover,  Groves  said,  many  advertis¬ 


ers  are  likely  to  appreciate  the  power  of 
microzon,ed  inserts  so  much  that  they  will 
expand  the  number  of  days  when  they  run 
inserts  in  the  same  paper  —  even  though 
those  buys  may  be  smaller  than  in  pre-mi- 
crozoned  days. 

Harding  said  the  main  advantage  of  ROP 
ads  is  timeliness,  which  means  they  can  be  [ 
purchased  within  a  day  or  two  of  a  newspa-  | 
per’s  publication  to  exploit  a  marketing  op- 

“By  targeting,  you  can 
bring  advertisers  into 
your  fold  who  could  not 
afford  you  before.” 


—  MILES  GROVES 
THE  BARRY  GROUP 


portunity  provided  by  a  news  event  or  a 
change  in  conditions  for  an  advertiser. 

Looking  to  the  future,  Harding  said 
newspapers  can  best  serve  advertisers  by  in¬ 
creasing  circulation  in  geographic  areas  the 
advertisers  want  to  reach.  “What’s  impor¬ 
tant  is  how  your  newspaper  is  growing,” 
said  Harding,  whose  firm  offers  circulation 
consulting  services  that  feature  information 
from  an  extensive  database  about  where 
sales  are  clustered.  NSA  which  provides 
circulation  consulting  at  68  papers,  recently 
signed  up  the  Los  Angeles  Times. 

At  the  same  time,  readers  and  small  ad¬ 
vertisers  cannot  be  neglected,  said  Groves, 
because  “some  of  those  major  advertisers 
are  not  going  to  be  with  us  in  five  years.” 

In  addition,  the  mom-and-pop  operations 


are  important  because,  said  Groves, 
“everybody  buys  bread.” 

Harding  and  Westerhold,  who  have 
built  NSA  based  on  sensitivity  to  advertis¬ 
er  needs,  were  Sears,  Roebuck  advertising 
executives  before  they  left  nine  years  ago 
to  found  NSA. 

Some  experts  believe  inserts  are  effective 
at  boosting  purchases  from  an  advertiser’s 
current  customers,  but  that  ROP  ads  are 
more  likely  to  generate  new 
customers.  ‘There  is  nothing 
more  powerful  than  a  well-de¬ 
signed  ROP  ad,  and  an  insert 
does  not  match  that,”  argued 
Groves.  ‘Think  about  how  you 
read  a  newspaper.  Occasional¬ 
ly,  your  eye  gets  drawn  to  an  ad 
you  didn’t  mean  to  go  to  be¬ 
cause  the  creativity  draws  you 
to  it,  it  is  interesting,  or  it  has  color. ...  You 
may  not  look  at  a  department  store  insert 
unless  you  are  [already]  thinking  about 
going  to  a  department  store.” 

Others  say  research  shows  a  substantial 
portion  of  readers  check  out  all  inserts. 

Some  advertisers  buy  ROP,  some  buy 
inserts,  and  some  buy  both.  “With  a  tradi¬ 
tional  retailer,  it’s  not  uncommon  that 
they  use  both,”  said  Harding. 

ROP  and  insert  advertising  should  be 
sold  together  by  newspapers  as  two  power¬ 
ful  tools  that  complement  each  other  and 
are  best  used  together,  declared  Groves.  “I 
wish  I  could  say  that  is  a  dominant  argu¬ 
ment  in  [newspaper  advertising]  presenta¬ 
tions,”  he  added.  “I  don’t  know  that  it  is. ... 
But  it’s  where  newspapers  should  be.”  II 


The  (Latin)  American  dream 

AdOutlet  and  Advertium  look  southward 


Partners  focus  on  providing 
digital  delivery  of  advertising 
across  an  array  of  media 

New  York-based  AdOutlet.com, 
the  2-year-old,  privately  held,  e- 
commerce  solution  provider  for 
j  ]  the  media  marketplace,  has  partnered 
i  [  with  Advertium.com,  a  year-old  e-com- 
1 1  merce  site  for  media  buying  and  selling  in 
I  j  Latin  America. 

]  AdOutlet  has  licensed  its  Advertising 
1 1  Distribution  System  (ADS)  technology 
!  I  platform  to  Advertium. 


ADS  is  an  interactive  media-manage¬ 
ment  database  that  provides  public  pres¬ 
entation  of  media  inventory,  while 
managing  all  transactions  privately.  Its 
I  target-specific  profiling  of  inventory  en¬ 
ables  buyers  and  sellers  to  build  effective 
!  real-time  communications  programs, 
j  ADS  also  simultaneously  executes  real- 
j  time  aggregation  and  transactions  across 
i  multiple  media  and  outlets. 

I  The  partnership  is  “an  important  step 
in  enabling  the  media  marketplace  to  buy 
globally  and  execute  locally  for  the  first 
I  time,”  said  Alan  B.  Masarek,  chairman 
!  and  CEO  of  AdOutlet,  which  h^ls  more 
i  than  350  participating  media  outlets 


presenting  to  7,000-plus  registered 
media  buyers. 

ADS  provides  an  efficient  environment 
for  “diverse  media  outlets  to  aggregate, 
present,  and  transact  their  inventory,” 
said  Patricio  Campiani,  Advertium  CEO, 
who  pointed  to  “significant  opportunities” 
in  Latin  America  owing  to  its  “limited 
sales  channels,  increased  audience  seg¬ 
mentation,  and  media  proliferation.” 

Advertium,  with  offices  in  Argentina, 
Brazil,  and  Mexico,  and  headquarters 
slated  for  Miami,  provides  a  single  mar¬ 
ketplace  for  ad  space  in  multiple  media  in 
Latin  America.  AdOutlet  holds  an  equity 
position  in  Advertium.  —  Jim  Rosenberg 
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The  highly  gifted  student,  who’s  already  taking  college  courses, 
is  joining  a  roster  of  adult  creators  at  the  Paradigm  syndicate 

BY  DAVE  ASTOR 

usTiN  Chapman  is  writing  a  weekly  column  at  the 


Jage  of  6,  making  him  possibly  the  youngest  creator  in 
syndication  history.  “But  as  sharp  as  Justin  is,  he’s  a  reg¬ 
ular  kid,”  said  Bryce  Miller,  president  of  ParadigmTSA 
(“The  Syndicating  Agency”),  which  will  launch  “The 
Justin  Report”  early  next  month. 

Miller,  a  United  Press  International  (UPI)  veteran  and  two-time 
Pulitzer  Prize  nominee,  saw  a  New  York  Post  article  about  the 


highly  gifted  boy  in  February.  Then  MUler 
e-mailed  Justin,  who’s  already  taking  coDege 
courses,  to  offer  the  column. 

Justin’s  mother  Elizabeth  saw  Miller’s 
e-mail  message,  but  didn’t  respond  at  first. 
For  one  thing,  she  was  overwhelmed  with 
hundreds  of  post-Pos^  requests  for  Justin 
interviews  and  appearances.  Elizabeth,  try¬ 
ing  to  keep  her  son’s  life  as  normal  and  un¬ 
exploited  as  possible,  declined  virtually  all 
the  requests. 

But  Paradigm’s  offer  intrigued  her,  so 
she  checked  out  the  syndicate  and  talked  to 
adults  who  know  and  work  with  Justin. 


They  felt  a  column  would  be  good  for  him. 

“Justin  was  excited  and  liked  the  idea  of 
writing  his  own  column,”  recalled  the  single 
mother,  who  lives  with  her  son  in  upstate 
New  York.  “Looking  through  his  journals,  I 
saw  that  Justin  would  have  no  problem 
coming  up  with  ideas  to  write  about.  I  just 
wanted  to  make  sure  that  writing  a  weekly 
column  would  be  in  the  best  interest  for 
Justin,  given  his  young  age.” 

Why  does  Justin  want  to  do  a  column?  “I 
thought  it  would  be  a  great  opportunity  to 
share  my  thoughts  and  ideas  with  others,” 
he  replied.  “I  hope  to  share  what  I’m  learn¬ 


ing  from  my  educational  eidventures.  This 
world  is  a  fascinating  place  with  many 
things  to  learn.  There  are  also  many  prob¬ 
lems  that  need  to  be  corrected.” 

One  problem  Justin  comments  on  is  how 
schools  group  kids  by  age  rather  than  abUi- 
ty  (see  sidebar). 

He’s  even  writing 
a  book,  “Educa¬ 
tion  Solutions  for 
the  New  Millen¬ 
nium,”  that  talks 
about  this.  And 
he’s  trying  to  get 
legislation  passed 
prohibiting  age 
discrimination  in 

New  York  Ll - 

schools.  Just'"  Chapman 

In  Justin’s  case,  his  academic  abilities  are 
light-years  beyond  the  average  first-grader. 
So  Justin  is  home-schooled  by  Elizabeth, 
takes  high-school  correspondence  courses 
via  the  Cambridge  Academy  in  Florida,  and 
also  takes  courses  at  the  University  of 
Rochester  (in  person)  and  Stanford  Univer¬ 
sity  (online).  In  addition,  he’s  constantly 
reading  books  and  doing  Internet  research. 

But  not  everything’s  academic  for  Justin, 
who  began  reading  at  age  2.  The  Boy  Scout 
swims  and  takes  part  in  other  sports,  plays 
the  piano  and  violin,  volunteers  in  a  nursing 
home,  hangs  out  with  fnends,  and  more. 

“Those  activities  are  just  as  important  as 
studying  and  academic  work,”  Justin  said. 

“He’s  not  a  typical  prodigy,”  added 
Miller,  who  recalled  that  when  he  visited 
the  Chapmans,  Justin  eventually  excused 
himself,  went  into  the  living  room,  flopped 
on  his  stomach,  and  “watched  Saturday 
morning  cartoons  just  like  any  other  kid.” 

This  well-roundedness  helps  give 
Justin’s  column  a  conversational  tone  that  a 
feature  written  by  another  gifted  kid  might 


Words  from  the  wise:  A  Justin  Report’  sampler 


JUSTIN  Chapman  writes  about 
education,  politics,  his  daily 
life,  and  more  in  his  general- 
interest  column.  Some  excerpts: 

“The  schools  are  doing  a  good 
job  meeting  the  majority  of  the 
needs  for  ‘average’  students,  but 
there  are  two  whole  populations  of 
students  that  are  left  behind.  Gift¬ 
ed  students  and  those  students 
classified  under  special  education 


www.editorandpublisher.com 


are  not  well  served  in  an  ‘average’ 
environment. ...  Unless  the  public 
school  system  changes  and  allows 
students  to  learn  at  their  own  pace 
and  tries  to  see  each  student  as  a 
unique  individual,  more  people 
will  look  to  home  schooling.  ...” 

“I  have  always  been  fascinated 
with  history.  As  a  regular  viewer  of 
the  History  Channel,  I  have  seen 
many  documentaries  about  the 


various  wars  that  took  place 
throughout  history.  Just  recently,  I 
had  a  dream  that  placed  me  in  the 
middle  of  various  wars.  Everything 
I  had  studied  in  the  past  seemed 
to  come  alive.  The  death  and  de¬ 
struction  was  all  around  me.  There 
was  no  ‘glory’  in  what  I  saw.  It 
was  a  horrifying  dream  that  left 
me  wondering  why  there  is  war.  I 
began  a  search  on  the  Internet 
hoping  to  find  some  answers. ...” 


“After  I  have  had  a  busy  morn¬ 
ing  of  working  on  my  studies  and 
various  projects,  I  like  to  go  ex¬ 
ploring.  Depending  on  what  is 
happening  in  the  community,  I 
might  visit  a  park  or  a  museum, 
attend  a  concert,  or  sit  in  on  a  iec- 
ture.  Anything  is  possible.  It  is 
just  a  way  to  take  in  information 
first  hand.  ...  Right  now.  I’m 
heading  to  the  amusement  park  to 
see  the  principles  of  physics  at 
work.  I’ll  have  some  fun  and  learn 
at  the  same  time.” 
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not  possess.  And  Justin  ends  each  column 
by  asking  readers  to  suggest  books,  articles, 
and  topics  for  him  to  explore. 

Does  he  get  rewritten?  “No,”  replied  Par¬ 
adigm  Vice  President/Editorial  Dorothea 
“Dottie”  Brooks.  “All  I  do  is  correct  spelling 
and  punctuation.  It’s  really  the  way  he 
writes  it.  We  don’t  want  people  to  think 
adults  are  making  everything  look  good.” 

The  quality  of  Justin’s  writing?  “For  an 
adult,  it  wouldn’t  be  bad.  For  a  6-year-old, 
it’s  miraculous,”  said  Brooks,  a  former  fi¬ 
nancial  writer  and  editor  at  UPI. 

Justin  is  not  sure  how  long  it  takes  to 

In  brief 

Sales  exec 
named  v.p. 
at  Universal 

JOHN  VrVONA  HAS  BEEN  PROMOTED 

from  national  sales  director  to  vice 
president  of  sales  at  Uni¬ 
versal  Press  Syndicate. 

He  succeeds  Robert  Dufiy, 
who  became  president  of  Uni¬ 
versal  in  February. 

Vivona  joined  Universal  in 
1995  as  Midwest  sales  manager. 

iSyndicate  connects 

WITH  WIRELESS  HRMS 

iSyndicate  has  signed  deals  to 
deliver  content  to  several  wire-  John  Vivona 
less  companies,  including 
Coventus,  infolio,  OmniSkj',  Pocket  Sci¬ 
ence,  Shadowpack,  and  Zed. 

Theyll  receive  headline  news,  financial 
news,  tech  news  and  reviews,  sports  scores, 
stock  quotes,  weather  information,  games, 
local  entertainment  listings,  and  more. 

iSyndicate  (http;//www.isyndicate.com) 
distributes  Web  content  from  more  than 
850  providers,  including  The  Associated 
Press,  Copley  News  Service,  Reuters  New- 
Media,  and  United  Media. 

Dr.  Brothers  bridges  a 

QUARTET  OF  CBS  SITCOMS 

Dr.  Joyce  Brothers  continues  to  dispense 
advice  to  fictional  TV  stars  as  well  as  real- 
life  newspaper  readers. 

Over  the  years,  the  psychologist-colum¬ 
nist  has  made  guest  appearances  on  shows 
such  as  “Happy  Days,”  “Charlie’s  Angels,” 


compose  each  column.  “I  am  not  a  major 
clock-watcher,”  he  said.  “I  have  no  set 
schedule  that  I  follow.  I  just  go  wi  th  the 
flow  and  whatever  happens,  happens. ... 
Sometimes  I  will  get  an  idea  in  the  middle 
of  the  night  and  start  to  write.” 

Paradigm  is  just  starting  to  sell  the  col¬ 
umn,  so  the  eventual  number  of  print  and 
Web  clients  is  unknown.  Miller  said  he 
hopes  at  least  some  papers  will  run  the  col¬ 
umn  on  their  Op-Ed  pages.  Justin  said  he’d 
like  to  see  it  appear  on  educational  pages. 

As  young  as  Justin  is,  he’s  older  than  his 
syndicate  (http : //www.paradigm-tsa.com). 


which  started  in  1998  but  already  has  ap¬ 
proximately  40  features. 

Paradigm’s  newest  writer  (justin@para 
digm-tsa.com;  http://www.justinchapman 
.com)  doesn’t  have  any  columnist  heroes 
yet.  He  most  admires  Albert  Einstein,  and 
is  also  a  fan  of  Abraham  Lincoln. 

Justin  turns  7  in  July,  and  his  mother 
said  she’ll  continue  to  help  him  find  ways 
to  use  his  intelligence:  “I  try  to  let  Justin 
follow  his  interests  and  goals,  whatever  they 
are.  I  never  imagined  that  he  would  become 
a  syndicated  columnist  at  the  age  of  6.  As 
long  as  he  is  happy,  I  am  happy.”  ® 


“Alf,”  “Melrose  Place,”  and  “Ally  McBeal.” 

She  added  to  her  always-ready-for- 
prime-time  resume  May  15  during  a  quar¬ 
tet  of  CBS  sitcoms:  ‘The  King  of  Queens,” 
“Ladies  Man,”  “Everybody 
Loves  Raymond,”  and  “Becker.” 

Brothers  appeared  in  10-second 
snippets  before  and  after  each 
program. 

“It  was  great,”  said  the  long¬ 
time  columnist,  who’s 
published  in  175  news¬ 
papers  via  King  Fea¬ 
tures  Syndicate.  “I  think 
psychologists  should 
have  ftm  now  and  then.” 


CBS  SHOW  KEEPS 
THE  Faith  with  Schulz 

Celebrity  appearances  were  inter¬ 
spersed  with  animation  in  a  recent 
CBS-TV  special  marking  the  50th 
year  of  “Peanuts.” 

The  hourlong  show  —  hosted  by  Whoopi 
Goldberg  —  featured  country  singer  Faith 
Hill  (crooning  to  Charlie  Brown),  blues  gui¬ 
tarist  B.B.  King,  newsman  Walter  Cronkite, 
New  York  Yankees  Manager  Joe  Ton  e,  re¬ 
tired  baseball  star  Willie  Mays,  and  retired 
quarterback  Joe  Montana. 

There  were  also  interview  clips  with 
Charles  Schulz,  who  died  in  February. 
United  Media  continues  to  distribute  re¬ 
runs  of  his  comic. 

Lifetime  honor  bfjstowed 

AFTER  50  CARTOONING  WARS 
Editorial  cartoonist  Paul  Conrad  has  re¬ 
ceived  the  first  Lifetime  Public  Service 
Award  from  the  Edmund  G.  “Pat”  Brown 
Institute  of  Public  Affairs  at  California 
State  University. 

Conrad  is  a  three-time  Pulitzer  Prize 


Paul  Conrad  (right)  and  Los  Angeles  Times 
Syndicate  PresidenVCEO  Jesse  Levine. 


winner  distributed  by  the  Ix)s  Angeles 
Times  Syndicate.  LATS  and  the  Los  Angeles 
Times  also  recently  honored  him  for  his 
50th  anniversary  as  an  editorial  cartoonist. 

DEGREE, 
POLL  WIN 

‘The  Lock- 
homs”  co¬ 
creator 
Bunny  Hoest 
received  an 
honorary 
doctorate 
May  21  from 
her  alma 
mater:  Adel- 
phi  Universi¬ 
ty  in  Long  Island,  N.Y.  Hoest,  who  does  the 
King  Features  Syndicate  comic  with  artist 
John  Reiner,  earned  an  English  literature 
degree  from  Adelphi  in  1953. 

In  other  “Lockhorns”  news,  the  comic 
finished  first  in  a  reader  poll  conducted  by 
the  Fort  Myers,  Fla.,  News  Press.  The  next 
four  finishers  were  “Peanuts”  reruns  by  the 
late  Charles  Schulz  of  United  Media,  “Bee¬ 
tle  Bailey”  by  Mort  Walker  of  King, 
“Blondie”  by  Dean  Young  and  Denis  Le¬ 
brun  of  King,  and  ‘The  Family  Circus”  by 
Bil  Keane  of  King. 

‘Los  Kjtos’  comic  strip 

OFFERS  FOOD  FOR  THOUGHT 
A  gelatin  dessert  imprinted  with  a  bilingual 
“Los  Kitos”  cartoon  is  being  offered  in  Cali¬ 
fornia’s  San  Juan  Capistrano  school  district. 

Characters  from  Martha  Montoya’s  self- 
syndicated  comic  strip  (http://www.los 
kitos.com)  are  also  featured  in  a  six-minute 
segment  that’s  being  broadcast  as  part  of  an 
Organization  of  American  States  radio 
show  in  Latin  America. 
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9  Chickweed  Lane 

by  Brooke  McEldowney 


Meehan  streak 

by  Kieran  Meehan 


I  Spooner 

Cats  with  Hands  I 

I  by  Ted  Dawson 

by  Joe  Martin  | 

Monkeyhouse 

by  Pat  Byrnes 


by  Harley  Schwadron 


Against  the  Crain 

by  Glenn  Foden 


Single  Slices 

by  Peter  Kohlsaat 


Sylvia 

by  Nicole  Hollander 


Kudzu 

by  Doug  Marlette 


For  the  freshest  and  funniest  new  comics,  come 
to  the  source:  the  Los  Angeles  Times  Syndicate. 
From  familiar  names  (Joe  Martin,  creator  of 
Cats  With  Hands)  to  exceptionally  talented 
new  ones  (Spooner's  Ted  Dawson  and 
Monkeyhouse's  Pat  Byrnes),  we're  brimming 
with  hot  new  properties  that  are  energizing 
comics  pages  around  the  globe. 

Call  our  sales  department  today  at  213-237-7987 
and  take  a  fresh  look  at  our  dynamic  new  lineup  — 
just  one  of  the  reasons  LATS  Is  the  leader 
in  worldwide  syndication. 

A  world  of  options.  A  Single  source. 


Loose  Parts 

by  Dave  Blazek 


Quigmans 

by  Buddy  Hickerson 


Love  is... 

by  Kim  Casali 
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Trio  of  tort  allegations  target  publisher,  software  developer, 
and  foreign  press  manufacturers 

BY  JIM  ROSENBERG 

NO  SOONER  WAS  A  PREPRESS  SOFTWARE  DEVELOPER’S 

lawsuit  against  the  largest  U.S.  metro  daily  settled 
than  a  pressroom  hardware  manufacturer  filed 
complaints  against  all  its  major  competitors  in  a  re¬ 
play  of  a  5-year-old  international  trade  dispute.  All 
the  while,  another  major  daily  pursued  a  Canadian  software  vendor, 
which  has  countersued. 

Last  fall,  CE  Engineering  Publishing  Systems  Inc.,  a  small, 
Loomis,  Calif.,  software  developer,  sued  its  biggest  customer  over 

its  biggest  sale  —  litigation  that  has  since  Some  SI  I  users  had  been  asking  for  such 

been  settled.  Among  its  complaints  were  products,  but  SII  was  then  ^vTiting  for  OS/2 

that  the  Los  Angeles  Times  had  infringed  and  declined  to  offer  a  Macintosh  version. 

CE’s  intellectual  property  and  breached  Headquartered  in  nearby  Sacramento,  SII 
its  licensing  agreement  for  CE  software.  sued  CE,  alleging  illegal  use  of  proprietary' 
CE  president  Robert  Waterhouse  said  his  technology.  That  suit  (SII’s  second  against 
35-person  fiiTn  discovered  the  1,153,706-  CE)  was  settled;  the  Times 
circulation  daily’s  unauthorized  use  of  its  installation  proceeded.  CE’s  WCll 

sofhv'are  in  late  1998.  The  Sacramento  popular  product  is  in  use  at  J  •  • 

Biisz7i«ssJo«/7iaZreportedthatCEceased  numerous  other  SII  cus-  mCtllttllC 

supporting  the  Times  installation  after  set-  tomer  sites.  but  it  f  Jli 

dements  talks  ended.  Details  on  the  settlement 

Asking  a  federal  district  court  in  Sacra-  between  CE  and  the  Times,  — THOM) 

mento  to  award  treble  actual  damages  it  es-  reached  earlier  this  year,  attor^ 

timated  to  be  at  least  $1.8  million,  CE  \  have  not  been  disclosed.  Nei- 

alleged  that  the  Times  had  made  unautho-  ther  the  paper’s  in-house  counsel  nor  its  ed- 
rized  copies  of  its  Decade  software,  includ-  itorial  systems  manager  returned  calls  for 
ing  some  diverted  to  other  publications  comment. 

owned  by  parent  Times  Mirror  Co.  The  Times  continues  using  CE  software 

Decade  software  puts  the  functionality  of  “and  \vill  probably  use  it  for  the  next  couple 
the  widely  used  System  Integrators  Inc.  of  years,”  Waterhouse  said  earlier  this 
Coyote  terminals  into  Windows  PCs  and  i  month,  just  after  the  paper  had  signed  a 
Macs.  In  early  1995,  CE  licensed  Decade  to  software  maintenance  agreement, 
the  Times,  where  it  replaced  SII  Coyote  ter-  On  the  news  side,  the  Times  uses  SII,  CE, 

minals.  In  addition  to  1,100  newsroom  and  Harris  software,  but  signed  with  CCI- 

computers,  the  product  was  licensed  to  run  i  Europe  for  its  NewsDesk  editorial  and  pag- 
on  500  laptop  or  home  computers  —  for  a  !  ination  system.  The  paper’s  1,000 
total  of 1,600  copies  to  be  used  by  no  more  I  concurrent  u.sers  will  make  it  the  Danish 
than  1,100  authorized  users  at  $2,000  each,  company’s  biggest  installation,  which  is  ex- 


Some  SII  users  had  been  asking  for  such  1  for  a 
products,  but  SII  was  then  ^vTiting  for  OS/2  j  Com 
and  declined  to  offer  a  Macintosh  version.  '  that 
Headquartered  in  nearby  Sacramento,  SII  of  th 

sued  CE,  alleging  illegal  use  of  proprietary'  such 

technology.  That  suit  (SI  I’s  second  against  thes 
CE)  was  settled;  the  Times 

installation  proceeded.  CE’s  WCllt  tO 

popular  product  is  in  use  at  J  *  ♦  * 

numerous  other  SII  cus-  mCtllttllOll, 

tomer  sites.  failed” 

Details  on  the  settlement 

between  CE  and  the  Times,  — THOMAS  McC 

reached  earlier  this  year, 
have  not  been  disclosed.  Nei¬ 
ther  the  paper’s  in-house  counsel  nor  its  ed-  Mits 
itorial  systems  manager  returned  calls  for  Tokj 

comment.  Rola 

The  Times  continues  using  CE  software  Bau( 
“and  \vill  probably  use  it  for  the  next  couple  U.S. 
of  years,”  Waterhouse  said  earlier  this  Tl 

month,  just  after  the  paper  had  signed  a  trarj 
software  maintenance  agreement.  Act  ( 

On  the  news  side,  the  Times  uses  SII,  CE,  kno^ 
and  Harris  software,  but  signed  with  CCI-  er  sa 
Europe  for  its  NewsDesk  editorial  and  pag-  Tl 
ination  system.  The  paper’s  1,000  cans 

concurrent  u.sers  will  make  it  the  Danish  cour 

company’s  biggest  installation,  which  is  ex-  men 


pected  to  be  complete  by  summer  of  2001. 

In  a  case  that  appeared  to  have  been 
administratively  resolved  in  its  favor  several 
years  ago,  Goss  Graphic  Systems,  West¬ 
mont,  Ill.,  filed  suit  two  months  ago  against 
the  two  German  and  two  Japanese  manu¬ 
facturers  \\ith  which  it  competes  for  sales  of 
double-wide  newspaper  presses. 

Goss  blames  the  defendants  for  its  1999 
bankruptcy. 

In  the  summer  of  1995,  Rockwell  Inter¬ 
national’s  Graphic  Systems  dicdsion  (since 
spun  off  as  privately  held  Goss  Graphic  Sys¬ 
tems)  petitioned  the  U.S.  Commerce  De¬ 
partment  and  U.S.  International  Trade 
Commission  (ITC)  to  levy  antidumping  du¬ 
ties  on  large  presses  imported  by  the  four 
competitors,  alleging  they  w'ere  being  sold 
below  their  fair  value. 

Though  its  petition  was  successful,  the 
German  firms  continued  to  do  brisk  busi¬ 
ness  in  the  United  States.  Mitsubishi, 
whose  big  sale  to  The  Washington  Post 
sparked  the  action  by  Rockwell-Goss,  has 
sold  no  presses  since  the  duties  were  im¬ 
posed.  But  last  year,  Goss  asked  for,  and  the 
government  granted,  an  exemption  from 
duties  owed  on  Mitsubishi  Heavy  Indus¬ 
tries  presses  that  match  the  description  of 
those  at  the  Post  (E&P,  Sept.  9,  p.  4). 

That  action  resulted  from  Goss’  request 
for  a  “changed  circumstances  review”  by  the 
Commerce  Department.  The  change  was 
that  Goss,  which  represents  substantially  all 
of  the  domestic  manufacturing  industry  for 
such  presses,  no  longer  w'ished  to  maintain 
the  antidumping  duty  order  in  this  particu¬ 
lar  case.  Speculation  at  the 
to  time  focused  on  the  possibili¬ 

ty  that  Mitsubishi  may  have 
1  ?  arrived  at  a  private  arrange- 

a  ”  ment  w'ith  Goss  that  was  fi¬ 

nancially  less  burdensome 
— THOMAS  McGOWAN  than  that  imposed  by  the  gov- 

ATTORNEY  FOR  TiMES 

Publishing  Co.  ‘^™mem. 

Nevertheless,  Goss  named 

Mitsubishi  as  a  defendant,  along  w'ith 
Tokyo  Kikai  Seisakusho  Ltd.  (TKS),  MAN 
Roland  Druckmaschinen  AG,  Koenig  & 
Bauer  AG  (KBA),  and  those  companies’ 

U.S.  affiliates. 

Though  such  exemptions  may  seem  con¬ 
trary  to  the  purpose  of  the  Antidumping 
Act  of  1916,  they  are  neither  illegal  nor  un¬ 
known,  an  attorney  for  another  press  mak¬ 
er  said  at  the  time. 

That  same  law'  also  provides  a  private 
cause  of  action  to  recover  damages  in  civil 
court  for  the  type  of  conduct  the  govern¬ 
ment  found  in  the  tariff  proceedings.  Goss 
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alleges  that  the  defendants  attempted  “to 
destroy  the  large  newspaper  printing  press 
industry’  in  the  United  States.” 

The  largest  U.S.  maker  of  such  presses, 
Goss  filed  its  suit  in  U.S.  District  Court  in 
Cedar  Rapids,  Iowa,  site  of  its  principal  as¬ 
sembly  plant.  Neither  Goss  nor  executives 
at  the  defendant  firms  would  comment. 
When  it  filed  suit,  Goss  had  recently  com¬ 
pleted  a  financial  reorganization  that 
pumped  in  $100  million  of  new  capital, 
closed  its  Reading,  Pa.,  assembly  plant,  and 
substantially  downsized  its  Preston,  Eng¬ 
land,  plant. 

Seeking  a  jury  trial.,  Goss  argued  for  the 
venue  because,  it  said,  all  the  defendants  do 
business  in  Iowa  and  because  the 
Goss  plant  there  had  to  lay  off 
workers  and  curtail  production  as 
a  result  of  “defendants’  actions.” 

Goss  accused  its  competitors  of 
selling  presses  and  press  addi- 
tions  at  less  than  their  fair  value 
in  other  countries  “in  a  deliberate 
effort  to  destroy  or  injure”  the 

U.S.newspaper  press  indus-  _ 

tiy,  and  that  the  effort  sue-  JW 

ceeded  in  pushing  U.S.  M  ^ 

prices  below  those  in  foreign  i  *  * 
markets.  ! 

Reprising  the  respective 
Commerce  Department  Euid  ITC  final  de¬ 
terminations  that  dumping  did  occur  and 
that  it  “materially  threatened  the  [U.S.]  in¬ 
dustry,”  and  listing  the  resulting  duty  or¬ 
ders  (ranging  from  just  under  31%  to  just 
over  62%),  Goss’  complaint  alleges  that  de¬ 
spite  the  findings  and  imposition  of  the  du¬ 
ties,  “the  defendants  continue  to  illegally 
dump  their  foreign-made  products”  in  the 
United  States. 

Goss  blames  its  competitors’  unchanged 
behavior  for  its  loss  of  some  sales  contracts 
and  lower  prices  on  others.  “Ultimately,  the 
defendants’  dumping  caused  Goss  to  be¬ 
come  insolvent,”  the  complaint  states, 
adding,  “Even  after  emerging  from  bank¬ 
ruptcy  [last  November],  the  defendants’  il¬ 
legal  dumping  has  continued  to  cause  Goss 
significant  injury.” 

The  complaint  specifies  no  sum  for  dam¬ 
ages.  The  Antidumping  Act  provides  for  re- 
coveiy  of  triple  the  2unount  of  damages 
sustained  by  a  plaintiff,  as  well  as  court 
costs  and  attorney  fees. 

Goss’  lawyer  in  Cedar  Rapids  was  in 
court  when  called;  the  Chicago  law  firm 
that  also  represents  Goss  could  not  locate 
the  four  lawyers  handling  the  case,  includ¬ 
ing  the  two  name  partners.  Goss,  KBA,  and 
MAN  executives,  who  would  not  comment 


when  the  suit  was  filed,  were  at  or  en  route 
to  the  Drupa  trade  show  in  Germany  last 
week. 


plied  its  circulation  business  system. 

The  September  1997  contract  with  NTI, 
Calgary,  Alberta,  led  to  the  longest-running 


Representing  TKS,  Washington,  D.C.,  at-  j  of  the  three  lawsuits.  Bounced  between 


tomey  Yoshihiro  Saito,  with  the  Seattle 
firm  Perkins  Coie,  said  the  judge  is  expect¬ 
ed  to  rule  this  month  on  a  May  5  motion  by 
Goss  to  disqualify  KBA  counsel  from  the 
firm  Kirkland  and  Ellis  on  the  grounds  that 
its  lawyers’  work  for  Goss  on  other  matters 
represents  a  conflict  of  interest.  Until  the 
ruling,  said  Saito,  the  defendants  need  not 
file  answers  to  Goss’  complaint. 

Among  mat- - 

ters  the  defense 
may  consider. 


Qq.  KBA 


f  MAN  \ 
I  ROLAND  I 


state  and  federal  courts,  the  dispute  now 
appears  headed  to  trial  in  early  December. 
New  NTI  President  Jim  Evans  said  he  be¬ 
lieved  binding  arbitration  may  be  an  op¬ 
tion.  But  Times  Publishing  lawyer  Thomas 
McGowan,  of  the  local  firm  Rahdert,  An¬ 
derson,  McGowan  &  Steele,  said,  “To  my 
knowledge,  the  other  side  hasn’t  proposed 
that.  I  don’t  know  that  we  would  do  it  even 
- if  somebody  proposed  it”  (Ear¬ 
lier,  he  said,  “We  went  to  medi- 
?  JJUJk  ation,  but  it  failed.”)  Though 
U.S.  District  Court  in  Tampa, 
-  he  said,  requires  nonbinding  ar¬ 
bitration,  it  sent  the  suit  back  to 


TKS 


said  Saito,  are 
application  of 
the  statute  of 
limitations  to 
some  of  the  sales 

—  a  “threshold  question”  ordinarily  ad¬ 
dressed  early  in  such  proceedings  —  and 
whether  the  1916  law  addresses  dumping  or 
cuititrust  matters.  Outcomes  for  cases  in¬ 
volving  the  rarely  invoked  act,  said  Saito, 
have  depended  on  the  nature  of  the  alleged 
offenses  and  the  sufficiency  of  evidence  (in¬ 
cluding  a  TV  set  export  case  in  which  the 
U.S.  Supreme  Court  in  1983  upheld  a  sum¬ 
mary  judgement  against  the  plaintiffs). 

In  a  matter  that  may  bear  on  the  case, 
Saito  pointed  out  that  on  March  31,  a 
World  Trade  Organization  panel  issued  a 
finding  that  many  provisions  of  the  1916 
law  are  not  consistent  with  U.S.  obligations 
under  the  Uruguay  Round  of  international 
trade  agreements,  which  permit  only  impo¬ 
sition  of  duties,  not  awarding  of  damages. 

In  a  project  heavily  promoted  internally 
and  externally.  Times  Publishing  Co.  decid¬ 
ed  to  revamp  all  its  St.  Petersburg  (Fla.) 
Times  computer  systems  in  anticipation  of 
Year-2000  compliance  needs.  Featured 
player  in  that  project  was  NTI  Newspaper 
Technologies  Inc.,  which  was  to  have  sup¬ 


Evans  would  say  only  that 
_  “we’re  proceeding  to  discovery,” 

I  A  and  McGowan  confirmed  he’s 
■  working  with  NTI  lawyers  to 
"  schedule  depositions. 

^  NTI  wrote  successful  logistics 

software  for  the  Olympics  in  the  1980s 
and  distribution  software  for  a  Canadi¬ 
an  newspaper  and  magazine  wholesaler 
in  the  ‘90s,  propelling  it  into  newspaper 
circulation  systems.  Since  the  suit  was 
filed,  NTI’s  leadership  and  ownership 
changed.  Last  fall,  the  private  company 
was  acquired  by  publicly  traded  Geo- 
_  physical  Microcomputer  Applications, 
which  soon  after  sold  off  its  principal 
I  application,  renamed  itself  Net  Driven 
!  Solutions,  and  bought  NRI  Online,  a  firm 
j  supplying  archiving  mostly  for  the  oil  and 
!  gas  industry.  Over  the  same  period.  Presi¬ 
dent  Donald  G.  Chapman  resigned  and  was 
I  succeeded  by  Vice  President  Jim  Evans. 

]  Saying  it  needed  “to  replace  its  obsolete 
j  and  failing  circulation,  billing,  and  account- 
I  ing  systems,”  the  Times  contends  that  NTI 
j  promised  it  an  operating  customized  circu- 
I  lation  system  and  related  documentation 
!  byJan.  31, 1998,  and  toward  that  end  paid 
approximately  two-thirds  of  the  $660,000 
price,  as  well  as  $250,000  in  licensing  and 
i  support  fees  for  the  Sybase  database  that 
I  the  NTI  system  required. 

The  company  said  its  Dec.  31, 1998,  letter 
informed  Chapman  that  most  of  the  system 
was  incomplete  or  not  working  and  gave 
NTI  30  days  to  do  work  necessitated  by  the 
impending  March  31  end  to  support  of  its 
i  existing  system.  It  also  proposed  a  project 
i  to  jointly  create  a  separate  version  of  NTI’s 
Newsline  —  with  NTI  personnel,  including 
Evans,  working  on-site  until  approved. 
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Though  the  joint  project  idea  was  ac¬ 
cepted  by  Chapman,  according  to  Times 
Publishing,  the  project  was  never  complet¬ 
ed,  and  NTI  staffers  departed  in  Februaiy 
1999  after  “putting  forth  only  a  grudging 
and  anemic  effort.”  For  the  alleged  breach 
of  contract.  Times  Publishing  sought 
restitution  (including  continuing  costs  re¬ 
lated  to  old-system  maintenance  and  lost 
business)  and  costs  of  litigation.  The  com¬ 
pany  also  asked  for  similar  compensation 
on  counts  of  fraud  and  unfair  trade  prac¬ 
tices,  arguing  that  NTI  knew  it  could  not 
deliver  the  specified  system  by  the  agreed- 
upon  date. 

Among  other  things,  NTI  denied  the 
general  allegation  regarding  what  was  to  be 
provided  and  when.  It  admitted  receiving  a 
Dec.  31, 1998,  letter  from  the  plaintiff,  that 
Chapman  agreed  to  a  resolution,  that  its 
“on-site  staff  remained ...  as  long  as  [Times 


Publishing]  wanted  them  to  remain,”  and 
that  while  physically  absent,  Evans  had 
real-time  electronic  access  to  the  site. 

Perhaps  most  important,  NTI  denied 
that  it  failed  to  finish  its  work  and  failed  to 
provide  a  working  system.  While  it  admit¬ 
ted  missing  the  original  target  date,  NTI 
denied  that  subsequent  deadlines  through 
the  end  of  1998  were  set  “to  accommodate 
N'fl.”  It  also  rejected  the  allegation  that  it 
failed  to  “successfully  convert  the  critical 
carrier  and  subscriber  databases.” 

In  its  defense,  NTI  insisted  damages  are 
limited  to  provisions  of  the  license  agree¬ 
ment,  and  not  to  promises  or  statements  al¬ 
leged  in  the  complaint,  but  which  it  said  are 
not  part  of  the  agreement.  Counts  of  fraud 
and  unfair  trade  practices,  it  argued,  fail  to 
state  claims  for  which  relief  can  be  granted. 

Furthermore,  NTI  maintained  that  be¬ 
cause  Times  Publishing  made  NTI  “per¬ 


formance  impossible  by  repeatedly  chang¬ 
ing  its  requirements,”  the  customer  “modi¬ 
fied  or  waived  provisions  of  the  license 
agreement,  including  any  scheduled  deliv¬ 
ery  dates,”  and  for  the  same  reason  is  not 
entitled  to  recover  from  NTI. 

Last,  NTI  argues  against  recovery  be¬ 
cause  the  customer  “failed  to  mitigate”  any 
damages,  “by,  among  other  things,  refiising 
to  allow  NTI  to  install  the  system”  or  per¬ 
mit  its  testing  after  March  1999- 

In  its  countersuit,  NTI  said  it  acted  as  re¬ 
quired  by  contract  or  offered  to  do  so,  and 
that  Times  Publishing  breached  that  con¬ 
tract  by  failing  to  pay  ISTFI.  It  asks  for  dam¬ 
ages  exceeding  $75,000. 

NTI  also  asked  the  court  to  permit  it  to 
enter  the  Times  building  to  take  possession 
of  its  single-copy  and  Newsline  hand-held 
distribution  software  and  documentation, 
which  it  values  at  about  $215,000.  11 


ON  THE  SUPPLY  SIDE 


EQUIPMENT 

PREPRESS 

System  Integrators  Inc. 

Sacramento,  Calif. 

Announced  a  new  version  of  its  SCP  clas¬ 
sified  pagination  software.  Planned  for  late- 
April  release,  the  new  version  will  run  on 
Sun  servers  and  PCs  acting  as  servers  run¬ 
ning  the  Solaris  operating  system,  version  7 
and  higher.  SCP  is  positioned  for  newspa¬ 
pers  that  typically  paginate  80  to  140  pages. 

SCP  provides  easy-to-use  tools  for  build¬ 
ing  classified  pages  for  newspapers  with 
heavy-duty  pagination  needs.  It  supports 
algorithmic  page-assembly  methods  and 
has  a  complete  set  of  page-design  tools. 

SCP  features  include  customizable,  color 
graphic  interface;  soft-typeset  preview  of 
finished  pages;  drag-and-drop  layout;  algo¬ 
rithmic  page  layout,  with  instant  access  to 
and  control  of  operational  parameters;  clip¬ 
board  holding  area  for  ads  and  square-offs; 
user-sizable  square-offs  and  regions;  view¬ 
ing  magnifiable  to  200%;  thumbnail  repre¬ 
sentation  of  up  to  32  pages;  support  for 
double-truck  ads,  house  ads,  standby  and 
display  ads;  support  for  multicolumn  liners, 
multicolumn  heads,  and  legal  and  foldable 
liners;  a  “Get  Late  Ads”  feature  that  auto¬ 
matically  retrieves  and  updates  ads  that 
need  to  be  modified  after  they  have  been 
dumped;  and  auto-verification  of  each  page 
upon  output  according  to  user  specifica- 


I  tions.  In  the  Solaris  operating  environment, 
I  PCs  are  used  as  workstations,  allowing 
]  multiwindow  capability  that  enables  users 
I  to  process  concurrent  zoning  ads  simulta- 
j  neously.  Using  PCs  also  lets  cus- 

I  tomers  exploit  the  latest  in  PC  - - 

I  technologies.  SII  said  it  has  pro-  ■ 

I  vided  for  migrating  interested 
i  current  SCP/HP  customers  to 
i  the  Sun  platform,  and  that  fti- 
!  ture  Solaris-based  SCP  releases 
I  also  will  be  available  to  current 
SCP/HP  users. 

SaXOTeCH  Inc.,  Rockville,  Md. 

Sold  a  330-seat  SaxoPress  system  to  The 
Washington  Times  for  production  of  the 
i  daily,  its  National  Weekly  Edition,  its  In- 
\  sight  weekly  newsmagazine,  and  online 
j  publications.  In  addition  to  the  basic  edito¬ 
rial  system’s  SaxoText  text  editor,  Quark- 
I  XPress  XTensions,  and  article,  photo,  and 
i  layout  modules,  the  installation  includes 
SaxoTech’s  Automatic  Image  Processor 
software  to  prepare  images  for  print  and 
Web  output;  NetNews  Web  Publishing 
Xtra  for  improving  work  flow  by  integrat- 
i  ing  the  newsroom  in  the  Web  page-build¬ 
ing  process;  SaxoBRS  archiving  of  all 
I  published  text,  images,  and  pages  in  a  cen- 
j  tral,  indexed  repository;  and  the  browser- 
based  SaxoAnyWare  remote-access  system 
for  performing  basic  editorial  functions. 

I  SaxoPress  will  be  integrated  with  the  Ad- 
!  Force  Ad  Layout  System  and  Roundhouse 


ad-tracking  system  from  Managing  Editor 
Inc.,  Jenkintown,  Pa. 

OUTPUT 

WFiiTERN 

Lithotech 

I'll  St.  Louis 
*  Brought  out  the 

DiamondSetter 
610SP-100  plateset- 
ter  for  small  and 
midsize  newspapers. 
With  a  plate-punch¬ 
ing  option,  customers 
can  use  existing  plate  benders  to  cut  overall 
CTP  cost  while  maintaining  color  registra¬ 
tion.  With  the  same  heavy-duty  frame  and 
platen  design,  the  new  flatbed  machine  has 
the  same  footprint  as  other  610  units. 

The  610SP-100  produces  up  to  70  pano¬ 
rama  or  90  single-page  plates  per  hour, 
imaging  one  of  either  type  at  a  time  at  1016 
dpi  with  a  lOOmw,  532nm  (green)  laser. 
Pneumatic  edge  registration  eliminates  the 
need  for  prepunching  plates.  Registration 
and  repeatability  are  put  at  ±0.001  inches. 
Up  to  200  plates  can  be  loaded  on-line.  An 
optional  trolley  system  can  load  up  to  400 
panorama  or  single-page  plates.  Slipsheet 
removal  is  automatic.  The  system  uses  Mi¬ 
crosoft  NT-based  touch-screen  controls.  A 
Harlequin  RIP  is  available.  Imaged  files 
are  managed  by  spooler  software  or  by  op¬ 
tional  DiamondSetter  Assistant  software  to 
automate  image  distribution. 
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-FEATURES  AVAILABLE-  11  -ANNOUNCEMENTS- 


AUTOMOTIVE 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

WE’LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)254-7646 

COLUMNS  AVAILABLE 

GRIMMLY  REFLECTING  free  sample  by 
E-mail  from  anne@willapabay.org  http:// 
www.willapabay.org/— anne 

ENTERTAINMENT 

CLEF  NOTES  -  a  weekly  column  review¬ 
ing  classical  music  releases  on  CD,  writ¬ 
ten  in  an  informed  but  entertaining  and 
understandable  manner. 

Harry  H.  Long  (717)  273-3404 

Shoppers,  Free  Papers,  Mailers  -  Jazz  up 
your  publication  with  our  lively 
Hollywood  column  Could  sell  ads! 

Fax  request  for  samples  847-446-4804 

_ ENVIRONMENT _ 

“ENVIRONMENTAL  TRENDS" 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  497-3930 

FEATURF.S  AVAILABLE 

DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941. 

(914)  692-4572,  Fax  (914)  692-8311 

_ PUZZLFJS _ 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 
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NEWSPAPER  APPRAISERS 

APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797 
Fax  (516)  379-3812 

WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
WWW.  med  ia  mergers .  com 
www.editorandpublisher.com 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

NEWSPAPER  BROKERS 

780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 

JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  newspa¬ 
pers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 


Leader  in  Sale 
of  Community 
Newspapers 


Check  oil  r  References 

(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  De.sc<)  Dr.,  Dalla.s,  TX  75225 
www.rickenbachermedia.com 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Rhone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 

A  34-Year  Tradition  of  Service 
www.bolitho.com  (580)421-9600 

NEWSPAPERS  FOR  SALE 


AZ  -  Rapidly  growing  eastern  weekly, 
revenues  to  double  in  2000.  Steve 
Klinger,  W.B.  Grimes,  (505)  524-0122. 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
www.mediamergers.com 


FOR  CURRENT  LISTINGS 
GO  TO 

www.cribb.com 


SMALL  WEEKLY  GROUP 
Great  growth  potential,  growing,  ideally 
located.  Superior  web  plant  with  bonus 
contract  print.  Specifics  to  qualified  ($2- 
3  million)  buyers.  Zone  6.  Write: 

Box  01245,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


NEW  ENGLAND  -  ME,  NH,  MA,  NY. 
Several  choice  properties. 

Larry  Grimes  (310)  253-5016 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


LISTINGS  OF  THE  MONTH: 

Four  Kansas  county  seat  weeklies,  plus 
Kansas  Daily  -  together  grossing  $1.1  m 
Buy  all  six  properties  for  IX  gross! 
Group  of  six  Missouri  suburban  weeklies 
priced  at  IX  gross,  all  in  growth  markets. 
We  have  many  other  weeklies  and  bi¬ 
weeklies.  Call  or  write  for  FREE  listing 
newsletter! 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 

RO.  BOX  2001,  BRANSON,  MO  65615 
(417)336-3457 

OR  EMAIL:  BROKEREDl@AOL.COM 


For  qualified  entrepreneurs,  two 

opportunities  on  FLORIDA’S  Atlantic 
Coast,  owners  retiring:  Entertainment 
guide,  very  profitable;  and  monthly  mag¬ 
azine,  growing  island  area. 

Mayo  Communications,  (813)  971-2061 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 

is  actively  seeking  to  purchase 
dailies,  weeklies,  shoppers 
and  niche  publications. 

For  a  confidential  discussion  call ... 
Kenneth  Cope,  Exec.  Vice-Pres. 
(417)  850-8544  or  (417)  451-9545 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 

Bolitho-Cribb 
&  Associates 

Publication  Brokerage 

A  Appraisals 
est.1923 

We  have  sold 
thousands  of 
publishing  companies 
since  1923 

Please  call  us  to  discuss  your  options  in  a  saie 

MAY  22,  2000  EDITOR  &  PUBLISHER  CLASSIFIEDS  Cl 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISING  ~  Fax  :  (212)  536-8800 

1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


CAMERA  &  DARKROOM 


NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


FOR  SALE:  8/u  GOSS  COMMUNITY  SC 
2  folders,  upper  former,  forklift  and  roll 
clamp,  2  Count-O-Veyors,  all  new  rollers 
and  blankets,  complete  for  $175,000. 

Call  (913)  648-4195 


HARRIS  V25  6-unit  22-3/4"  press  with 
JF-25  folder  in  excellent  condition.  Harris 
VI 5D  2-unit  12-l/2”press  with  JF-25B 
folder.  Harris  845  22-3/4"  printing  unit.  4 
Martin  splicers  up  to  46"  wide. 

(914)  761-6360  Fax  (914)  337-5819 
www.graficaworldwide.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


NEWS  KING  WEB  PRESS  FOR  SALE 
5  units,  with  stack  and  KJ6  folder. 
Good  condition.  Can  be  seen  running. 
Call  Rich  Piatt,  (603)  279-4516  (NH) 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 
(800)257-3045 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


ADVERTISING  SERVICES 


Post-il^No-he  Ad^&rtisinp  by 

NoteAd&com 

NoteAds.com.  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-it*  Note  ads. 

•  Pros«n  to  enharx^e  readership  and  response 
of  your  print  media  advertising. 

•  Authonzed  disinbutor  of  3M. 


CIRCULATION  CONSULTANTS 


Expand  your  Single  Copy,  Home  Delivery, 
T.M.S.,  N.I.E.  and  Subscription  Programs. 
KAMEN  &  CO.  (516)  379-2797 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  New.s  Service.  Inc. 
.Nationwide  TKLEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 
www.metro-news.com 


CIRCULATION  III  PROMOTIONS,  INC 
TELEMARKETING  NATIONWIDE 
SERVING  NEWSPAPERS  FOR  17  YEARS 
Call  Bob  Price  (800)  458-3305 


CIRCULATION  SERVICES 

The  Prepaid  Subscription  Leader 
Prepaid  Subscription  Sales 
Consumer  Marketing  Data 
Custom  Programming 
Verification  &  Retention 
1-888-343-0470  ext  109 
Learn  More  At: 

www.circulationservices.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel@aoLcom 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


CIRCULATION  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact:  Al  Schrelbman:  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

(303)  791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


www.NewspaperRecrujter.com 

Over  100  media  sales  &  sales  manage¬ 
ment  jobs  75  cities  nationwide  -  Let  us 
help  you  find  your  new  opportunity  free! 
www.newspaperrecruiter.com 
(303)  368-5900 
birschbach  recruitment  network 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 110 


-HELP  WANTED- 


ACADEMIC 


ACADEMIC 


ASSISTANT 
NEWS  ADVISER 

Emphasis  on  photo,  graphics  and  design 
For  The  Daily  Collegian,  Penn  State's 
morning  newspaper,  circulation  19,000-)-. 
Our  organization  includes  a  Professional 
Staff  of  21  people  and  a  student  staff  of 
about  250. 

Collegian  Inc.  is  an  independent,  self- 
supporting,  non-profit  organization  with 
an  annual  budget  of  more  than  $2  mill¬ 
ion.  Our  employees  are  not  Penn  State 
employees. 

This  is  a  full-time  career  position  for  a 
person  with  qualifications  and  potential 
in  print  journalism  and  education.  Posi¬ 
tion  available  July  1. 

Skills:  news  photography,  news  writing, 
news  editing,  teaching,  using  computers. 
Also:  good  people  skills,  good  general 
communication  skills  and  ability  to  grow 
into  this  job. 

Preferred:  Minimum  of  two  years  of  re¬ 
lated  experience  with  a  daily  newspaper. 
Experience  on  a  college  newspaper  help¬ 
ful.  Degree  desired.  Experience  In  graph¬ 
ics,  layout  or  Web  publishing  would  be  a 
plus.  Starting  salary  is  dependent  on  ex¬ 
perience  and  qualifications;  minimum  is 
$24,000.  Company  pays  80  percent  of 
your  medical  and  hospitalization,  50  per¬ 
cent  for  dependents.  Excellent  vacation 
plan.  Paid  holidays  include  one  week  for 
Christmas.  Other  benefits.  Considerable 
on-the-job  freedom  working  in  a  people- 
oriented  organization. 

Application  deadline  June  12.  Apply  to: 

Mr.  Gerry  Lynn  Hamilton 
General  Manager 
Collegian  Inc. 

123  S.  Burrowes  Street 
University  Park,  PA  16801-3882 
Include  cover  letter,  resume,  references 
and  samples  of  your  work.  Also  include  a 
two-page  memo  to  the  general  manager 
summarizing  your  most  significant  qual¬ 
ifications  and  how  they  particularly  suit 
you  for  this  job.  Include  any  other  ma¬ 
terials  that  will  be  helpful  in  evaluating 
your  application. 

For  more  information,  check 

www.collegian.psu.edu/jobs 
Applications  will  be  acknowledged. 


@visitourwebsite@ 

www.editorandpub(isher.coni 


ACADEMIC 


C2  ED1TOR& PUBLISHER  CLASSIFIEDS  MAY  22,  2000 


DEAN 

COLLEGE  OF  JOURNALISM  AND  MASS  COMMUNICATIONS 
UNIVERSITY  OF  SOUTH  CAROLINA 


Applications  and  nominations  are  currently  being  accepted  from  dis¬ 
tinguished  professionals  and  scholars.  Full  job  announcement  and 
application  instructions  can  be  found  at: 

www.sc.edu/ddbearches/journalism.html 
The  deadline  for  applications  is  July  1,  2000.  The  University  of 
South  Carolina  is  an  Equal  Opportunity  Employer  and  specifically 
encourages  applications  from  women  and  minorities. 

www.editorandpublisher.com 
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Phone:  1-888-825-9149  ~  CLASSIFIED  ADVEBTISING  ~  Fax  :  (212)  536-8800 
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-HELP  WANTED- 


ACCOUNTING 


ADMINISTRATIVE 


ADVERTISING 


ADVERTISING 

DIRECTOR 


CHIEF  FINANCIAL  OFFICER 
Privately  held,  Northwest  Arkansas 
based  newspaper  company  needs  CFO 
with  accounting,  management,  and 
leadership  skills  for  our  13  newspapers 
and  four  commercial  printing  facilities. 
Must  have  strong  accounting  and  news¬ 
paper  background.  Good  salary  and 
benefits  package.  Send  resume  and 
cover  letter  to: 

Lori  Farley,  Community  Publishers,  Inc. 

104  SW  A  Street,  Bentonville,  AR  72712 
E-mail  to  lorif@nwanews.com 
Or  fax  to  (501)  271-3788 


ADMINISTRATIVE 


ADMINISTRATIVE  BILLING  MANAGER 
Southeast  Metro  has  an  opening  for  a 
full-time  Billing  Manager.  While  basic 
PC  literacy  and  a  minimum  of  five  (5) 
years  prior  supervisory  experience  are 
absolute  requirements,  the  ideal  candi¬ 
date  will  be  experienced  in  the  GEAC/ 
Collier-Jackson  Advertising  and  Circula¬ 
tion  Systems,  as  well  as  Crystal  Reports. 
The  right  candidate  will  be  able  to  work 
independently  under  broad  guidelines, 
and  will  not  be  afraid  to  roll  up  their  own 
shirtsleeves. 

This  career  opportunity  offers  a  com¬ 
petitive  salary  and  benefits  package  to 
go  along  with  our  mild  winters  and 
southern  hospitality.  Please  forward  your 
resume  and  salary  requirements  to: 

Box01253,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


CENTRAL  AMERICA’S 
leading  English-language  weekly  seeks 
General  Manager  who  will  be  in  charge  of 
all  aspects  of  newspaper  except  editorial. 
Includes  production,  marketing,  sales,  dis¬ 
tribution,  accounting,  finance,  personnel, 
customer  administration,  front  office, 
customer  relations,  etc.  Send  resume  to  c/ 
0  Liang: 

Box  6426-1000,  San  Jose,  Costa  Rica 
Or  oliang@sol.racsa.co.cr 


MEDIA  BROKER  -  We’re  looking  for 
another  partner.  Should  be  a  “rain 
maker"  with  strong  sales  drive  -  know 
the  publishing  business  inside-out  -  and 
be  well  connected.  Contact: 

Larry  Grimes,  W.B.  Grimes  Co, 

Est.  1959  -  over  780  sold  - 
(301)  253-5016,  lgrimes229@aol.com 


RESIDENT  ADVISOR 

The  International  Research  and  Exchanges 
Board’s  ProMedia  Program,  a  USAID- 
funded  project,  seeks  a  long  term  Resident 
Advisor  for  a  print  media  development 
program  in  the  Republic  of  Armenia.  Ideal 
candidates  are  experienced  professionals 
with  at  least  10  years  of  journalism  expe¬ 
rience  in  print  media  and/or  business 
management.  Previous  experience  in 
teaching  is  helpful;  regional  and/or  lan¬ 
guage  expertise  a  plus.  Send  resume  with 
cover  letter  to  IREX/ProMedia: 

Fax  (202)  628-8189 
Or  promedia@irex.org 


PROJECT  DIRECTOR 

American  Society  of  Newspaper  Editors 
seeks  Project  Director  to  run  grant- 
funded  initiatives  strengthening  newspa¬ 
pers’  ties  to  journalism  education  and 
training  editors  from  abroad  whose  press 
freedoms  are  threatened.  Successful  can¬ 
didate  should  have  passion  for  newspa¬ 
pers  and  be  a  creative  thinker  who  can 
plan  and  balance  multiple  duties.  Strong 
communication  skills  and  ability  to  work 
with  multiple  parties  required.  Domestic 
travel.  Send  resume  with  salary  history  to: 

Diana  Mitsu  Klos,  ASNE 
1 1690B  Sunrise  Valley  Drive 
Reston,VA  20191 
Job  description  at: 
http://www.asne.org/jobs.htm 


PUBLISHER 

Award  winning  business-to-business 
publication  seeks  seasoned  Publisher  to 
assume  responsibility  for  advertising 
sales,  circulation  and  overall  direction  of 
prestigious  publication.  This  outstanding 
opportunity  is  immediately  available  for 
the  candidate  with  excellent  organiza¬ 
tional,  communication  and  management 
skills.  Travel  a  must.  Please  send 
resume  and  salary  requirements  to: 
Director,  Human  Resources 
Bill  Communications 
355  Park  Avenue  South 
New  York,  NY  10010 
Or  Fax:  (212)592-6604 
Or  E-mail:  HR@billcom.com 


GENERAL  MANAGER 
Twice  weekly  plus  shopper  located  near 
the  coast  between  Hilton  Head  and 
Charleston  in  Walterboro,  SC.  3  years 
sales  experience,  strong  organizational 
skills,  ability  to  implement  new  revenue 
ideas.  Good  salary,  bonus  plan  and 
benefits.  Send  resume  and  references  to: 

Walterboro  Newspapers,  Inc. 

113  Washington  Street 
Walterboro,  SC  29488 
Or  Fax  to  (843)  549-5458 
Or  E-mail  to:  tsmith@lowcountry.com 


PUBLISHER:  needed  for  high  quality 
weekly  newspaper  in  Northeast  Col¬ 
orado.  Full  responsibility  for  P&L,  con¬ 
tent,  promotional  activity,  planing  and 
execution.  Great  small  town  offers  fine 
country  living.  Part  of  the  Denver  Post 
newspaper  group.  Accelerated  career 
opportunity  for  individual  with  ability 
and  ambition.  Excellent  compensation 
program  and  full  benefits  plus  the  pro¬ 
fessional  rewards  of  running  your  own 
newspaper  and  the  personal  satisfaction 
from  achieving  success.  Respond  to: 

David  McClain,  VP 
Fax:  970-522-2320 
Or  mcclains@ria.net 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING  DIRECTOR 
Dynamic,  experienced  Advertising  Di¬ 
rector  wanted  for  daily  suburban  Phila¬ 
delphia  newspaper. 

If  you  are  a  candidate  that  can  work  in  a 
competitive  environment,  motivate  staff 
and  obtain  goals,  we  would  like  to  speak 
with  you. 

We  offer  you  an  excellent  salary  and 
benefits  package  including  401(k).  We 
also  offer  you  the  opportunity  to  advance 
with  a  growing  organization. 

If  you  have  the  desire  to  succeed  and  are 
looking  for  the  right  opportu.iity,  send 
resume  to: 

Box  01254,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY  NY  10036 


ADVERTISING  DIRECTOR 
Hawaii  Tribune-Herald 
Hilo,  Hawaii 

Applicants  for  this  excellent  career 
opportunity  should  have  a  proven  track 
record  of  successful  sales  and  promotions. 
Supervisory  experience  is  preferred.  Must 
be  familiar  with  classified,  retail,  and 
national  advertising.  Will  supervise  a  staff 
of  11  (classified  and  retail)  in  a  union 
environment. 

The  Tribune-Herald  has  a  circulation  of 
20,000  and  is  published  Sunday  through 
Friday  mornings.  No  phone  calls.  Send 
resume  to  Jim  Wilson  at: 

RO.  Box  767,  Hilo,  HI  96721 
Or  E-mail  jwilson@interpac.net 


SALES  MANAGER 

The  Jackson  Hole  News  is  growing  and 
we  need  a  manager  to  lead  our  experi¬ 
enced  4  person  sales  team.  Our  company 
includes  daily,  weekly  and  four  color 
magazine  products  so  we’re  looking  for 
someone  who  loves  selling  and  can 
inspire  others  to  become  more  effective. 
Come  work  in  a  beautiful  place  and  join  a 
team  committed  to  producing  quality 
editorial  products.  Contact:  Publisher, 
Jackson  Hole  News: 


The  Herald-Mail  Company,  a  37,000 
daily  with  AM  &  PM  publications  Mon- 
day-Friday,  is  seeking  an  Advertising 
Director.  This  individual  would  oversee 
some  40  employees  in  the  Display,  Class¬ 
ified  and  Ad  Services  departments. 

The  job’s  primary  responsibility  is  to 
increase  revenues  in  both  classified  and 
display  advertising.  This  should  be 
accomplished  through  management  tech¬ 
niques,  generation  of  new  ideas  and  rela¬ 
tionship-building  with  major  accounts  and 
organizations  throughout  the  area. 

The  individual  we’re  looking  for  should 
have  a  proven  track  record  in  sales  and 
the  attainment  of  goals,  outstanding  in¬ 
terpersonal  communication  skills,  and  a 
solid  management  background. 

The  Herald-Mail  Company  is  located  70 
miles  northwest  of  Baltimore  and  Wash¬ 
ington,  DC  in  Hagerstown,  MD.  The  posi¬ 
tion  offers  an  outstanding  salary  and 
aggressive,  reward-oriented  bonus  pro¬ 
gram,  along  with  a  full  benefit  package, 
including  401(k)  plan.  Interested  candi¬ 
dates  should  send  cover  letter,  resume 
and  salary  requirements  to: 

Personnel  Director 
The  Herald-Mail  Company 
100  Summit  Avenue 
Hagerstown,  MD  21740 
personnel@herald-maiLcom 

GENERAL  MANAGER 
Incredible  adventure  for  entrepreneurs  & 
Sales  Managers  looking  for  fantastic 
career  opportunity.  Bigfoot  Media,  pub¬ 
lisher  of  the  Berkeley  Daily  Planet,  is 
looking  for  additional  leaders  to  build 
teams  at  small,  start-up  California  daily 
newspapers.  Absolutely  must  love  sales 
and  leadership!  Competitive  compensa¬ 
tion  plus  stock  options  for  aggressive 
leaders  (venture  capital  backed).  Not  for 
the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required!  E-mail  cover  letter, 
resume,  salary  requirements: 

hr@berkeleydailyplanet.com 
Or  fax  (510)  841-5695 


Box  7445,  Jackson,  WY  83002 


ADVERTISING 


ADVERTISING 


OLIVE  SOFTWARE  -  XML  EXCITEMENT! 


A  technology  company  bridging  legacy  newspaper  production  systems  and  archives 
into  XML  and  multi-channel  publishing  is  making  its  debut  in  the  North  American 
market.  We’re  now  hiring  for  several  key  positions: 

VP  OR  DIRECTOR  OF  SALES:  Responsible  for  initial  roll-out,  and  building  a  sales 
team  of  three  to  six  employees,  with  strong  growth. 

SALES  MANAGER:  Responsible  for  sales  to  newspaper  groups  and  individual  pro¬ 
perties. 

TECHNICAL  SUPPORT  SPECIALIST:  Responsible  for  product  implementation, 
customer  training  and  support,  liaison  with  application  development  team. 
Background  in  sales  to  newspapers  and  media  companies  is  required,  along  with 
understanding  of  XML,  HTML,  and  other  current  and  legacy  newspaper  production 
technologies. 

Excellent  compensation  packages,  including  base  salary,  bonus  plans  and  stock  option 
opportunities  in  this  pre-IPO,  venture-funded  startup.  Extensive  travel  required  for  all 
positions;  business  travel  experience  preferred.  Relocation  may  not  be  necessary. 
Interviews  will  begin  prior  to  NAA  Nexpo/Connections  conference:  if  you’re  attending, 
interviews  can  be  scheduled  In  San  Francisco. 

The  Advanced  Interactive  Media  Group,  L.L.C.,  is  conducting  this  search  for  Olive 
Software.  E-mail  resumes  —  text  only,  please,  no  attachments  —  to; 

pzollman@aimgroup.com 


VKWw.editoranopublisher.com 
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ADVERTISING 


ADVERTISING  DIRECTOR 
The  Faribault  Daily  News,  a  7,400 
circulation,  6-clay  daily  with  a  compa¬ 
nion  shopper  is  seeking  an  advertising 
director  to  oversee  all  advertising  sales 
functions,  including  outside  ROP  and  pre¬ 
print,  classified  liners  and  display  as 
well  as  Internet  sales.  This  position 
reports  directly  to  the  publisher.  The 
Daily  News  is  part  of  a  cluster  of  13 
paid  and  free  publications  serving  eight 
communities  located  in  the  dynamic  I- 
35  corridor  within  an  hour  south  of  Min¬ 
neapolis.  This  group  is  family  owned 
with  a  track  record  of  consistent,  sys¬ 
tematic  growth  through  expansion  and 
acquisition.  The  successful  candidate 
will  display  a  proven  ability  to  lead  sales 
people,  set  and  achieve  individual  and 
team  goals,  oversee  a  fully-digitized 
graphics  department,  be  active  in  the  com¬ 
munity  and  work  effectively  as  a 
member  of  the  management  team  with 
future  opportunities  for  personal  growth. 
The  Daily  News  offers  competitive  com¬ 
pensation  composed  of  wages  and 
bonuses.  Benefits  including  vacation, 
health  care  insurance,  dental  insurance, 
and  401(k).  Apply  tO: 

Dave  Balcom,  Publisher,  514  Central  Ave. 

RO.  Box  249,  Faribault,  MN  55021 
Or  via  E-mail  at  dbalcom@faribault.com 


ADVERTISING  SALES  MANAGER 
for  fast-growing,  17,000  circulation  daily 
newspaper.  Applicants  must  possess 
strong  advertising  sales/managerial  skills. 
Five  (5)  years  advertising  sales  or  sales 
management  experience  required.  Pre¬ 
ferred  applicant  will  have  a  good  track 
record  in  achieving  revenue  goals  with 
strong  motivational  and  inter-personal 
skills. 

Excellent  salary  and  bonus  plan,  including 
401(k),  health  benefits,  paid  vacation  and 
holidays.  For  more  information  contact 
Duane  Chichester  at  (352)  544-5204,  E- 
mail/send  resume  to: 

dchichester@hernandotoday.com 
Or  mail  to  Hernando  Today,  15299  Cortez 
Boulevard,  Brooksville,  FL  34613. 


CLASSIFIED  ADVERTISING  MANAGER 
Due  to  an  internal  promotion,  the  Mail 
Tribune  (Medford,  Oregon),  an  Ottawa 
Newspapers,  Incorporated,  a  division  of 
Dow  Jones  &  Company,  is  seeking  a 
classified  advertising  manager  with  strong 
classified  experience  to  lead  and  develop  a 
team  of  seven  telephone  service  represen¬ 
tatives  and  three  telemarketers.  A  four 
year  college  degree  and  a  minimum  of  four 
years  of  newspaper  classified  management 
experience  are  preferred.  The  CAM  will  be 
responsible  for  working  with  the  advertis¬ 
ing  director  to  develop  and  implement 
classified  category  and  account  targeting 
and  development  utilizing  market  research 
and  competitive  market  share  data,  and 
will  play  a  key  role  in  the  annual  budget¬ 
ing  process.  This  position  offers  a  com¬ 
petitive  salary,  bonus/incentive  and  com¬ 
prehensive  benefits  package.  Please  sub¬ 
mit  salary  requirements  with  resume  by 
June  15,  2000  to  J.  Maxwell,  advertising 
director.  Mail  Tribune: 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Fresno  Bee,  Central  California’s  lead¬ 
ing  newspaper,  is  looking  for  an  experi¬ 
enced  Classified  Advertising  Manager  to 
manage  the  sales  operation  and  the 
marketing  efforts  of  our  classified  sales 
teams,  including  niche  products.  Those 
interested  should  have  strong  leadership, 
presentation  and  organization  skills  and 
the  ability  to  handle  multiple  projects 
and  deadlines.  Applicants  should  have 
three  years  newspaper  sales  manage¬ 
ment  experience  with  a  proven  track 
record  of  increasing  sales  revenue  with 
existing  accounts  and  generating  new 
revenue  streams.  Please  send  a  resume 
and  cover  letter  to: 

The  Fresno  Bee 

Julie  Porter,  Human  Resources  Department 
1626  E  Street,  Fresno,  CA  93786 
resume@fresnobee.com 
An  Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING  MANAGER 
The  Times  of  Trenton  is  looking  for  a 
Classified  Advertising  Manager  to  direct 
a  staff  of  six  outside  sales  represen¬ 
tatives  and  two  support  persons.  This  is 
an  invigorating  and  challenging  position 
with  the  market  leader  in  a  fast-paced, 
highly  competitive  market.  You  will  be 
joining  a  supportive  and  interactive 
advertising  management  team  in  our 
daily  efforts  to  grow  market  share  by 
developing  a  superior  sales  staff,  as  well 
as  top  quality  products  for  our 
advertisers. 

Candidates  must  be  ambitious  and  self- 
motivated  with  strong  leadership,  orga¬ 
nizational  and  communication  skills. 
Must  have  extensive  knowledge  in  the 
key  categories  of  automotive  and  real 
estate.  Must  be  willing  and  eager  to 
assume  a  leading  role  in  a  well  estab¬ 
lished  network  of  professional  associa¬ 
tions. 

We  offer  a  competitive  salary  along  with 
an  excellent  benefits  package.  Please 
send  resume  and  salary  history  to: 

The  Times  of  Trenton 
Attn:  Advertising  Director 
500  Perry  Street,  Trenton,  NJ  08618 
Fax;  (609)  984-8301 


HERE’S  WHAT  I’M  looking  for  in  an 

Advertising  Manager: 

•  Responsible  for  all  display  and  pre¬ 
print  advertising  staff  of  5  outside 
sales  reps,  1  inside  sales  rep. 

•  Ability  to  drive  sales  through  con¬ 
sultative  selling  techniques,  utilizing 
client  profiling  and  immediate  soft¬ 
ware. 

•  Good  analytical  skills 

•  Good  financial  skills  including  bud¬ 
geting,  collection  and  rate  devel¬ 
opment. 

•  Previous  management  experience  pre¬ 
ferred. 

1 1 ,000  distribution,  7  days  a  week. 

Send  resumes  to  Summit  Daily  News: 

Attn:  Michael  Bennett,  publisher 
RO.  Box  329,  Frisco,  CO  80443 
Or  fax  to  (970)  668-3859 
E-mail;  publisher@summitdaily.com 

MAY  22,  2000 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
Join  a  great  team  in  a  great  city. 
Madison  Newspapers,  Inc.,  publisher  of 
The  Capital  Times  and  Wisconsin  State 
Journal  in  Madison,  Wl  (110,000  Daily/ 
160,000  Sunday)  has  an  exciting 
opportunity  for  a  sales  management  pro¬ 
fessional. 

The  right  individual  will  take  our  strong 
contract  sales  staff  to  the  next  level 
through  significant  interaction  with  our 
contract  customers.  The  rewards  of  this 
opportunity  are  high,  as  are  our  expecta¬ 
tions. 

We  are  determined  to  find  an  individual 
with  a  proven  ability  to  effectively  lead  a 
sales  staff  in  a  successful  organization. 
We  offer  a  fun  and  very  fast-paced 
environment,  solid  growth  opportunities 
and  an  excellent  benefits/compensation 
package.  This  individual  will  report  to 
the  classified  advertising  director.  Please 
send  resume  by  May  31  to  Madison 
Newspapers,  Inc.: 

Attn.  Human  Resources, 

RO.  Box  8056,  Madison,  Wl  53708 
Affirmative  Action/Equal  Opportunity 
Employer 


RETAIL  ADVERTISING  MANAGER 
We’re  looking  for  a  leader,  a  sales  man¬ 
ager  with  a  passion  for  selling  newspa¬ 
per  advertising.  This  position  will  require 
an  energized  competitive  sales  manager 
with  the  ability  to  develop  professional 
selling  skills  for  an  outside  sales  staff  of 
8.  The  successful  candidate  will  have  a 
a  minimum  of  two  years  sales  manage¬ 
ment  experience  and  the  ability  to 
motivate  the  sales  staff  to  meet  or 
exceed  department  sales  goals.  If  you 
enjoy  spending  more  time  in  the  field 
with  sales  people,  this  job  is  for  you. 
Excellent  compensation  and  benefit 
package.  The  Republic  is  family  owned 
regional  daily  newspaper  with  a  Sunday 
circulation  of  27,000.  Send  resumes 
with  cover  letter  to: 

Ramela  Wells-Lego 
Sales/Marketing  Director 
The  Republic 

333  Second  Street,  Columbus,  IN  47201 


RETAIL  ADVERTISING  MANAGER 
The  Mail  Tribune  (Medford,  Oregon),  an 
Ottaway  Newspapers,  Incorporated/ 
Division  of  Dow  Jones  Company.  Seek¬ 
ing  a  hands-on  retail  advertising  man¬ 
ager  with  strong  leadership  and  training 
skills  to  spend  up  to  70%  of  their  time 
in  the  field  developing  our  dynamic  sales 
force  of  8.  Team  environment,  focusing 
on  customer  service,  with  the  merger  of 
advertising  and  production.  Responsible 
for  working  with  A.D.  to  develop  and 
implement  staff  training,  business 
category  targeting  utilizing  competitive 
market  share  and  comprehensive  data 
base  information.  Three  years  of  prog¬ 
ressive  newspaper  advertising  manage¬ 
ment  experience  required.  Rosition  offers 
competitive  salary,  bonus/incentive  and 
comprehensive  benefit  package.  Submit 
resume  along  with  salary  requirements 
by  June  15,  2000  to  J.  Maxwell, 
advertising  director.  Mail  Tribune: 

RO.  Box  1108,  Medford,  OR  97501 
E-mail:  jmaxwell@mailtribune.com  EOE 


ADVERTISING 


DIVISION  SALES  MANAGER 
The  Rulitzer  Prize  winning  St.  Paul 
Pioneer  Press  seeks  an  individual  to  be 
responsible  for  leadership  and  effective 
management  of  an  assigned  sales 
division.  This  includes  growing  revenue 
and  market  share  while  meeting 
customer  marketing  needs.  The  suc¬ 
cessful  candidate  will  train  and  develop 
a  sales  staff  to  take  advantage  of  market 
opportunities  by  building  products  and 
services  in  response  to  customer  trends 
or  competitive  initiatives.  The  ability  to 
understand  and  use  market  measures 
and  analytical  tools  to  create  strategies 
for  growing  the  business  is  critical  to  suc¬ 
cess  in  this  position. 

Qualifications  include  demonstrated 
leadership  ability  and  a  proven  track 
record  in  sales  management,  as  well  as 
superior  organization,  people  and 
numerical  skills.  Candidates  should  have 
a  minimum  of  three  years  successful 
experience  in  direct  face-to-face  sales, 
preferably  in  media  advertising,  and  a  col¬ 
lege  degree. 

We  offer  an  excellent  compensation  and 
benefits  package. 

Fax  resumes  to  (651)  228-5197 
Or  E-mail  resumes@pioneerpress.com 
Human  Resources 
St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 


ART/GRAPHICS 


DESIGN  EDITOR 

The  Jackson  Hole  Guide  in  Jackson, 
Wyoming  has  a  design  editor  opening. 
The  Guide  is  a  four-section  color  weekly 
that  also  produces  summer  and  winter  vis¬ 
itor  guides.  The  paper  has  won  top 
design  awards  from  the  National  News¬ 
paper  Association  and  the  Wyoming 
Press  Association.  We  encourage 
innovative  design.  Candidates  should 
know  QuarkXPress,  Illustrator  and 
Photoshop  software  and  Macintosh  com¬ 
puters.  Send  cover  letter,  resume  and 
clips  to  Thomas  Dewell,  editor: 

RO.  Box  648,  Jackson,  WY  83001 
Phone;  (307)  733-2430 


DO  YOU  HAVE  a  great  boss?  Ready  to 
try  your  hand  at  management?  Growing 
weekly  newspaper,  based  in  Colorado, 
needs  production  manager  for  creative 
team  through  pre-press. 

Call  Pat  Ptolemy  at  (800)  748-1997 
Or  E-mail  resume  to  journal@ria.net 

CIRCULATION 


CIRCULATION  EXECUTIVES 
DIRECTOR  -  New  England  daily,  major 
group.  Large  weekly  also.  $50K. 

DISTRICT  MANAGER  -  Southern  daily, 
college  town.  Large  group  $22K. 
PROMOTION  MANAGER  -  50K-I-  daily, 
responsible  for  stores  and  doors  too. 
$25K-$30K. 

ZONE  MANAGER  -  Major  daily  lOOK-F 
Southeast.  $35K. 

Send  resume  to:  circplace@juno.com 
Circulation  Placement,  RO.  Box 
465642,  Lawrenceville,  GA  30042. 

www.editorandpublisher.com 


RO.  Box  1108,  Medford,  OR  97501 
E-mail:  jmaxwell@mailtribune.com  EOE 
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CIRCULATION 


CIRCULATION  DISTRICT  MANAGERS 
Join  a  fast-paced,  competitive  environ¬ 
ment.  America's  fastest  growing  newspa¬ 
per  needs  qualified  Home  Delivery  pro¬ 
fessionals.  Are  you  a  take  charge  person 
who  can  handle  a  challenge,  possess 
superior  people  skills,  and  have  a  proven 
track  record  for  accomplishing  bottom- 
line  results?  Then  we  offer  a  promising 
career. 

District  managers  are  responsible  for 
recruiting,  contracting,  and  training,  inde¬ 
pendent  carriers.  Qualifications  include 
three  to  five  years  management  experi¬ 
ence,  preferably  in  newspapers,  with  the 
ability  to  identify  and  quickly  solve  prob¬ 
lems  and  deliver  superior  customer  ser¬ 
vice.  Good  organizational  and  communi¬ 
cation  skills  required;  computer  skills 
helpful. 

Excellent  salary,  32-45K  plus  incentive, 
401(k),  stock  plan  and  a  usual  benefits 
package  but  an  unusual  opportunity.  The 
person  described  above  is  already  submit¬ 
ting  a  resume  and  salary  history  to: 

Denver  Rocky  Mountain  News 
Human  Resources  Department 
400  W.  Colfax  Avenue 
Denver,  CO  80204 


THE  LUBBOCK  AVALANCHE-JOURNAL 
a  Morris  Communications  Corporation 
newspaper,  located  in  West  Texas  is 
seeking  a  Single  Copy  Retail  Sales  Man¬ 
ager.  The  ideal  candidate  will  be  a  take 
charge,  full-speed  ahead  individual  who 
is  dedicated  to  consistent,  solid  circula¬ 
tion  growth.  Our  choice  will  be  an  expe¬ 
rienced  circulator  who  has  strong  PC 
skills,  good  promotional  abilities,  and 
solid  interpersonal  skills.  We  seek  a 
leader  who  can  take  our  single  copy 
sales  organization  to  its  full  potential. 

We  offer  a  competitive  salary,  an  MBO 
program,  a  401(k)  program,  and  major 
medical  plan,  along  with  the  opportunity 
for  professional  growth  within  one  of  the 
best  newspaper  companies  in  the  country. 
Send  your  resume  tO: 

Lubbock  Avalanche  Journal 
Attention:  Shelby  Caballero 
RO.  Box  491 
Lubbock,  TX  79408 


RETENTION  MANAGER 
Daily  Herald  (Paddock  Publications) 

We  are  looking  for  a  talented  individual  to 
create,  monitor,  and  track  results  to  main¬ 
tain/increase  subscriber  sales.  This  is  a 
challenging  position  in  a  tough  market,  so 
you  need  to  be  a  “shirt-sleeves"  type  of 
person  who’s  not  afraid  to  dig  into  the 
task.  A  talent  for  database  management,  a 
flair  for  creative  thinking,  and  an  ability  to 
work  well  and  coordinate  efforts  through¬ 
out  the  circulation  department  are  key 
requirements  for  this  job.  The  ideal  candi¬ 
date  will  have  performed  a  similar  function 
for  another  paper,  but  we’ll  consider  a 
strong  candidate  with  similar  duties  and 
success  in  other  print  media  or  subscrip¬ 
tion  businesses.  Send  resume  with  salary 
expectations  to: 

Diane  Muchow,  Daily  Herald 
PO.  Box  280,  Arlington  Heights,  IL  60006 
Orfax  to  847-427-1270 
Or  E-mail  to  hr(g)dailyherald.com 
www.editorandpublisher.com 


CIRCULATION 


SALES  &  MARKETING  REPRESENTATIVE 
Due  to  recent  promotions.  Publishers 
Circulation  Fulfillment,  Inc.,  a  national 
company  providing  a  wide  array  of 
circulation  services,  has  openings  for 
circulation  sales  and  marketing  represen¬ 
tatives  to  oversee  The  New  York  Times 
Single  Copy  Sales  in  the  Michigan  area. 
Candidates  must  be  sales  driven  and 
possess  excellent  written,  verbal  commu¬ 
nication  and  presentation  skills.  Knowl¬ 
edge  of  the  newspaper  industry  is  a  plus. 

To  excel  in  our  fast  paced  environment, 
the  candidate  should  be  a  self-starter  and 
have  the  ability  to  analyze  markets  and 
to  create  and  execute  sales  plans  to  drive 
new  business.  They  must  also  possess 
the  ability  to  handle  multiple  projects, 
meet  deadlines,  and  have  excellent  com¬ 
puter,  organizational  and  customer  ser¬ 
vice  skills.  Knowledge  of  Microsoft  Word, 
Excel  and  Powerpoint  required.  This  posi¬ 
tion  requires  interaction  with  local  news¬ 
papers  and  independent  newspaper 
wholesalers.  In  addition,  sales  initiatives 
would  include  development  of  college 
and  educational  sales  programs,  chain 
store  promotions,  and  retail  merchandis¬ 
ing.  Extensive  travel  also  required. 

College  degree  is  preferred.  Excellent 
salary  plus  company  car  and  bonus  plan. 
Send  cover  letter  and  resume  to: 

RC.F.  Inc 
Lois  Nagie 

RE:  Sales  Rep  -  Michigan 
RO.  Box  241,  Oxford,  NJ  07863 
Fax:  (908)  453-4395 
E-mail:  PCFWEDELIVER@worldnet.att.net 


CIRCULATION  ZONE  MANAGER 
The  St.  Petersburg  Times  has  an 
opportunity  for  an  enthusiastic,  well 
organized  individual  to  manage  a 
designated  zone  in  our  Home  Delivery 
operation.  Successful  candidate  will  plan, 
direct,  coordinate  and  supervise  activities 
with  the  zone.  Qualified  applicants  will 
possess  expanded  knowledge  of  Circula¬ 
tion  and  Marketing  departments. 
Requires  managerial  experience  with 
demonstrated  skills  in  managing  people, 
problem  solving  and  decision-making. 

We  offer  one  of  the  best  benefit 
packages,  including  major  medical, 
401(k)  and  pension  plan  and  a  com¬ 
petitive  salary. 

Send  resume  and  salary  history  to: 

St,  Petersburg  Times 
Attention:  HR/Home  Delivery 
490  First  Avenue  South 
St.  Petersburg,  FL  33701 
Or  fax:  (727)893-8185 


CIRCULA'nON 


DIVISION  MANAGER  HOME  DELIVERY 
The  San  Diego  Union-Tribune  is  seeking 
a  Division  Manager  to  join  our  Metro 
Home  Delivery  team.  This  position  must 
work  nights,  early  AM  hours,  weekends 
and  Holidays. 

Responsibilities  will  include  managing 
all  circulation  activities,  achieving  circula¬ 
tion  penetration  and  revenue  growth 
objectives  for  Home  Delivery.  You  will 
develop  a  superior  organization  of  staff 
and  independent  contractors.  Also,  you 
will  develop  sales  plans  and  motivate 
your  staff  to  achieve  excellence. 

The  candidate  we  seek  must  have  strong 
management  experience  and  skills  to 
develop,  coach  and  support  a  large 
group  of  staff.  Must  have  prior  experi¬ 
ence  with  managing  and  operating 
budget.  College  degree  preferred.  Must 
have  a  valid  California  driver’s  license, 
good  driving  record  and  a  current  DMV 
printout.  Candidate  must  understand 
and  be  able  to  utilize  a  PC. 

The  San  Diego  Union-Tribune  offers  and 
excellent  benefits  package,  which 
includes  medical,  dental,  vision,  life 
insurance,  401(k),  retirement,  paid 
vacation  and  sick  time,  holiday  pay,  tui¬ 
tion  assistance  and  more. 

Please  send  your  resume  and  salary 
requirements  to: 

The  San  Diego  Union-Tribune 
Human  Resources  Dept. 

Job  #54-00/ASEP 
RO.  Box  120191 
San  Diego,  CA  921 12-0191 
An  Equal  Opportunity  Employer 
www.uniontrib.com 


REGIONAL  MANAGER 
Investor’s  Business  Daily  has  a  position 
available  for  a  Regional  Manager  based  in 
our  Walnut  Creek,  CA  office.  Responsi¬ 
bilities  include  overseeing  the  production, 
circulation,  distribution,  and  sale  of 
Investor’s  Business  Daily.  Ideal  candidate 
will  have  proven  sales  and  marketing  ex¬ 
perience  along  with  the  ability  to  manage 
and  motivate  staff.  Candidate  will  be 
responsible  for  expanding  home  delivery 
markets  as  well  as  developing  vendor  rela¬ 
tions  at  the  wholesale  and  retail  level. 
Bachelor’s  degree  required.  Competitive 
salary  based  on  experience.  We  offer  bene¬ 
fits,  which  include  401(k),  medical,  den¬ 
tal,  life  insurance  and  bonus  package. 
Send  resume  and  cover  letter  to: 


CIRCULATION 


CIRCULATION  DIRECTOR 
Los  Angeles 

Experienced  well  rounded  Circulation 
Director  needed  for  Los  Angeles  based 
paid  daily  business  publication.  Must 
have  strong  hands-on  experience  in 
circulation  promotion,  N/S  Sales,  and 
ABC  audits.  The  right  candidate  must  be 
a  good  communicator,  well  organized, 
goal  oriented  and  able  to  work  well  with 
others. 

Send  resume  with  salary  requirements  in 
strict  confidence  to: 

Department  AH 
BPI  Communications 
1515  Broadway 
New  York,  NY  10036 
Or  Fax  to  (212)  536-5283 
Or  E-mail  to  AHAIRE@bpicomm.com 


RISING  STARS 

A  major  newspaper  group  is  assembling 
a  pool  of  talent  to  till  current  and  future 
circulation  positions.  We’re  looking  for 
career-oriented  people  interested  in  prog¬ 
ressive  advancement.  Our  community 
newspaper  division  includes  12  daily 
newspapers  in  9  states,  primarily  in  the 
West  and  Midwest,  ranging  from  5,000 
to  50,000  circulation.  We  place  a  high 
priority  on  newspaper  autonomy,  editorial 
excellence  and  innovative  growth 
strategies.  We  believe  in  rewarding 
excellence.  If  your  values  and  goals  are 
similar  and  you  want  to  move  your  career 
forward,  send  a  cover  letter  and  resume 

tO: 

Box  01197,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY 
10036 

We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 


CIRCULATION  DIRECTOR 
The  Messenger-Inquirer  in  Owensboro, 
Kentucky,  seeks  an  aggressive  and  expe¬ 
rienced  individual  to  direct  its  circulation 
department.  Must  be  knowledgeable  in 
all  aspects  of  circulation  and  capable  of 
implementing  innovative  ideas  to  stim¬ 
ulate  circulation  growth.  Requirements 
for  this  position  include  Bachelor’s 
degree  or  equivalent  experience,  five 
years  of  newspaper  experience,  pre¬ 
ferably  in  circulation,  with  three  years  of 
management  experience,  effective  ad¬ 
ministrative,  organizational  and  commu¬ 
nication  skills. 

We’re  a  34,000  daily  in  western  Ken¬ 
tucky,  owned  by  Belo  Corporation.  We 
offer  competitive  salary  and  excellent 
benefit  package.  Send  cover  letter  and 
resume  to: 

Sue  Trautwein,  Human  Resource  Director 
Messenger-Inquirer 
RO.  Box  1480,  Owensboro,  KY  42302 
Orstrautwein@messenger-inquirer.com 
EOE 
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COMMUNITY  NEWSPAPER  EDITOR 
at  the  twice-weekly  Hood  River  (OR) 
News.  Prior  editing  required. 


Investor’s  Business  Daily 
Attn:  Ed  Levy,  12655  Beatrice  St. 
Los  Angeles,  CA  90066 
Or  E-mail  diana.loza@investors.com 


ADVERTISERS 

For  space/material  deadlines  call 
Hazel  Preuss  at  212.536.5398 

or  Michele  Appello  at  212.536.5396 

- details  at  wvvw.edtorandpublisher.coni - 


Jim  Kelly  (541)  386-1234 
MAY  22,  2000  EDITOR  &  PUBLISHER  CLASSIFIEDS  C5 
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AEROSPACE  WRITER 

Come  report  the  Aerospace  Valley!  We're 
looking  for  an  aerospace  reporter,  with 
emphasis  on  the  reporter  part.  Our  pre¬ 
vious  two  fills  in  the  position  went  on  to 
work  at  NASA  and  a  major  metro.  The  cur¬ 
rent  opening  is  for  a  writer  with  award 
potential  who  has  a  generalist’s  grasp  of 
technology  and  can  track  a  rapidly  chang¬ 
ing  industry  in  the  "Right  Stuff"  Valley 
where  Yeager  broke  the  sound  barrier  and 
the  space  shuttle  makes  its  home  away 
from  the  Cape.  Salary  commensurate  with 
experience,  but  what  we  prize  most  is 
enthusiasm,  a  passion  for  accuracy  and  a 
writer’s  curiosity  about  everything  that 
soars.  Resume  and  clips  required.  Con¬ 
tact: 

Kelly  Hutson,  Antelope  Valley  Press 
Human  Resources 

P.O.  Box  4050,  Palmdale,  CA  93590- 
4050 

No  phone  inquiries 
E-mail  hr@avpress.com 

AFTERNOON  DAILY  seeks  aggressive  full¬ 
time  reporter  for  entertainment  scene,  g/a 
features.  Cover  local  scene;  popular 
music,  film,  culture.  Up  to  2  years  experi¬ 
ence  in  feature  writing.  Metro,  layout/ 
design  experience  a  plus.  Fax  resume,  5 
clips  to  Tabitha  Lacy: 

(205)  325-2410 

Or  mail  to  Birmingham  Post-Herald: 

Box  2553,  Birmingham,  AL  35202 
WWW.  postherald  .com 

AGGRESSIVE,  ENERGETIC,  seasoned 
reporter  for  busy  enterprise  and  general 
assignment  beat  at  Pulitzer  Prize-winning 
daily.  At  least  five  years  experience 
required,  more  preferred.  We  are  a 
60,000,  7-day  daily  covering  the  Mer¬ 
rimack  Valley  of  Massachusetts  and  New 
Hampshire.  (Resume  and  recent  clips  to: 
Steve  Billingham,  AME 
The  Eagle-Tribune 

RO.  Box  100,  Lawrence,  MA  01842 

ASSISTANT  EDITOR  wanted  by  inde¬ 
pendent  magazine  covering  Penn  State 
athletics.  Strong  writing,  editing  and 
page-design  skills  a  must.  Experience 
using  QuarkXPress  and  Photoshop  on 
Mac-based  system  preferred,  but  not 
essential.  Compensation  package  in¬ 
cludes  full  benefits  and  paid  vacation. 
Send  resume,  clips,  layout  samples  and 
salary  requirements  to: 

Blue  White  Illustrated 
RO.  Box  1272,  State  College,  RA  16804 

ASSISTANT  EDITOR 

Assistant  Editor  to  direct  reporters  and 
design  pages  for  Maryland  Gazette,  a 
36,000  ABC  paid  twice  weekly  just  south 
of  Baltimore.  Our  award-winning  paper 
puts  a  heavy  emphasis  on  local  news  and 
our  readers  have  come  to  expect  the  best 
from  us.  Resumes/portfolio: 

Bob  Mosier,  Maryland  Gazette 
306  Crain  Highway  SW 
Glen  Burnie,  MD  21061 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 
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ASSISTANT  EDITOR  wanted  for  weekly 
Jewish  newspaper.  Excellent  writing, 
reporting  and  editing  skills  required. 
Jewish  knowledge  needed.  Send  resume 
and  2  clips  to  Vivian  Rothschild,  Exec. 
Editor,  Wisconsin  Jewish  Chronicle,  1360 
N.  Prospect  Ave.,  Milwaukee,  Wl,  53202 
Or  email  to  Milwaukeej@aol.com 


ASSISTANT  METRO  EDITOR: 

Put  your  prior  editing  and  reporting  expe¬ 
rience  and  your  superior  writing  and  peo¬ 
ple  skills  to  work  on  the  award-winning 
metro  desk  of  one  of  California’s  fastest- 
growing  dailies.  Work  with  reporters  to 
develop  ideas  and  bring  daily  stories  and 
projects  to  life.  Spot  holes,  freshen  leads 
and  work  quickly  and  accurately  to  bring 
readers  an  exciting  local  report.  The 
Record  is  an  Omaha  World-Herald  Com¬ 
pany  offering  competitive  salaries  and 
valuing  diversity  in  the  workplace.  Send 
cover  letter,  resumes  and  pertinent  clips/ 
tearsheets  to: 

Managing  Editor  Mike  Klocke 
RO.  Box  900,  Stockton,  CA  95201 


ASSISTANT  SUNDAY  NEWS  EDITOR 
Assistant  Sunday  News  Editor  position 
open  on  Foster’s  Sunday  Citizen  located 
in  Dover,  NH  serving  southeastern,  cen¬ 
tral  NH  and  southern  Maine.  Successful 
candidate  must  have  copy  editing  skills, 
pagination  experience,  ability  to  work 
with  reporters  developing  stories.  Lots  of 
fun,  great  opportunity  to  move  up.  Two/ 
three  years  news  editor  experience  pre¬ 
ferred.  Contact  Rod  Doherty,  Executive 
Editor,  Foster’s  Daily  Democrat,  333 
Central  Avenue,  Dover,  NH  03820. 


ATTENTION  MAY/JUNE  GRADUATES 
TWO  RERORTING  OPPORTUNITIES 
GENERAL  ASSIGNMENT  REPORTER 
Get  your  foot  in  the  door  with  the 
nation’s  second  largest  newspaper  group 
-  Knight  Ridder.  The  Aberdeen  American 
News,  a  18,000  circulation  paper  in 
northeastern  South  Dakota,  is  seeking 
an  aggressive  general  assignment 
reporter  with  solid  writing  skills.  Must 
have  command  of  the  written  word  and 
AP  style.  Solid  reporting  skills  and 
curiosity  a  must.  We  offer  competitive 
salary,  401(k)  plan  and  excellent  bene¬ 
fits.  Send  resume,  cover  letter,  three 
references,  and  clips  to  the  American 
News,  Attn.  Human  Resources,  RO.  Box 
4430,  Aberdeen,  SD  57402-4430 
or  send  online  tO: 

srozell@aberdeennews.com 
OUTDOORS  WRITER 
We  also  have  an  opportunity  for  a 
motivated,  effective  writer  with  photog¬ 
raphy  skill  to  provide  extensive  coverage 
of  hunting,  fishing,  trapping  and  other 
outdoor  recreation  in  northern  South 
Dakota.  Position  is  full-time  with 
excellent  benefits.  Send  resume,  three 
references,  and  clips  to  the  American 
News,  Attn:  Human  Resources,  RO.  Box 
4430,  Aberdeen  SD  57402-4430  or 
send  online  tO: 

srozell@aberdeennews.com 
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ATTENTION  PAGE  DESIGNERS 
Work  for  one  of  the  world’s 
best  designed  newspapers 
The  Centre  Daily  Times,  a  Knight-Ridder 
newspaper  whose  top-quality  design  has 
been  lauded  by  SND  for  four  consecutive 
years,  is  reorganizing  and  has  immediate 
openings  for  editors  and  designers.  To 
apply  for  the  following  openings,  send 
resume,  cover  letter  and  work  samples  to: 

Michele  Vancho 
Centre  Daily  Times 
RO.  Box  89,  State  College,  PA  16804 
Or  contact  Managing  Editor  Becky  Ben¬ 
nett  at  bbennett@centredaily.com 
for  more  information. 

DESIGN  EDITOR:  Oversees  the  design  of 
daily  section-fronts,  and  special  sections, 
publications  and  projects.  He/she 
supervises  a  graphic  artist  and  freelan¬ 
cers,  trains  and  advises  page  designers, 
and  is  responsible  for  maintaining  the 
overall  look  of  the  newspaper.  Five  years’ 
newspaper  design  and  graphics  experi¬ 
ence  required. 

PAGE  ONE  DESIGNER:  As  the  lead  page 
designer  on  the  news  desk,  is  responsible 
for  designing  lA  and  special  packages, 
while  working  closely  with  the  city  desk, 
photo  editor  and  design  editor.  Three 
years’  newspaper  page  design  and  copy 
editing  experience  required. 

PHOTO  EDITOR:  Supervises  three  full¬ 
time  photographers  and  is  responsible  for 
producing  first-rate  documentary  photo¬ 
journalism  and  coverage  of  a  top  Division 
I  athletic  program.  Requirements:  At  least 
five  years’  experience  in  daily  newspaper 
photography;  supervisory  experience; 
experience  with  all  facets  of  black-and- 
white  and  color  processing.  Experience 
with  graphics  a  plus. 

FEATURES  COPY  EDITOR/PAGE 
DESIGNER:  As  co-editor  of  our  innovative 
Weekender  magazine,  he/she  works  with 
freelancers  and  staff  to  plan,  edit  and 
design  the  40-56-page  weekly  entertain¬ 
ment;  also  responsible  for  design  and 
production  of  a  daily  features  section  each 
week.  Strong  organizational  skills  and  two 
years’  experience  in  page  design  and  copy 
editing  required. 


BUSINESS  JOURNAL  seeks  aggressive 
reporters  who  break  news  and  write  with 
authority.  You  will  write  for  a 
sophisticated  audience  of  business  lead¬ 
ers  who  turn  to  our  weekly  for  in-depth 
coverage.  We  offer  competitive  pay  and 
benefits  and  a  fun  team  of  co-workers 
who  hunger  to  beat  the  competition. 
Send  your  resume  and  5  best  clips  to; 

Boaz  Dvir,  Editor,  The  Business  Journal 
1200  Riverplace  Boulevard,  Suite  201 
Jacksonville,  FL  32207 


BUSINESS  REPORTER;  Seeking  a 
reporter  for  a  six-reporter  business  staff, 
covering  a  thriving  entrepreneurial  busi¬ 
ness  community  in  Colorado  Springs. 
Applicants  should  have  a  degree  in  jour¬ 
nalism  and  at  least  two  years  experience 
covering  business  news.  Areas  of  cov¬ 
erage  needed  include  small  business 
health  care  and  G.A.  Send  resume  and 
clips  to  Business  Editor,  The  Gazette 
30  S.  Prospect  Street,  CO  80903 
No  phone  calls  please 
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BUSINESS  REPORTER 
The  Times  Publishing  Company  in  Erie, 
PA,  is  seeking  a  reporter  to  cover  busi¬ 
ness  and  finance  in  northwestern  Pen¬ 
nsylvania  for  its  daily  newspapers.  At 
least  one  year  of  business  reporting  is 
preferred.  We  offer  competitive  pay  and 
benefits  in  a  professional  work  environ¬ 
ment.  Please  send  a  cover  letter,  resume 
and  work  samples  to: 

Administrative  Editor 
Times  Publishing  Company 
205  West  12th  Street,  Erie,  PA  16534 


BUSINESS  REPORTER 
The  News  &  Observer,  a  170,000- 
circulation  daily  in  North  Carolina’s 
Research  Triangle  region,  seeks  a 
reporter  with  five  years  experience  to 
cover  personal  finance  and  banking  for  a 
sophisticated  market.  Must  be  able  to 
write  for  millionaires,  middle  income 
families  and  folks  who  think  of  the  cash 
advance  store  as  their  personal  bank.  If 
you  can  explain  stock  options  and  capi¬ 
tal  gains,  understand  an  SEC  filing  and 
know  how  to  use  the  Bloomberg,  send 
cover  letter,  resume  and  work  samples  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
RO.  Box  191,  Raleigh,  NC  27602 


BUSINESS  REPORTER 
The  San  Antonio  Business  Journal  is  seek¬ 
ing  candidates  for  a  full-time  beat  report¬ 
ing  position.  We  want  someone  with  a  pro¬ 
ven  record  of  covering  local  business 
news.  Enterprise/investigative  know-how  a 
must;  ability  to  get  news  before  it 
becomes  a  press  release  a  must.  We  offer 
competitive  pay/benefits  and  a  work 
environment  that  promotes  creativity, 
diversity,  respect  and  excellence.  Contact: 
Editor  Bill  Conroy  70  N.E.  Loop  410 
Suite  350,  San  Antonio,  TX  78216 
E-mail  bconroy@amcity.com 
(No  llamadas) 


COME  GROW  WITH  US 
If  you’re  a  reporter  or  copy  editor/ 
designer  looking  for  a  newsroom  that 
doesn’t  just  cook  -  it  sizzles  -  then  the 
Greensboro  News  &  Record  is  your  next 
career  stop.  Our  100,000  daily  in  cen¬ 
tral  North  Carolina  enjoys  a  national 
reputation  for  grooming  top  journalists. 
As  N&R  travel  editor  Lydian  Bernhardt 
says,  “The  company  offers  the  most 
extensive  collection  of  on-site  pro¬ 
fessional-development  opportunities  I’ve 
ever  heard  of."  We  are  wrapping  up  the 
biggest  expansion  in  our  110-year  history, 
adding  33  journalists.  We  need  reporters 
to  cover  the  arts,  business,  cops,  educa¬ 
tion,  GA  —  both  news  and  features, 
specific  cities  and  sports.  We  need  copy 
editors/designers  on  both  the  news  and 
sports  desks.  To  apply,  send  resume, 
cover  letter  and  work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
200  E.  Market  Street 
Greensboro,  NC  27420 
For  more  info,  see:  www.news-record.com 
www.editorandpublisher.conn 
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COMMUNICATIONS  DIRECTOR 
American  Society  of  Newspaper  Editors 
seeks  Communications  Director  to  be 
managing  editor  of  Society’s  magazine, 
working  with  members  to  develop  stories, 
editing  and  doing  layout.  Other  duties:  edit¬ 
ing  and  designing  materials  and  reports, 
acting  as  press  contact,  tracking  industry 
news.  Two  to  four  years  design  and  editing 
and  newspaper  knowledge  required. 
QuarkXPress,  Photoshop,  Microsoft 
Office,  basic  Web  skills  required.  Web 
publishing  a  plus.  Strong  communication 
skills  and  ability  to  work  with  multiple 
parties  required.  Domestic  travel.  Send 
clips,  resume  and  salary  history  tO: 

Scott  Bosley,  ASNE 
1 1690B  Sunrise  Valley  Drive 
RestonVA  20191 
Job  description  at: 
http://www.asne.org/jobs.htm 


COPY  EDITOR  for  New  York  Times- 
owned  daily  newspaper  in  southeast 
Louisiana.  Requires  proficiency  in  page 
layout  and  design  using  QuarkXPress. 
Send  resume  and  clips  to  Mike 
Slaughter,  executive  editor.  The  Courier: 

RO.  Box  2717,  Houma,  LA  70361  EOE 


COPY  EDITOR  wanted  for  25,000  circula¬ 
tion  daily  in  Southside,  Virginia.  The  ideal 
candidate  is  a  college  graduate  with 
knowledge  of  newspaper  design  software 
and  exemplary  word  skills.  Contact: 

Duke  Conover,  Danville  Register  &  Bee 
RO.  Box  331,  Danville,  VA  24543 
Or  E-mail:  pconover@registerbee.com 


COPY  EDITOR/DESIGNER: 

Expand  your  talents  editing  stories,  writ¬ 
ing  headlines  and  designing  and  laying 
out  pages  at  one  of  California’s  fastest- 
growing  and  technologically  advanced 
dailies.  The  Record,  57,000  daily/ 
72,000  Sunday,  is  located  in  the  afforda¬ 
ble  Central  Valley  just  80  miles  from 
San  Francisco  and  just  two  hours  away 
from  the  Sierra.  Journalism  degree  and 
QuarkXPress  experience  preferred  but 
will  consider  training  recent  grad.  Send 
resume  and  work  samples  to: 

JoAnn  Kirby,  news  editor.  The  Record 
RO.  Box  900,  Stockton,  CA  95201 
Or  E-mail  jklrby@recordnet.com 
We  value  workplace  diversity 


COPY  EDITOR/PAGINATOR 
The  Patriot-News  in  Harrisburg,  PA, 
(102,000  daily/160,000  Sunday)  is 
seeking  a  copy  editor/paginator. 

Pagination  duties  include  designing  and 
paginating  local  section  fronts,  local 
inside  pages  and,  from  time  to  time, 
wire  pages  and  Page  1.  Copy-editing 
duties  include  editing  stories  for  style 
and  comprehensiveness,  plus  headline 
and  photo  caption  writing. 

Candidates  should  have  a  strong  back¬ 
ground  in  copy  editing  and  headline  writ¬ 
ing  as  well  as  proven  layout  skills. 

Please  send  resume  and  clips  tO: 

Bob  Vucic,  Executive  News  Editor 
The  Patriot-News 

RO.  Box  2265,  Harrisburg,  RA  17101 
www.editorandpublisher.com 
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EDITOR/REPORTER 

The  Florida  Catholic  St.  Petersburg  Edi¬ 
tion  has  an  immediate  opening  for  an 
energetic,  self-starter  to  cover  events  and 
issues  and  take  photos.  Successful  can¬ 
didate  will  be  responsible  for  five  to  six 
weekly  pages  of  local  diocesan  content. 
A  Bachelor’s  degree  in  journalism  is 
required  as  well  as  excellent  writing 
skills  and  four  years  of  professional 
reporting  experience.  Word  for  Mac 
helpful.  With  resume,  send  three  clips 
and  references  plus  salary  requirements 
to  William  Urbanski,  director  of  commu¬ 
nications,  Diocese  of  St.  Petersburg, 
RO.  Box  40200,  St.  Retersburg,  FL 
33743-0200.  Fax:  (727)  374-0208. 


EDITOR-IN-CHIEF 

The  Sacramento  News  &  Review,  an 
award-winning,  95,000  circulation 
alternative  weekly  in  California’s  capital 
city,  is  seeking  a  new  editorial  leader. 
Must  be  an  experienced,  dynamic  indi¬ 
vidual  with  solid  background  in  news 
and  features.  Good  writing  and  editing 
skills  a  must,  alternative  experience  a 
plus.  At  least  4  years  editorial  manage¬ 
ment  required.  Send  resume,  clips  and 
references  to: 

Editor  Search,  Sacramento  News  &  Review 
1015  20th  St.,  Sacramento,  CA  95814 


EDITORIAL 


EDITORIAL 


COPY  EDITORS,  REPORTERS 
The  Northwest  Herald,  a  36,000  a.m. 
daily  in  the  Chicago  suburbs,  is  seeking 
applicants  for  copy  editing  and  reporting 
jobs.  Copy  editors  should  have  a  year’s 
experience,  sharp  eye,  and  QuarkXPress 
experience.  Reporters  should  have 
equivalent  of  a  year’s  experience,  back¬ 
ground  in  municipal,  education  or  general 
assignment.  The  Herald  offers  excellent 
salary  and  benefits  with  an  emphasis  on 
training  (full-time  writing  coach/training 
director).  If  you’re  good  and  interested  in 
getting  better,  send  a  resume  and  work 
samples  to  Northwest  Herald: 

RO.  Box  250 

Crystal  Lake,  IL,  60039-0250 
Attn:  Clift  Ward 


DAILY  NEWS  EDITOR 
Foster’s  Dally  Democrat,  (26,000 
circulation)  serving  southeastern  NH  and 
southern  Maine  is  seeking  a  news  editor. 
Responsibilities  include  page  one,  work¬ 
ing  with  reporters  and  assisting  ME  with 
management  of  newsroom.  News  man¬ 
agement  experience  necessary.  Page 
design  and  QuarkXPress  experience 
desired.  Contact  Rod  Doherty,  Executive 
Editor,  Foster’s  Daily  Democrat,  333 
Central  Avenue,  Dover,  NH  03820. 


EDITORIAL 


EDITORIAL 


EDITOR 

Crain’s  Cleveland  Business,  a  weekly 
business  newspaper,  seeks  an  editor  for 
its  weekly  sections  covering  such  areas 
as  finance,  technology,  health  care  and 
small  business.  Editor  must  be  a  great 
generator  of  story  ideas  who  also  is  good 
at  working  with  free-lance  copy.  Writing 
stories  also  is  part  of  this  job.  Resume 
and  work  samples  should  be  sent  to 
Editor  Mark  Dodosh,  Crain’s  Cleveland 
Business,  700  W.  St.  Clair  Avenue, 
Suite  310,  Cleveland,  OH  44113. 

Fax  (216)  522-0625 
E-mail:  mdodosh@crain.com 


EDITOR  ENTREPRENEUR 
Not  for  the  faint-hearted!  Bigfoot  Media, 
publisher  of  the  Berkeley  Daily  Planet,  is 
looking  for  ambitious  editors/leaders  of 
start-up  Calif.  Hard  news  community 
dailies.  Energetic,  passionate  leaders 
needed  to  build  and  jazz  news  team. 
Excellent  hands-on  skills:  local  news, 
writing,  editing,  QuarkXPress,  team¬ 
building.  Competitive  compensation 
with  stock  options.  E  mail/fax  resume, 
salary  requirements,  5  best  clips: 
hr@berkeleydailyplanet.com 
Fax  (510)  841-5695 


EDITORIAL 


NewTimes 

L. 


IDWEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories, 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Now  we'd  like  to  increase  the  staffs  at 
our  newest  papers  in  St.  Louis,  Cleveland  and 
Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 

New  Times  offers  competitive  salaries  and  benefits. 


Andy  Van  De  Voorde 
Executive  Associate  Editor 

Interested  candidates  should  send  cover  letter,  resume  and  clips  to:  New  Times,  Inc. 

*  RO.  Box  5970,  Denver,  CO  80217 
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COPYEDITOR 


Adweek  seeks  a  talented,  versatile 
copy  editor  to  work  on  IQ  News  and 
Marketing  Computers.  Will  edit  news 
and  feature  copy  for  style,  grammar 
and  punctuation,  copyfit,  traffic 
pages  and  proofread.  Requires  good 
organizational  skills,  keen  eye  for 
detail,  and  ability  to  multi-task  and 
cope  with  multiple  deadlines.  Prefer 
at  least  two  years  related  experience; 
knowledge  of  AP  style  and  QPS  a 
plus.  Great  opportunity  to  join  grow¬ 
ing,  successful  publications  with  fast- 
paced,  fun  environment. 

E-mail  resume  with  salary  require¬ 
ments  to: 

svancamp@adweek.com 
fax  to  212-536-1416 
Or  mail  to; 


Scott  Van  Camp,  Managing  Editor 
Adweek  IQ,  1515  Broadway 
12th  floor.  New  York,  NY  10036 


COPY  EDITOR 

The  Newport  Daily  News,  a  15,000  PM 
daily,  is  seeking  a  talented  copy  editor 
with  excellent  editing,  headline  writing 
and  page-design  skills.  Applicants 
should  be  proficient  in  QuarkXPress. 
Experience  preferred,  but  will  consider  a 
recent  graduate  with  strong  internships. 
Please  send  a  letter,  resume  and  work 
samples  to: 

Harvey  Peters,  News  Editor 
The  Newport  Daily  News 
101  Malbone  Road,  Newport,  Rl  02840 
No  phone  calls,  please 
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COPY  EDITORS:  The  Santa  Rosa  Press 
Democrat  has  an  opening  for  full-time 
copy  editors/page  designers.  We’re  look¬ 
ing  for  a  sharp,  careful  editor  who  prized 
clarity  in  both  copy  and  design.  We 
emphasize  accuracy,  adept  editing, 
strong  headlines  and  clean  design.  We 
use  the  Unisys  system  and  are  at  work 
on  a  redesign.  The  Press  Democrat  is  a 
95,000,  New  York  Times  morning 
newspaper  in  the  heart  of  California’s 
Wine  Country,  about  an  hour  north  of 
San  Francisco.  The  area  also  is  home  to 
a  thriving  tourism  industry,  a  growing 
high-tech  sector  and  an  active  arts  com¬ 
munity.  There’s  plenty  of  opportunity  to 
make  a  difference  on  the  job,  and  there’s 
plenty  of  opportunity  for  life  outside  the 
newspaper.  Send  resume  and  at  least 
three  design  samples  to  Ken  Heidel,  assis¬ 
tant  copy  chief.  The  Press  Democrat; 

427  Mendocino  Ave, 

Santa  Rosa,  CA  95401 
E-mail  kheidel@pressdemocrat.com 


COPY  EDITORS 

The  Kinston  Free  Press,  an  award¬ 
winning  newspaper  in  North  Carolina,  is 
seeking  several  talented  individuals  for 
copy  desk  positions.  Duties  include  page 
layout  and  design,  copy  editing  and 
occasional  writing.  One  to  two  years 
experience  preferred,  but  college  grads 
who  show  a  flair  for  the  newspaper  busi¬ 
ness  should  apply.  Send  resume,  work 
samples  to: 

L.  Croom,  The  Free  Press 
2103  N.  Queen  Street,  Kinston,  NC  28501 
E-mail  resume  to: 
ldcroom@link.freedom.com 


EDITORAL 


SSran  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 

writers  to  help  shape  local  news  coverage 

and  to  edit  magazine-length  feature  stories.  ^^1^ 

The  managing  editor  also  supervises  the 

day-to-day  operations  of  the  editorial 

department.  Fine  writing  and  editing 

skills  are  a  must;  the  interview  process 

includes  a  test.  ^ 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
C8  editor  &  publisher  classifieds  may  22,  2000 
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COPY  EDITOR 

San  Francisco  Bay  Area  daily  needs  a 
creative  and  insightful  copy  editor.  We 
are  fully  paginated.  QuarkXPress  experi¬ 
ence  preferred,  although  reporters 
interested  in  moving  to  the  desk  are 
encouraged  to  apply.  Shifts  include 
nights  and  weekends.  The  22,000- 
circulation  Dally  Republic  is  about  an 
hour  from  San  Francisco  and  Sacra¬ 
mento,  and  two  hours  from  Lake  Tahoe 
and  the  beach.  Send  resume  and  clips  to: 
Maureen  Fissollo,  news  editor 
Daily  Republic,  1250  Texas  Street 
Box  47,  Fairfield,  CA  94533 


DREAM  DATABASE  EDITOR  JOB 
The  Center  for  Media  and  Public  Policy 
in  the  Heritage  Foundation  seeks  a 
database  analyst/editor  for  our  Com¬ 
puter-Assisted  Research  and  Reporting 
program.  Minimum  of  2-3  years  experi¬ 
ence  working  with  editors  and  reporters 
on  data-intensive  projects  is  required. 
Teaching  aptitude  and  basic  familiarity 
with  web  languages  used  for  web  data¬ 
base  applications  are  definite  plusses. 
This  is  a  key  position  working  with 
journalists  at  major  national  and  interna¬ 
tional  media  organizations  in  the 
nation’s  capital.  Good  verbal  and  written 
communication  skills  are  a  necessity.  A 
competitive  salary  and  benefits  package 
is  available.  Recent  advanced-degree 
journalism  graduates  will  be  considered. 
Applicants  should  send  resume,  clips 
and  references  to: 

Mark  Tapscott,  Manager,  Media  Programs 
Center  for  Media  and  Public  Policy 
The  Heritage  Foundation 
214  Massachusetts  Avenue,  NE, 
Washington,  DC  20002 
Email  inquiries  should  be  sent  to: 

Mark.Tapscott@Heritage.org 


ECONOMICS  WRITER 
Investor’s  Business  Daily,  the  nation’s 
fastest-growing  newspaper  (now  over 
300,000  circulation),  is  adding  to  its 
economics  reporting  team.  We’re  seek¬ 
ing  an  individual  who  understands  busi¬ 
ness  dynamics,  appreciates  tree-market 
principles  and  can  see  the  big  picture. 
We  offer  competitive  salaries,  benefits 
and  strong  incentives  for  excellence  and 
growth.  Preferred  location  is  Los 
Angeles,  but  will  consider  New  York, 
Washington  or  Silicon  Valley  tor  highly 
experienced  applicant.  Send  a  cover  let¬ 
ter,  resume  and  writing  samples  to: 

Economics  Editor  Donald  Gold 
Investor’s  Business  Daily 
12655  Beatrice  St.,  Los  Angeles,  CA  90066 
Or  to  don.gold@investors.com 
0rfaxto(310)  577-7350  and  call 
(310)  448-6373  to  confirm  receipt  of  fax 

EDITORIAL  PAGE  WRITER/EDITOR 
Full  time  position  on  17,000  A.M.  daily 
in  beautiful  Northwest  location.  Great 
chance  for  reporter  with  3  years  of  expe¬ 
rience  to  develop  and  convey  a 
persuasive  point  of  view.  Check  out  our 
Web  site  at:  www.peninsuladailynews.com 
John  Brewer,  Publisher 
Peninsula  Daily  News,  RO.  Box  1330 
Port  Angeles,  WA  98362 


EDITORIAL 


EDITOR-IN-CHIEF 

Eretailing  World,  a  monthly  business-to- 
business  publication  covering  the  field  of 
on-line  retailing  based  in  Manhattan, 
seeks  experienced  Editor-in-Chief  to 
assume  responsibility  for  editorial  con¬ 
tent  for  publication.  Responsibilities  will 
include  writing,  editing,  building  industry 
contacts  and  speaking  engagements. 
This  ideal  high-energy  candidate  will 
have  ecommerce  writing  experience  and 
a  passion  for  subject  as  well  as  excellent 
management  skills.  Interested  candi¬ 
dates  should  send  their  resume  and 
salary  requirements  to: 

Director,  Human  Resources 
(Editor-in-Chief) 

Bill  Communications 
355  Park  Avenue  South 
New  York,  NY  10010 
Or  Fax  (212)  592-6209 
Or  E-mail  HRbillcom.com 


Publisher  of  national  trade  journals  seeks 
editor  for  flagship  magazine  serving  the 
nightlife  and  entertainment  industry.  Can¬ 
didates  must  have  good  writing,  editing 
and  organizational  skills.  Journalism 
degree  preferred  and  solid  newspaper  or 
magazine  experience  a  must.  Send  re¬ 
sume,  references  and  five  clips  to: 

Jonathan  Scott,  Oxford  Publishing 
307  W.  Jackson,  Oxford,  MS  38655 
Or  fax  to  (662)236-5541 


EDITORIAL  PAGE  EDITOR 
The  Herald  News  is  seeking  an 
intellectually  disciplined  journalist  to  lead 
our  vibrant  editorial  pages.  Our  49,000- 
circulation  daily  blankets  urban  northern 
New  Jersey,  with  its  rich  diversity  of 
cultures  and  customs.  Our  loyal  readers 
expect  vigorous  advocacy  and  crystal 
prose  on  their  editorial  and  op-ed  pages. 
Intellect  and  writing  are  only  part  of  the 
equation.  The  editorial-page  editor  also 
must  be  an  ambassador  to  our  com¬ 
munity,  cultivating  sources  of  bright  com¬ 
mentary  and  illuminating  readers’  most 
vital  issues.  Duties  include  setting  the 
agenda  for  the  newspaper’s  editorial 
board  and  keeping  members  of  our  com¬ 
munity  advisory  board  interested  and 
active.  Strong  writing,  editing,  production, 
and  interpersonal  skills  required. 

If  you  have  the  qualifications  for  this  key 
newsroom  role,  please  send  letter,  re¬ 
sume,  salary  history,  and  work  samples  to.- 
Stephen  McCarthy 
Assistant  Managing  Editor/News 
Herald  News 

One  Garret  Mountain  Plaza,  CN473 
West  Patterson,  NJ  07424-0473 


Young  newsweekly  in  challenging,  growing 
community  needs  editor  to  lead  experienced 
news  staff.  Strong  news  and  management 
skills  required,  daily  experience  preferred. 
Here’s  your  chance  to  shape  the  future  and 
enjoy  a  great  environment  at  good  pay. 
Send  cover  letter,  clips,  resume  to: 

Christine  Born 

Pensacola’s  Independent  Newsweekly 
RO.  Box  1463,  Gulf  Breeze,  FL  32562 
No  phone  calls.  E-mail  or  faxes,  please 

www.editorandpublisher.com 
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EDITORIAL  PAGE  EDITOR 
The  Centre  Daily  Times,  an  award¬ 
winning  newspaper  in  a  Big  Ten  univer¬ 
sity  town,  seeks  a  strong  writer/editor 
and  innovator  to  maintain  and  improve 
our  top-quality  opinion  pages.  Contact 
us  if  you  are  passionate  about  com¬ 
munity  journalism;  understand  Pen¬ 
nsylvania,  rural  and  university  issues; 
and  enjoy  a  good  debate.  Writing  experi¬ 
ence,  a  Bachelor’s  degree  and  page 
design  experience  preferred. 

The  Centre  Daily  Times  is  part  of  the 
Knight  Bidder  newspaper  group  and 
offers  a  full  range  of  employee  benefits, 
including  health  insurance,  401(k), 
vacation,  etc. 

Send  resume,  cover  letter  and  writing 
samples  to: 

Michele  Vancho 
Centre  Daily  Times 
RO.  Box  89,  State  College,  PA  16804 


EXECUTIVE  EDITOR 

Herald  Community  Newspapers,  award¬ 
winning,  editorially-driven  suburban 
weeklies  (60K  circulation).  Long  Island, 
NY,  seeks  an  editor/manager  to  lead  20- 
person  editorial  team.  If  you  know  how  to 
create  lively,  informative,  quality  pub¬ 
lications  on  time  and  on  budget,  we’d  like 
to  talk  to  you.  You  should  have  strong 
writing,  editing  and  page  design  skills, 
leadership  and  management  ability,  enjoy 
training  young  journalists,  and  have  a 
working  knowledge  of  QuarkXPress, 
pagination,  and  the  Internet.  Excellent 
salary/benefits  package.  Send  resume  and 
clips; 

Attn:  Louise  Z. 

Richner  Communications 
379  Central  Avenue 
Lawrence,  NY  11559 
Or  Fax  (516)  569-4942 


EXECUTIVE  EDITOR 

Los  Angeles  based  trade  magazine  group 
seeks  proven  business  editor  to  oversee 
effort.  Must  have  minimum  (3-5)  years 
daily  experience,  accomplished  writing  and 
editing  skills  and  be  PC  literate.  Great 
package,  will  relocate  right  candidate. 

Fax  resume  to:  (323)  951-0307 


FEATURE  WRITER 

MAKE  YOUR  MARK.  Our  suburban- 
Chicago  daily  newspaper  has  an  opening 
for  an  experienced  feature  writer.  If  your 
writing  has  a  well-researched  edge,  your 
words  finely  tuned  imagery,  and  your 
attitude  is  energetic  and  positive,  you 
have  the  qualities  we  desire  for  this  cov¬ 
eted  position.  To  sell  us  on  yourself, 
send  a  cover  letter,  resume  and  five 
work  samples  to  Mike  Chapin,  managing 
editor.  The  Beacon  News: 

101  S.  River  St.,  Aurora,  I L  60506 


FEATURES  MAGAZINE  EDITOR 
Six-day  daily  in  Port  Angeles,  WA,  seeks 
idea  person  for  weekly  tabloids  on 
women’s  interest  and  over-55  age  group. 
See  detail  on  our  Web  site; 

www.peninsuladailynews.com 
Or  by  calling  Executive  Editor  Rex  Wilson 
At  (360)  417-3530 
www.editorandpublisher.com 
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EXECUTIVE  EDITOR 

National  trade  magazine  seeks  an  editor 
with  10  years-plus  experience  in 
researching,  interviewing,  writing,  and 
managing  the  editorial  process.  Candi¬ 
dates  must  have  a  proven  track  record  in 
client  contact  and  staff  management, 
and  be  able  to  travel  roughly  40  percent 
of  the  time. 

Our  family-atmosphere  company  is  on  a 
tremendous  growth  spurt.  In  fact.  Folio: 
has  just  named  us  the  6th  fastest  grow¬ 
ing  publishing  company  in  the  nation, 
which  means  you’ll  have  plenty  of  advan¬ 
cement  opportunity.  What  you  do  today 
will  definitely  NOT  be  what  you  do 
tomorrow! 

Excellent  benefit  package. 

Please  forward  a  cover  letter,  resume, 
and  TWO  bylined  articles  to; 

Marcia  Gruver,  Editorial  Director, 
Equipment  World 
3200  Rice  Mine  Road,  NE, 
Tuscaloosa,  AL  35405 
Email;  mgruver@randallpub.com 
No  phone  calls  Fax:  205-345-5695 


FULL-TIME  SPORTSWRITER 
The  Gallup  Independent,  a  16  000  circula¬ 
tion  daily  in  Western  New  Mexico,  seeks  a 
sportswriter  and  layout  person.  Recent 
grads  will  be  considered.  Coverage 
includes  27  high  schools  and  wide  variety 
of  sports.  Pagination  experience  a  plus. 
Send  resum.e,  3  clips,  2  references  to: 
Sports  Editor  Alan  Arthur,  Gallup  Indepen¬ 
dent: 

RO.  Box  1210,  Gallup,  NM  87305 
Or  Fax  (505)  722-5750 
Or  E-mail  scoop@cia-g.com 


GENERAL  ASSIGNMENT  REPORTER 
FEATURES 

Floral  pieces.  Funky  bands.  Flavorful 
food.  Footwear.  Fans.  Families.  Fun. 
Features  reporter.  You’ll  do  it  all  at  the 
York  Daily  Record,  a  43,700  circulation 
daily.  We  want  a  motivated  reporter  and 
writer  for  dayside  general  assignment  on 
the  features  staff.  Salary:  $23,660- 
$35,776.  Mail  resume/clips  to: 

Features  Editor,  York  Daily  Record 
RO.  Box  15122,  York,  PA  17405 
www.ydr.com  EOE 


GENERAL  ASSIGNMENT  REPORTER 
The  Watertown  (NY)  Daily  Times, 
34,000-circulation  newspaper,  has  an 
opening  for  a  general  assignment  reporter. 
Send  resume,  clips,  references,  etc.  to: 

Bob  Gorman,  AME 
Watertown  Daily  Times 
260  Washington  Street 
Watertown,  NY  13601 
(315)  782-1000,  ext.  259 
bgorman@wdt.net 

HEALTH  EDITOR  for  CNN.com/health. 
Responsible  for  story  section,  assign¬ 
ment,  coordinate  coverage.  Requires  4 
years  journalism  experience  with  at  least 
2  in  daily  newsroom.  Experience  cover¬ 
ing  health  issues  strongly  preferred. 
Please  submit  resume  to: 

david.hafernik@cnn.com 
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GROWING  FINANCIAL  WEBSITE  seeks 
financial  editor.  Responsibilities  include 
editing  research  reports,  writing 
reference  material,  and  managing  daily 
market  coverage.  Applicant  should  have 
1-2  years  editing  experience  at  a  finan¬ 
cial  website,  publication  or  institution 
and  strong  organizational  and  writing 
skills.  Send  resumes  to; 

jobs@ianalyst.com 
Or  fax  to  (212)  625-8171 


INTERNET  COPY  EDITOR 
The  Copy  Editor  will  oversee  the  online 
editorial  content  for  all  C.V.  Real  Estate 
Web  sites.  Including  editing,  headline  writ¬ 
ing,  coverage  of  breaking  news,  trend 
stories,  providing  support  using  HTML. 
Required:  3-4  years  of  solid  copy  editing 
experience,  1  year  web,  proven  reporting 
skills.  E-mail  resume  to: 

mbadillo@classifiedventures.com 


MANAGING  EDITOR 

Great  opportunity  to  lead  an  award  win¬ 
ning  staff  at  one  of  Copley’s  four  Northern 
Illinois  dailies.  We’  re  looking  for  someone 
with  a  strong  writing  and  reporting  back¬ 
ground  who  also  respects  the  importance 
of  photography  and  design.  This  newspa¬ 
per  is  dedicated  to  its  community,  and  its 
future  depends  on  demonstrating  that 
dedication  to  readers  through  excellent 
local  coverage.  If  you  love  the  challenge  of 
local  newspapering  in  a  highly  competitive 
market,  please  contact: 

Bill  Rood,  vice  president  for  editorial 
Copley  Chicago  Newspapers 
630-844-5851 
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EDITORIAL 


JOIN  A  WINNER 

The  News-Sentinel,  a  47,000  Knight 
Bidder  daily,  is  looking  to  fill  a  key  posi¬ 
tion  in  its  11-member,  APSE  award¬ 
winning  sports  department.  An  experi¬ 
enced  leader  is  needed  to  oversee  night 
operations  and  manage  our  four-person 
prep  staff  as  Assistant  Sports  Editor/ 
PrepSports.  We  put  heavy  emphasis  on 
providing  high  quality  high  school  cov¬ 
erage,  publishing  a  12-page  PrepSports 
tabloid  and  several  speciality  pages  each 
week.  We  are  also  in  the  process  of 
dramatically  expanding  our  on-line  pre¬ 
sence.  Candidates  should  have  previous 
management  experience  and  must  be 
familiar  with  QuarkXPress.  Send  resume 
and  five  of  your  best  sections  to: 

Richard  Griffis,  Sports  Editor 
The  News-Sentinel 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
An  Equal  Opportunity  Employer 


NEWS  COPY  EDITOR 
Immediate  opening  for  full-time  copy 
editor  at  The  New  Jersey  Herald,  a  daily 
newspaper  in  beautiful  Sussex  County, 
one  hour  from  New  York  City.  One-three 
years  of  newspaper  experience  (daily  or 
weekly)  preferred.  Salary  based  on  expe¬ 
rience  and  abilities.  Work  second  shift 
with  wire  copy  and  local  copy  on  a 
three-person  desk.  Full  benefits  package. 
Respond  to: 

Joe  Moszczynski,  Managing  Editor 
New  Jersey  Herald 
2  Spring  Street,  Newton,  NJ  07860 
Phone:  (973)  383-1500,  ext.  258 
Or  Fax:  (973)  383-8477 


EDOORIAL 


SSa  San  Francisco 

managing  editor 

and  an  associate  editor  for  its  news  and 

entertainment  weekly  in  San  Francisco.  We  want 

editors  who  have  a  fine  touch  with  copy,  a  firm 

grasp  of  the  magazine  style,  and  the 

self-confidence  needed  to  work  comfortably  with 

a  staff  of  writers  who  routinely  win  major  national 

journalism  awards.  The  managing  editor  position 

requires  a  strong  background  in  news  and 

superior  management  ability;  associate  editor 

candidates  should  have  solid  experience  with 

arts/features.  Qualified  applicants  will  have  the 

demonstrated  ability  to  deal  with  lengthy  news 

and  feature  articles,  and  the  desire  to  edit  and  ” 

write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting  cover 
letter,  a  one-page  resume,  and  a  representative 
set  of  writing  and  editing  clips  to: 

John  Mecklin 

Editor  ^ 

SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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LARGEST  DAILY  in  Virginia's  Shenan¬ 
doah  Valley  seeks  three  staff  writers. 
Candidates  should  be  crackerjack  writers 
and  good  enterprise  reporters.  You’ll  be 
working  in  a  college  town  with  a  regional 
population  of  100,000,  and  must  be 
able  to  cover  a  beat  as  well  as  produce 
special  projects.  Knowledge  of  QuarkX¬ 
Press,  pagination  helpful.  Copy  editing 
skills  a  plus.  Send  resume  and  clips  to: 

Daily  News-Record 

RO.  Box  193,  Harrisonburg,  VA  22801 
E-mail:  kmink55@aol.com 


LIVE  AND  WORK  in  one  of  the  most  beau¬ 
tiful  parts  of  the  Rocky  Mountain  West. 
Reporter  needed  with  strong  photo  skills 
to  cover  the  exciting  Sun  Valley,  Idaho, 
area.  Beats  include  cities  of  Ketchum  and 
Sun  Valley,  plus  Blaine  County  and 
environmental  issues.  This  is  not  an  entry- 
level  position,  but  will  consider  a  recent  col¬ 
lege  graduate  with  extensive  experience  on 
university  newspaper.  Send  resume,  writ¬ 
ing  samples  to  Waye  Adair,  editor: 

The  Wood  River  Journal 
1 1  East  Bullion  Street,  Hailey,  ID  83333 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE?  The  Ogden  Newspa¬ 
pers  has  openings  at  a  few  of  our  36 
daily  newspapers.  We  have  current  open 
ings  in  Circulation,  Editorial,  Advertising, 
Production  and  more.  Check  out  our 
Career  Opportunity  page  at: 

www.ogdennews.com/opportunities 

FEATURE  OPPORTUNITIES  THIS  WEEK: 

EDITORIAL 

MARQUETTE,  Ml  -  The  Mining  Journal 
(18,500  daily  -  20,000  Sunday)  seeks: 

(1)  Full-time  Ishpeming  Bureau  Reporter 
A  self-starter  needed  full  time  to  cover 
western  Marquette  County  government, 
police,  schools  and  features.  The  reporter 
must  be  able  to  work  independently,  but 
keep  in  close  contact  with  our  main  Mar¬ 
quette  office.  Mining  Journal  hourly 
wages  vary  depending  on  the  level  of  the 
applicant’s  experience.  Benefits  for  full¬ 
time  employees  include  a  health  care 
plan  and  401(k). 

(2)  Full-time  General  Assignment  Reporter 
The  successful  candidate  will  cover  our 
education  beat,  which  includes  Northern 
Michigan  University,  as  well  as  a  wide 
variety  of  hard  news  and  feature  assign¬ 
ments. 

Send  resume  and  clips/samples  to: 

The  Mining  Journal,  Attn:  Managing  Editor 
RO.  Box  430,  Marquette,  Ml  49855 


THE  JOURNAL  OF  COMMERCE  Co  Newspaper  in  Northern  California 

a  member  of  the  Economist  Group,  seeks  wine  country,  seeks  an  editor  to  oversee 

experienced  reporters  for  Washington,  coverage  of  local  politics  and  gov- 

Houston  bureaus  to  file  breaking  news  for  ernment.  The  Press  Democrat  is  a 

Web  updates  and  analytical  reports  for  100,000-circulation  daily  in  Santa 

JoC  Week,  a  new  magazine  covering  Rosa,  CA,  60  miles  north  of  San  Fran- 

international  transportation  and  logistics.  cisco.  Editor  will  direct  a  7-person  report- 

Good  pay  and  benefits.  Resumes  ASAP  to:  ing  team  in  daily  and  in-depth  coverage 

Peter  Tirschwell,  Editor  of  government  and  politics.  Interested 

The  Journal  of  Commerce  candidates  can  contact: 

2  World  Trade  Center,  27th  Floor  Bob  Swofford,  managing  editor 

New  York,  NY  10048  RO.  Box  910,  Santa  Rosa,  CA  95402,  or 

ptirschwell@mail.joc.com  E-mail  at  BSwofford@pressdemocrat.com 
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MANAGING  EDITOR 

Edgy,  Boston-based  magazine  -  see  us 
online  at  aquentmagazine.com  -  with 
ambitious  expansion  plans  lusts  after 
star  managing  editor.  Requirements 
include  proven  experience  managing  a 
magazine  editorial  and  production  staff; 
a  knack  for  the  business  side  of  maga¬ 
zine  publishing;  exceptional  organiza¬ 
tional  ability;  and  meticulous  copyediting 
skills.  Desirable  traits  include  personal 
experience  as  a  freelancer,  and  an 
irreverent  but  professional  writing  voice. 
Salary  is  commensurate  with  experience 
plus  full  benefits. 

You’ll  look  out  your  window  onto  Copley 
Square,  one  of  the  most  convenient  and 
beautiful  locations  in  Boston  —  and  you’ll 
look  around  and  find  yourself  in  the 
middle  of  a  fun  and  lively  (and  slightly 
wacky)  editorial  team.  In  less  than  a 
year  we’ve  garnered  press  raves  and 
several  awards  —  including  a  British 
Academy  Award  nomination!  Join  us! 
Interested  candidates  should  respond  in 
one  of  these  two  ways: 

RIace  your  cover  letter  right  in  the  body 
of  the  email,  and  enclose  a  resume  and 
three  writing  samples  (any  length  okay) 
as  Word  or  plain-text  attachments.  If 
your  samples  are  already  online  URLs 
are  sufficient. 

Email  to  editor@aquentmagazine.com 
Mail:  Send  a  cover  letter,  resume,  and 
three  writing  samples  tO: 

Editorial  Director,  Aquent  Magazine 

711  Boylston  Street,  Boston,  M A  02 1 1 6 
Or  fax  your  information  tO: 

(617)  535-5003,  attn:  Editorial  Director 


MANAGING  EDITOR/NEWS 
sought  for  40,000  circulation  alternative 
weekly  in  central  MA.  Job  includes  subs¬ 
tantial  reporting/writing.  Hard  news 
experience  essential.  Room  to  move  up. 
Send  resume/clips  to  Editor,  Worcester 
Magazine,  172  Shrewsbury  Street, 
Worcester,  MA  01604.  Or  E-mail: 
editorial@worcestermag.com  No  calls 


REPORTER:  The  Town  Talk  in  Alex¬ 
andria,  Louisiana  seeks  a  talented 
reporter  with  1-3  years  experience. 
Degree  in  Journalism  or  English  required. 
Full-time;  40  hours  per  week.  May  in¬ 
clude  evenings  and  weekends.  Please 
send  resume  and  work  samples  to: 

Joy  Williford,  The  Town  Talk 
RO.  Box  7558,  Alexandria,  LA  71306 
Ore-mail  to  personnel@thetowntalk.com 

POLITICS  &  GOVERNMENT  EDITOR 
The  Press  Democrat,  a  New  York  Times 
Co.  Newspaper  in  Northern  California 
wine  country,  seeks  an  editor  to  oversee 
coverage  of  local  politics  and  gov¬ 
ernment.  The  Press  Democrat  is  a 
100,000-circulation  daily  in  Santa 
Rosa,  CA,  60  miles  north  of  San  Fran¬ 
cisco.  Editor  will  direct  a  7-person  report¬ 
ing  team  in  daily  and  in-depth  coverage 
of  government  and  politics.  Interested 
candidates  can  contact: 

Bob  Swofford,  managing  editor 
RO.  Box  910,  Santa  Rosa,  CA  95402,  or 


MANAGING  EDITOR 
Southern  California  Publication/Online 
firm  focusing  on  region’s  tech  growth 
seeks  high  energy  professional.  Must 
have  insighful  ideas  tech  knowledge  of 
area.  Please  E-mail  resume  or  mail  tO: 

Box01251,  Editors.  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 
E-mail  hpreuss@editorandpublisher.com 


MANAGING  EDITOR 

Share  the  vision.  Leading  entertainment 
business  newsweekly  needs  Managing 
Editor  who  can  help  take  the  publication 
to  a  new  level.  Candidates  should  have 
strong  journalism  background,  manage¬ 
ment  experience  (newspaper  or  maga¬ 
zine  preferred),  good  interpersonal  skills 
and  a  zest  for  issues  and  trend  stories. 
Business  background  helpful.  Great 
challenge  —  but  opportunity  as  well  —  in 
an  industry  that  knows  no  bounds.  Send 
cover  letter,  resume  and  salary  history  tO: 

Box  01250,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


MANAGING  EDITOR 

Upscale  magazine  serving  Connecticut 
Gold  Coast  seeks  Managing  Editor  eager 
to  assist  in  all  aspects  of  editorial  pro¬ 
duction.  Must  be  Editor’s  right  hand, 
have  an  eye  for  a  story,  be  visually  liter¬ 
ate  and  be  a  stickler  for  excellence. 
Magazine  experience  and  local  residency 
required. 

Fax:  (203)  222-0937 


MUSIC  EDITORS 

New  Times  is  searching  for  music  editors 
at  its  award-winning  weekly  newspapers  in 
Miami  and  San  Francisco.  Positions  entail 
planning  and  editing  a  weekly  music  sec¬ 
tion,  writing  feature  stories  and  a  weekly  col¬ 
umn,  and  hiring  freelance  reviewers. 
Qualified  candidates  will  have  strong  writ¬ 
ing  and  organizational  skills  as  well  as  a 
passion  tor— and  critical  eye  toward— DJ/ 
dance  and  hip-hop.  Send  cover  letter, 
resume  and  five  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 
andy.vandevoorde@westword.com 


NEWS  EDITOR 

30,000  circulation  daily  outside  DC 
needs  tough  editor  and  teacher.  Must 
have  3-5  daily  years.  Pagination  a  must. 
Write  Jim  Farrell,  The  Prince  George’s 
Journal,  9410  Annapolis  Road,  Lanham, 
MD  20706  or  Fax  (301)  731-8363. 
E-mail:  jfarrell@jrnl.com 


ONLINE  SPORTS  EDITORS 
ESPN.com  en  ESPANOL 
In  Bristol,  CT  or  Buenos  Aires.  Required: 
strong  Latin  American  sports  knowledge, 
2-5  years  experience  researching,  writ¬ 
ing,  editing  sports  content;  fluency  in 
Spanish  and  English.  HTML  useful. 
Please  E-mail  resume  and  note  to: 

HR.Resumes@corp.go.com 
with  "EES  Sports"  as  the  subject 


NEWS  EDITOR; 

INVESTIGATIVE  REPORTER 
We’re  growing,  we’re  fun  and  we  want 
the  best.  The  Daily  Times  is  the  largest 
daily  in  the  Four  Corners  region  of  the 
Southwest,  where  this  is  THE  place  for 
outdoor  nuts.  We’ve  also  won  state 
Best  of  Show  and  have  become  a  hotbed 
for  bigger  papers  recruiting  our  talents. If 
you  like  mountains,  Navajo,  open  skies 
or  majestic  mesas,  and  you’re  good  and 
can  commit  to  us,  call  us.  News  editor; 
Copy  editing  skills  a  huge  priority. 
Nights.  Pagination.  Investigative  re¬ 
porter:  Must  have  a  fire  for  digging  in 
hot-news  area.  Shy  won’t  work  here. 
Think  Pulitzer. 

Sports  writer:  Prefer  someone  who  also 
knows  layout  and  design. 

Send  resume,  clips  to  Troy  Turner, 
editor.  The  Daily  Times: 

Box  450,  Farmington,  NM  87499 


NEWS  GRAPHIC  ARTIST/A-1  DESIGNER 
We’re  looking  for  a  multi-talented  artist 
who  can  spend  part  of  the  day  designing 
Page  A1  and  creating  A1  graphics  and  the 
rest  developing  excellent  graphics  and  cen¬ 
terpiece  packages  for  advance  projects. 
Must  be  able  to  work  well  with  reporters 
and  editors  and  be  able  to  suggest  and 
produce  good  solutions  to  a  variety  of 
graphic  and  design  problems.  Minimum 
qualifications:  skills  using  Photoshop, 
QuarkXPress  and  either  Illustrator  or 
Freehand;  BA  degree  and/or  experience  to 
three  years  on  a  daily  newspaper.  Send 
resume,  references,  portfolio  material  to 
Carolita  Feiring,  Art  Director,  The  Press- 
Enterprise,  Box  792,  Riverside,  CA  92502. 


ONLINE  SPORTS  EDITORS,  ESPN.com 
Required:  strong  sports  knowledge,  2-5 
yrs  experience  researching,  writing,  edit¬ 
ing  sports  content;  BA  in  Journalism  or 
equivalent.  HTML  knowledge  preferred. 
Location:  Bristol,  CT.  EOE. 

Please  E-mail  resume  and  note  to: 
HR.Resumes@corp.go.com 
with  “Sports"  in  the  subject  heading 


OUR  BEST,  TOUGHEST  JOB 
In  the  tradition  of  Reuben  H,  Smith  and 
Niver  Beaman,  we’re  looking  for  a  top- 
notch  City  Editor. 

It’s  the  best,  toughest  job  in  our 
newsroom,  requiring  an  editor  who 
prizes  relentless  reporting  followed  by 
good  writing  and  cannot  be  flummoxed 
by  ringing  telephones,  ill-informed 
readers  or  multiple  deadlines. 

Help  shape  our  local  news  report  by 
working  with  some  of  our  best  reporters 
covering  our  most  important  beats. 
We’re  a  healthy,  independently  owned 
daily  and  Sunday,  whose  heritage 
includes  a  Pulitzer  Prize  and  six  national 
writing  awards  in  the  past  three  years. 
We’re  two  hours  from  Boston.  90 
minutes  from  New  York  City  and  sur¬ 
rounded  by  some  of  the  most  beautiful 
countryside  New  England  offers. 

Send  work  samples  and  resume  to: 

Robert  Veillette,  Managing  Editor 
The  Republican-American 
RO.  Box  2090,  Waterbury,  CT  06722 
An  Equal  Opportunity  Employer 

WWW, editorandpublisher.com 
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PAGE  DESIGNER 

The  Jackson  Hole  News,  named  one  of 
the  20  best  designed  newspapers  in  the 
world  by  SND,  is  looking  for  a  talented 
designer  who  wants  to  live  in  stunning 
surroundings  and  create  a  great  news¬ 
paper.  In  addition  to  becoming  a 
member  of  a  three  person  editorial 
layout  department,  the  successful  appli¬ 
cant  will  design  and  layout  three  award 
winning  four  color  magazines  a  year.  Con¬ 
tact:  Publisher: 

Box  7445,  Jackson,  WY  83002 


MANAGING  EDITOR 

The  Berkeley  Daily  Planet  (CA),  a  six- 
day  hard  news  community  daily  news¬ 
paper  (9,800  circulation  and  growing) 
seeks  experienced  hands-on  Managing 
Editor  for  small  and  growing  staff. 
Extremely  fast-paced  newsroom  (8-10 
stories/week/reporter).  Must  be  able  to 
lead  reporters  by  example,  be  driven, 
have  daily  experience,  have  QuarkXPress 
and  Photoshop  skills  (Baseview  a  plus). 
Competitive  salary  +  stock  options.  Fan¬ 
tastic  opportunity  for  hungry  leader  to 
build  exciting  newspaper.  E-mail 
resume,  clips,  and  salary  requirements: 
hr@berkeleydailyplanet.com 
Or  fax  510-841-5695 


PREPS  SPORTS  WRITER 
Seeking  high-energy  journalist  to  con¬ 
tinue  tradition  of  award-winning  prep 
and  community  sports  coverage.  Regular 
enterprise  encouraged.  The  York  Daily 
Record  is  a  43,700  AM  daily  in  a  two- 
newspaper  market  north  of  Baltimore. 
Frequent  APSE-honored  section.  Salary: 
$24,417  -  $36,920.  Resume,  clips  tO: 
Sports  Editor,  York  Daily  Record 
RO.  Box  15122,  York,  PA  17405 
www.ydr.com  EOE 


REPORTER  SOUGHT  by  The  Nonprofit 
Times,  the  leading  national  business 
publication  for  nonprofit  executives,  as 
we  expand  coverage  and  staff.  Minimum 
3  years  daily  experience  preferred,  par¬ 
ticularly  in  business  writing.  Will  con¬ 
sider  solid  trade  publication  writers. 
Some  travel.  Must  be  able  to  iuggle  multi¬ 
ple  stories  on  varied  topics  and  have 
short  learning  curve.  Good  benefits,  retire¬ 
ment  plan.  Three  clips  and  resume  to: 

Editor,  The  Nonprofit  Times 
240  Cedar  Knolls  Road 
Cedar  Knolls,  NJ  07927 


REPORTER 

The  Vindicator,  an  award-winning  daily 
newspaper  in  northeastern  Ohio,  is  look¬ 
ing  for  experienced  journalists  with  a 
desire  for  self-improvement  to  tackle  the 
highly  energized  news  environment  of 
the  Mahoning  Valley.  If  you’ve  got  solid 
reporting  and  writing  skills,  send  cover 
letter,  resume  and  clips  to: 

Anthony  G.  Paglia,  Senior  Regional  Editor 
The  Vindicator 
RO.  Box  780 

Youngstown,  OH  44501-0780 
No  phone  calls,  please 

www.edltorandpublisher.com 
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REPORTER/PHOTOGRAPHER 
JOB  IN  EUROPE 

European  Stars  and  Stripes,  a  daily 
newspaper  serving  the  U.S.  Military  and 
its  communities  in  Europe,  is  searching 
for  a  world-class  reporter  to  fill  an  open¬ 
ing  in  its  Stuttgart,  Germany,  bureau. 
Stripes  is  a  First  Amendment  newspaper 
owned  by  the  government  but  with 
strong  safeguards  against  command 
influence.  Applicants  must  be  able  to 
deploy  on  short  notice  to  hotspots, 
including  the  Balkans,  Africa  and  the 
Middle  East.  Knowledge  of  the  military  is 
a  plus,  but  not  required.  The  ability  to 
take  photos  is  required.  Compensation 
package  includes  a  salary  of  $28,000  to 
$35,000  depending  on  experience;  a 
housing  allowance;  health,  retirement 
and  401(k)  programs;  moving  expenses; 
use  of  military  facilities  and  travel  from 
and  to  the  U.S.  Submit  resume, 
references,  story  and  photo  clips  tO: 

European  Stars  and  Stripes 
NAF  Personnel  Office 
Unit  29480,  APOAE  09211 
Please  refer  to  announcement  number 
NAF-SS-0062.  If  you  applied  for  our 
position  in  February,  you  do  not  need  to 
reapply.  For  further  information  contact 
the  NAF  Personnel  Office  at: 

01 1-49-6155-601610  or  433  or  207 
Or  E-mail:  jobs@mail.estripes.osd.mil 


REPORTER 

For  major  upbeat  on  quality  30,000-1- 
newspaper  in  eastern  Pennsylvania,  two 
hours  from  New  York.  Please  mail,  fax  or 
E-mail  resume  to: 

J.H.  Zerby  Newspapers,  Inc. 

Ill  Mahantongo  Street 
Pottsville,  PA  17901 
Attn:  Director  of  Personnel 
Fax:  (570)  621-3389 
E-mail:  mroos@pottsville.infi.net 


SEATTLE  UNIVERSITY  is  seeking  writer/ 
editor  for  its  in-house  creative  team.  The 
senior  editor  directs  the  university’s  alumni 
magazine  and  sets  editorial  standards  for 
other  university  publications.  Four-year 
degree  in  related  field  with  five  years  expe¬ 
rience  in  writing  and  editing.  (Ireat  bene¬ 
fits.  Job  description  and  application  at: 
www.seattle.edu/services/hr 


REPORTERS 

We’re  looking  for  a  few  good  reporters. 
Two  years  experience  preferred,  but  pro¬ 
mising  J-School  grads  considered.  Readi¬ 
ness  is  all.  We  want  a  City  Hall  reporter, 
who  knows  a  city  is  more  than  meeting 
votes.  We  are  a  mid-sized  community 
paper  that  needs  an  all-around  reporter 
who  finds  life  in  towns,  big  and  small.  We 
require  professionalism.  In  return,  we  offer 
a  paper  where  growth-  oriented  reporters 
win  state  and  national  awards,  in  a 
Southern  California  region  close  to  moun¬ 
tains  and  desert  attractions,  an  hour  from 
beaches  and  Los  Angeles.  Competitive 
salaries.  Great  benefits  at  Los  Angeles  Coun¬ 
ty’s  last  independent  family  daily.  Please 
send  your  resume  &  clips  to: 

Kelly  Hutson,  Human  Resources  Antelope 
Valley  Press 
RO.  Box  4050 
Palmdale  CA,  93590-4050 


EDITORIAL 


REPORTER 

The  Cape  Cod  Times,  an  award-winning 
50,000-circulation  newspaper  in  coastal 
Massachusetts,  is  seeking  a  reporter  to 
cover  Provincetown,  Truro  and  the 
National  Seashore. 

Some  knowledge  of  environmental  and  fis¬ 
heries  issues  helpful  but  not  mandatory; 
ability  to  work  independently  a  must. 
Stories  abound  in  this  beautiful  and 
intriguing  part  of  the  Cape  -  we’re  look¬ 
ing  for  someone  to  tell  them. 

Three  years  of  reporting  experience 
required.  Send  cover  letter,  resume,  clips 
and  salary  history  to: 

Alicia  Blaisdell-Bannon 
Managing  Editor/Content 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 
No  phone  calls,  please 


SPORTS  COPY  EDITOR 
Copy  Editor,  ready  to  move  into  five  desk 
shifts  per  week,  sought  for  award-winning 
32,000  AM  sports  section.  QuarkXPress 
and  Mac  experience  a  plus,  but  not  man¬ 
datory.  This  McClatchy-owned  newspaper, 
with  a  Sunday  sports  section  rated  one  of 
the  10  best  in  the  nation  by  APSE,  is  a 
football’s  throw  from  Charlotte.  We’re  look¬ 
ing  for  a  team  player  to  help  us  package 
our  coverage  of  the  Carolina  Panthers, 
Hornets,  the  ACC,  SEC  and  Big  South  con¬ 
ferences,  high  schools,  auto  racing  and 
more.  Send  resume,  work  samples  and  a 
cover  letter  to: 

Gary  McCann,  sports  editor.  The  Herald 
RO.  Box  11707,  Rock  Hill,  SC  29731 
EOE 
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REPORTERS 

The  Daily  Gazette,  a  60,000-circulation, 
family-owned  daily  in  New  York’s  Capital 
Region,  is  looking  for  experienced 
reporters.  Candidates  should  demonstrate 
that  they  can  report  aggressively,  write 
clearly  and  understand  community  news. 
Send  resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady,  NY  12308 


MANAGING  EDITOR 

Climb  aboard  with  an  established,  grow¬ 
ing  national  group  that  walks  the  walk. 
One  of  our  small  dailies  in  California 
needs  a  managing  editor  to  lead  a  staff 
of  seven  to  new  heights.  Good  opport¬ 
unity  for  dedicated  pro  who  can  manage 
an  operation  that  thrives  on  breaking 
news  as  well  as  chicken  dinners.  Send 
resume  to: 

Box  01257,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


REPORTER 

Investigative/community  reporter  with 
strong  writing  skills  needed  for  growing 
newsweekly.  Want  more  time  to  tell  a 
story  than  your  daily  grind  allows?  Want  to 
have  an  impact?  The  living  is  easy  here, 
but  it’s  time  to  shake  it  up.  Send  cover  let¬ 
ter,  clips,  resume  to: 

Christine  Born 

Pensacola’s  Independent  Newsweekly 
RO.  Box  1463,  Gulf  Breeze,  FL  32562 
No  phone  calls.  E-mail  or  faxes,  please 


ADMINISTRATIVE 

ADMINISTRATIVE 

MEOIATT 

managementXX 

Recruitment  Specialists 

Some  of  our  current  assignments: 

■  Managing  Editor  -  Hispanic  daily  (circulation  of 
100,000)  seeks  bilingual  editor  to  oversee  large  news 
department;  take<harge  individual;  exceptional 
opportunity. 

■  Advertising  Director  -  NY  State  daily  and  weekly 
newspaper  group  seeks  experienced  sales  mani^r  pro  to 
lead  combination  marketing  efforts;  large  staff;  multiple 
offices;  great  company  and  income  potential. 

■  Pagination  Supervisor  -  Western  PA  daily  (circulation 
of  50K  to  lOOK)  needs  top-flight  paginator  wdth 
management  experience  to  lead  staff  of  7;  computer 
skills,  good  company,  benefits  and  compensation. 

Contact  us  if  you  have  a  recruitment  need.. .or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963.9300  ■  mm2@voyager.net  ■  fax  847.934.6607 
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SEEKING  REPORTER  to  cover  diversity 
issues  for  100,000-circulation  daily  in 
Pennsylvania’s  capital.  The  job  requires 
coverage  not  only  of  minority  affairs,  but 
also  issues  related  to  poverty,  disability, 
and  discrimination.  The  ideal  candidate  will 
have  three  or  more  years  of  experience  at 
a  daily  newspaper  and  will  be  skilled  at 
both  reporting  a  solid  story  on  deadline 
and  writing  in-depth  stories  that  are  com¬ 
pelling  and  illuminating.  Submit  resume, 
cover  letter  and  writing  samples  tO: 

Bob  Heisse,  City  Editor,  The  Patriot-News 
RO.  Box  2265,  Harrisburg,  PA  17105 


THE  ASIAN  WALL  STREET  JOURNAL 
is  looking  for  a  reporter  to  cover  a  retail 
beat  on  its  weekend  section.  Personal 
Journal.  The  successful  candidate  will 
have  demonstrated  the  ability  to  write 
intelligently  and  entertainingly  about  con¬ 
sumer  buying  trends  —  what’s  hot,  what’s 
not  and  why  —  and  new  products. 
Knowledge  of  Asia  and  Asian  language 
fluency  a  plus.  The  Asian  Wall  Street 
Journal  is  a  Dow  Jones  publication. 
Please  send  resumes  and  clips  to: 

Ernie  Sander 

Managing  Editor/Personal  Journal 
The  Asian  Wall  Street  Journal 
G.RO  Box  9825,  Hong  Kong 
Fax:  01 1(852)2834-5291 
Email:  personal.journal@awsj.com 


SENIOR  EDITOR 

The  Tampa  Tribune  needs  an  experi¬ 
enced  editor  who  can  oversee  three 
News  teams  with  20-24  team  leaders, 
columnists  and  reporters.  Their  beats 
range  from  politics  to  business  to  the  hot 
topic  of  the  day.  Required:  5  years  of 
management  experience,  10  years  of 
journalism  experience.  Knowledge  of 
CAR  a  plus.  This  editor  must  be  a  strong 
coach,  an  organized  administrator,  a 
creative  and  strategic  thinker  and  an 
expert  with  language.  Your  track  record 
for  hiring  and/or  molding  solid  journalists 
is  crucial.  So  is  your  reputation  for  forg¬ 
ing  teamwork  and  responding  to  crises 
calmly,  rationally  and  decisively.  Come 
join  our  internationally  unique  con¬ 
vergence  project  with  an  NBC  affiliate 
and  a  pioneer  Web  service.  Enjoy  our 
sunny  beaches  as  well.  Send  resume 
and  cover  letter  to: 

pbreckenridge@tampatrib.com 
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SENIOR  ONLINE  EDITOR/ 

WEB  PRODUCER 

The  McGraw-Hill  Companies  seeks  a 
Senior  Online  Editor/Web  Producer  in  NY 
for  its  dynamic  commercial  construction 
industry  Web  portal,  Construction.com. 
This  is  a  significant  position  with  one  of 
the  most  highly  visible  Websites  in  the 
company  and  in  the  industry.  It  will 
involve  a  wide  variety  of  responsibilities, 
including  generating  news  and  feature 
stories  about  information  technology  in 
the  construction  industry,  updating  the 
site  daily,  working  with  several  business 
units  on  an  ongoing  basis,  and  coordinat¬ 
ing  and  building  specialty  content  areas 
on  one  or  more  of  the  six  Websites 
within  the  Construction.com  family.  We 
are  looking  for  someone  who  is  an 
excellent  reporter,  writer  and  editor;  a 
good  communicator  across  all  levels  of 
large  and  small  organizations;  and  a 
person  who  can  organize  and  keep  track 
of  many  elements  and  tasks.  This  is  not 
a  technical  position  as  such,  involving 
actual  HTML  coding,  but  the  person 
hired  must  be  familiar  with  HTML, 
Word,  Excel  and  the  Web.  Some  travel  is 
required.  Knowledge  of  information 
technology  and  of  the  construction 
industry  will  tip  the  scales  heavily  in 
your  favor.  We  offer  a  competitive  salary 
and  great  benefits.  Send  resume  to: 

The  McGraw-Hill  Companies 
Attn:  Judy  Schriener 
2  Penn  Plaza,  9th  Floor 
New  York,  NY  10121-2298 
FAX:  (212)904-4479 
E-mail:  judys@mcgraw-hill.com 
Please  visit  our  website  at: 
www.Construction.com 
EOE  Committed  to  Diversity, 

The  McGraw-Hill  Companies 
www.mcgraw-hill.com 

SPACE  AND  AERONAUTICS  EDITOR 
CNN.com  seeks  an  online  editor  for  its 
space  and  aeronautics  content.  Editor 
will  plan  and  coordinate  coverage  with 
on-air  networks,  assign  and  edit  articles, 
develop  multimedia  elements,  react  to 
breaking  news.  Must  have  a  passion  for 
space-related  news.  Requires  at  least 
four  years  journalism  experience,  with 
two  years  in  a  daily  newsroom.  Editing 
experience,  plus  covering  the  space 
industry,  preferred.  To  apply,  forward 
resume  to  david.hafernik@cnn.com 
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SMALL  BUSINESS  COLUMNIST 
bCentral,  the  small  business  portal  of 
Microsoft,  wants  a  columnist  to  be  its 
voice  and  personality.  We  want  a  person 
who  keeps  abreast  of  small  business 
news;  suggest  strategies  and  act  as  an 
advocate  for  small  business  on  a  weekly 
basis.  Candidates  must  have  written 
about  small  biz  in  the  past  and  know 
how  to  write  task-oriented  articles  as 
well  as  news-focused  pieces.  Candidates 
should  send  3  writing  samples,  resume 
and  cover  letter  that  outlines  how  you’d 
write  the  column  to: 

Eddie  Yandle,  Editor-in-Chief 
Microsoft  bCentral,  One  Microsoft  Way 
Redmond,  WA  98052 
E-mail:  edyandle@microsoft.com 


SPORTS  EDITOR 

Our  sports  editor  found  a  great 
opportunity  and  is  leaving  us.  That  leaves 
the  opportunity  for  an  aggressive  sports 
journalist  to  move  into  his  chair  and  con¬ 
tinue  his  winning  tradition  in  our  2  person 
department.  Qualified  candidates  will 
have  at  least  2  years  experience,  daily 
experience  preferred  but  will  consider 
weekly  experience,  HS  and  college  sports. 
Good  salary,  great  benefits  &  great  com¬ 
pany.  Send  resume  to: 

Phil  Latham,  Editor  and  Publisher 
Marshall  News  Messenger 
RO.  Box  730  Marshall,  TX  75671, 

Fax  903-935-6242 
Or  E-mail:  platham@coxnews.com 
Prompt  replies  urged,  no  phone  calls  please 


SPORTS  EDITOR 

The  Springfield  News  is  seeking  a  full¬ 
time  sports  editor.  Our  sports  section, 
honored  for  the  past  two  years  as  the 
best  among  non-daily  newspapers  in 
Oregon,  focuses  on  prep  sports  at  six 
schools  with  a  taste  of  the  Oregon 
Ducks,  the  outdoors  and  countless  other 
recreational  pursuits  in  the  area.  Appli¬ 
cants  must  have  a  Bachelor’s  degree 
and  pagination  experience  with  QuarkX¬ 
Press,  and  they  must  send  clips 
demonstrating  their  knowledge  of  and 
ability  to  cover  sports.  Send  clips  and 
resume  to: 

Anne  Thomas,  The  Sprinfield  News 

RO.  Box  139,  Springfield,  OR  97477 


SPORTS  EDITOR 

Have  you  always  dreamed  of  being  sports 
editor  with  a  staff  that  covered  two  major 
league  baseball  teams,  two  NFL  franchises, 
an  NBA  team  and  a  Stanley  Cup- 
contending  hockey  team?  How  about  two 
Division  I  universities?  High  schools  that 
perennial  nationally  ranked  team?  At  the 
Oakland  Tribune  and  our  sister  papers  in 
the  SF  Bay  Area,  we  sometimes  take  this 
for  granted.  If  you  are  an  assistant  sports 
editor,  this  could  be  your  dream  job. 
Please  E-mail  inquiries  to  Managing  Editor: 

Norman  Bell  at  nbell@angnewspapers.com 
Then  send  a  resume,  samples  to  your  sec¬ 
tion  and  a  cover  letter  to: 

Norman  Bell,  Oakland  Tribune 
401  13th  St.,  Oakland,  CA  94588 
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SPORTS  EDITOR 

Do  you  feel  the  need  for  speed?  As 
sports  editor  for  the  Richmond  County 
Daily  Journal,  you'll  lead  coverage  of  two 
Winston  Cup  races  and  two  Busch 
Series  NASCAR  races  at  North  Carolina 
Speedway  each  year,  plus  frequent 
events  at  Rockingham  Dragway.  You’ll 
also  write  about  one  of  America’s  best 
high  school  football  teams,  the  six-time 
4A  champion  Richmond  Raiders.  The 
Daily  Journal  is  an  award-winning  daily, 
close  to  Charlotte  and  sunny  Carolina 
beaches.  If  you  have  one  or  more  years 
experience,  good  design  skills  and  write 
clean  copy,  send  clips  and  resume  to: 

Steve  McMullan,  Editor 
Richmond  County  Daily  Journal 
RO.  Box  1888,  Rockingham,  NC  28380 
Fax:  (910)  997-4321 
E-mail:  djournal@infoave.net 
(plain  text  format  only) 

STAFF  WRITER/EDITOR 
Award  winning  four-color  monthly  busi¬ 
ness  magazine  has  opening  for  a  highly 
motivated  journalist  with  several  years' 
strong  reporting  experience.  Position 
entails  research,  writing  and  extensive 
editing.  Candidates  should  be  hard  work¬ 
ing,  bright  and  committed  to  producing 
high  quality  editorial.  Great  working 
environment.  Great  benefits.  Please  send 
cover  letter,  resume,  salary  require¬ 
ments,  and  one  clip  to: 

Editor,  Security  Management  Magazine 
sharowitz@asisonline.org 


STAFF  WRITER 

Woodshop  News,  a  national  news  and 
feature  publication  for  professional  and 
amateur  woodworkers,  is  interviewing 
for  a  Staff  Writer.  Beat-oriented  reporting 
position,  developing  sources,  covering 
trade  shows,  interviewing  in  person  and 
by  phone.  Should  have  2-3  years  of  pro¬ 
fessional  reporting  experience,  and  be 
adept  at  hard  news  and  features.  Some 
regional  and  national  travel  required;  35mm 
camera  ability  necessary.  Enthusiasm  for 
woodworking  necessary.  Competitive 
salary  and  benefits.  Submit  resume  to: 

A.J.  Hamler,  Editor 
Woodshop  News 
35  Pratt  Street,  Essex,  CT  06426 


TECH  EDITOR 

To  lead  six  writers  in  one  of  the  nation’s 
hottest  tech  cities.  Home  to  Dell, 
Samsung,  Motorola,  IBM,  AMD  and  dot 
corns  galore.  Business  reporting  and 
management  experience  preferred.  Tech 
experience  a  plus.  Ability  to  work  col- 
laboratively  and  under  pressure  a  must. 
Contact  Becky  Bisbee,  Business  editor, 
Austin  American-Statesman: 

bbisbee@statesman.com 


THE  KENTUCKY  GAZETTE,  a  twice-a- 
month  political  journal,  is  accepting 
resume  to  fill  an  opening  for  a  full-time 
government  and  politics  reporter.  Experi¬ 
ence/interest  in  politics  required;  com¬ 
puter  skills  a  must.  Competitive  salary, 
health  insurance.  Send  resume,  clips 
and  references  to  Laura  Cullen,  Editor: 

The  Kentucky  Gazette 
RO.  Box  778,  Frankfort,  KY  40602-0778 

www.editorandpublisher.com 
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ATTENTION  INK-STAINED  WRETCHES! 


New  reporter-owned  company  seeks  the  best  writing  talent  nationwide  to  generate 
b2b  content  for  a  wide  range  of  clients  on  the  Web.  We  have  freelance  opportunities 
in  business  news  writing,  marketing  writing,  technical  writing  and  research.  We’re 
paying  competitive  rates  and  are  committed  to  building  a  new  kind  of  organization 
that  values  its  clients  and  contractors  equally.  We  want  hard  workers  and  no 
whiners.  Only  resourceful  hunter-gathers  need  apply.  Send  resume,  three  clips  and  a 
couple  of  graphs  about  who  you  are  to  writers@newworidcontent.com  or  to: 

NewWorld  Content,  RO.  Box  1287,  Mission,  KS  66222-0287 

KlewAAtoria  Content 
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SUNDAY  EDITOR 

Rapidly  growing,  ambitious  Northwest 
Arkansas  based  newspaper  group  needs 
your  extensive  managerial,  editorial,  and  vis¬ 
ionary  experience.  Community  Publishers, 
Inc.,  out  of  Bentonville,  AR  currently  has 
two  dailies  and  eleven  weeklies  in  our  sta¬ 
ble  and  we  need  a  Sunday  editor  to 
organize  and  prioritize  our  Benton  County 
Sunday  edition.  The  Sunday  Editor  will 
work  with  other  Managing  Editors  to 
prioritize,  assign,  and  track  Sunday 
packages  to  completion.  Circulation  is  cur¬ 
rently  17,000-i-  with  unlimited  growth 
possibilities.  Benton  County  boasts  great 
schools,  a  robust  economy,  and  plentiful 
recreational  opportunities  for  the  cultural 
buff  and  nature  lover  alike.  Above  average 
wages,  health/dental,  a  401(k)  and  profit 
sharing.  Send  a  cover  letter  and  resume 
to  Lori  Farley: 

Community  Publishers,  Inc. 

RO.  Box  1049,  Bentonville,  AR  72712 
Fax  same  to  (501)271-3788 
Or  email  them  to  lorif@nwanews.com 

TWICE-WEEKLY  free  community  news¬ 
paper  seeking  editor  to  enhance  an 
already  good  newspaper.  Duties  of  can¬ 
didate  include:  news  release  copy  edit¬ 
ing,  local  reporting  and  photo  taking, 
design  and  some  pagination  -  knowledge 
of  QuarkXPress  and  Photoshop.  We  offer 
a  competitive  salary,  excellent  benefits  - 
paid  health  and  dental  insurance, 
pension  plan,  401(k)  and  paid  vaca¬ 
tions.  Call  Ruben  Mendoza,  Mid  Valley 
Town  Crier,  (956)  969-2543  and 
forward  resume  and  clippings  to: 

401  South  Iowa,  Weslaco.  TX  78596 


THE  HERALD-MAIL  in  Hagerstown,  MD 
is  looking  tor  a  supervising  editor  to  han¬ 
dle  our  Tri-State  section.  This  individual 
will  supervise  the  reporters  in  our  four 
bureau  offices,  all  about  25  miles  from 
the  main  office. 

The  individual  will  also  edit  and  paginate 
our  daily  Tri-State  page,  as  well  as  one 
other  page.  This  is  a  great  job  if  you  like 
to  help  develop  content  and  work  with 
reporters  while  keeping  your  hand  in 
layout  and  design. 

The  reporters  develop  their  own  stories 
under  the  general  direction  of  the  Tri- 
State  editor.  You're  connected  by  phone 
and  by  computer.  The  position  is  a  good 
training  ground  for  upper  management 
jobs  at  our  paper.  Our  current  executive 
editor  was  a  Tri-State  editor,  while 
another  former  Tri-State  editor  recently 
moved  on  to  become  managing  editor  at 
another  paper. 

We  need  someone  with  reporting  experi¬ 
ence  who  knows  QuarkXPress.  This  is  a 
Sunday  through  Thursday  position, 
4p.m. -1a.m.  We’re  located  just  70  miles 
northwest  of  Baltimore  and  Washington, 
DC.  Excellent  starting  salary  and  benefit 
package. 

Interested  candidates  should  send 
resume,  work  samples  and  salary  require¬ 
ments  to: 

Personnel  Director 
The  Herald-Mail  Company 
100  Summit  Avenue 
Hagerstown,  MD  21740 
personnel@herald-mail.com 

www.editorandpublisher.com 
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THE  ASIAN  WALL  STREET  JOURNAL 
The  Asian  Wall  Street  Journal,  a  Dow 
Jones  publication,  seeks  candidates  for 
the  following  positions: 

PAGE  ONE  EDITOR:  HONG  KONG 
This  is  a  job  for  an  experienced 
journalist  who  can  edit  and  direct  spot 
business  and  financial  coverage,  while 
also  developing  big-impact,  ambitious 
Wall  Street  Journal-style  features.  We’re 
seeking  editors  who  know  how  to 
encourage,  coach  and  hopefully  inspire 
the  reporters  they  work  with,  who  have 
the  patience  and  rewrite  talents  to  deal 
with  stories  sometimes  written  by  non¬ 
native  English  speakers,  and  who  know 
how  to  add  depth  and  context  to  stories 
while  making  them  accessible  to  a  broad 
audience.  Strong  rewrite  skills  are  essen¬ 
tial.  Experience  reporting  or  editing  in 
Asia  is  desirable,  though  not  a  prerequi¬ 
site. 

DEPUTY  NEWS  EDITOR:  HONG  KONG 
This  is  a  senior  editing  position  with  a 
high  degree  of  responsibility  and 
authority:  whoever  sits  in  this  job  ends 
up  shaping  Page  One  of  tomorrow’s 
Asian  Journal.  We’re  seeking  an 
ambitious,  top-notch  business  and 
finance  editor,  a  news  junkie  who  knows 
what’s  important  and  what’s  not,  who  is 
fastidious,  organized  and  calm  in  the 
face  of  chaos.  The  right  candidate  will 
work  alongside  the  news  editor  to 
oversee  a  team  of  five  senior  desk 
editors  who  monitor  the  news  and  lay 
out  the  paper.  Knowledge  of  pagination 
is  preferable,  as  is  experience  in  Asia. 

COPY  EDITOR:  HONG  KONG 
An  experienced  copy  editor  is  needed  to 
join  the  select  team  of  desk  editors  in 
Hong  Kong  who  lay  out  the  paper  every 
day.  We’re  seeking  an  aggressive 
journalist  who  knows  business  and 
finance,  has  excellent  news  judgment 
and  who’s  comfortable  juggling  a  variety 
of  tasks.  Responsibilities  include  monitor¬ 
ing  the  wires  and  selecting  stories  for 
publication,  editing  news  summaries  for 
Page  One,  page  layout  and  overseeing 
production.  Knowledge  of  pagination  is 
preferred,  as  is  experience  in  Asia. 

REPORTERS:  SEOUL,  BANGKOK,  TAIPEI 
Reporters  fluent  in  Korean,  Thai  or  Man¬ 
darin  Chinese  are  needed  for  our  news 
bureaus  in  Seoul,  Bangkok  and  Taipei. 
Candidates  should  be  experienced 
English-language  business  and  finance 
reporters.  We’re  looking  for  entrepreneur¬ 
ial  journalists  with  a  flair  for  feature  writ¬ 
ing  and  a  proven  ability  to  write  clean, 
accurate,  and  analytical  business  news 
stories  that  dig  beneath  the  surface.  Hav¬ 
ing  a  good  feel  for  what’s  happening  in 
these  countries  is  critical;  so  is  knowing 
how  to  convey  that  news  to  a  broad 
audience. 

Please  send  resumes  and  clips  to  the 
attention  of: 

Peter  Stein,  Managing  Editor 

The  Asian  Wall  Street  Journal 

G.RO.  Box  9825,  Hong  Kong 

Fax:  01 1(852)  2834-5291 

Email:  peter.stein@awsj.com 


NEWS 

makes  the  difference. 


EDITORIAL 


THE  GAZETTE  in  Colorado  Springs  is  seek¬ 
ing  a  versatile  reporter  for  night  general 
assignments.  The  reporter  is  expected  to 
cover  public  safety  agencies,  respond  to 
breaking  news,  produce  a  steady  stream  of 
enterprise  work  and  field  assignments  that 
fall  between  the  cracks  during  the  day. 
Send  a  resume  and  six  examples  of  your 
best  work  to  Cliff  Foster,  City  Editor: 

The  Gazette,  30  S.  Prospect  St. 

Colorado  Springs,  CO  80903 
Or  to  foster@gazette.com 
No  phone  calls  please 

THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 
SPORTS  REPORTER 

Strong  reporting  skills.  Layout  and 
headline  experience  helpful.  Will  con¬ 
sider  recent  college  grad  with  experi¬ 
ence.  Good  starting  salary  plus  benefits. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


THE  POST-TRIBUNE  of  Northwest  Indi¬ 
ana  is  looking  for  a  Lake  County  Editor. 
The  position  is  part  of  a  dynamic  team 
of  editors  who  direct  an  aggressive  news 
department.  Candidates  should  have 
ability  to  coach  reporters  and  polish 
copy.  In  addition,  good  news  judgment, 
management  skills  and  a  sense  of  humor 
are  a  must.  Send  resume  to: 

M.  Eileen  Brown,  Editor 
Post-Tribune 

1065  Broadway,  Gary,  IN  46402 


EDITORIAI. 


TV  WRITER 

The  Times-Picayune,  New  Orleans’ 
Pulitzer  Prize-winning  daily,  is  looking 
for  a  versatile,  energetic,  experienced 
writer  to  cover  all  aspects  of  television, 
local  and  national,  for  the  newspaper’s 
Living  and  Sunday  TV  sections.  We  want 
someone  who  can  write  daily  critiques, 
TV-related  news  stories,  personality  pro¬ 
files  and  trend  pieces;  analyze  entertain¬ 
ment,  news  and  sports  programming; 
and  exhibit  a  strong  voice  and  reportorial 
flair  befitting  a  vibrant  and  offbeat  city 
with  a  colorful  TV  past.  Send  resumes 
and  clips  to: 

Lynn  Cunningham 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
An  Equal  Opportunity  Employer  M/F 


SENIOR  EDITOR 

Hanley-Wood,  LLC  an  award-winning 
publisher  has  an  immediate  need  for  a 
Senior  Editor  for  ProSales.  We  want  a 
top-notch  reporter/writer  to  cover  the 
business  of  construction  supply.  You  can 
expect  to  write  both  feature  length 
assignments  and  shorter  stories.  We 
offer  competitive  salary,  great  benefits 
and  the  opportunity  for  growth.  Send 
resume  to  Attn:  SE/WAL: 

jobl4@hanley-wood.com 
Or  Fax:  (202)785-1974 


THE  BUSINESS  JOURNAL  in  Jacksonville 
seeks  visual  journalist  who  believes  con¬ 
tent  dictates  design.  The  ideal  designer 
will  have:  strong  news  judgment,  profi¬ 
ciency  in  QuarkXPress,  knowledge  of 
other  art  programs  (Freehand,  Photoshop); 
a  talent  for  news  design;  and  an  ability  to 
plan  story  packages  from  concept  stage. 
Send  tear  sheets,  resume,  cover  letter  to: 

Mary  Abreu,  /Associate  Editor 
The  Business  Journal 
1200  Riverplace  Boulevard,  Suite  201 
Jacksonville,  FL  32207 


EDITORIAL 


EDITORIAL 


The  New  York  Times  Regional  Newspaper  Group  (NYTRNG)  has  opportunities 
in  the  following  areas: 


•  Editorial  •  Advertising  •  Circulation  •  Production 
•  Accounting  •  Human  Resources  •  ITS 


Positions  are  located  in  one  of  our  outstanding  locations  in  Florida  (Sarasota, 
Lakeland,  Ocala,  Gainesville);  North  Carolina  (Wilmington,  Hendersonville, 
Lexington); South  Carolina  (Spartanburg);  Alabama  (Tuscaloosa,  Florence, 
Gadsden);  Louisiana  (Houma,  Thibodaux)  and  in  beautiful  wine  country, 
Santa  Rosa,  California. 

We  offer  excellent  health  benefits,  competitive  pay,  pension,  401 K,  and  an 
employee  stock  purchase  plan.  NYTRNG  values  the  benefits  of  diversity  in 
our  newspapers  and  is  committed  to  egual  opportunity  employment. 


Candidates  should  send 
resume,  salary  history,  work 
samples  and  a  cover  letter 
describing  expectations  to: 

Barbara  Rosko  ’ 

Human  Resources 
New  York  Times  Regional 
Newspaper  Group 
Corporate  Center  One 
2202  N  Westshore  « 

Boulevard,  Suite  370 
Tampa,  FL  33607 
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p:ditorial 


TECHNOLOGY  EDITOR 
The  Technology  Editor  is  in  charge  of 
CNN.com/Tech.  Involves  story  selection 
and  assignments;  coordinating  coverage 
with  on-air  newsgathering  as  well  as 
internal  and  freelance  staff;  managing 
staff;  planning  for  special  projects  and 
much  more.  Requires  strong  organiza¬ 
tional  skills,  four  years  journalism  expe¬ 
rience,  with  two  years  in  a  daily 
newsroom.  Editing  experience  as  well  as 
covering  Technology  strongly  preferred. 
To  apply,  forward  resume  tO: 

david.hafernik@cnn.com 


THE  SACRAMENTO  BEE  is  looking  for 
copy  editors  and  page  designers  for  our 
News  and  Sports  desks  as  we  begin  our 
conversion  to  the  Unisys  pagination 
system.  The  Bee  has  a  daily  circulation 
of  295,000  and  Sunday  circulation  of 
350,000  and  is  located  in  the  most 
affordable  major  market  in  California. 
For  more  information  or  to  apply,  please 
contact  Steve  Blust,  The  Bee’s  chief  of 
copy  desks:  By  phone  at  (916)  321- 
1224; 

By  E-mail  at  sblust@sacbee.com 
Or  by  mail  at 

RO.  Box  15779,  Sacramento,  CA  95852 


INFORMATION  SYSTEMS 


INFORMATION  TECHNOLOGY 
PROJECT  MANAGER 

Central  Pennsylvania  newspaper  seeks 
IT  Project  Manager.  Candidate  should 
possess  working  knowledge  of  newspa¬ 
per  business,  publishing  practices  and 
technology.  Position  requires  superior 
problem-solving,  analytical,  and  oral/ 
written  communication  skills.  Experience 
should  illustrate  progressive  levels  of 
technical  responsibility  in  newspaper 
industry  and  also  the  ability  to  lead  pro¬ 
jects  through  all  lifecycle  phases.  Candi¬ 
date  should  have  excellent  interpersonal 
skills  and  be  able  to  facilitate  communi¬ 
cation  and  information  sharing  with  IT 
team,  diverse  departments  and  outside 
vendors.  Our  company  has  made  signifi¬ 
cant  investments  to  install  new,  state-of- 
the-art  technology  for  our  new  produc¬ 
tion  operation.  Our  newspaper  plans  to 
launch  an  overall  redesign  featuring  our 
enhanced  color  capacity  and  increased 
quality.  Tremendous  opportunity  for  the 
right  person.  Bachelor’s  degree  or 
equivalent  experience  required.  Experi¬ 
ence  with  network  technology,  Windows 
NT,  UNIX,  and  relational  databases 
highly  desirable.  Excellent  salary,  bene¬ 
fits  package  including  complete  medical 
coverage,  401(k)  and  pension.  EOE. 
Send  resume  and  cover  letter  with  salary 
requirements  to: 

Chris  Spivey,  The  Patriot-News 
RO.  60x2265 

Harrisburg,  PA  17105-2265 
No  phone  calls,  please 


CLASSIFIED  ADVERTISERS: 


If  you  ikin't  see  a 


(:.ATE((()RV  ril.AT  FITS  YOUR  NEEDS, 


PLEASE  CALL  US  AT 


888.825.9149 


INFORMATION  SYSTEMS 


HARRIS  PUBLISHING  SYSTEMS  COR¬ 
PORATION  located  in  Melbourne,  Flor¬ 
ida,  has  an  immediate  opening  for  an 
individual  possessing  Web  and  newspa¬ 
per  experience  developing  and  delivering 
clear,  concise  documentation  for  web- 
based  installation  guides,  tutorials, 
release  notes,  FAQs,  Tips  and  Tricks, 
and  newsletters.  Experience  in  one  or 
more  of  the  following  required;  HTML, 
UNIX,  RoboHelp,  Acrobat,  Photoshop, 
or  InDesign.  B.S.  in  related  field  pre¬ 
ferred.  For  immediate  consideration, 
please  E-mail  your  resume  tO: 

Grady  Cooper  at:  gcoope01@harris.com 
EOE 


MAILROOM 


MUELLER  MARTINI  INSERT  MANAGER 
We  are  located  on  the  beautiful  coast  of 
Maine  and  are  looking  for  someone  to 
grow  with  us.  If  you  want  to  manage  our 
inserting  program  with  the  running  of  the 
machine  and  managing  the  staff  we  offer 
the  nation’s  most  most  beautiful  loca¬ 
tion.  Great  benefits,  good  pay  and 
security.  Call  or  write: 

Laurie  Dodge 

Production  Business  Manager 
Courier  Publications 
RO.  Box  249,  1  Park  Drive 
Rockland,  ME  04841 
Ldodge@courierpub.com 
(800)499-4401 


MARKETING 


WE’RE  LOOKING  for  an  eager,  enthused 
marketing  professional  to  join  us  as 
Marketing  Manager.  Responsible  for 
working  with  top-notch  agency,  budget 
management  and  marketing  reports.  Top 
newspaper.  Great  working  environment 
at  the  center  of  the  universe  -  Silicon 
Valley.  Don’t  need  a  Palm  Pilot  to  apply. 

Call  R.C.  Staab  at  (408)  920-5454 
Or  E-mail  rc@bayarea.com 


MARKETING  MANAGER 
The  Register-Guard,  a  family  owned 
newspaper  with  circulation  of  78,000,  is 
seeking  qualified  applicants  for  a  newly 
created  position.  Successful  applicant 
will  have  a  solid  background  in  market¬ 
ing,  advertising/promotion/media;  is 
highly  motivated  with  the  ability  to 
motivate  others.  Expected  to  successfully 
increase  sales,  readership,  loyalty,  and 
brand  awareness;  will  possess  strong 
verbal  and  written  communication  skills, 
strategic  thinking,  and  the  ability  to  pro¬ 
duce  and/or  manage  research,  analyze 
data,  and  fully  develop  findings  to  both 
internal  and  external  users.  Responsible 
for  developing  and  maintaining  a  budget 
and  marketing  activity  reports.  Seeking 
five  years  of  progressively-responsible 
marketing,  promotion,  advertising,  or 
creative  experience;  graduation  from  a 
four-year  college  or  university.  Newspa¬ 
per  experience  preferred.  To  learn  more 
about  this  ground-floor  opportunity  see 
www.registerguard.com.  Send  resume 
and  cover  letter  by  June  9,  2000  tO: 

MARKETING  MANAGER 
The  Register-Guard 

RO.  Box  10188,  Eugene,  OR  97440-2188 
An  Equal  Opportunity  Employer 


MARKETING 


PRODUCT  MANAGER 
Are  you  an  analytical,  organized,  col¬ 
laborative,  and  thoughtful  professional? 
Can  you  lead  teams  to  accomplish  your 
goals? 

If  so,  the  San  Jose  Mercury  News,  the 
newspaper  of  Silicon  Valley,  has  an 
opportunity  for  you. 

Imagine  this:  You’ll  never  be  bored, 
you’ll  always  be  learning  and  developing 
your  skills,  and  you  get  to  influence  pro¬ 
ducts  that  change  every  day.  In  this  posi¬ 
tion,  you  will  manage  one  of  the  Mercury 
News  product  lines  to  include:  SV  the 
Sunday  magazine,  Nuevo  Mundo,  the 
leading  Hispanic  weekly,  Viet  Merc,  the 
leading  Vietnamese  weekly.  Entertain¬ 
ment,  Business,  or  Classifieds. 

You  interpret  market  and  customer  data 
and  translate  into  ideas  for  new  products 
and  services,  which  profitably  fulfill 
unmet  customer  needs.  You  lead  the 
development  process  for  product 
extension  opportunities  from  concept 
through  completion.  You  launch  pro¬ 
ducts  to  the  sales  division,  ensuring  they 
attain  revenue  goals  from  new  and  exist¬ 
ing  products.  You  also  work  with  market¬ 
ing  communications  to  develop  product’s 
annual  marketing  plan. 

Position  requires:  4-year  degree  in 
marketing,  journalism,  advertising  or 
related  field.  Sales,  Product,  Project  or 
Marketing  management  experience  pre¬ 
ferred.  Exceptional  written  and  oral 
communication  skills.  Bilingual  in  Span¬ 
ish  or  Vietnamese  preferred. 

The  Mercury  News  offers  a  competitive 
compensation  and  benefit  package. 

Email  your  resume  (no  attachments)  tO: 
jobs@sjmercury.com  or  apply  online  at: 
http://www.mercurynews.com/jobs 
San  Jose  Mercury  News 
Attn:  Human  Resources 
750  Ridder  Park  Drive 
San  Jose,  CA  95190 
EQUAL  OPPORTUNITY  EMPLOYER 


PROMOTION  MANAGER 
Leading  business-to-business  publishing 
company  has  two  immediate  openings 
for  a  promotion  manager  -  one  for  the 
retail  group  of  publications  and  the  other 
for  the  beverage  group  of  publications. 
Each  promotion  manager  will  plan, 
create  and  coordinate  promotional 
brochures,  fliers,  direct  mail,  advertising 
and  other  marketing  activities.  Ideal 
candidate  will  have  2  -  3  years  of  busi¬ 
ness  experience  with  degree  in  Market¬ 
ing  or  Advertising.  Interested  candidates 
should  send  resume  and  cover  letter 
with  salary  requirements  to: 

Director  of  Human  Resources 
(Promotion  Manager) 

Bill  Communications,  Inc. 

355  Park  Avenue  South 
New  York,  NY  10010 
Or  Fax  (2 12)  592-6209 
Or  E-mail:  HR@billcom.com 


Editor  &  PiMsher  CkissijMs 

SUBSCRIBE  TODAY! 


NEW  MEDIA 


IF  YOU  ARE  an  industry  expert  please  con¬ 
tact  us!  VYe’re  looking  for  Web-savvy, 
creative  people  with  journalism/ 
publishing  experience  to  build  and 
manage  collections  of  the  best  pro¬ 
fessional  information  available  on 
specific  industries  such  as  Telecom/ 
Tech/Biotech/Healthcare.  You  will  pro¬ 
duce  our  Web  storefront,  identify  the 
best  content  publishers  and  have  P&L 
responsibility.  We  are  a  pre-IPO  startup  - 
stock  options  standard!  Send  resume  to: 

Newsletters.com 
1 1810  Parklawn  Drive 
Rockville,  MD  20852 
E-mail:  careers@newsletters.com 


ONLINE  CREATIVE  DIRECTOR 
CarsDirect.com  is  seeking  an  Online 
Creative  Director  with  6-i-  years  experi¬ 
ence.  Ideal  candidate  will  have  a  BA  or 
BFA  in  visual  communications  and  expe¬ 
rience  in  optimizing  web  site  usability. 
Needs  top  skills  in  Photoshop,  Flash, 
ImageReady,  and  HTML  and./or  web 
publishing  tools.  Ability  to  prioritize 
many  projects  tight  deadlines  and  work 
in  a  team  environment  is  crucial.  Candi¬ 
date  will  have  extensive  online  experi- 
ence-preferably  in  ecommerce. 

Please  fax  resumes  to  (3 1 0)  280-4265 
Or  E-mail  to  recruiter@carsdirect.com 


PHOTOGRAPHY 


PHOTO  EDITOR 

Start-up  Monthly  Magazine  in  San  Fran¬ 
cisco  is  looking  for  experiened  photo  editor 
to  join  our  team  of  12  people.  This  maga¬ 
zine  is  a  sister  to  a  very  successful  weekly. 
Please  send  resume  to: 

Jenny  Butler 

315  Pacific  Ave.,  San  Francisco,  CA  941 1 1 


PHOTOGRAPHER 

Our  top-flight  photographer  has  an 
opportunity  he  can’t  refuse  and  we’re 
looking  for  an  eager,  talented  pro¬ 
fessional  to  follow  in  his  footsteps.  Our 
newspaper  is  small,  but  we  offer  a  com¬ 
petitive  salary,  great  benefits  the  newest 
equipment  to  work  with  and  our  new 
press  should  make  reproduction  even 
better.  Send  resume  and  samples  to: 

Karla  DeLuca,  Managing  Editor 
Marshall  News  Messenger 
RO.  Box  730,  Marshall,  TX  75761 
No  phone  calls  please 


PREPRESS 


PREPRESS  MANAGER  for  small  Florida 
daily.  News  Chief,  RO.  Box  1440, 
Winter  Haven,  FL  33882  or  E-mail: 
dwilk@newschief.com 


PRESSROOM 


PRESS  OPERATOR 

Journey  level  press  operator.  Minimum  5 
years  expereince  operating  Goss  Com¬ 
munity  Press.  F/T,  benefits. 

Fax  resume  to  (209)  369-1084;  Mail  tO: 
RO.  Box  1360,  Lodi,  CA  95241-1360 
Or  E-mail  to  tracy_williams@lodinews.com 
Attn:  Joe  Mistretta 
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PRESSROOM 


ASSISTANT  PRESSROOM  MANAGER 
The  successful  candidate  will  be 
responsible  fur  supervising  the  pre¬ 
ssroom  and  producing  both  the  daily  and 
Sunday  newspapers.  We  require  five 
years  experience  with  demonstrated  profi¬ 
ciency  on  a  web-fed  offset  press,  a  high 
level  of  mechanical  aptitude,  and  a  high 
school  diploma  or  equivalent.  Addi¬ 
tionally,  we  prefer  three  to  five  years 
solid  supervisory  experience.  The  hours 
vary  to  include  nights,  weekends,  and 
some  holidays. 

We  offer  challenging  work  in  a  team 
environment,  excellent  compensation 
and  benefits  programs,  and  opportunities 
for  education  and  career  growth. 

Interested  candidates  should  send  their 
resumes  to-. 

St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
Resumes@pioneerplanet.com 
Fax:  (651)228-5197 


PRESS  OPERATORS 
SIGNING  BONUS 

The  Denver  Post  newspaper  is  seeking 
experienced  press  operators  to  join  the 
#1  newspaper  in  Colorado.  Ideal  candi¬ 
dates  will  possess  three  years  experience 
in  quality  web  offset  printing  operations 
utilizing  Headliner  and  7  unit  Newsliner. 
Candidates  must  be  familiar  with  all 
phases  of  offset  tech-nology. 

The  Denver  Post  offers  a  highly  com¬ 
petitive  salary  as  well  as  an  outstanding 
benefits  package  including  med-ical, 
dental,  life  insurance,  short  term  dis¬ 
ability  and  401(k)  plan. 

To  apply  please  forward  resume  to: 

The  Denver  Post,  Human  Resources 
1560  Broadway,  Denver,  CO  80202 
Orfax  (303)  820-1214 
Employment  offers  are  conditioned  upon 
applicant  undergoing  and  passing  a  pre¬ 
employment  drug  screen 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place.  ''' 


888.825.9149 


PRODUCTION/TECH 


THE  PRESS-ENTERPRISE 
is  looking  for  a  System  Administrator  of 
its  Display  Advertising  System.  This 
person  will  utilize  their  Unix,  Windows 
NT,  Macintosh,  and  imaging  expertise  to 
facilitate  and  manage  the  daily  produc¬ 
tion  of  graphically  oriented  ads  for  the 
paper.  You  must  have  a  complete 
understanding  of  Unix,  preferably  Sun 
Solaris.  Shell  scripting,  image  man¬ 
ipulation,  Macintosh  and  NT  server 
experience  is  a  plus.  Comprehensive 
benefits  include  medical,  dental,  vision, 
life  insurance  and  401(k).  We  offer  a 
smoke-drug  free  workplace.  Send 
resume  to: 

rmceoin@pe.com 
Or  The  Press-Enterprise 
3512  14th  Street,  Riverside,  CA  92501 


INTERNET  SALES  MANAGER 
The  Herald-Sun  has  an  immediate  need 
for  a  motivated  individual  with  excellent 
communication  skills  to  fill  the  position 
of  Internet  Sales  Manager.  Responsibilities 
include  targeting  new  business;  making 
sales  calls  and  outside  presentations  to 
strategically  pursue  advertisers;  building, 
maintaining  and  strengthening  client  rela¬ 
tionships;  developing  sales  strategies  and 
marketing  solutions  for  our  customers; 
and  working  closely  with  other  team 
members  to  develop  integrated  content 
packages.  This  is  a  unique  opportunity 
for  an  entrepreneurial  and  successful 
individual  to  take  a  well-established 
company  to  the  next  level.  The  sales  pro¬ 
fessional  we  are  seeking  will  have  2  + 
years  of  online  advertising  sales  experi¬ 
ence  and  possess  superior  interpersonal 
and  negotiation  skills.  Print  sales  experi¬ 
ence  is  preferred.  We  offer  an  excellent 
compensation  package  including  a  com¬ 
petitive  salary;  health;  dental;  and  life 
insurance;  a  retirement  plan  and  401(k) 
matching  program;  and  more.  Please  send 
a  resume,  salary  history  and  require¬ 
ments  by  mail  to: 

The  Herald-Sun,  Attn:  Gene  Bobbitt 

RO.  Box  2092,  Durham,  NC  27702 
Or  via  E-mail  attachment  as  a  Microsoft 
Word  document  to  esb@herald-sun.com 
The  Herald-Sun  is  committed  to  workforce 
diversity  in  an  effort  to  serve  the  com¬ 
munity  to  which  we  live.  We  welcome 
applications  from  all  individuals. 


PRODUCnON/TECH 


Hazel  Preuss 

hpreuss(fi  editorandpublisher.com 
Michele  Appello 
Mappello(fi  editorandpublisher.com 
1515  Broadwa\,  I2th  floor.  New  York,  NY,  lOOjb 


www.editorandpublisher.com 


PRODUCnON/TECH 


PLATE  ROOM  FOREMAN 

A  leader  in  the  newspaper  publishing  industry  is  looking  for  a  Plate  Room  Foreman 
to  manage  and  direct  a  staff  of  platemakers  on  various  shifts.  The  Foreman  will  be 
responsible  for  training  the  staff  on  technological  changes  within  computer  to  plate 
operations  and  ensuring  high  quality  and  timely  manufacturing  of  offset  printing 
plates  in  support  of  pressroom  operations. 

REQUIREMENTS: 

•  A  self-starter  with  strong  interpersonal  and  computer  abilities 

•  Candidate  must  be  able  to  pass  a  basic  color  blindness  test 

•  Candidate  must  be  committed  to  setting  high  standards  of  quality  workmanship  in 
the  plateroom 

•  Position  requires  individual  to  be  or  become  member  of  Stereotypers  Union. 
(GCIU) 

•  Be  available  for  shift  work,  including  nights,  weekends  and  holiday’s. 

•  Must  have  a  minimum  of  7  years  experience  in  newspaper  or  commercial  printing 
experience 

•  Significant  experience  managing  a  unionized  workforce  in  a  highly  technical 
environment 

We  offer  a  competitive  salary,  excellent  benefits,  and  an  environment  committed  to 
diversity,  challenge  and  growth.  Interested  candidates  should  reply  to: 

Box  01258,  Editor  &  Publisher 
1515  Broadway,  12th  Floor,  New  York,  NY  10036 
We  regret  that  we  will  be  unable  to  respond  to  each  applicant.  Only  those  selected  for 
inten/iews  will  be  contacted. 

NO  AGENCIES  PLEASE 
EQUAL  OPPORTUNITY  EMPLOYER 


-POSITIONS  WANTED- 


EDITORIAL 


MAGAZINE  EDITOR  with  extensive 
newspaper  background  seeks  challenge. 
E-mail:  debchris@ureach.com 


“I  love  free  speech!" 

-A1  Gore,  U.S.  vice  president,  1999 


EDITORIAL 


SEASONED  JOURNALIST  seeks  full-time 
or  freelance  opportunities  to  report  on 
science,  technology  or  medicine.  News¬ 
paper,  newsletter,  magazine  and  online 
experience.  Contact  Jim  at: 

reporting@tecomm.com 
Or  (904)  724-4042 


EDITOR  &  PUBLISHER  CLASSIFIED  RATES 

HELP  WANTED  Line  rates:  $1 2.00  per  line,  per  week,  three  line  minimum.  Black  &  ALL  CATEGORIES  Red  display  ads;  $55.00  per  week  in  addition  to  black  and  white  dis- 
white  display  ads:  $131 .00  per  inch,  per  week,  one-inch  minimum,  half-inch  increments,  play  rates.  Frequency  discounts:  For  both  line  and  display  ads,  run  two  or  more  weeks 
EQUIPMENT  &  SUPPLIES,  INDUSTRY  SERVICES,  ANNOUNCEMENTS,  FEATURES  and  enjoy  big  discounts.  Blind  boxes:  $25.00  per  insertion;  counts  as  one  line  of  copy. 
AVAILABLE  Line  rates:  $1 1 .00  per  line,  per  week,  three  line  minimum.  Black  and  white  The  identity  of  box  holders  cannot  be  revealed.  Readers  are  advised  not  to  send  sam- 
display  ads:  $131 .00  per  inch,  per  week,  one  inch  minimum,  half-inch  increments.  pies  when  replying  to  blind  box  ads;  we  are  not  responsible  for  the  recovery  of  samples. 


wwvY.eclitorandpublisher.com 


DEADLINE:  Tuesday  prior  to  Monday  issue  date. 
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NON  INCLUOING  DLL  DVOILHOLE  E-NOIL  HDDIIESSES  AND  NEB  SITES 


Editor&Pulilislier 

N  T  E  R  N  n  T  I  0  N  fl  L 


•  Find  The  Information  You  Want  Instantly 

With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have '  access 
to  Year  Book  information  instantly.  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  data  with  the  criteria 
you  select. 

•  It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

•  Search  By  Any  Field 

Your  options  are  limitless!  Sort  newspapers  by  equipment 
use.  Sort  and  rank  by  iHiblication  days  and  circulation. 
Search  for  special  topic  editions  ... 

•  Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

•Listin|  Capabilities  for  Mailings 

CusbDipze  mailing  lists  for  each  of  your  communications 
prc^^.  Export  data  to  your  own  label  utility! 


•  CD-ROM  Sections 

CD-ROM  includes  all  data  for  U.S.  Dailies, 
U.S.  Weeklies,  Canadian  Newspapers,  For¬ 
eign  Newspapers  and  Mechanical  Equipment 
sections  contained  in  the  2000  print 
version  ...  names  of  contacts  and  their  areas 
of  responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies.  - 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PUIS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 
•••••••••••••••••••••••••••••••••••••••••••••• ••••••••••< 

CD-ROM  With  listing  capabilities :  ^95 

For  more  information  or  to  order  call 

(800)336-4380,  ext.  172  ^ 

or  order  online  at  www.BditorandDublisher.r.om  ^  : 


MORE  THAN  500,000  NEWSPAPER  FACTS! 


PUBLISHER  ANNUAL  DIRECTORIES 

Order  Your  2000  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  dota  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quontitotive  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


INTERNATIONAL  YEAR  BOOK 


□YES!  Please  rush  my  order  for  the  International  Year  Book  in  the  format  and  version  I  hove  chosen. 

Name _ 

Title _ 

Compony _ 

Address _ _ 

City _ 


State  _ 


Zip. 


QTY: 

)  3-Volume  Set:  $200  each 
)  Volumes  1  &  3:  $150  for  both 
)  Volume  I  only;  $125  each 
)  Volume  2  only:  $109  each 
)  Volume  3  only:  $50  each 
)  CD-ROM  version  of  the 
international  Year  Book:  $595 

For  licensing  information,  call 
1-800-336-4380  ext.  172. 


J  Check  Amount  Enclosed  S _ 

(Poyoble  to  Editor  t  PubBsher  Year  Book  in  US  dollors  only. 

U.S.  and  Canodo  shipping  and  handling  odd  SI  2;  foreign  odd  $45) 


Charge  my:  □  VISA  J  MC 

Account  # _ 

Signoture _ 

Phone  # _ 

fox# _ 


□  AMEX 

_ Exp.  Date. 


Payment  must  accompany  all  orders.  CA,  CO,  DC,  FL,  IL,  MA,  MD,  NJ,  NY,  OH 
and  TX  residents,  ple^  odd  appropriote  soles  tox.  Canada  residents,  pleose 
add  GST  No  shipping  to  P.O.  boxes.  All  CD-ROM  soles  ore  finol. 


1  have  chosen. 

Your  Business  (Check 

one  category  only). 

1.  □  Newspaper 

17.  J  Publishing  other 

2.  □  Newspaper 

than  Newspoper 

Equip.  Mfr. 

18.J  Real  Estate 

3.  J  Syndicote/ 

20.  □  Food:  Rest./ 

News  Service 

Whisle 

4.  □  Ad  Agency 

21. □  Insurance 

5.  □  Public  Relotions 

22. -J  Medio 

firm 

23.  J  Non-profit 

6.  □  Legol  firm 

24.  J  Recruiter/ 

7.  □  Government 

Empl.  Agency 

8.  □  Mfr.  General 

25.  □  Mktg./Research 

9.  J  Mfr.  -  Auto 

26.  □  Utility 

&  Truck 

27.  □  Entertoinment 

lO.J  Mfr.  •  Food 

28.  _l  8ook  Dist. 

11.^  Service  Industry 

29.  □  Franchise 

12.  J  University/ 

30.  □  Schocl/Univ. 

Public  Library 

31.  J  Supermorket 

13.^  Financial 

32.  J  Orug  Store 

14._l  Retail 

33.  □  Hospital 

IS.^  Public 

34.  J  Graphic  Arts/ 

Transportation 

Printing 

16.J  Individual 

19.  J  Other: 

IMGB0500 

MARKET  GUIDE 


□YES!  Please  rush  my  order  for  the  Editor  i  Publisher  Market  Guide 
in  the  formot  I  have  chosen. 

Name _ 

Title _ _ _ 

Company _ 

Address _ 

City _ 


Your  Business 
(Check  one  category  onlyl. 


Stote . 


Zip. 


QTY: 

(  )  2000  Market  Guide 

at  $140  each 

(  )  CD-ROM  version  of 

the  2000  Market  Guide 
at  $495  each. 


□  Check  Amount  Enclosed  $ _ 

(Payable  to  Editor  B  Publisher  Market  Guide  in  US  dollars  only 
U.S.  and  Canodo  shipping  and  hondling  odd  $12;  foreign  odd  $45) 


Charge  my:  JVISA  JMC 

Account  # _ 

Signature _ 

Phone  # _ 

Fax# _ 


□  AMEX 

_ Exp.  Date. 


Poyment  must  occompony  all  orders.  CA,  (0,  DC,  FI,  II,  MA,  MD,  NJ,  NY,  OH 
one  TX  residenls,  ple^  odd  appropriote  soles  tox.  Canodo  residents,  please 
odd  GST.  No  shipping  to  P.O.  boxes.  All  CD-ROM  soles  ore  Final. 


J  Newspaper 

□  Newspaper  Equip.  Mfr. 

□  Syndicate/News  Service 

□  Ad  Agency 

□  Public  Relations  firm 
-I  Legal  firm 

□  Government 

8.  □  Mfr.  -  General 

9.  _i  Mfr.  -  Auto  &  Truck 

10.  J  Mfr.  -  Food 

11.  J  Service  Industry 

12.  □  University/ 

Public  Library 

13.  J  Finonciol 

14.  □  Retoll 

15.  □  Public  Transportation 

16.  □  Individual 

17.  □  Publishing  other 

thon  Newspaper 

18.  _l  Real  Estate 

19.  J  Other; 
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All  the  critical  data 
you  need  — right 
at  your  fingertips! 


For  faster  service,  or  for  information 
on  our  CD-ROMs,.call  toll-free 
000  1-888-612-7095 


BUSINESS  REPLY  MAIL 


FIRST-CLASS  AAAIL  PERMIT  NO  58 1  NEW  YORK  NY 
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VOL.  1 

•  U.S.  &  Canadian  Daili^ 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Speciaity  &  Niche  Pubiications 

•  U.S.  &  Canadian  Weekiy  Newspaper  Groups 

•  Other  Organizations  &  industry  Services 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 
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Every  8  Seconds  Your  Market  | 

Changes  Forever*...  | 

Get  Critical  Insight  Now  | 


June  4,  5  &  6,  2000  Fairmont  Hotel  Chicago,  IL 

Everything  You  Need  To  Master 
The  50+  Market:  - 

Keynote:  Watts  Wacker...  "World  Renowned  Futurist  Looks  At  50+" 
Keynote:  Calvin  Trillin... r/me  Columnist  "On  The  Brighter  Side  Of  50+" 
Premiere  ActiveTimes/Olson  Zaltman's  metaphoric  ZMET  50+  research  survey 
Premiere  ActiveTimes/Roper  Starch's  massive  quantitative  50+  research  project 
JWT  Specialized  Communication's  examination  of  50+  media  messages 
Del  Webb's  new  comparative  50+  psychographic  study 
50+  eCommerce  &  Online  Advertising  Panel 
Interactive  50+  Workshops  ’  - 

Register  NOW  !!!  Don't  Miss  Out... 


Register  Now;  www.activetimes.com^^  Or  Call  202.331.0111 


For  Non-Conference  Info:  Call  970.963.S252  ^ 
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The  city  editor  kept  on  truckin  ...  and 
truckin’  ...  and  truckin’  ... 


Innovative  editor 


I 

I 
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I 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 


‘If  liberty  mecuhs  anything  at  all,  it  means  the  right 
to  tell  people  ivhat  they  do  not  want  to  hearl’ 


-  GEORGE  ORWELL,  1945 


SCOTT  MORRIS, 

THE  DECATUR  DAILY 

The  factories  kept  coming  and 
the  trucks  kept  a-rolling  into  in¬ 
creasingly  industrial  northern 
Alabama,  and  Scott  Morris,  the  city  editor 
of  The  Decatur  Daily,  started  thinking 
about  safety.  To  find  out  how  Alabama 
rated  in  tnick-safety  enforcement,  he  got 
up  from  his  desk  and  spent  five  days  in 
the  cab  of  an  18-wheeler  riding  from  coast 
to  coast.  His  series  on  truck  safety  recent¬ 
ly  won  for  The  Decatur  Daily  the  award 
for  overall  excellence  in  Alabama  journal¬ 
ism  from  Troy  State  University,  and  first 
place  among  small  dailies  for  investiga¬ 
tive  reporting  from  the  Institute  for 
Southern  Studies  in  Durham,  N.C. 

“It  showed  how  woefully  lacking 
Alabama  is  in  officers  to  enforce  truck 
safety  laws  and  inspect  trucks,”  Morris 
said.  “We  have  only  one  permanent  weigh 
station  in  the  entire  state,  the  fewest 
number  of  truck  enforcement  officers 
in  the  Southeast,  and  we  weigh  thou¬ 
sands  fewer  trucks”  than  any  of  the 
neighboring  states. 

Morris  has  been  city  editor  of  The  De¬ 
catur  Daily  for  11  years.  Though  he  has 
occasionally  done  some  writing  on  staff 
projects,  this  is  the  first  time  he’s  taken 
himself  out  in  the  field  for  a  major  series. 

“It’s  unusual,”  he  said.  “But  the  chance 
came  up,  and  my  boss  supported  me,  so 
off  I  went.”  In  addition  to  writing,  Morris 
also  took  the  photographs. 

Morris  thought  the  story  would  work 
better  if  he  hooked  up  with  a  trucking 
company  from  out  of  state.  As  it  turns 
out,  a  local  trucker  named  Richard  Mc- 


www.editorandpubllsher.com 


Photo  of  the  week 


STEVE  RINGMAN,  SAN  FRANCISCO  CHRONICLE 


After  this,  we’ll  start  calling  them  “shutterbucks.” 
Acclaimed  Seattle  Times  photographer  Steve  Ringman 
took  home  the  top  prize  on  May  11  —  a  cool  million  bucks 
—  in  PhotoPoint.com’s  much-publicized  “Million  Dollar  Moment” 
online  contest.  Kingman’s  winner  is  a  black-and-white  shot  of 
schoolgirls  on  a  stormy  day  in  San  Francisco’s  Mission  District, 
taken  in  1983  when  he  worked  for  the  San  Francisco  Chronicle. 
The  newspaper  gets  10%  of  the  award.  —  Greg  Mitchell 
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Grew  had  done  some  work  for  a  small 
company  in  Atlanta  and  made  the  intro¬ 
ductions.  The  trucker,  McGrew,  is  himself 
a  former  journalist  whose  father  owned  a 
small  newspaper  in  nearby  Athens,  Ala. 

Morris’  experi¬ 
ence  also  gave 
him  a  little  more 
understanding  of 
the  pressures  of 
the  job.  “Going  in, 

I  had  the  anger 
that  comes  from 
being  stuck  be¬ 
hind  trucks  in 
traffic,  and  hav¬ 
ing  them  tailgate 
you,”  he  said.  “It  was  good  to  see  the  other 
side  of  that,  how  these  trucking  compa¬ 
nies  put  pressure  on  these  guys.  They 
send  them  a  mixed  message:  Be  safe  — 
and  be  quick.” 

As  an  editor,  Morris’  roadwork  helped 
him  develop  an  appetite  for  more  writing 
along  with  running  the  city  desk.  “I’m  try¬ 
ing  to  develop  some  other  ideas,”  he  said. 
“It  was  a  good  experience  just  to  get  out  of 
the  office  and  back  into  the  real  world.” 
Now  that’s  a  journey  any  editor  could  find 
invigorating.  —  Wayne  Robins 


Scott  Morris 


Just  another  oddly  dressed  reporter  getting  hauled  back  to  the  newsroom  after  a  tough  night. 

Newspaper  mascot  seized 


PROVIDENCE  JOURNAL 

He  had  stood  proudly  for  weeks  in  front  of  the 
Providence  (R.I.)  Jowr/ia/building  —  Mr.  Potato  Head, 
an  amiable,  six-foot  tall,  hardboiled  newsman.  As  part 
of  a  statewide  tourism  project,  promoting  Rhode  Island  as  a  “fim” 
place,  the  Journal  was  one  of  30  companies  to  order  a 

potato  to  go,  from  local  artists  working  tuber  one  night  last  week  at  3:25  a.m., 

with  schoolchildren.  The  kids  made  this  tossed  him  in  the  back  of  a  U-Haul,  and 
tater’s  skin  out  of  articles  torn  right  out  of  then  replanted  him  on  campus.  Soon  po- 
the  Journal.  lice  arrived  to  cart  the  Big  Guy  back  to  the 

But  then  the  Journal  lost  its  head!  Two  Journal,  which  has  resumed  its  Name  the 
Brown  University  spudniks  pulled  up  the  Spud  contest.  “Hot  Potato,”  maybe? 


The  Daley  news 


Back  when  his  father  was  mayor 
of  Chicago,  it  used  to  be  said  that 
election  results  often  hinged  on 
the  vote  from  the  outlying  districts  —  the 
city’s  cemeteries.  The  deceased  in  Chica¬ 
go  often  voted  early,  and  often.  Now 
Chicago  Mayor  Richard  M.  Daley  has  ac¬ 
cused  reporters  of  trying  to  “bury” 
him  —  based  on  a  single  column  in  | 
the  Chicago  Sun-Times.  i 

What  set  Daley  off  was  a  piece  in  tti 

the  May  8  Sun-Times  by  Steve  Neal.  | 

The  column  examined  the  prospects  of  ! 
numerous  local  politicos  who  would  be  1  column, 
mayoral  contenders  if  Daley  decides 
not  to  seek  a  fifth  term  in  three  years.  | 

Daley  apparently  took  the  speculation 
personally  —  perhaps  because  a  month 
ago  he  was  rushed  to  the  hospital  after 
suffering  chest  pains.  “I’m  not  dead.  I’m 
alive  and  well.  It’s  amazing  how  people 
already  have  put  me  at  Holy  Sepulchre 
Cemetery ...  I  guess  you  enjoy  this,”  the 
mayor  told  reporters.  —  Mark  Fitzgerald 


THE  WALL  STREET  JOURNAL 

Gee,  that  cartoon  punchline  sure  sounded 
familiar!  In  a  correction  last  Tuesday,  red-faced 
Wall  Street  Journal  editors  ’fessed  up  to  a  doozy 
of  an  error:  A  “Taste”  page  article  in  the  previous  Fri¬ 
day’s  “Weekend  Journal”  section  credited  The  New 
\  Yorker  magazine  with  publishing  a  clever  cartoon  —  in 
;  it  a  man  asks  a  bookstore  clerk,  “Do  you  have  any  books 
■  that  aren’t  for  dummies?”  Actually,  the  cartoon  ran  not 
i  in  the  magazine,  but  in  the  Journal’s  own  “Pepper  ... 
I  and  Salt”  humor  corner  of  the  Op-Ed  page  on  March 
i  31.  —  Mark  Fitzgerald 
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Spanish  is  the  loving  tongue 


1  1  1  I  II  !  ' 


THE  BOSTON  GLOBE/THE  WASHINGTON  POST 


For  the  third  season  in  a  row, 
The  Boston  Globe  is  running  a 
separate  Spanish-language  article 
about  Pedro  Martinez’s  performance 
every  time  the  Dominican  Republic 
native  pitches  in  a  Red  Sox  home 
baseball  game. 

No  other  Boston  sports  figure  gets  this 
native  tongue  treatment.  Then  again,  no 
one  else  in  the  Red  Sox  pitching  rotation 
was  7-1  with  a  miniscule  0.90  ERA  as  of 
May  20. 

“Pedro  is  special.  Pedro  is  beyond  the 
ordinary,”  Globe  Assistant  Sports  Editor 
Joseph  T.  Sullivan  said.  “We  started  this 
two  years  ago  when  we  noticed  a  lot  of 
Dominican  flags  in  the  stands  whenever 
he  pitched.  We  saw  this  as  a  service  to  our 


Born  to  he  mild? 


readers  who  are  bilingual  or  who  want  to 
improve  their  English.  This  could  get 
them  into  the  paper.” 

It’s  not  beisbol  but  futbol  that  gets  re¬ 
ported  in  Spanish  every  week  in  The 
Washin^on  Post. 

Every  Friday  during  soccer  season, 
the  Post  publishes  one  or  two  Spanish- 
language  articles  about  the  sport.  Topics 
can  range  from  game  accounts  of  the  lo¬ 
cal  Major  League  Soccer  team,  D.C. 
United,  to  reports  on  the  numerous  am¬ 
ateur  leagues  in  the  capital’s  Hispanic 
communities. 

The  weekly  articulos  are  not  only  pop¬ 
ular  with  Hispanic  readers  —  they’ve 
caught  the  eye  of  other  professional 
sports  leagues,  said  George  Solomon,  as- 


No  Spanish  boos  when  Boston  Red  Sox 
pitcher  Pedro  Martinez  takes  the  mound 

sistant  managing  editor-sports. 

“The  NFL,  for  instance,  asked  us. 
Would  you  consider  do  a  page  for  us?’ 

It’s  something  we’re  thinking  about,” 
Solomon  said.  —  Mark  Fitzgerald 


US  Wm  FEES  IN  THE  PINK 


THE  FINANCIAL  TIMES 

WHEN  THE  London-based  Financial  Times 
christened  its  new  headquarters  in  mid 
town  Manhattan  last  week,  it  called 
on  an  unlikely  pitchman  to  rev  things  up:  Dan 
Ackroyd,  the  actor  and  former  Blues 
Brother.  Ackroyd,  who  pro 

fesses  to  have  been  a  Financial 
Times  reader  since  1987,  rode  a 
pink  motorcycle  —  in  homage 
to  the  color  of  FTs  paper 
stock  —  from  Grand 
Central  Terminal  a- 
cross  town  to  the  new 
Pearson  building  on  Sixth 
Avenue.  “I’m  a  businessman 
too,”  he  yelled  to  onlookers. 

In  a  jab  at  rival  Wall  Street 
Journal,  Ackroyd  called  the 
FT  “pink,  not  gray.”  Still, 
the  WSJ  could  afford  to 
chuckle:  Its  worldwide 
circulation  of  1,975,000  is 
still  four  times  greater  than  the 
FT.  —  Greg  Mitchell 
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D.C.  daily  draws  fire  over  curious  coverage  of  military  matter: 
Is  it  a  sign  of  the  times?  Or  is  it  a  sign  of  the  ‘Times’? 


BY  ALICIA  MUNDY 

Bias  is  almost  too  small  a  word  for  what  I’m 
about  to  describe.  But  lacking  a  better  phrase  for  po¬ 
litical  desperation  masquerading  as  conservative 
journalism,  “bias”  will  have  to  do. 

I’m  talking  about  the  way  The  Washington  Times 
has  covered  the  allegations  by  Lt.  Gen.  Claudia  Kennedy  that  she 
was  sexually  harassed  by  another  general.  The  Washington  Times' 
veteran  reporter  Rowan  Scarborough  broke  the  news,  beating  The 


New  York  Times  and  The  Washing- 
ton  Post,  on  March  30,  It  started  out 
as  a  straightforward  story  about 
Kennedy’s  recent  allegation  that  she 
had  been  inappropriately  touched 
by  an  unidentified  male  general. 

Though  the  case  stemmed  from  a 
1996  incident,  The  Washington 
Times  noted  that  Kennedy  had 
mentioned  the  harassment  in  a  1997  inter¬ 
view  with  USA  Today,  which  indicated  that 
she  hadn’t  suddenly  had  a  flashback. 

But  the  paper’s  bias  quickly  asserted  it¬ 
self.  The  Washington  Times  is  fixated  on 
Bill  Clinton,  and,  with  some  pretzel  twists, 
found  a  way  to  tie  him  in.  “[Kennedy]  is 
said  to  be  First  Lady  Hilary  Rodham  Clin¬ 
ton’s  favorite  general,”  the  story  stated.  It 
added  that  Kennedy  is  a  fnend  of  Walter 
Kaye,  the  Democratic  Party  contributor 
“who  got  Monica  Lewinsky  her  White 
House  internship.”  Reporter  Scarborough 
was  apparently  unable  to  link  Kennedy  to 
Whitewater  or  drug  smuggling  in  Arkansas. 

But  he  did  find  a  sergeant  who  was  an¬ 
noyed  by  a  lecture  Kennedy,  52,  gave  to  a 
U.S.  Army  group  on  the  subject  of  the  mil¬ 
itary’s  “COO”  —  Consideration  of  Others 
—  program.  He  grumped,  “She  giggled 
like  a  little  girl.” 

C  The  Washin^on  Post’s  first  big  story  also 


included  several  anonymous  nas¬ 
ty  shots  at  Kennedy,  the  Army’s 
highest-ranking  woman  —  so 
much  so  that  the  paper’s  om¬ 
budsman  criticized  the  reporter 
for  a  piece  that  read  like  “a  case  of 
sour  grapes.”  The  reporter  con¬ 
ceded  it  was  unbalanced.  Coming 
to  the  stoiy  late,  he  found  that 
neither  Kennedy  nor  her  supporters  were 
talking;  it  was  easier  to  use  unnamed  de¬ 
tractors  who  were  readily  available.) 

One  Washington  Times  analysis  by  a  fe¬ 
male  reporter  noted  that  Kennedy  had 
been  lauded  by  feminists  and  written  up 
in  the  lesbian  newsletter,  “Pink  Ink,”  a  vir¬ 
tual  battle  cry  for  the  radical  right.  “Do  not 
underestimate  the  power  of  a  woman 
scorned,”  that  Times  article  ended.  By  the 
time  the  accused  general  was  identified  as 
a  decorated  Vietnam  vet  who  was  about  to 
be  promoted  —  in  other  words,  a  man’s 
man  and  combat  hero  —  the  Times  had 
thoroughly  demonized  Kennedy.  Some  21 
pieces  about  her  ran  on  the  front  page  and 
in  the  “Commentary  section. 

Piling  on  was  Editor  in  Chief  Wesley 
Pruden,  who  spat  out  a  screed  entitled 
“Doomed  by  gropers  on  the  field  of  battle.” 
He  used  terms  such  as  “petticoat  Gener¬ 
als”  and  “Fanny  Patters,”  and  admonished 


“the  lady”  for  leaving  “her  flanks  unpro¬ 
tected.”  His  verdict  was  that  Kennedy  was 
“a  helpless  little  thing  ...  unable  to  protect 
herself  against  the  dreaded  grope.” 

Interestingly,  when  Pruden  wrote  about 
Kathleen  Willey  in  1997,  he  was  quite  sym¬ 
pathetic  to  that  woman’s  plight.  The  White 
House  worker  claimed  that  Bill  Clinton  had 
hugged  and  kissed  her  —  same  as  Kennedy 
said  of  her  harasser.  But  Pruden  did  not 
suggest  that  Willey  simply  smack  the  guy 
and  forget  it.  Apparently,  when  there  is  an 
agenda,  consistency  gives  way  to  hypocrisy. 

On  May  11,  the  front  pages  of  The  New 
York  Times  and  The  Washington  Post  re¬ 
ported  that  the  Pentagon’s  investigation 
vindicated  Kennedy’s  charges  that  Maj. 
Gen.  Larry  Smith  had  indeed  grabbed  and 
tried  to  smooch  her.  But  there  was  no  sto¬ 
ry  at  all  in  The  Washington  Times.  In¬ 
stead,  the  next  day,  they  ran  a  Page  Three 
article  with  the  headline,  “General  plans  to 
challenge  charge  of  sexual  harassment.” 

Several  years  ago,  I  wrote  that  The 
Washington  Times  had  gained  an  audi¬ 
ence  in  the  Capital. 

Unfortunately,  shortly  thereafter,  its  edi¬ 
tors’  growing  obsession  with  Bill  Clinton 
began  infecting  its  coverage  of  many  issues 
besides  politics  —  the  military,  education, 
finance.  What’s  left  is  so  far  right  that  even 
among  Republican  insiders.  The  Washing¬ 
ton  Times  is  considered  too  extreme,  and  is 
losing  its  “player”  status.  While  its  colum¬ 
nists  include  some  substantive  thinkers 
such  as  Cal  Thomas  and  Tony  Blankley, 
there  are  also  conspiracists,  fossils,  and 
embittered  pols  driven  crazy  by  Clinton’s 
continued  existence.  This  mix  also  influ¬ 
ences  the  strange  way  “news”  appears  on 
the  front  page  —  just  ask  John  McCain. 
Scarborough  could  not  be  reached,  and 
Pruden  did  not  return  calls. 

You  can  question  why  Kennedy  waited 
to  filed  a  complaint,  and  whether  she  mis¬ 
understood  Smith’s  “friendly”  hug,  as  his 
friends  described  it  for  The  Washington 
Times.  But  when  the  Army  inspector  gen¬ 
eral  actually  substantiates  the  charge,  you 
don’t  ignore  the  stoiy  just  because  you 
don’t  like  the  outcome. 

Last  week,  right  after  United  Press  In¬ 
ternational  was  bought  by  the  owners  of 
The  Washington  Times,  Helen  Thomas, 
the  White  House  reporter  for  40  years,  up 
and  quit.  Now  you  see  why.  11 
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